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New and Ready 
for Shipment! 


Our newly designed screw 
driver line is ready for mar- 
ket. Big, full-grip colorful 
handles — machinist, cabinet 
and Phillips head blades — 
Perfect Grip models — Com- 
plete price range. No ratings 
required. 


ORDER IRWIN SCREW DRIVERS 
FROM YOUR JOBECER TODAY! 











MAIN LIBRARY 


We have no reconversion problems in our plant. 
Everything is in readiness to swing the world’s 
largest auger bit producing facilities to civilian 
needs the minute we are given the green light. 


A well prepared and fair plan for allocating our 
Auger Bit production to the many loyal customers 
we have is all ready and waiting. The same out- 
standing quality and workmanship that has made 
IRWIN the most demanded name in wood-boring 
tools will again be reflected in every auger bit. 


We suggest that you place a postwar order for 
Genuine Irwin Solid Center Auger Bits with your 
favorite jobber now. An early order will get quicker 
delivery. 


Irwin is rarin’ to go all out as always. 


THE IRWIN AUGER BIT COMPANY 
WILMINGTON, OHIO 


WOOD-BORING TOOLS and SCREW DRIVERS 
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FILLING THE SILO... many other chores. “AMERICAN” ROPE 


A length of strong rope provides the long _ is carefully manufactured from the very best 
reach needed to set the silo blower stack available materials to meet the all-pur- 
in place. On countless farms and ranches pose, all-weather requirements of farm and 
“AMERICAN” ROPE is used for this and _ ranch use. 


Care Saves Rope... A Vital Material 





% s AMERICAN MANUFACTURING COMPANY, BROOKLYN 22, N. Y. - ROPE + TWINE + PACKING - OAKUM 


Branch Factory: ST. LOUIS CORDAGE MILLS, ST. LOUIS 4, MO. 
Sales Offices: BALTIMORE * BOSTON * CHICAGO * HOUSTON * NEW ORLEANS * PHILADELPHIA 
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When 


PELLBOUID 


comes to town... 
remember that this advertising 
helps to build your business 


Two reasons explain why Yale & Towne advertising 
this fall is helping to promote Selznick International's 
great moving picture ‘““SPELLBOUND”’. 

First, because in our advertising, Bob Smith — lock ex- 
pert for Selznick International Studios — recommends 
YALE Locks. Such recommendations by lock experts 
will help us all sell more YALE Locks when they be- 
come once again available in quantity. 

Second, because *‘“SPELLBOUND"’ provides an unusual 
means of calling attention to our recommendation that 
the people in your community visit your hardware store. 
Our ad in the Sept. 29 issue of the SATURDAY EVE- 
NING POST will say: ‘Visit your local hardware 
dealer. His counters now display many attractive and 
useful products for your office and home. YALE locks 
have been hard to get, but your dealer will be featur- 
ing them soon.” 


~YALE- 


The name ME helps make the Fale 





YALE PUTS 3 BIG SALES MOVERS INTO YOUR BUSINESS 


THE YALE & TOWN 


SEPTEMBER 13, 1945 








March 2, 1879 (Printed in U. 8S. A.) $1.00 per year. Single copies, 25¢ each. 
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= Ge © Bob Smith, lock expert for 

> Selznick International 

Studios said, ‘‘For 20 years, 

T have been safeguarding valuable movie 

matetials with Yale locks. 1 know that 

they're dependable. No matter what rype 

of lock, if it's made by YALE. . | it's 

tops... like a movie thriller directed by 
Alfred Hitchcock’: 

Visit your local hardware dealer. He 


man | 

tors ideotity, 

igure tele h 
s 
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may not be able to supply you with 
YALE Locks yet (the Fyn Forces still 
come first), bet he has a wide and ever- 
ingreasing variety of useful products for 
your office and home. The Yale & Towne 
Manufacturing Company, Stamford, 
Conn., U.S.A. Makers of the famous YALE 


Limes of Locks, Door Closers, 
Hardware, Pumps, Hoists and 
Industrial Trucks. 


~YALE-. 


THE Lose RECOMMENDED GY THE WORLD'S LEADING LOCK EXPERTS 
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Hardware Age, published ebery other Thursday by Chilton Co. (Ine. ). Entered as Becond-ciuss matter March 24, 1933 


Vol. 156, No. 6 








MANUFACTURING CO. 


STAMFORD, CONN., U. S. A. 





- at the Post Office at Philadelphia under the 









“Bright outlook for quality hardware 
in Rhode Island”... 







says Charles E. Dudley, 
President and Treasurer of the 
Dudley Hardware Company, 
Providence, R. I. 
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More than half a century in the hardware business gives a man most of the 
answers to what constitutes sound hardware management. Mr. Dudley’s 
success in the field of builders’ hardware and supplies testifies to his sound 
judgment. 


“A great deal of the success of this company is due to the fact we’ve always handled 
the best grade in everything we sell. That’s why Stanley Hardware has been a major 
item of our stock for over 30 years. I like the personality of The Stanley Works as 
well as the quality of their goods. Right now, of course, we’re getting along as best 
we can on what stock is available. I read the other day that Rhode Island expects 
$180,000,000 worth of new construction within 5 years after we’ve licked the Japs. 
Then I expect my Stanley business to develop into substantial volume, and stay there.” 





Mr. Dudley knows the post-war building boom will create a heavy demand 
for high grade hardware of all kinds, both for home, commercial and insti- 
tution construction and remodeling. That’s why he, along with many other 
seasoned hardware men, is planning to stock and push Stanley Hardware! 


THE STANLEY WORKS, NEW BRITAIN, CONNECTICUT 


L STANLEY 
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“Seven Leagues Ahead” 
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ELECTRICAL MANUFACTURING CO. 
5119 South Riverside Drive * Los Angeles 22, California 
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@ For kitchens that sparkle with new youth and 
‘ beauty—and for retail sales that sparkle, too—the 
Shirley line of steel kitchen cabinets and porcelain- 
steel sinks has many advantages. 

The Shirley line has special sales appeal to the 
housewife because it is offered in a variety of indi- 
vidual matching units. She can plan her own 
kitchen—new or modernized—with ready-made, 
ready to install, units that may be combined to 
meet the difficulties of any floor plan. She can 
equip her kitchen all at once—or with a matching 
unit, or two or three, as her budget will allow. 





TEGSHRRETRLILHLLET 





Shirley units make this ‘‘U”’-style kitchen 
a delightful ‘‘work-shop”’— with baked-on 
enamel base and wall cabinets, and gleam- 
ing acid-resistant porcelain-steel sink. 


SHIRLEY 


SHIRLEY Q6C%2 ‘MAKE’ A KITCHEN 




















And the Shirley plan is easily merchandised and 
profitable to the dealer. Comprehensive as it is, the 
specifications are simple and standardized. The 
headaches of complicated ordering and stocking 
have been eliminated. 

Get acquainted with this top-quality, competi- 
tively priced merchandise. Write for the name of 
your nearest distributor. Let Shirley sinks and 
cabinets become one of your fast-moving major 
appliance lines. 


SHIRLEY CORPORATION - Indianapolis 2, Indiana 


STEEL KITCHEN CABINETS 
PORCELAIN STEEL SINKS 


COPYRIGHT, 1945, SHIRLEY CORP., INDIANAPOLIS 
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HE’S GETTING long, appreciative looks 
from millions of your customers. She 
appears in one of the advertisements in the 
big U. S. Time campaign running this fall 
in the great list of magazines you see here. 
Look again at that list! It reaches all 
kinds of people in every walk of life 


because everybody is a prospective 


4 


4 


the beauty and distinction of new U. S. Time 
products that will soon be available. And 
they'll be only a foretaste of the consis- 
tently big advertising to be done from now 
on by The World’s Largest Makers of 
Watches and Clocks. 
* * * 
Count on U. S. Time products 





buyer of our watches and clocks. 
All the advertisements will reflect 





World’s Largest Makers of Watches and Clocks 


US 


TIME 


--. but BIC... 


merchandising plans! 


in your postwar 





Ingersoll ¢ Kelton~* Waterbury ¢ Saga 





The United States Time Corporation, Sales Headquarters, International Building, Rockefeller Center, New York 20, N. Y. 
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The billions that people have piled up on war bonds and savings 
deposits—what will they be spent for now that the curbs on 
spending are being lifted and civilian goods are beginning to 
come on the market in quantity? 

That’s a question every dealer needs to do some hard thinking 
about now. For whether at least a fair share of those dollars 
will be spent in your store for your merchandise depends on 
what that merchandise is. 

If it’s merchandise that promises good value for the price 

, quoted on the tag ... if it’s merchandise already known to 

many buyers as the best in its field . . . if it includes the 
HUDSON line of Poultry Equipment, yours will be a popular 
post-war trading post. For HUDSON is the “Farm Tested 
and Proved” line — equipment that’s correctly designed and 
honestly built. 

Make sure now that what folks will spend their dollars for 
can be found in your store. Investigate the HUDSON dealer- 
ship as the sound way to meet and beat competition . . . to 
get your share and more of the $59 billion buying power. 
H.D. HUDSON MANUFACTURING COMPANY 
589 E. Illinois St., Chicago 11, Ill. # Branches in Principal Cities in U. S. 


HUDSON 


@ SPRAYERS AND DUSTERS 
@ HAY TOOLS AND BARN EQUIPMENT 
@ LIVESTOCK EQUIPMENT 
@ FARM VENTILATION EQUIPMENT 
@ POULTRY EQUIPMENT 


Buy More Bonds and KEEP Them .. . Increase Your Stake in America’s Future 


SOPYRIGHT 1945, H. D. HUDSON MFG, CO, 
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BOSTON WOVEN HOSE & RUBBER COMPANY 


CAMBRIDGE, MASS. Postal Address: Box 1071, BOSTON 3, MASS., U. S. A 


SEPTEMBER $13, 


H. is the LST-512, one of the millions of tons 
of fighting ships in history's greatest battle fleet. This 
invasion carrier, salvaged after being crippled in action 
off Normandy, has BWH hose and other products among 
its equipment and will cruise mid-west waterways from 
Duluth to New Orleans during the months from June to 
September. It will stop at many different cities along 
the Great Lakes and the Ohio and Mississippi Rivers for 
public demonstrations of amphibious warfare. 


In March of 1944 she joined a convoy bound for England 
and since that time has crossed the Atlantic twice, 
crossed the English Channel a score of times, and was 
beached on the Normandy coast on D-Day and was in 
the midst of heavy bombing and shelling—though never 
struck—landing a large number of American, British and 
Canadian troops in France. 


We are proud to have had a part in helping to equip 
this and other ships that have enabled American assault 
troops to overcome our German enemies and to punch 
their way to the very threshold of Japan's homeland. 








For Postwar Heating 


Silent Sioux 
Has Big Things In View! 


Today, we're busy night and day supplying 
oil burning heating units to our old customers. 
But we are seeking new dealers and jobbers 
for 1946. It's none too early to get all the 
facts now about this profitable franchise. 

And remember, for postwar heating, Silent 
Sioux has big things in view . . . with many 


revolutionary improvements in a complete line 
of up-to-the-minute space heaters, air con- 
ditioning furnaces, hot water heaters, etc. 
Because many valuable dealerships will be 
available, write us today. 
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ts a New Kind 
EKCO pedal ws ba 


COOKS IN MINUTES 
...then serves 


at the table! 





When you show the new Ekco Pressure Cooker 
to your customers, you offer features found nowhere 
else. The EKCO not only cooks in minutes to the peak 
of delicious perfection ... it also serves the food pip- 
ing hot at the table—saves steps, saves dishes. With 
its special serving cover, the EKCO becomes a smart 
serving dish, handsome enough to grace the finest table. 

Easy to use—no loose parts, no cumbersome 
handles —just a twirl of the knob seals the EKCO. 
Beautifully designed in polished aluminum with black 
plastic fittings. Size illustrated is full 42 quart capacity. 


EKCO PRODUCTS COMPANY 
Founded in 1888 as Edward Katzinger Company 
1949 North Cicero Avenue, Chicago 39 


q Just a flick of 
Just a twirl of the Pressure 
the Fingertip y| Control keeps 
Knob seals the oe pressure at 
cooker ; proper cooking th 
level e 


These famous products make EKCO—the Biggest Name in Housewares: 
(EXCO) FLINT Hollow Ground Cutlery; EKCOWARE Stainless Steel Utensils; EKCO 
Pressure Cookers; A & J Kitchen Tools; GENEVA FORGE Cutlery; STA- 
BRITE Tableware; OVENEX Tinwore; TRU-SPOT Flashlights, and others, 
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NOW..Get. 
ready to 


GENERAL ELECTRIC ANNOUNCES BIG 
FALL CAMPAIGN FOR G-E LAMP BULBS 


OW you have the opportunity to 

take part in a big, hard-selling 
campaign to speed up your turnover of 
G-E Lamp bulbs. 


“See your G-E Lamp Dealer and stock-up 
with plenty of G-E Lamps”—that’s the 
theme that will be carried to your cus- 


tomers day after day and week after week 


in General Electric’s big lamp advertis- 
ing campaign this Fall. 


Magazines, newspapers, radio—all will 
pound home this theme. And G-E is 
supplying you with the material you 
need to tie-in. The campaign gets under- 
way this month and continues through 
the Fall. Here’s the line-up: 
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NEWSPAPERS. General Electric Lamp ads in 188 
newspapers in 106 cities, will push sales of 
G-E Lamps. 





moe 
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NATIONAL MAGAZINE ADVERTISING. Both four- 


color and black-and-white pages ... in leading 

weeklies such as the POST, LIFE, COLLIER’S, 
LOOK, LIBERTY and TIME ... will tell your cus- 
tomers to stock-up. 
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features that attract millions of listeners to the advertising to work in your store ... feature this 

G-E Hour of Charm, the only national program colorful new G-E display in a good location. 
on the air devoted entirely to lamps and lighting. It’s on the way to you now. Use it to remind customers 
Hour of Charm commercials will help you sell lamps. that your store is the place to buy G-E Lamps- 


Ls , i ii a stl 
€) RADIO. The lovely voice of Jean is one of many af FEATURE THIS NEW DISPLAY. To put this G-E 


wore 


ORDER PLENTY OF G-E LAMPS TODAY 


Tie-in with G-E’s Fall campaign, put up the new G-E Lamp 
display — and you'll sell a lot more lamps. So, make sure 
you have plenty on hand — if not, order more today! 





~ Sell G-E Lamps | 


BUY MORE WAR BONDS! 
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WHEEL GOODS 





Leading jobbers from coast to coast are now taking orders for the PAL Baby Walker 
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@ Your Arvin distributor is now prepared to give you a 
complete explanation. of the many new and advanced sales 
features built into this Arvin Automatic Iron. These features 
are the result of the experience and “know-how” of men 
who have pioneered in the development of electrical appli- 
ances for 25 years. 

Fast sales and big volume are ahead for the dealers who 
have Arvin Automatic Irons. Arvin distributors are taking 
dealer orders now for delivery as soon as possible. 


ARVIN is the name on products of experience coming from 
NOBLITT-SPARKS INDUSTRIES, INC. © COLUMBUS, INDIANA 
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Manufacturers of ELECTRIC RANGES + 
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yew ladies who plan and Ld the 

household meals have béeq making 
complimentary remarks about LOH fasiges 
for a long time. It started abpyt {0 years 
ago, when L&H put their firth, modern 
range on the market. It has gréwn-to be 
traditional with many families that ‘the 
“new home” be equipped with L& H %be- 
cause it has all the latest improvements.” 
Today’s models, with time and tempeéra- 
ture controls, labor-saving devices and 
that famous kitchen-proved cooking ede, 
sparkle with practical and useful featufes. 
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ELECTRIC WATER HEATERS + GAS RANGES + DIL STOVES + PORTABLE OVERS ~ 














Appliance merchants like to be identified 
with merchandise that people say so many 
nice things about. And here’s a tip for 
that new business yeu’re eyeing so eager- 
ly. It’s a honey ef an idea to plan for a 
money-making future with the long estab- 
lished and revered L&H line of cooking and 
heating appliances. The vigor of aggressive, 
sales-provoking merchandising and the 
stability of vast experience fit so perfectly 
into your profit-pattern. Take one moment 
of your time, now, to write for the inter- 


esting and highly profitable L&H story. 


ELECTRIC 
WATER HEATER 


aLcnLne 
A. J. LINDEMANN & HOVERSON CO. 


MILWAUKEE 7, WISCONSIN 


THE BILTMORE 


Oil HEATERS + WICKS 
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All through the War Years — 








BRUSHES 


have been available to the 











trade and to industries re- h 
sponsible for the production 


of the materials necessary for 


VICTORY! §:. 








* | the new 
SCIENTIFIC - 
BRISTLE WORKS EASIER 
for a better SPREADS BETTER - 
Paint Brush 

HOLDS MORE 


FINER FILM 
LONG LIFE 






The name NEOCETA is a registered Trade Mark of the Pittsburgh Plate Glass Co. 
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PLATE GLASS COMPANY a | 
Brush Dtvision G : 





let ‘The Fascinating 


Story of NEOCETA”. 






' 
HARDWARE AGE ea 











20 MILLION ROOMS 


Br@ Recs pmntel et (ad 















M-TONE will paint 


Ta 


o the : more 


is re- 


te hs) 





ction 





ry for 





rand black and white | 





Big, full-color Kem-Tone Miracle Both full-color and black and white Both full-colo 

Wall Finish ads in AMERICAN Kem-Tone Miracle Wall Finish ads Kem-Tone ads in 286 Major City 

WEEKLY and THIS WEEK- More in ten of the country’s foremost Newspapers all over the country \ 

than 70,000,000 Kem-Tone messages National Magazines. More than More than 136,000,000 Kem-Tone 
75,000,000 Kem-Tone sales messages! Miracle Wall Finish sales messages! } 


, 
in over 5000 cities and towns! 





‘he modern ©, 
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1, hard- 













Big, coast-to-coast Kem-Tone radio More of 
show—"Nick Carter,” 110 stations, hitting, sales-magnetic displays 
Mutual Network, every Sunday that make customers StOP» 
‘00 E.W.T. Mere and buy Kem-T 
jargest-selling wall finish! 





night, 5: 0 to 6: wW.1. 
untold millions of Kem-Tone messages! 





Crit | 
ure Kem-Tone for More Sales, More Profits! 
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Out of the Fox hole 
and after 
the Foxes! 


When the boys come back there 
will be plenty of BLAKE & LAMB 
Steel Traps for them to use in catch- 
ing foxes, coyotes and other fur- 
eX:Yolalale mm ola-teleliola: 

IWAC-Yelalilasl-Wmcd-Mela-Melaeli-1iUlmxela Zell: 
Watel-Tascelateilale Meolanial-Mliil oles +11 ol] IIb a 
under war conditions, of com- 
pletely satisfying the demand for 
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THE HAWKINS COMPANY 


Americas Oldest Trap Manufacturers 
SOUTH BRITAIN, CONNECTICUT 
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buying days that are ahead, when we'll again 
be able to supply you with all the Savage and 
Stevens rifles and shotguns yeu’ll need to fill 





the demands of an eager market. 


Right now material scarcities and reconver- 
sion problems are necessarily limiting our 
production, but there will be some Savage 
and Stevens rifles and shotguns available for 





you at once. 

We are allocating our production through 
our jobbing distributors who will do their 
best to supply you. 


Savage Arms Corporation, Utica, N.Y. 
Plants at Utica, N.Y. and Chicopee Falls, Mass. 


Manufacturer of 
RIFLES and SHOTGUNS, LAWN MOWERS and REFRIGERATION EQUIPMENT 
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92% 


mmepiate ) .,, Aores our Hate 


It’s going to be a fast game from now on, and we’re staying! So are 
you ... if you start now to build an inventory large enough to supply 
momentum. 

For unless you can roll along, you may be stalled in the months 
to come! 

Why? Because we're fighting a war in which transportation by rail, 
truck and air can become the bottleneck unless Uncle Sam has the 
right of way. 

Why? Because we’re reconverting from war production, where speed 
was the essence, to mass manufacture of peacetime goods where every 








penny counts. 

Wholesale Distributors who start now to build an inventory will be 
in the best position to handle their orders promptly, completely — and 
economically. , 

Retail Merchants who order from their jobbers now will do more 
selling and less explaining in the months to come. 

Corbin is still producing for war . . . but our facilities today enable 
us to offer 92% IMMEDIATE DELIVERY for those important in- 
ventories needed now to prevent congestion later. Don’t wait —or 





you may be kept waiting! 
ST-134 


THE CORBIN SCREW CORPORATION 


The American Hardware Corporation, Successor 


NEW BRITAIN, CONNECTICUT 
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tec the Light 
Flashes 


WILL BE READY| 


...to help you supply tomorrow’s customers 
with the fine paint products and modern 
colors they expect from you. 


Yes, Lucas technicians, color consultants, 
and executives have been busy 
analyzing future requirements and making 
practical plans to help you meet them. 


Lucas Dealers are assured of paint product" 
in tune with the requirements of the big 
potential market that is ripening before us— 
Products which will enable Lucas Franchise 
holders to paint a new profit picture in the 
days ahead. 


Lucas is ready to GO “all out” to meet 
civilian needs the second that raw materials 
light flashes green! 


Valuable Dealer 
Franchises Available 


During the present emergency 
Lucas is concentrating on War 
Production and supplying the 


AORTA LTA La RIS UT i you se inrresed in 


holding a Lucas Franchise 
now is the time to write us. 


John Lucas & Company 
322 Race St., Phila. 5, Pa. 
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(cv WANDY-SANDY 


The Super-Salesman, 
go To work for you / 


e ERE’S a canny Scotchman who wants to 
















work for nothing! And what a selling job 
he'll do for you! 


HANDY: 


Handy-Sandy is the new character that is going 
READY to boost your sales of sanding paper and cloth by 


*“CARBORUNDUM. He smiles out at customers 








FOR PAINTERS, 











stomers from the colorful label of the new Handy-Sandy ine wereaae caer 
lern Paper and Cloth Assortment. And he whistles at i 

em from the attractive display basket (right) that PRODUCT BY 
ultants, you get as a sales aid with every 14 gross of THE CAMBORUNDUM COMPANY. NIAGAMA FALLS. N. ¥. 























ili Handy-Sandy packages. — ; CARBORUNODUMSM 
“ Yes. this popular line of sanding paper 
—dressed up in a new package—will 
product* really start your profits rolling in! 
= And without any extra work on your 
ain part. The self-selling display bas- 
th the ket is the only salesman you need. 
Be sure to set the new. colorful 
mtn Handy-Sandy Display Basket on 


aterials the counter of your paint, wood- 
working and household departments. 
Handy-Sandy is backed by the 
famous name of “CARBORUNDUM.” 
r Ask your distributor about Handy- 
: Sandy today! The Carborundum 
ilable 


Company, Niagara Falls, New York. 
ergency 


on War 
ring the 


comers, THERE 1S. A PRODUCT BY 


sted in 
anchise 
rite us. 
TRADE MAR 


ipany FOR EVERY PUT Y CTT: APPLICATION 
5, Pa. 















(“CARBORUNDUM” is a registered trade mark of and indicates manufacture by The Carborundum Company) 
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6» in a Series of Research Reports from the Rubberset Laboratories 


YES. BUT HOW ABOUT] } 





Film left by best hog bristle brush. Note the deep _—_ Film laid by Rubberset Nylon. See how faint the brush 
ridges and furrows left by finest quality natural bristles marks are and how smooth the texture left by Rubberset 
in controlled laboratory test made by famovus firm of Nylon. (Each test made with same non-levelling paint. 
testing engineers. Both pictures magnified to bring out contrast.) 


This stands for honorable service— Remember . . . the man or woman who “7 
wears this button has been honorably discharged from our armed forces. 





Rubberset Company —56 Ferry St., Newark 5,N. J. ¢ Factories: Newark, N. J., Gravenhurst, Ont.,Canada « Branches: Los Angeles, Cal., St. Louis, Mo, 


26 HARDWARE AGE S] 


. Louis, Mo, 


tE AGE 





ae ALREADY know that the new 
Rubberset Nylon will last 5144 
times as long as the finest hog bristle 
brushes made. 

. .. And that this new wonder 
brush will need no breaking in. Be- 
cause, thanks to a patented feature, 
it will come to you with the “chisel” 
tip it takes weeks of use for other 
brushes to acquire. 

But now for the $64 question! 
Will the Rubberset Nylon give a 
smooth finish, free from excessive 
brush marks? 


The answer is in the pictures 
shown here. The Rubberset Nylon 
actually leaves a smoother, more 
uniform film . . . with less brush 
marks . . . than the best quality hog 
bristle brush! Not to mention other 
nylon brushes! 


No wonder we say that when the 
Navy gives us the green light to 
make the new Rubberset Nylon for 
you, (they’re getting all we can 
make today) you’re going to get 
the finest painc brush ever made... 
any way you look at it! 











Here’s the point! Get this straight: We do not wr that any nylon brush 
lays a more uniform film than a natural bristle vee We simply say that a 
Rubberset Nylon does. The reason is that the filaments used in Rubberset 
Nylons (left) are tapered down to a fine, soft tip by our ao grinding 


process ... a tip softer than that of the finest hog brist 
filament with unground tip shown in magnified photo at right. 


AMM 


tle. Ordinary nylon 








(3" flat wall brush) 


This is it! Here is the Rubberset Nylon, 
the most widely talked-of brush among 
painters today. And the first one has yet 
to be offered for public sale! All Rubber- 
set Nylons are now going to the world’s 
largest paint brush customer, our armed 
forces. They must like them. They’re 
already on their second million! 


RUBBERSET 


“The Man Who Knows 
Says Rubberset” 
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NYLON BRUSHES 










When “Turnover” MEANS Something Again 





' \ 
Maybe “turnover” means something now—to an acrobat. ig 
But with a waiting line i al for every Millers Falls Tool, 


they never seem to have on to turn. They go in a direct line : 
from the shipping box f @ to the customer's pon, A 


















The eay will dawn =—_»>4;\—~ when your shelves will again 
be filled nu and “turnover” will again mean PROFIT 





Then this Millers Falls program will be important. 


THE PLAN... 


KK By ZS OD J 
Tools for almost every need, > gt Sas , Hate 


VZ 


but wanted tools only. .... .: Wy NE 





To 


Fine Tools that camp but briefly on your shelves 


(wads 
because they appeal to thie volume markets. Tools with sales- 
building Acceptance because they bear the trademark Way 


that means Quality to tool users everywhere. ~~ ey 


Millers Falls Company - Greenfield, Massachusetts | 


MILLERS FALLS 
TOOLS 
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In These Magazines with Millions of Readers... 


MADE OF ST. LOUIS BLUE TEMPERED STEEL 


¥... first question might be: All Stove 


Pipe is just alike, so why advertise it? 


Well, we don’t agree. We feel that JEMCO 
Stove Pipe, made of St. Louis Blue Tempered 
Steel, is a superior Stove Pipe that gives your 
customers more satisfaction and more 


service. 


And your second question: Why advertise 
Stove Pipe now, when we can sell more than 
we can supply? The answer—Limitations 
won't last forever, and when restrictions are 
lifted, we want every Stove Pipe user to 
know about JEMCO. That’s going to mean 


more sales—and more profits—for you! 


JACKES-EVANS MANUFACTURING CO.- ST. LOUIS 15, MO. 
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«“DENNV ERNON” 


not just “\Nindow Glass 





treet and Town. 





Architects: Overs 


oe 


TO GLAZE an important new building like 
the Bailey Junior High School in Jackson, 
Mississippi, Pennvernon Window Glass is 
ideal. 


















OR TO REPLACE a broken window in a home 
like this, Pennvernon Window Glass is equally 
satisfactory. The clarity, fine finish, and good 
visional properties of Pennvernon always as- 


sure your customer of quality windows. 


Sell Pennvernon ... the window glass that 


has made a name for itself! 


_ OR LITTLE ONES 





PENNVERNON Window glass 


PITTSBURGH PLATE GLASS COMPANY 


2254-5 GRANT BUILDING, PITTSBURGH 19, PA. 
‘pirrsBuRGH" stench for Zualily Glass and hint 
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ANOTHER PLACE WHERE PLASTICS PROMOTE PROFITS 


Builders, hardware and other merchants can look forward to big profits 
from the sale of screen made from Saran. It promises to be first choice for 
postwar homes, factories, and public buildings. Why not find out more about 
Saran now—so you can hop on the profit bandwagon right at the start? 


THE DOW CHEMICAL COMPANY «¢ MIDLAND, MICHIGAN 
New York ¢ GSesten © Philedeiphie © Washinglon ¢ Cleveland «+ Sesten 
Chicege + St. levis © Heuston ¢ Sen Prencisce © Les Angeles ¢ Seattle 
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Every material that has earned a permanent place in 
building has first proved itself in actual service. Leading 
the field among plastic materials in this respect is screen 
from Saran. It’s going up all over the world . . . in 
buildings at home... in construction work in humid 
Pacific battle areas—toughest testing ground of all. It 
will continue to go up when private building is given 
the green light. For this is a new kind of screen. It’s 
woven from a Dow plastic designed to withstand 
destructive forces that generally shorten the life of 
metal screens. Saran actually defies rust—shrugs off 
dampness, cold, snow, acid fumes, and even salt air. It 
won't sag or break and it doesn’t have to be painted. If 
it gets dirty, clean it with a damp cloth. 


Screen from Saran set the pace for plastics in architec- 
ture. This same success, we confidently feel, will be 
followed by such leading Dow plastics as Ethocel and 
Styron for new and improved lighting fixtures, hard- 
ware, trim, and many other products. 





PLASTICS 


STYRON + STYRALOY ~ ETHOCEL - ETHOCEL SHEETING 
SARAN + SARAN FILM + STRIPCOAT 
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HOME FREEZERS 








30 MILLION PRE-WAR 


Westinghouse 


ELECTRIC HOME APPLIANCES 


YOUR PROMISE OF STILL FINER ONES TO COME 
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wre ALL BE BACK ) 
- aad meus deme, oof 
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FEDERAL 
Practical 
HOUSEWARES 


Mitapaco HANDY PACK” 


WILL BE a colorful, eye-stopping “bar- 
gain beauty package” in your paper spe- 
cialty department. It was before the war 
and will again be a sure-fire, big volume, 
fast-moving merchandising. item — some- 
thing you can use to increase your lace 
paper sales from 2 to 9 times. 
Each of these attractive packages carries 
interesting illustrated suggestions for table 
settings, and shows a variety of designs 
available. Contents include either 100 
Milapaco” 5”, 6”, 8”, 10” or 12” Doilies, 
or 100 Place Mats, with design in full 
size on cover of carton. 
At present, production of this item is 
greatly limited due to well known 
paper shortage. 
INTERESTING NEW DEVELOPMENTS .... 
are in the planning stage at “MILAPACO”, 
* embracing paper specialties for the future. 
Id friends “will recognize these fast selling «. Their release remains dependent upon the 
DERAL Practical HOUSEWARES. New paper supply situation, which still remains 
ends will soon become acquainted with them. critical. 
The complete line — plus profitable new items — 
til we offered) conditions “permite Wel ERT 
FEDERAL TOOL CORP. 16 E MEINECKE AVE. * MILWAUKEE 12, WIS 
400 N. LEAVITT STREET, CHICAGO 12, ILLINOIS i ei bine Yack Ga Me 


NEW YORK OFFICE—200 FIFTH AVENUE © WESTERN 
OFFICE—TERMINAL SALES BLDG., SEATTLE, WASH- 


j 
——— — ——= PAPER PRODUCTS orf CHARACTER 
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* Here they are! 


BUCKEYE ALUMINUM 


, 
- 





4 Range-oven sets 


Ne ¢ a . 
a_i 


New designs, new features are being built 

into this fast moving line that you knew 
before the war. And here’s the first 
example — 


3 piece Space-Saver 
Range-Oven Set 


Manufactured of virgin aluminum, 


ACK’ ’ stamped and buffed to a beautiful finish. 
¢ Dual purpose —for either top of 

ar- range or oven use. 

24 = - e Broad heavy bottoms will withstand 

ton ring —-- . hard wear. Scientifically designed tofitall 

hie . a types of burners for top of range cooking. 

me- , 

ace e All edges beveled for easy cleaning. 

e Straight sides to help save fuel. 

pues e Patented flat recessed lid with oven-proof 

ble knob. Pans can be stacked in oven to save space. 

ens , ' : 

100 @ Bevel seal cover reduces cooking time and 

ies, saves fuel; keeps all vapors and: juices inside pan. 

ull e Whole oven meal can be cooked in these pans 

to save both time and fuel. 
| is Design work on the full Buckeye line will be con- 
wn tinuous—we will always be developing new use features in 
Buckeye products that will give greater customer satisfaction. 

: Buckeye is a line you'll be glad to display and one that will 

a's be easy to sell because it is based on user satisfaction. 

re. 

the 

ins 
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MASSAGETI 


« 
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: we. 
pray Hew |... the quality home 
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massage instrument 
with the exclusive, 
sales-clinching 


feature — 

















The Suspended Motor Action Movement 
sells more of your customers an Oster 
Massagett, because it helps them enjoy in- 
creased health-giving benefits of massage, in 
conditioning the body and in relaxing 
tired nerves and muscles. . . . Remind your 
jobber to let you know when Oster 


War Bouts Massagett is again available. 
JQHN"OSTER MFG. CO. 


W. 1.8: C.O0O.N.S:.1 N 
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ith war production schedules easing, there are a few 

> Telechron electric clocks coming off our production lines 
“now. We're telling your customers that you will have 
them soon through 40,000,000 advertising messages in 


THE SATURDAY EVENING POST COLLIER’S LIFE 
RICAN MAGAZINE LADIES’ HOME JOURNAL AMERICAN WEEKLY 
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““‘TELALARM”“ 

Smart, dependable alarm, but at 
home in any room in the house. 
Handsome plastic case in ivory, 
color. Luminous hands and dial. 


Telechwon ELECTRIC CLOCKS 


REG. U. S. PAT. OFF. 


‘WARREN TELECHRON COMPANY 


SEPTEMBER 13, 


ASHLAND, MASSACHUSETTS 


37 








ee _ 


¥ 


N the ema era there 
will be a tremendous expansion in athletic activity. Millions of men 
ane women who have benefitted through the physjcal training and 

titive sports program of the Armed Forces will remain, sports- 
aa and will continue athletic recreation. In addition, industrial 
recreation will create an increased demand for athletic oo 
the general public will not only be recreation-minded but more 
than ever before recognize the value of physical fitness. 


DRAPER-MAYNARD ATHLETIC EQUIPMENT 
offers you a golden opportunity for rich returns in the a 


period. Write your jobber for full information and See 
DRAPER-MAYNARD CO., 400 York St., Cincinnati 14 U.S.A. 


MEMBER:—The Athletic Institute, a non-profit 
organization dedicated to the advancement of 
national physical fitness. 








Hunting | & Fishing 


KNIVES 


WITH GENUINE LEATHER SHEATHS 


ww moot = ss $ @ HOO 


5" BLADE LIST 
OPA 


GENUINE LIGNUM VITAE HANDLE 
(Rare Tropicel Wood) 


Overall Dimension—11'% Inches New Bottle Top O 
Steel Blade Runs Full Length ¥e" Hollow Ground—Like a Razor 
Ring Thong Locks Handle No Rivets to Corrode or Loosen 
Case Hardened Steel New Sawtooth Edge 

Patents Pending 


DEALERS AND JOBBERS SOLICITED 


E. G. WATERMAN & CO. 


25 BLEECKER STREET NEW YORK 172, N. Y. 
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TRIPLE DUTY FOR ABSENT FRIENDS 


When his two stout-hearted friends, Growler the 
Mastiff and Toughy the Dane, joined up with 
the K-9 Division of the Army, Butch the Bulldog 
took over. From the very first he was joyfully 
busy removing seats from pants—which he 
proudly displayed to all invited guests. Uninvited 
guests were promptly greeted and de-seated! 


Nowadays, Butch’s friends continue to give 
distinguished service on important jobs, while 
Butch does triple duty holding down his old 
job—indulging in his hobby of collecting “end- 
samples” of men’s clothing! 


Yes, Butch the Bulldog is really good. But Hodell 
Bulldog Chain is even better—this famous mem- 
ber of the Hodell Chain family has been holding 
down not three but a hundred and one jobs for 
other Hodell chains that werit to war! This all- 
around Bulldog Chain, in its many sizes, has 
always served in the very widest range of use- 
fulness around farms and homes. During the last 
four years, Bulldog Chain has served in count- 
less new ways unthought of before the war. 
And Hodell Bulldog Chain has a hobby, too 
—collecting customers! 


The time has come to complete your plans to 
handle the Hodell line of chains. Among the 157 
kinds of Hodell chain, welded or weldless, with 
or without attachments, there is,a chain for 
every need—with dependability in every link. 


JACK + SASH + SAFETY » LADDER + PUMP + LIBERTY MACHINE 
PROOF COIL - STEEL LOADING + LIBERTY COM + PASSING LINE 


BULLDOG + SAMSON ~- FLAT LINK - 


REGISTER + 


ESTABLISHED 1886 


THE HODELL CHAIN CO. 


CLEVELAND 3, 
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_ILLBRONZE 
2X; ALUN que PAINTS 


e 4 


Ca stands guard 

when you use or spec- 

ify LLBRONZE PRODUCTS. 

For over half a century 

ILLBRONZE kas been prov- 

ing to millions of users that 

the best is always the 

cheapest. We have only | 

one aim—to produce the finest in protective coatings. ILLBRONZE costs you no CA-> 

more than ordinary finishes — because ILLBRONZE quality is the truest economy! C4-> 


ILLINOIS BRONZE POWDER CO., INC. Dept.6N 2015-29 South Clark St., Chicago 16 


ALUMINUM & BRONZE POWDERS - ALUMINUM PASTE~- INDUSTRIAL & AUTOMOTIVE LACQUERS and SYNTHETICS 


TWIN PROFIT 
PRODUCERS, 





S| FOR THINGS THAT STICK OR SQUEAK 





eS a neue TO OIL 
: ADVERTISED onupLess joraeet 


macomraninn PRODUCTS | 


LUBRICANTS NEEDED IN EVERY 
HOME, OFFICE AND SHOP 


Colorful Action- 
Compelling Displays 
CONSISTENT PROFIT PRODUCERS 
That Sell on Sight 
DOOR-EASE AMERICAN 
STAINLESS STICK Onder Today ! DRIPLESS OIL 


LUBRICANT FROM YOUR JOBBER 








swe 


; i k 
j Noth _ @ lik 
zetive 3 Color 

Jisplay with 1 Dozen 
s per Display 


@ stick 
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PICTURE OF A FRIEND IN THE SERVICE 


American Wire Fabrics Insect Screen Cloth wears no 
uniform, but it is serving the Armed Forces of the 
United States. 


And this picture will (we hope) remind you of a product 
which, in peacetime, brought nice profits to your store. 


That’s a job we like to do—one which we are still trying FAMILY PORTRAIT 


a al ° . Here is a group picture of Wickwire 
to do by distributing, as airly as we know how, the Spencer Hardware Products—a family 
‘ ° of profit-producers that are recognized 

small amount of our production allocated for essential iar Hale Eten enraae. 


Ca Insect Screen Cloth Hardware Cloth 
civilian use. Famous American “Clinton” 
“Gold Strand” Brand Brand 


Naturally we would like to make more “personal appear- Poultry Netting Nails and Brads 
5 Hex Mesh and Clothes Line 


ances” in your store—and we will as the war progresses Straight Line , 
~ “Clinton” Brand Picture Cord 


and our service to the Services becomes less demanding. Wire Rope Door Springs 
. . Both Regular and “Perfection” 
= bd “é ” gz 
’Til then the picture is “something to remember us by. Pdlcédied eee 


WICKWIRE SPENCER STEEL COMPANY 


and Subsidiary, AMERICAN WIRE FABRICS CORPORATION 


500 FIFTH AVENUE NEW YORK 18, N. Y. 
Abilene (Tex.)+ Boston » Buffalo - Chattanooga - Chicago - Clinton (Mass.) - Detroit «Houston >Los Angeles - Philadelphia - San Francisco - Tulsa - Worcester 
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- Market-wise 


oints toa 
Broader Horizon 


| or more than ever, your customers want 

the simplicity, efficiency and durability of Dayton 
Water Systems. The increasing availability of 
critical materials means that more and more 

of these famous Daytons will be earmarked for you 
and your customers. 


When the direction of our current production 
veers around from the war fronts to your shelves, the | 
name of Parker will be on’ new and other familiar small | 
hand tools. Your increasing requests for Parker Tools | 
are hard to leave unfilled. We realize that what few 
tools escape war delivery are therefore a disappoint- 


ment to any dealer. 





This much IS predictable, that every possible 
effort will be turned to the immediate production of 
items for you — come VJ Day, that the variety will 
far exceed any previous range of Parker products, 
and that their marked improvement will establish a 
new standard of quality for small hand tools. 





Parker 


‘ THE DAYTON PUMP & 
| fiihiekt Seeadh MANUFACTURING CO. 


PARKER MANUFACTURING CO. Semen 


WORCESTER 1, MASS., U.S. A. 
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He’s the man who has always 
bought Atkins Saws at your store 


... bought them because he knows’ 


Atkins are the finest his money can 
buy... because they have given 
him years of dependable service. 


© In these wartime years, chances 


are he’s not able to get all .the 
Atkins Saws he wants ... but he 
waits for them patiently, because 


S . Cc . 


ATKINS 


Asset 


he knows they're worth waiting for. 

Today, while we at Atkins con- 
tinue in the all-out drive for com- 
plete victory, we are not always 
able to fill all your needs for saws. 
But when we can, you can depend 
on it —this man willibe back in 
your store, providing you with a 
steady and profitable market for 
Atkins Saws. 


AND COMPANY 


402 South Illinois Street, Indianapolis 9, Indiana 


THE DEALER'S PARTNER FOR 88 YEARS — 


7 








r 
A BRAND NEW ITEM 
THAT WILL "GO 

LIKE HOT CAKES” 

IN YOUR PLASTICS 

DEPARTMENT é 








curse “Sane Dare” 
SILVERWARE TRAY 





Every Woman will want one of these all-plastic 
“San Duro” Silverware Trays that will fit so neatly in 
any standard cabinet drawer. Keeps knives, forks, 
spoons and other utensils conveniently compartment- 
ed. Streamlined in design, with corners rounded in- 
side and out, here's a plastic item that sells on sight! 
Ready NOW for you to display and sell. 

And Speaking of TRAYS! ... just imagine how 
fast these clever “San Duro” Plastic Tray Sets will 
move off your display shelves: 


to sell the famous KROMEX KAKOVER™*! 


Its gleaming beauty. . its obvious quality 
and usefulness . . ; make it constantly in 


demand... Its highly polished heavy- 


gauge aluminum cover fits in a groove 


RUMPUS ROOM TRAY SET 


Set of 3 durable plastic trays / 


in the sparkling glass plate, which locks 


in three different attractive 
% colors. Not affected by 
S alcohol or fruit acids. Size 
14” in diameter with %” rim. 
Sets come wrapped in eye- 


in moisture and keeps cake fresh longer. 


Production of the KAKOVER and 
many other famous KROMEX items 


is increasing considerably ... Weare 


catching display bond. 
making every effort to give all customers 
BRIDGE TABLE TRAY 
SET Very useful and popu- 
lar for card parties and cas- 


an equi table share. 
* Registered U.S. Patent Office 


Available through Key Hardware Jobbers 


val entertaining. Sized just 
right to serve Gs an ash 
tray and carry drinking glass 
and cigarette pack. Prevents 
table damage — very easy | 


The KROMEX Corporation 


3634 EUCLID AVENUE 
CLEVELAND 15, OHIO 


to keep clean. 


GET IN TOUCH with your jobber — or write today for 
prices and discounts covering these big-volume plastic 
items. All of them are speedy profit-makers for you! 


ECLIPSE MOULDED PRODUCTS COMPANY 


5154 N. 32nd STREET + MILWAUKEE 9, WISCONSIN 


NEW YORK OFFICE: 1150 BROADWAY 
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Kelly Vow! 


20 MANUFACTURERS FOR YOU! 








. Here’s Your Most Important 
Post-War Program 

H®= it is—the “years-ahead” postwar mer- 
chandising plan built by 1,200 gas utilities 

and 20 leading gas range manufacturers to help 

you cash in on the greatest profit opportunity in 

major appliance history! 

Here it is — the opening gun in the gas industry’s 

new promotional program that is pre-selling and 

re-selling gas cooking and better-grade gas 

ranges to the 2 out of 3 women in your town 

who have gas ranges more than 10 years old! 


Here it is — the pre-tested program that in three 
short years before the war — piled up your gas 
range sales and profits to an all-time high. 


And this same field-tested selling idea is on the 
march again to give you the greatest sales suc- 
cess you ever enjoyed! 


Get this big new “CP” Postwar Planning Kit 
now. It’s complete with everything you need to 
increase and protect your profits. Learn how the 
gas industry is breaking open vast new home 
and replacement markets and handing you 
business on a silver platter! 





Gas Ranges Bearing The “CP” Seal 
Will Be Made By The Following Manufacturers: 


A-B STOVES, INC. O'KEEFE & MERRITT CO. 





f, Gas Ppli 
urers, 60 E P. Jance E 7 
Tk ast qui 
w York 774 Street, Pment 


AMERICAN STOVE CO. ROBERTS & MANDER STOVE CO. os 


CALORIC GAS STOVE WORKS GEO. D. ROPER CORP. 


CRIBBEN & SEXTON CO. STANDARD GAS EQUIPMENT CORP. 2 


DETROIT-MICHIGAN STOVE CO. THE TAPPAN STOVE CO. 
THE ESTATE STOVE CO. WESTERN STOVE CO., INC. 
GLENWOOD RANGE CO. 
JAMES GRAHAM MFG. CO. 
GRAND HOME APPLIANCE CO. CLARE BROS. & CO., LTD. 
HARDWICK STOVE CO. GURNEY FOUNDRY CO., LTD. 
A. J. LINDEMANN & HOVERSON CO. MOFFATS, LTD. 


In Canada: 
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privé AND CHEER 


Year after —* 


VOLLRATH “FOLLOWS THROUGH” FOR YOU— 


Selling Quality Ware to Your 


Customers of Tomorrow—with 


6,000,000 COPIES 


OF THIS ADVERTISEMENT 
IN AUGUST ISSUES OF 


McCALL’S and GOOD HOUSEKEEPING 








Here’s the second advertisement in 
Vollrath’s campaign to assure you of cus- 


tomers who’ll eagerly buy this profitable 


line of quality kitchenware, as more of it 
becomes available. 


Again, Vollrath sells your prospective 
customers ““The PRIDE AND CHEER” of 
owning beautiful, durable Vollrath Ware— 
famous for quality since 1874. Again, you 
see proof that Vollrath dealers can look 
to the future with confidence. 


ALL YOU NEED DO...For quick, 
profitable sales today—and for volume 


sales tomorrow—simply display Vollrath 
Ware as it becomes available. 





HARDWARE 


DUO-THERM back in production of 
CIRCULATING HOME HEATERS 
with PATENTED POWER-AIR ! 











Propuction scHeputes for the full Duo-Therm line of fuel oil space 
heaters have been set up, and shipments to dealers are being made as 
rapidly as these new heaters come off the line. 


This means that all dealers should be selling the complete line of 
Duo-Therm Radiant Circulators and Duo-Therm Royal Circulating 
Heaters before the end of the year—handsome models that have Duo- 
Therm’s Dual Chamber Burner, Co-ordinated Controls, Waste-Stopper 
and many other exclusive selling features. 





Some good territories are still open. Send the coupon for full informa- 
tion on protected Duo-Therm franchises. 


Duo-THERM 


America’s Largest Manufacturer of Fuel Oil Heating Appliances 


© 1945, Motor Wheel Corp. 


DUO-THERM Division of Motor Wheel Corporation 
Dept. L-23, Lansing 3, Michigan 


1 would like full information regarding the Duo-Therm Appliance market in my terri- 
tory as well as the Duo-Therm protected franchise story. | am interested in selling 
Duo-Therm Fuel Oil Space Heaters [[] Duo-Therm Automatic Fuel Oil Water Heaters 
[]. Check one or both. 


Address 
CV sce tnebtaboneshccies deka P.O. Zone 





> 
~ 
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The DELAVAL MAGNETIC SPEEDWAY MILKER 
FAST and UNIFORM MILKING Does It! 


t-dow" Budde 
te der heasith 





HE best there is in milking . . . that’s what De Laval Dealers have to offer — and 
that’s why they’re way out front at the head of the parade! 

The graphic pictures above tell the story of fast, clean and complete milking results 
. . . obtained with the fast and uniform milking of the De Laval Magnetic Speedway 
Milker and the De Laval Speedway Method of Fast Milking. 

Results . . . and years of experience prove that both fast and uniform milking are 
necessary to best milking results. Only the De Laval Magnetic Speedway Milker provides 
both these essential qualities. 

And results . . . on thousands of farms are likewise proving the value of the 
De Laval Speedway Method of Fast Milking — proper preparation of the cow before 
milking and proper operation of the milker itself. 

If your business is established on the policy of offering your trade the best you can 
get ... and we are not adequately represented in your territory . . . please write us today. 


1. Wipe udder with cloth and 2. Draw a few streams from 3. Next apply teat-cups imme- 
warm water (130°F.) containing each quarter into strip cup. This diately. The sooner the 

250 p.p.m. of chlorine. This helps hel induce rapid ‘“‘let-down" plied after using the strip cup 
induce rapid milk “let-down.” provides periodic inspection. the better. Avoid loss of vacuum 


THE DE LAVAL SEPARATOR COMPANY 


NEW YORK 6 CHICAGO «6 SAN FRANCISCO 19 
165 BROADWAY 427 RANDOLPH ST 61 BEALE ST 
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& Farm dealers face a great sales opportunity—perhaps their greatest in all time. Surveys 


show farmers in every community need new farm fence, new roofing and siding and other 
steel products in great volume. Scarcity has created an immediate need. But this is no wartime 
or onetime market, it’s a market to sell now and in increasing volume for many years to come. 
To help make the most of this opportunity, Continental has a dealer plan of action and 
cooperation, and a modern line of steel products. You are invited to write and ask about your 


opportunity with Continental. 
*Based on figures from a recent survey of postwar needs conducted by farm publications. 


WL 


= coNTINENTAL . 4 
| DEALER oui¥s 





a 
- 
— 
mtinental has a complete sales promotion 
ram fitted to modern conditions, designed 


work in the dealer's own territory under his 
me. 
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Continental products are extensively “advertised. 
Sales messages in farm papers go into most farm 
homes in Continental's trade area. 


: 4 








_ 15 Types of Farm Fence 14 Styles of Steel Roofing 
PRODUCERS OF Posts, Gates, Barb Wire. and Siding, and Fittinas . 





_Continental products have features farmers see 


and appreciate. Farmers want the PIONEER 
KNOT, available only in Continental fence sold 
by Continental dealers. 


Nails, Staples, Lawn 
Fence, Wire Products 
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Big food firms use 
ENTERPRISE CHOPPERS 


GIVE YOUR CUSTOMERS Big bakeries, for instance, have found that an Enterprise 
Chopper gives them a better product, does it faster, and 
at lower cost. Same with these industries, too: 


Soup Makers 


“7 = dl 
PROFESSIONAL FOOD- 


When you sell a customer an Enterprise Chopper 
F Wal N ( N FRVI F F for her home, you're providing her with the same 
cutting efficiency that big food industries enjoy. 


Because — in her chopper, as in the big power 
choppers for Industry, is the exclusive Enterprise 
System of Cutting. All parts — in her machine as 


in theirs—are scientifically engineered for peak 
performance. 


The result, to her, is food that’s really cut, not 
mashed or torn; food in which the flavor-giving 
juices are retained, not squeezed out and lost. 


Enterprise Chopper service is the kind of service 
ky, A KERS G FT WITH you want your trade to have. Pretty soon, as war- 
time restrictions relax, you can give it to them. 


She can do all this 


THEIR ENTERPRISE ON: ees 


cut raw meat 


cut cooked meat 
CHOPPER cut vegetables 

cut fruits 

prepare baby foods 


prepare foods for 
desserts 


The ENTERPRISE MFG. CO. of PA. 


PHILADELPHIA 33, PA. Al 
79 YEARS’ EXPERIENCE BEHIND THE MODERN ENTERPRISE ae. 
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Distributors, Dealers: 


Get Hdded Faepla i 


WITH THESE 


FAST-SELLING ITEMS 


Sell The ENTIRE 
Queen Farm Service Line 
For Bigger SALES and PROFITS 
EASIER, QUICKER 


Sep ae ean flog 6 


Queen Fountain Heating Attachment 


FAST SELLING: In Demand Everywhere! 


Sales features you can really sell. Gives National Board of Fire Underwriters. 





greater economy, trouble-free operation. Noiseless; safe. Complete with Queen 
Only brooder stove with exclusive Super- “A” Cap—prevents down drafts. Flame 


‘ . ’ ‘ : Queen Farm Service Repair Block 
flame triple-combustion burner. Auto- won't blow out in strongest wind. Order — 


matic draft regulator—approved by the early to assure delivery. 


QUEEN OIL BURNING 
TANK HEATER 


REALLY SELLS FASTER! 


Farmers demand this popular Queen Tank 

Heater—the only Down Draft Oil Burning 

Tank Heater. Gives economical, trouble-free 

service in all kinds of weather. Flame won‘t 

blow out in strongest wind. Market for the 

Queen Oil Burning Tank Heater is BIG; 

responsive. Don’t be caught empty handed Queen Water Conductor Cup 
as many dealers were Jast year. Play safe; 

order today. 


Queen Hog and Poultry Fountain 


ALBERT LEA FOUNDRY CO. HAS 
Albert Lea, Minnesota 

1 am interested in Queen Electric Brooder Stove (); Oil Burning 
Brooder Stove 1); "A" Cap (); Tank Heater (); Fountain Heating At- 
tachment (); Hog and Poultry Fountain (); Water Conductor Cup. 1); 
Farm Service Repair Block 1). 


Albert | Lea Foundry Co. 


QUEEN STOVE O 


ALBERT LEA MINNESOTA 
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Here's a major advance in the appliance service 
field! It is now possible to obtain all electrical re- 
placement elements from one source. A maximum 
number of appliances can be restored to operation 
with a minimum number of services. 

That's just where Jiffy - the long-life electric resist- 
ing element - steps in. Here's a new, economical 
way to keep electric appliances in tip-top shape. 
No sales resistance . . . a ready market. Jiffy 
elements are constructed to fit practically any type 
or size installation. Let Jiffy do the job. Write 
today for information and descriptive literature. 
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AVAILABLE SOON! 


NEW 


Mello Chine 


... backed by 
NEW 
MERCHANDISING 
COOPERATION 


... to help you 
get maximum 
chime business 








The Originators 
of All-Plastic 
Chime Design 

Offer 


2 STRONG LINES: 


POPULAIRE and 
SYMPHONIQUE 


¢ Smarter Styling 
¢ Richer Lingering Tone 

















Nation-Wide 

Distribution 
through Leading 

‘ Wholesalers 


AMERICA'S “4 FINEST ELECTRIC DOOR CHIMES 


MELL-0-CHIME and SIGNAL CORP. 


Originators of All-Plastic Chime Design 
119 SOUTH JEFFERSON ST., CHICAGO 6, ILL. 
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Again it’s SAMSON Heat- 
ing Pads for quality fea- 
tures that mean volume 
sales and customer satis- 
faction! Patented SAFE-T 
Circuit, with 3 Fixed Heats, 
each controlled by 4 preci- 
sion thermostats. Perma- 
nently sealed 100% wet- 
proof cover of Du Pont Fair- 
prene. Zelan-treated water 
repellant and stain resis- 
tant extra covers. Cushion- 
comfort padding. Strain- 
relief switch with exclusive 
“Touch-Tell” indicator for 
night use. 8-foot cord. Each 
pad individually boxed to 
form a compact, self-sell- 
ing counter display. 


wiley 


SAMSON 


4 ~~ 
w7TTh 
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FACTS ABOUT SAMSON UNITED TODAY AND FOR THE FUTURE 


As you read this, another Samson elec- 
trical appliance—the Samson Heating 
Pad —is now in production. Initial ship- 
ments will be limited, but as fast as 
more of our war-expanded facilities are 
released for peacetime production, larger 
and larger quantities will go forward 
to Samson distributors. 


In addition to the Samson Duo-Dial-A- 
Heat Flatiron which dealers are already 
receiving, the Samson Safe-flex Rubber 
Bladed Fan and the Samson Variable 
Control Table Range will be made avail- 
able as soon as conditions permit. Watch 
for news of these and other Samson 
profit-making appliances. 


SAMSON UNITED CORPORATION, ROCHESTER 10,N.Y. 


Samson United of Canada, Limited, Toronto 
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SUCCESS 


Each of Weis advantage: sa 
‘master key" to your future growth 
and profits. And Lowell is the only 
manufacturer of sprayers and dust- 
ers that gives you all 3! Why take 
less when you can have them all? © 
There's every reason why you 
should feature the Lowell line! 


FULL PROFITS... There are no “cheap sprayers” in the 
Lowell line, no loss leaders that “waste" customers and hurt 
profits. Every Lowell sprayer and duster is a quality product 


that gives you a full profit. Write ‘tor full pa today! 
SELECTIVE DISTRIBUTION .. . Lowell sells only through 


distributors who are carefully selected for highest reputation 
ond best business ethics. None of your competitors can buy 
Lowell sprayers and dusters direct, nor can they undersell you 


on the Lowell line. 
COMPLETE QUALITY LINE... There's a Lowell sprayer Manufacturing Co Co. 


or duster engineered and precision-built to fill every need with DEPT. 54—589 EAST ILLINOIS STREET 
complete satisfaction. Yet the line is compact and standardized, 
designed for fast turnover and low inventory. CHICAGO 11, ILLINOIS 


WORLD'S LARGEST MANUFACTURERS OF SPRAYERS AND DUSTERS EXCLUSIVELY 
54 HARDWARE AGE 
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If you could fill this order, its magic 
power might conjure up a new hand 
Or power mower. 


Since the recent government an- 
nouncement which removed restric- 
tions on the manufacture of lawn mow- 
ers, many customers eager 
to buy expected to find 
new machines available 
immediately. We sincerely 
wish this were the case. 


Jacobsen 
_ Bantam Power 


at Mower 
1 \ 
, 
ay 

5 


RAC 


PIONEER MANUFACTURER 
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Despite military commitments we 
shall resume production at the earliest 
possible time. Availability of mater- 
ials will continue to be a major factor 
in the building of lawn mowers. 


The new Jacobsens will be worth 
waiting for—they will be 
the finest we have pro- 
duced in a quarter century 
of manufacturing quality 


mowers. - 
Jacobsen 
Easy-Running Silent — 
Lawn Mower ay 


MANUFACTURING COMPANY 


NE. WISCONSIN 


QUALITY POWER MOWERS 





“We'll soon be heading for Home!” 


ROPER protection for our 
men agaihst insects has been 
next in importance to protection 
against the enemy. That’s why so 
much Cyclone wire cloth was re- 
quired to supply the Armed Forces. 
Whatever U-S-S Cyclone “Red 
Tag” Products remain after gov- 
ernment needs have been supplied 
are shipped to our jobbers. They 


will divide it equitably. So keep in’ 


touch with your jobber in regard 
to both hardware and screen cloth. 


know that the quality of Cyclone 
“Red Tag” Products has been 
carefully maintained throughout 
the war period. So, when cus- 
tomers can again buy all they 
want of lawn fence, burner bas- 
kets, screen and hardware cloth, 
the famous Cyclone “Red Tag” 
will still be the same sure guide 
to top quality and satisfaction. 


| States Steel presents The Theatre 
Guild on the Air. American Broad- 





EVERY SUNDAY EVENING, United 


‘) casting Company coast-to-coast net- 
] work. Consult your newspaper for time 
. and station. 


Your customers will be glad to 


CYCLONE FENCE DIVISION 


(AMERICAN STEEL & WIRE COMPANY) 
Waukegan, Ill. - Branches in Principal Cities 
United States Steel Export Company, New York 


UNITED STATES STEEL 


HARDWARE 
PRODUCTS 
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Yes sir, U-S-S American 
Fence is hog tight! And it’s 
built with more line wires at the 
bottom for greater strength, to 
discourage rooting and to keep 
in small animals. 

No matter how hard animals 
push, American Fence has the 
resilience to spring back into 
position. It stays tight winter 
and summer. It is permanent 
fence. Many farmers report 
over 40 years’ service. 

Your customers are being 
told about these advantages 
through national farm advertis- 
ing. And they show their prefer- 
ence by choosing more Ameri- 
can Fence thananyother brand. 

We are now manufacturing 
considerable quantities of 
U-S-S American Fence but 
there is still not enough to fill 
the demand. Write for a catalog 
showing the complete Ameri- 
can line. 








AMERICAN STEEL & WIRE COMPANY, Cleveland, Chicago and New York 
COLUMBIA STEEL COMPANY, San Francisco 
TENNESSEE COAL, IRON & RAILROAD COMPANY, Birmingham 


United States Steel Export Company, New York AMERICAN 
UNITED STATES STEEL Nbr 


<0 strait 


U-S-S AMERICAN FENCE 
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PAINT SPRAYING EQUIPMENT, 
AIR COMPRESSORS, SPRAY GUNS, 
PUMPS, AIR TOOLS, INSECTICIDE 
SPRAYERS, SANDERS AND Al- 
LIED FINISHING EQUIPMENT 





ELECTRIC MOTORS, GENERATORS, 
VALVES, PUMPS, HYDRAULIC 
CYLINDERS AND CONTROLS FOR 
AIRCRAFT, AUTOMOTIVE AND 
OTHER INDUSTRIAL APPLICATIONS 












HARDWARE AGE 





r 


MR. MALLETT 
really gives US a break.” 


NEW BEDFORD —«Like SPRED because 
of its Swell Colors” 


Mr. William O. Fuller, SPRED dealer 
of New Bedford, Massachusetts, writes: 
“I like SPRED because of its swell 
colors. That’s what people really 
want when they buy wall paint—nice 
colors. 1 wasn’t surprised that a na- 
tional survey showed that leading 
decorators preferred SPRED colors 
3 to 1 over the second choice. My 
customers have been telling me that 
for some time. It is a real advantage 
and, believe me, it’s bringing me 
greater sales and profits.” 


Why Dealers Everywhere 


are Changing to CPRED 


the Easy-to-Use Wall Paint 


ST. LOUIS 
“A plan that gives US a break’’ 


Messrs. David Mallett and Charles Hanford, SPRED dealers of St. Louis, write— 
“What we like about the SPRED proposition is that it not only gives us a gen- 
erous territory but it protects us in that territory. We don’t have to worry about 
SPRED competition from other dealers—first, because our territory is exclusive, 
second, because SPRED is sold only by legitimate, quality paint dealers, the 
kind with whom we like to be associated. We like the SPRED plan because it 
gives us a chance to build a sound, profitable paint business. It’s a plan that 


MR. HANFORD 


ATLANTA— “Backed by the 
Good Housekeeping Guarantee” 


Mr. Dean S. Paden, President of King 
Hardware Co., SPRED dealers of 
Atlanta, Georgia, writes—‘“We handle 
SPRED because we are convinced it 
is a better product and makes more 
satisfied customers for us. SPRED isa 
first quality oil emulsion paint with 
real body and durabMiity. It is backed 
by the Good Housekeeping Guaranty 
Seal which everyone knows is a sure 
sign of dependable quality. SPRED 
sells faster because of this seal.” 


~ 


SEATTLE— “We Believe in SPRED. It’s a Quality Product” 


Mr. C. S. Wills, Vice President of Ernst Hardware Co., SPRED dealers of Seattle, 
Washington, writes—“‘We believe in SPRED. It’s a quality product. The color 
selection meets practically every need. Our slogan ‘Next time use SPRED’ 
brings new customers every day—and they tell us SPRED is tops.” 


Write today for your free copy of the new booklet, 
“The Truth About Water-Mix Paint” and factual 
sales data based on 40 case studies of SPRED dealers. 


THE GLIDDEN COMPANY, - Dept. 49, Cleveland 2, Ohio 


*Trademark Registered 
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LS [ite Yardware dealers 
_OMALLEY VALVE CO. 
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VITALTO T\ EFFOR 


Leading jobbers through-out 
United States and Canada are 
handling this line-- Order from 
— direct. if your jobber does 

not carry the O'Malley Line of 
Reseaters send us his name and 
address. 


AVAILABLE FOR PROMPT 
DELIVER Y--— 
Packed in cartons of 1 to 6 doz- 
ens Carried by leading Hardware 
and Plumbing jebbers every- 
EASY TO USE - FAST SELLER 
IN CONSTANT DEMAND 


sents cone 





Inexpensive line of improved —— AUTOMATIC — Self- 
Centering Valve and Faucet RESEATERS ON THE 


MARKET. 


Renews worn or scale encrusted valve seats with 
patented cutter head that rolls brass away and pol- 
ishes at the same time leaving no scratches and 
insures a flat bearing surface for new washer. 


THIS IS THE FINEST LINE OF FAUCET & VALVE 
RESEATERS SOLD WITHIN MANY DOLLARS OF 


THEIR PRICE. 


2-X (Illustrated). Takes 
care of %", 2". %" and 
34"' faucets. No downward 
hand pressure is needed 
during reaming process; an 
adjusting nut and the 
threaded shank provide an 
automatic feed. 


EDWARD O'MALLEY VALVE CO. 


7604 GREENWOOD AVE. 


408 McGill Street 
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O'MALLEY RED-HEAD MODEL 
Accommodates 34", '/2", 54" and 3/," 
well as 36", '/2", 34" and |" 
List Price 


SOOO R Ree eee w wee eee ee Hee eee ee eee eee eet aeeaeee 


List Price 


Jvc 


OTHER POPULAR MODELS OF O’MALLEY 
VALVE & FAUCET RESEATERS IN DEMAND . . 
O'MALLEY DELUXE MODEL... 


Accommodates 3", 


V2", 5" and 34" faucets, 
equipped with long shank to take care of built-in 
tubs and showers. List Price 


Faucets as 


Jenkins Disc Valves. 


od | Ler 1c] © Fam | & 


CANADIAN REPRESENTATIVE 


DORKEN BROS. & CO. 


Montreal, Canada 








DIAMOND 


THREE® LEADERS IN 
THE DIAMOND LINE 


Diamalloy Linemen's Side Cutting Pliers 

Especially designed for linemen and others 
whose requirements are unusually hard and 
exacting. Hardened cutting edges. Sturdy grip. 
Made of Diamalloy tool steel. Each tool indi- 
vidually tested. Packed one in a box. Gun metal 
finish with polished head. 


Model No. 4304 
110 Xo'ts Bev C Hi-Line 
Electric Controller 
4.50 


Other Pete fom 
to $27.50 


Diamalloy Diagonal Cutting Pliers 


FA RM FENCE co NTRO LLERS Forged of tough Diamalloy steel. Clean cut- 


ting. Handles shaped to fjt hand and give good 


Dealer Loyalty bowie balance. 
Buffed gun metal finish with polished head. 
Customer Goodwill Packed 1 in a box. 


The prestige Electro-Line Farm Fence Con- 
trollers have earned through years of lead- 
ership in the electric fence industry im- 
poses added responsibility — to maintain 
that prestige. Diamalloy Heavy Duty Diagonal Cutting 
Electro-Line has earned dealer loyalty Pliers 
through fair dealing and vigorous sales sup- An extra-sturdy cutting tool ef unusual 
port. Electro-Line has earned customer good- strength. Cutting edges strong and sharp. 
will through value and dependable service. Forged from tough Diamalloy steel. Will give 


Electro-Line continues a policy of careful long service on heavy-duty jobs. Every tool in- 
technical research and alert sales dividually tested and inspected. Handles gun 
procedures. Electro-Line is a metal finish. Polished head. Packed one in a 


worthwhile tie-up for you. pee 


Write for new illustrated 


Electric “Fencing Manual”. D | A M 0 N D C A L 4 
Sol ay | 
cloaca ta f | HORSESHOE CO. 


4610 Grand Ave. Duluth, Minn. 


ELECTRO-LINE FENCE COMPANY 


120 NORTH BROADWAY + MILWAUKEE 2, WIS 
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to protect the postwar sales of our 
dealers—GEP advertisements like this 


are appearing regularly in leading 


outdoor magazines 
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Atter the "nold rash - what 7 


ity Quins”—like the distinctive Iron-that-wags-its-tail 
shown above—just one of a large family of famous M-B 
appliances. For to thousands of housewives, Manning: 
Bowman means best. 


URVEYS show a postwar demand in view for over ten 
and one-half million electric irons alone. 


For a while, you'll have customers for any kind of ap- 
pliance. But when the “gold rush” is over, when women 
demand quality at a price—what will happen then? 


Will the appliance line on your shelves have accom- ' 


plished its missionary work—while the demand was so 
great—by converting prospects into lifetime customers? 
Will it continue to sell people on your store? To bring 
customers back for other good items in the line? 


You do this when you sell Manning-Bowman’s “Qual- 


This established line has been a household name since 
1857. Before the war, it was a hot line for dealers every- 
where. After the war, it’s going to keep winning new 
friends—friends who’ve been expecting for a long time 


now to buy the best. 


Will you be meeting their expectations—and winning 
new customers? It’s for you to decide. 


Manning-Bowman Means Best 


MERIDEN, CONNECTICUT 


Smokeless Long-Last 
Table Broiler Percolator 


Twin-O-Matic 
Waffle Baker 


Toaster-with- 
the-Tester 


THE CINE THAT'S ALWAYS IN DEMAND 
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easy doing 


door selling / 


“Jim's ys chr 


Jim: Naturally, madam, you are 
interested in the only truly 
“complete” refrigerator. 

Customer: I’ve waited so long I 
certainly want nothing but the 
latest. 


Jim: Notice these two refrigerators are 
almost identical. Latest mechanical 


improvements. Com i con- 


tain same amounts o 
Customer: They look ae - like 
all the refrigerators I've seen today. 


An A Hegeyat 
paw 
ines » fs 
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And so another Shelvador* owner is added to your selling force! She'll 

convince her friends, just as you convinced her—by actual, visual demon- 

stration. And they'll want to know where she bought hers. That’s where 
you come in—profitably. 


Radios : Radio-Phonographs : FM : Television : Short Wave : Electronics : Radar : 


Refrigerators : Home Freezers : 


Jim: (Raises door shade on Shelvador*) Here is 
the big difference— 


Customer: Shelves—built right in the door! How 
wonderful! It’s like opening two refrigerators! 


Jim: Exactly, madam. The Crosley Shelvador* 
brings twice as much food to the front within 
easy reach! 


SEEING is Believing 

To seu something effectively . . . show it! . 
demonstrate it! What could be more quickly 
convincing than this simple demonstration of 
the vast, extra value 
of the Crosley Shelv- 
ador* double, front- 
row storage spate? 
And the Shelvador* 
Demonstration 
Shade (available to 
you soon) drama- 
tizes this extra 
value! 

Remember, every Crosley product, household 
appliances or radio, gives your customers extra 
advantages and features they can see, or feel, 


or bear!—and features you can demonstrate! 
*Reg. U.S. Pat. Off. 


-GROSLEY 


THE CROSLEY CORPORATION, CINCINNATI, OHIO 


onoimaay compte: 
stana cooe tet Sutivacoe* 


cl AS MUCH 
FOOD TO THE FRONT 
WITHIN EASY REACH 


Laundry Equipment : Ranges : Kitchen 


Sinks & Cabinets : : Home of WLW, “The Nation’s Station” 
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A glance at these locks tells the story. Here are locks with a future... 


a future bright with profit for you... a future of perfect protection for your 
Remember to specify EAGLE for screws and 


customers oy 
bolts. Precision manufacture gives you concen- 


This is the streamlined Eagle line that will move rapidly from your store of tricity of head with shank . . . clean finish on 
heads and threads, no burrs ... uniformity in 


tomorrow. Nothing has been subtracted from the high quality materials and licen ent dents wh date, Withes Hemel 
expert workmanship for which Eagle has been famous for 113 years. But Bisson The Exsle Leck Company. 


something has been added... new, modern design. 
You can look forward to having this quick-moving line of locks soon after | = Wy ol 
reconversion. And remember, Eagle's sales plans and policies , 
ee a re ee policies THE EAGLE LOCK COMPANY 

e streamlined, too. They wi clude aggressive mer- SUBSIDIARY OF BOWSER, INC. 


chandising, forceful advertising and strict adherence to the — America’s FIRST Lockmakers — 


jobber distribution system. 217 Eagle Street + Terryville, Connecticut 


. CABINET LOCKS « PADLOCKS « NIGHT LATCHES « LUGGAGE HARDWARE « WOOD SCREWS « MACHINE SCREWS « STOVE BOLTS « SHEET METAL SCREWS « DRIVE SCREWS 
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It’s a pleasure 
to stock and 
sell Hardware 
packed neatly, 
efficiently, the 
National 
Way 


Thanks to careful packag- 
ing,the precision workman- 
ship and protective finishes 
of National Builders’ Hard- 








Method of Packing with Screws 


Consider what an important and labor- 
saving feature this packaging care is 
to dealers. It is easy to fill orders from 
stock that is plainly labeled, and it’s also 
easy to inventory. 


Merchandise that is shoddily packed 
loses its factory freshness, and quite 
often missing parts or accessories result 
in losses to dealers in merchandise and 
sometimes in losing valued customers. 


All National Hardware is carefully 
wrapped and boxed to protect lustrous 
finishes and to keep all component parts 
together. 


ware are unimpaired in 
shipment from the factory. 


All of the smaller sizes of butts and 
hinges are packed one pair in an enve- 
lope with screws, one dozen pairs in a 
box. The large sizes are packed one 
pair in a box with screws. This applies 
not only to plated finishes but also to 
japanned and bright steel. All cartons 
containing one-half or one dozen pairs 
of butts or hinges are sealed with 
gummed tape. 


The care and importance we have 
stressed in packaging our prcducts is 
further enhanced by the assurance that 
National Hardware is fully as good as 
it looks—well built, sturdy, efficient. 


NATIONAL MANUFACTURING COMPANY 


STERLING 


ILLINOIS 
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UNDOUBTEDLY YOU STOCK “cup-winning” 
hammers . . . a brand advertised regularly 
in national magazines. Do you apply the 
same buying rules to bolts and nuts? Most 
successful distributors do... realizing how 
much their repeat business depends on 
appearance, uniformity and performance 
of the bolts and nuts they sell, 





A PHILADELPHIA DISTRIBUTOR selected at 
random from his stock the fine-looking 
RB&W bolt and nut you see here. Pick, 
similarly, from your own RB&W stock... 
see how clean-cut the bolt head is, the 
fine finish of the barrel, the perfect threads 
—features worth merchandising, for your 
customer recognizes their worth in terms 
of fast assembly and holding power. 





DURING RB&W's CENTURY. OF PROGRESS, many 
hundreds of thousands of dollars have 
gone into the research and development 
work which have made RB&W pioneers 
and leaders in quality fasteners . . . and 
into advertising that makes the name 
RB&W EMPIRE representative, today, of 
the best in fasteners. Capitalize on all this 
investment by featuring the extra values 
that help make your customers’ products 
easier to build and better to buy. 


eBcWw 
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Factories at Port Chester, N. Y., Coraopolis, Pa., Rock Falls, Ill. Sales Offices at Philadelphia, Detroit, Chicago, Chattanooga, Los Angeles, Portland, Seattle. 
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Cult Vike a Battleship’ 


@ And yet, when you hold them in your 
hand, their trim lines and balance remind 
you of a sleek destroyer. CRESCENT LINE- 
MEN’S PLIERS were designed to meet the 
needs of linemen—to do heavy and steady 


work, fast, easily and accurately. 


Rigid specifications, followed by correct 


design, good workmanship and relentless 


tests and inspections are standard practice 


in the making of every Crescent Plier. 





When we pack them for shipment, they are 
as perfect as Crescent’s long experience 
can make them. 

Most of these better Crescent Tools are 
still off to the wars, but one of 
these days, they'll be back on the 
counters of good hardware stores 


—everywhere. 


CRESCENT TOOL COMPANY 


Jamestown, New York 
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Styled to SA 
a PACKED 
7") Pe A high quality matched set in Bright 


Ab1-241 Zinc finish. Available in a “Profit 
Packed” deal or sold as individual 

items. Deal comes complete with attractive display 
board. Here is an eye-catching big profit line that 
will attract and easily sell itself to your customers. 
Matched sets, distinctively designed for quick sales. 


SHOP& =) 
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Important to Your Customers... | 
DOUBLY Important to Goce! 


For years R-V-LITE advertising has been building up a con- 
vincing background for your every selling effort. Millions have 
read the R-V-LITE story in national publications... heard it over | 
the radio . . . seen it on point-of-sale displays. Countless 
numbers have bought. Thousands upon thousands are satisfied 
repeat customers. Your opportunity to build volume sales and 
worthwhile profits. 


R-V-LITE R-V-LITE R-V-LITE) 
ON THE FARM _ IN THE HOME IN THE STORE | 
Widely used for poultry, & FACTORY 


COUNTER DISPLAY BOARD 
Put this attractive display on your [ 
counter and watch it go to work. 
Sells hardware on sight. Display 
board includes a sample of each 

| item illustrated above. 





PACKAGED FOR YOUR CONVENIENCE 


To speed up handling and delivery, and to 


revent loss of parts, each item is individuall 
Unequalled for sunporches, P of p ’ y 


brooder and hog houses, 
hot and cold bed frames, 
farm buildings, cribs, tool 
and storage sheds, etc. 


nurseries, playrooms, work- 
shops, attics, b L 


Economical and effective 





storm doors and windows. 
Many other uses. 


for windows, skylights and 
partitions for factories, 
shops and field offices. 


Handled by Better Jobbers Everywhere! 
A sure post-war bet. . R-V-TEX . . Watch for it! 


ARVEY CORPORATION 


Exclusive Manufacturers of R-V LITE 
3470 N. Kimball Ave. 


Chicago 18, Ill. 





NATIONAL LOCK COMPAN’ 





| 3 packed in an attractive, heavy envelope. Cata- 


log number, illustration of product and in- 
stallation data are printed on 
the face of each envelope for 
quick and easy identification. 


Your “All From One Source’ Cas! 


Hardware Manufacturer 


kkk. 
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ROCKFORD, ILLINOIS 
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“7 nasi you aot vich quick when you 
display Chimney Sweep Soot Destroyer,” 


Yes, now—more than ever—is the time to display and 
feature Chimney Sweep—the $1.89 and $1 sizes. 


FULTON LEWIS, JR. GOES ON AIR FOR YOU 


Your New Star Salesman for Chimney Sweep Soot Destroyer 
Starting Sunday, October 7th, 6:45 to 7:00 PM., ET., Fulton 


Lewis, Jr. — one of America’s foremost commentators on 
national affairs—sells Chimney Sweep—America’s No. 1 Soot 
Destroyer — for you, over 188 Mutual Network stations, 


coast-to-coast. 


Cash in! Display Chimney Sweep — the $1.89 and $1 sizes 
G. N. COUGHLAN CO). West orance. ns. 
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When you buy rental floor surfacing equipment, look 
for the name and what's back of it besides a sannpeet 
Look at the company behind the product and into \the 
source and supply of parts pr service. Occasional over- 
hauling and servicing is yecessary On any mechani¢al 
equipment and time lost through lack of repair facility 


will be costly. 


For approximately twenty-five years American dis- 
tributors have steadily operated, even through depres 
sion and war, to serve machine owners. These distrib 
utors located in thirty/ principal cities have complete 
stocks of parts and fdctory-trained mechanics. They 
are thus able to rendér prompt service on American 
machines in all a of the United States. Re- 


member, no American machine has ever become an 


“orphan” nor long Po out of service. 


For logation of nearest American factory- 


trained distributor write— 


THE; AMERICAN FLOOR SURFACIN 
MACHINE COMPANY 
522 $0. ST. CLAIR STREET * TOLEDO 4, OHIO 


c DMCRILAN 


‘ ACIRG MACHINg 


Since V-E Day we have been very busy 
making plans for reconverting from war 
production to the manufacture of lawn 
mowers. The activities that have transpired 
since the restraining order on lawn mowers 
was removed on the 22nd of May have 
shown definite results in the rehabilitation 
of our plant and equipment and other prepa- 
rations for abundant production for the 
coming season. We have been diligently 
searching the markets in an effort to obtain 
necessary materials without disturbing the 


war effort. 


Now, that V-J Day has been realized we 
have increased the tempo and deliveries are 
now being scheduled. And when the flow be- 
gins—with an accumulated market for lawn 
mowers at an all-time high—with prefer- 
ence for Coldwells firmly established as of 
long standing . . . the Coldwell Dealer will 


be strategically set for sales. 
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THESE LOF Visual 
FRONTS SURE BRING CUSTOMERS 
INTO THE HARDWARE STORE / 


Vicual frond DISPLAY YOUR 


Tools, implements and household equipment are 
always fascinating. They have added appeal when 
seen through a full-vision storefront such as this 
one by Architect Hatton. In fact, the whole interior 
becomes a display window. 

Consider the details of this Libbey-Owens-Ford 
V-i-s-u-a-l F-r-o-n-t for your hardware store. The 
splayed front design helps to eliminate window 
reflections. The canopy not only provides shelter 
from inclement weather, but is a complementary 
contrast to adjacent building fronts. 

Features and materials of interest include black 


John Matthews Hatton, architect 


ENTIRE STORE 


Vitrolite for the facade and pilasters. The - same 
material forms an interesting and contrasting back- 
ground for the display case at the right. Tuf-flex 
tempered plate glass doors provide unobstructed 
vision, while the low, colorful Glastone bulkhead 
completes the frame. 

Hardware store owners, long familiar with 
L-O-F quality through their handling of L-O-F 
Window Glass, will appreciate the selling value 
of L-O-F Storefronts for their own buildings. Libbey- 
Owens‘Ford Glass Company, 3895 Nicholas Bldg., 
Toledo 3, Ohio. 








LIBBEY: OWEN S - FORD 
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MULTICRAFT 


if pont 


Fine craftsmanship and a popular selling price combine to make 
these nationally-known Multicraft giftwares really fast-moving, 
profitable sales-winners for you! Items are striking reproductions 
of hand-carved walnut originals . . . possess a decorative charm 
and appeal that have been dealer-proved from coast to coast. 
You'll find this line your money-making answer to important year- 
round volume! 
FOR SALE BY LEADING JOBBERS 
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BALL BEARING 


CASTERS 


“Aeme’’ ball bearing casters 
roll easily in any direction .. . 
and sell as easily as they roll. 


Demonstrate the ball bearing 
feature. Show your customers 
how smoothly ‘‘Armes’’ work 
and a sale is made. 


BALL CONTACT 
WITH 


FLOOR 


THE SCHATZ MANUFACTURING COMPANY 
POUGHKEEPSIE, N. Y. 


REPRESENTATIVES LOCATED AT 


Detroit: 2640 Book Tower—26 + Cleveland: 402 Swetland Building-15 
Chicago: 902 S. Wabash Ave.—5 + Los Angeles: 5410 Wilshire Blvd.—36 


Step up caster business with 
“Aeme’’ streamlined casters. 


THESE MODERN CASTERS WILL 
SOON BE AVAILABLE TO HARD- 
WARE DEALERS EVERYWHERE. 
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THESE PADLOCKS 
ARE AVAILABLE ! 


Obtainable Now 
By All Hardware Dealers 


HE new Slaymaker allotment plan is enabling 

& hardware retailers all over the country to secure 

Slaymaker 800 and 900 padlocks from their 
hardware jobber. 

The extreme popularity of these two famous 

locks, coupled with the fact that their production 


. is necessarily limited, has made them difficult to 


SINCE 1888 


obtain. But, under the Slaymaker allotment plan, 
you are assured of getting your fair share. The 
permanent good looks aud genuine pin tumbler 
mechanism of Slaymaker 800’s and 900’s will 
make them self-selling items at your store. Order 
yours from your jobber today! 








Nearly every customer who enters your store is a 

3 MILLION FURNACE REPLACEMENTS will be made 
—now, and during the first five years following the 
ply them and earn those extra profits? war. Your community will share in this highly re- 
munerative business, and you can profit directly—both 
from installing new furnaces and from the sale and 
installation of “A-P” 3-Piece Automatic Regulator Sets. 


prospect for one or more V-Belts. Why not sup- 


The Gilmer “Eye-Ful” Tower V-Belt Assortment 


is specially selected for retail hardware sales. The 
EVERYONE wants automatic heat control for hand- 
fired furnaces—and you're the one to supply your 
trade with this modern efficient “A-P” Automatic 
3-Piece Regulator Set: 


size range is sufficient to meet 887 different belt 
requirements—for washing machines, oil burners, 
power tools, home workshop equipment, and 


other small appliances. “A-P" WALL THERMOMETER 


Controls room temperature to a de- 
gree above or below setting. Easy to 


Cash in on this profitable belt replacement market. 
The Gilmer Assortment and its selling acces- 
sories include everything you'll need. Sent to you 


complete for only $21.01. Your profit is $14.01. 


install. Attractive cover contains ac- 
curate ther ter. C 
manual setting controls steady heat. 





“A-P" LIMIT CONTROL 


—prevents built-up furnace heat from 


making room temperature greatly ex- 
ceed thermostat setting. 

> Set dial according to sea- 

son and outside tempera- 


L. H. GILMER COMPANY ture—stopping overheating and waste 
Tacony, Philadelphia 35, Pa. of fuel. 


Division of United States Rubber Company 
AUTOMATIC PRODUCTS ... .. carer ezcutaron 


COMPANY 


2442 -C N. THIRTY-SECOND STREET 
MILWAUKEE 10, WISCONSIN 


Sign and mail the coupon today. 








with unusual lifting power. A 
sturdy unit—corrosion resistant 
for basement installation — 
Send me the complete Gilmer “Eye-Ful" Tower Assortment Bulletin Com needs only once-a-year oiling. 


No. 350 as follows: | inte \°" wang? Installation Automatically relatches at next 
1—35 assorted V-Belts for household appliances as Specifications operation after stoking fire. 
2—Gilmer Handimeter (patented) for quick measuring of belts Instructions 


3—Display stand, sign, inventory form 9-6 eam: et ae 
4—Gilmer Belt Catalog, “America’s Belt Bible” —_ —_ aan P 


Bill me $21.01 through your nearest jobber. fp) 9 Y , f, 


a : 
_ FOR HEATING © AIR CONDITIONING ¢ REFRIGERATION 


L. H. GILMER COMPANY 
Tacony, Philadelphia 35, Pa. 








ADDRESS a 
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DROP FORGED TURNBUCKLES 
IN ALL DIAMETERS AND LENGTH QF OPENING 


DROP 
FORGED 
AND MALLEABLE 
WIRE ROPE CLIPS 


GALVANIZED 
WIRE ROPE DROP FORGED 
ROP FORGED 
aman thai ROPE THIMBLES CLOSED WIRE ROPE 
SOCKETS 


adac 


DROP FORGED=CHAIN OR ANCHOR SHACKLES—WITH ROUND OR SCREW PIN 
LATOR 


power. A 
n resistant 
lation — 
par oiling. 
ves at next 
ng fire. 


me THE UPSON-WALTON COMPANY 


olds WManupacturers of Wine Rope, Wire Rope Fittings, Jackle Blache 


Established 1871 


RATION | MAIN OFFICES AND FACTORY: CLEVELAND 13, OHIO 


114 Broad Street 737 W. Van Buren Street 241 Oliver Building 
New York 4 Chicago 7 Pittsburgh 22 


A EE 
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PETER PUTTER 
KNOWS HIS PUTTY mu 





And Pete knows his way around, too! He knows anyone can turn out a 
wood putty of sorts; but Schalk makes it a-point to turn out a Wood Putty 
that contains real wood; is easy to work; is smartly packaged; is aggres- 
sively promoted. National advertising has put Schalk’s Wood Putty out in 
front. People instinctively think of this brand name when they think of 
Wood Putty. So, while it stays put on the job, it doesn’t stay put on your 
shelves very long. A perfectly healthy (and profitable) state of affairs! Order 
from your jobber. Schalk Chemical Company, Los Angeles and Chicago. 
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Fox SALES and REPUTATION 








IMMEDIATELY AVAILABLE - - UNIVERSALLY APPEALING 


IN HANDY PACKS (%% size) OR STANDARD SHEETS, Behr-Manning Flint 
Paper and Emery Cloth are fast selling staples that have fortified stores’ repu- 
tations for quality since 1872. 

One of those bright, three-color cartons of Handy Packs with the price so 
prominently displayed and the added attractiveness of assorted grits in the most 
convenient size for household use, will bring in many an extra dime. 

A sandpaper carton or two near your paints; emery cloth near the tools, and 
you’re set. 

For the local artisans there are the full sheets, the emery cloth done up in 
paper wrapped quires for protection and convenience. . 

Give Flint and Emery an extra push this fall. They’re items you can get, sell 
and replace promptly. 


fe NORTON ABRASIVES . 
BEHR-MANNING (DIVISION OF NORTON COMPANY) TROY, N. Y. 
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WHITNEY 
HAMPERS 













1. Whitney Hampers are designed to fit in with the other | 
bathroom fixtures. 





7. Whitney Hampers are finished in U. S. Government 
Standard Bathroom Colors to match or harmonize with 
bathroom color schemes. 


3. Whitney Hampers are made to give long and hard service. 
















4. Whitney Hampers are carefully finished. No rough edges 
either inside or out to snag delicate lingerie or stockings. 









BEST KNOWN 
IN THE PAST— 


BEST KNOWN 
IN THE FUTURE 


Wh ide ey 
- HAMPERS 


BABY CARRIAGES + CRIBS + JUVENILE FURNITURE 


F. A. WHITNEY CARRIAGE COMPANY «+ Since 1858 
Leominster, Massachusetts 
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OF THE FUTURE! 


You may expect great things of the 
Lawson Line to come! As the world’s 
largest manufacturer of bathroom cabi- 
nets, we shall maintain our position of 
leadership by superior designs, improved 
manufacturing processes, and by that 
tested 129-year Lawson policy of customer 
relationship. 





In smart styling, sound construction and 
“convenience” features, the Lawson Line 
of the future will be outstanding. And 
this line will be priced to meet every 
homemaker’s budget. 


We hope the day is not far distant when 
we can offer you the new Lawson Line. 
It will set the pace for the industry! 









WORLD'S LARGEST 
BUILDERS OF 
BATHROOM CABINETS 





THE F. H. LAWSON CO. 
CINCINNATI 4, OHIO 
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* * KOPPERS « « 








Wuite Tar Division 


Introduces a New... Durable... Mothproofing Treatment 





















> | 3 BIG REASONS WHY 
<<; | YOU SHOULD STOCK HEX 


; FAIR-TRADED FOR 
ae PROFIT PROTECTION 


wid 4 PRE-TESTED 
SALES SUCCESS 


| S37 BACKED BY BIG 2 ‘ai 
~~ NATIONAL CAMPAIGN fi ome 









KOPPERS COMPANY INC. 
White Tar Division 
Kearny, New Jersey 









9 YEARS 





QUALITY 
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PRECISION 


|AMIC VERNIER GAGES 


NOW RELEASED TO 
THE TRADE 


AMIC PRECISION VERNIER 
CALIPERS 

6” 10” 12” 24” Range 
150mm 250mm 300mm 600mm 
available from stock or on short de- 
livery. 

AMIC PRECISION VERNIER 

HEIGHT GAGES 

10” 18” 24” Range 
250mm 460mm 600mm 
from stock. 
Long “Open-window-type” slider out 
of one solid piece of tool steel. 
No rivets, no cross members. 


Base and Slider of Height 
Gages rust-proofed by attrac- 
tive deep penetration—Black 
Magic Finish. 

All hardened parts treated by 
high frequency process. 


Ask for Literature and Prices 





available § 





AMERICAN MEASURING 
INSTRUMENTS CORP 


240 WEST 40th ST. * NEW YORK 18, N.Y. 


Whole Kit 
of Tools 


—all in one! 


Hand-Vise 
Clamp 
Sup¢ r-Plier 
Adjustable End V 
Pipe-Wrench 
Locking-Wre 
Toggle-Pre 





M: ADE of the finest steel obtainable 
>. electrically tempered . . . diamond 
point tested for hardness . . . beau- 
tifully finished and numbered separ- 
ately for easy reference in re-ordering. 
Dasco supplies a complete line in a 
wide variety of dealer displays .. . 
these sales-making displays are fur- 
nished without charge. Write for 
literature. 


DAMASCUS STEEL 


|) PRODUCTS CORP. 
iG ROCKFORD, ILLINOIS 


ae 





Leading 





Dees More 

Things, Easier 

and Quicker Than 

Any Other Tool! 

Remains locked to the 

work with hands removed. 

Released instantly. Holds 
anything, any shape, with a 

drip that never slips. Quickly 
adjustable to size. Light, trim, 
handsome. Made of fine alloy steel. 
Zinc plated. 2 sizes, 7” and 10”. 


PETERSEN MFG. CO. 


Dept. D-? DeWitt, Nebr. 


Double-Lever Action 
Gives | Hand 


TON-GRIP 


VISE-GRIP 


CH 











EXTRA 
HEAVY 
GAUGE 
METAL 





One of the 
strongest and 
most efficient 
sash operators 
made. 


Complete set consists of 2 adjustable 
brackets, sash lift, necessary screws 
for installing and instruction sheet 
packed in display carton. 


CHAS. O. LARSON CO. STERLING, ILL. 
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meet these 


—<~ qualifications 


If your store has these qualifications: 


1, Location in a city of 5000 or more. 
2. Satisfactory financial rating. 

3. Desirable location. 

4, Adequate’ store traffic, 


5. Facilities for display. 


A tremendous wave of interest in the 
woodworking hobby, in the decade before 
the war, brought a new source of profits 
to many leading hardware dealers and 
taised Delta to its present position as the 
world’s largest maker of light power tools. 


Today we see on every hand proof that 
the war has only interrupted this tide of 
interest. People by the tens of thousands 
have written to us for a free booklet on 
the hobby, More thousands entered a con- 
test we staged for post-war home shop 
plans. And a nation-wide survey made for 
us by an impartial research organization 
shows that there is tremendous interest, 
fot only in the hobby, but also in famous 
Delta Homecraft Power Tools. 


Why sell Delta? 


First, because Delta is easy to sell. The 

ta name stands foremost in the field. 
Second, because Delta is the acknowledged 
Quality leader. It is a line you can be 
Proud to have in your store and prouder 
still to have in your customers’ homes. 
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6. A stock of hand tools. 
7. Ability to reach logical prospects: wood- 


working hobbyists, upholsterers, cabinet 7 7 


makers, etc. 


8. Freedom from conflict with any established 
dealer. 


That quality means long-run satisfaction 
to the buyer, for it is expressed in accu- 
racy, dependability, and safety. These ad- 
vantages have been proved over and over 
again in home shops, and during the war, 
in thousands of war plants, aboard ships, 
and in foreign countries. 


Delta gives you this help 


Delta backs you up with widespread pub- 
lication advertising — in mass magazines 
like Parade and This Week and in “fan” 
magazines like Popular Science and Pop- 
ular Mechanics. Through colorful display 
material, booklets, and dealer helps — 
through the distribution of books of plans 
and projects — Delta continually stimu- 
lates interest in the hobby and in Delta 


4 Delta offers you 


these opportunities: 


1. Good profit on a large unit of sale. 

2. High rate of turnover. 

3. Continued repeat business, 

4. Large volume of sales of accessor- 
ies and related items. 

5. Creation of additional store traffic. 


Stools, and directs attention to you, the 
{Delta dealer. 


All this enhances the value of your 
Delta franchise. And it is a franchise, for 
Delta permits only a limited number of 
dealers in each general trading area, refers 
inquiries and direct orders to dealers, and 
never sells direct. 


Add all these points together, and we 
believe you must agree that there is real 
money to be made in Delta Homecraft 
Power Tools. If your store meets the 
eight yg = By see listed above, write us 
today for full details on the Delta dealer 
franchise proposition, 


The Delta Manufacturing Co. 


752K E. Vienna Avenue Milwaukee 1, Wis. 


Delta Homecraft Power Tools 


, 
“Trade Mark Reg. U. S. Pat. Of. 
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It's SO EASY to write with a CG 8 


—SO EASY TO SELI 


We Have ’Em for 
Prompt Delivery 
SK Your Wholesaler for the 
fast moving Conklin GLIDER with 
famous 14K Gold Cushon Point. 


COMING ...a complete new line of 
Conklin Fountain Pens and Mechanical 
Pencils. Be sure to ketp in touch with 
your Wholesaler. 


HEEL and TOE PLATES are 
a Big Profit 5c Retailer that 
sells all the year ‘round. 


A ; - : i KEN Heel and Toe Plates | 
‘Sed — are made of heavy steel a ; 
attention arresting eiiiaen peterweyy ee Conklin The Pen That Endure 
ee ayo dete Sold only through 
KEN MANUFACTURING CO. Recognized Wholesalers 


3673 S. Michigan Ave. Chicago 15, Ill. 














YEAR-ROUND PROFIT LEADERS ‘casa ike ous 
from th -Selli . 
ae ye a || Vitipeanas LIGHTI NG 


CER ' 
Nott Products work—for your in certre 
customer and for you—12 ' \en : 

Specifications of 


months of the year. There’s Fleur-O-Lier Manufacturers 
a asure kill for every seasonal ELECTRICAL TESTING GET THE BEST! 


LABORATORIES, INC 
NOTS 








N 


pest—be sure you have the NEW YORK 
RAT" complete line. com 
MOUSE-NOTS Nott Products offer you 
easy and profitable sales— 


and your customers an eco- look for the label 


RAr nomical, easy-to-use, and L gE u R e o e L 3 € & 
PA a eo} © efficient exterminator. F 
on S Check your stock, and : +. tops in fluorescent lighting fixtures because they’re 
ROACH- . order NOW—don'’t lose thi built to definite specifications; checked and Certified 
ANT by Electrical Testing Laboratories, Inc. Made by more 
~X chance to make easy profits. than 30 leading fixture makers. Get the best—specify 
Fleur-O-Lier. 





more-NOTS 


pt Ae deel te , | Write for latest Catalog Sheet, 


thet STOP your customers. Dealer and Jobber Discounts. 


FLEUR-O-LIER Wanufacturers 
NOTT MANUFACTURING COMPANY CERTIFIED FIXTURES FOR FLUORESCENT LIGHTING 


MT. VERNON, N. Y. 2116 Keith Building, Cleveland 15, Ohio 
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Gillette Fight Broadcasts 
Move To New Network! 


Starting in September 


American Broadcasting Co. 
(Formerly Blue Network) 





Featured on 


Gillette’s Cavalcade 


Carries Gillette’s dno 


“Bout of the Week” 


Friday Nights at 10 EWT ye 
gi. Gillette” 


Gillette Safety Razor Co., Boston 6, Mass. | eee f | yf : hy asthoie 4 h 





WE'RE GOING TO YES, AND GILLETTE'S 1 Bo i “ Ni 
HAVE A WORLD SERIES ff] BROADCASTING IT | | Pim, | NI 
AFTER ALL! ed = OVER MUTUAL | 








‘S Goacerya Savery Raza fej 






3 compe ke | 






mt 
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5 for 25c¢ 
smoanen 


25¢ 
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or r jobber 


rr. 
enec. U- 8 pat. © 


DU PONT SEMESAN CO. (inc.) 
Wilmington 98, Delaware 





kleine 
FENCE CONTROLLERS 


“Electrite” is a complete line of profit makers! 
Illustrated below is the 6 volt Portable Model 663 
that is a fast seller. Completely weatherproof in 
easy carrying case with handle. Operates 15-25 
miles of fencing. High and low shock terminals. 
Approved by Wisconsin Industrial Commission 
for outdoor use and safety — manufactured by 








Electrite Fence Company, Whitewater, Wis. — 
the “Oldest Established Electric Fence Company”. 


6 VOLT 
Portalle 


OUTDOOR 
MODEL $ 95 
No. 663 4 


Sec Your Jobber! 














PINCOR 


Products for Post-War 
POWER LAWN MOWERS 
HAND LAWN MOWERS 
POWER PLANTS 
WATER SYSTEMS 
BATTERY CHARGERS 








| PINCOR 


Pincor Blue Diamond and 
Pincor Gold Crown gasoline 
electric generating plants, 
have afforded thousands of 
users a source of DEPEN-’ 
DABLE POWER for Home 
use, on Farms, in Mines, on 
Construction Jobs, and in 
Industrial Plants. Today 
these rugged Pincor Units 
are serving on the Fighting 
Fronts of the world where 
DEPENDABLE POWER 
1S a NECESSITY. 


Dependable Pineor 
Power Plants are 
available in eithes 
AC or DC models 
and as Battery 
Charging units. 


Write for Details Today! 


od 8 ee 





PROFIT ABLE 
HARDWARE STORE ITEMS 





@BELT DORESSINGS 


Contains no rosin. Made in stick and liquid. 


(NEATSLENE 





SHEPS NEATSLENE HARNESS 
OIL. Made in three 3 
, Sheps . 
a Sheps Ster Harness e 
Made from same formula for 
over 30 years. Contains 














fish 
olf, pure neatsfoot oll, and beef 





tallow. 
**BEST FOR LEATHER IN ALL KINDS OF WEATHER" 


From the Foot Bones of beef animals processed in 
Omaha Packing Houses, comes the Pure Neatsfoot 
Oil used in SHEPS NEATSFOOT OILS. 


Made in three grades. Pure—Prime—No. 1 
Softens—Preserves Leather 





Sold by jobbers everywhere. Inquire of salesmen 





NEATSLENE COMPANY 


OMAHA 8, NEBRASKA 








BUY BONDS 
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Dear Mr. Retailer: 


You probably have 
prought out brass hose 
appear on the market. 

The fact i 

making brass 


This is still true- 


goods for the ope 
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including Sherman, 
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1 include 
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able brass ma 
arket for the coming seasons, and t 


EGULAR WHOLESALER 
ER, BEFORE pLAc- 


wn by our cus- 


standing sho 
wer to 


yerything in our po 


sincerely yours, 


H. B. SHERMAN MFG. CO: 

















GLAD RAG Silver Polishing Cloth 


#2 and 47 


GLAD RAG Furniture Dust Cloth 


fA ond #11 


GLAD RAG Auto Wiping Cloth 


#15 


GLAD RAG window Wiping Cloth 


#16 


GLAD RAG Woodwork Wiping Cloth 


#16 











GLAD RAG PRODUCTS CORP. 
305 E. 43rd St., New York 17, N. Y. 








You Yada safely aud duratility 


2 he new | uhen you afer 
QU CKEE CLEANER # HCO]. Big l@].0) = 


BRANO 


that removes GREASE, GRIME, PAINT OILY WASTE CANS 
without the use of water! | 


: Constructed in accordance with Un- 
Gentle. Quick acting. derwriters Laboratory Specifications. 
Fortified with Lanolin Approved by Associated Factory 
and Vegetable Oils. | Mutual Fire Insurance Companies. 
Prevents chapping. Reinforced top—extra strength to 
£ stand up under rough treat- 
Qui Territories open for ment. Gravity closing for safe- 
HAND live-wire re presenta- ty—-can’t stay open. 
duick CLEANER fa tives, Opening mechanism hugs can ex- 
‘ TRY IT YOURSELF! terior—no place for clothing to 
catch. 
Man-size handles—securely rivet- 
ed, make moving and handling 
much easier. E 


Mipon to 
TUDOR PRODUCTS, INC. Full apron body amply ventilated for 
ir circulation. Firm foundation 
eliminates tipping. Constructed 
WOE NO icerccicceseccesseassesotecctensetecenbubatetiatbeenttsocnsecesesoseczetess of galvanized steel. 


i sitccichate ila i lal 
ROCHESTER CAN COMPANY 


82 GREENLEAF STREET ROCHESTER 9, N. Y. 
A IOS TEES: NCTA AONE AE 


HARDWARE AGE 








Oue of the Nicest ctems ta Sell 


HERE’S WHY: 


Fluorescent and Incandescent Lamps are “must” items on everybody’s 
shopping list. The replacement business is sure and steady. 


Champion Lamps have what it takes to get the business and to hold it. 


Champion Lamp quality is guaranteed to 
equal or exceed Federal Specifications and 
is backed by one of the largest and strong- 
est manufacturing organizations in the 
industry. Champion Lamp performance 
keeps them coming back to your store for 
replacements. 


Champion Lamps combine constant de- 


mand with maximum profit for you. Attrac- 
tive packaging and display material helps 
build business. Straight wholesaler-to- 
retailer policy, no red tape, no restrictions, 
no contracts—nothing to hinder you from 
selling lamps at lowest handling cost so 


you can make the most profit. 


May we give you the whole story? 


CHAMPION LAMP WORKS 


Lynn, Massachusetts 


OIVISION OF 


ANY 


?. N. Va A 
AES 16 


CONSOLIDATED ELECTRIC LAMP ie) 


E AGE SEPTEMBER 13, 1945 





Gleaming finish . . . multi- 
ple twist . . . perfectly 
straight selvage . . . 
even mesh. Identi- 
fied by the fa- 


mous, colorful 





Rooster label. 


“America’ : Finest gi ae 
of Tank Heaters” 


with 


= te iin. 
Gray Now, Get tn Ahood Of | WIRE CO, 


rip- 
tive Literature and Prices! 


GOGEROGIG MANUFACTURING COMPANY [IAG A KER Sh SSS 


211 Main Street GEORGE, IOWA 





x - a. 
‘“Stanho”’ ie 


WOODRUFF KEYS 


STRAIGHT PINS TAPER PINS, 


COTTER PINS 
MACHINE KEYS (‘ALL TYPES) 


HORSESHOE NAILS 


Gt? “KOOLHEAD” 
Display ... Push 


WHITNEY is... LAWN SEED 


H¢ ak RPE Ca This is your best season! 


© And you can tell your customers the same thing: Fall is the best season 
for growing lawn seed. All the experts are agreed. The seed gets a 
P healthier start, enables it to develop earlier in the Spring into @ beau- 
SINCE 1872 tiful, velvety, "hardy lawn. Be sure to stress the importance of quality 


STANDARD Horse | Shi terrcne mtd seyrerc 
NAIL CORPORATION | gus 
NEW BRIGHTON, PENNSYLVANIA WHITNEY SEED CO., Inc., BUFFALO, N. Y. 


of” ey” she SPIDER CHILLS 
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TRACKSTER 
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TRAC KSTER MILKER 


issurely a fa- 
e through. 
net Easy is 


30 years! © 


Unit “in/ gleams 


rolled along as he hérd f is Tinllked. ‘righ: ' 


clear glass milk pails promote sanitation 
and permit operator to watch the milking 
operation. Unusual visibility makes possi- 
ble immaculate cleanliness. 


Clean-Easy Trackster is atwo unit milker 


= 
bs 


bk = 


“convertible into a four unit. As the dairy 

¢ ( itional fwo units can 
a d at Rut a fraction of 
; iginalrwo unit job. 

sell Clean-Easy. A Clean- 

isea ssures dealer profits—now 

y past 3 _yéars this famous milk- 


_ be conv 
“these of 


, ‘ing: “machine. is backed by national con- 


sumer advertising i in dairy farm magazines 
and colorful sales literature. 

Write Ben H’Anderson Mfg..Co., Madi- 
son 3, Wis., U.S.A., Dept. 331 


i: la cai 


were THE SENSATIONALLY NEW 


1945 


of ¢ 


45999 gf 


maul. TEAT CUPS 


This sensationally new teat cup is scien- 
tifically designed and field tested to avoid 
harmful udder stretching caused by ex- 
cessively heavy cups, claws and other 
weights tugging and pulling on the teat 
and udder. The design prevents the cup 
from the “‘usual crawling.” Dairy farm- 
ers are enthusiastic in their praise. Com- 
plete sets may be purchased for any 
Clean-Easy—old or new models. Anti- 
Krawl teat cups are standard equipment 
on all new C'ean-Easy Milkers now be- 
ing manufactured. 

































MILFORD 
DUPLEX 


, «. The only 
HACK SAW BLADES 


A with 
EASY- STARTING 
v re the blades 7 


More Than 1,000,000 
TAYLOR PADLOCKS 


Delivered to the Army and 
Navy... | 


1A" Bi: 
Disc 
TUMBLER 4 


. and more going to the occupation forces. Now 
available in limited quantities from your jobber. 











sens 
PADLOCK 


TEETH 
that sell! 

















@ DOUBLE LOCKING IN @ 200 KEY CHANGES 
HEEL AND TOE OF @ 2 HEAVY MILLED KEYS 
SHACKLE @ ONE-PIECE DIE-CAST BODY 


PRICED TO SELL 
1% —_ for a supply of our popular 
“and helpful 


Quality Gp Products 
booklet ‘TRICKS 


TAYLOR MANUFACTURING CO., Philadelphia 7, Pa — me mmr: coger 


MAKERS OF 
LOCKS — KEY BLANKS — HARDWARE 











THE HENRY G. THOMPSON & SON COMPANY 


NEW HAVEN S| CONNECTICUT 











 - havé to go back 155 Ex a 
years to the origin of precision yee. , ‘ 
and unmatched quality which 
has marked every Snell Auger 
Bit. The remarkable workman- 
ship of those days has been 
steadily matched by every suc- 
ceeding generation of Snell , 

craftsmen and by modern im- THE RIGHT SCREW DRIVER FOR THE 
proved machinery and equip- SIMPLEST OR MOST COMPLICATED JOB 
























ment. When Snell Auger Bits Vaco drivers are shock-proof 
are once more released to you, break-proof, fit into the palm 
they will meet these same high of the hand smoothly, yet give 


standards. ; perfect leverage. Whatever type 
ee | ubted! 
As long 090 os the Wor of , ee ee 
1812, the U. S. Navy had first yee z for this catalog today 
call on Snell Wood Boring Tools. 
Both the Navy, and the other 
branches of the service continue 
to come first, today. 


bn 


























“BITS THAT REALLY BITE” or 

SNELL MANUFACTURING CO., FISKDALE, MASS, Seo Meee Bs 
GENERAL SALES AGENTS — JOHN H. GRAHAM & CO., Inc. la ‘Canadien Werehovse: 560 KING STREET, WEST . TORONTO 2, 0 e 
105 Duane Street, New York 8, New York : ‘ 

92 HARDWARE AGE SEPT. 





or 
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t “TRICKS 











LY SHOW IT! 


— the professional user every K&E 
product has great attraction. It 
looks right, feels right, makes people 
want to own it. Why? Because K&E 
make things not to please ju8t them- 
selves, but also to meet the desires of 
customers. Precision manufacture and 
quality control are vital to K&E, 
but there is something else that is 
just as important. That is design for 


daily use. 


KEUFFEL & 


NEW YORK «© HOBOKEN 





Take FAVORITE* WYTEFACE 
Steel Tape, for instance. It has black 
graduations on white, because every- 
body reads black on white best. The 
white surface is easy to clean, and 
being firmly bonded to the steel, affords 
protection against rust. In addition, it 
is easy to read when the light is dim. 
No wonder anyone who picks up ona 
of these tapes wants to own it. To SELL 
it—SHOW it! 


ESSER Co. 


CHICAGO «+ ST. LOUIS 


DETROIT + SAN FRANCISCO + LOS ANGELES - MONTREAL 





and discounrits. 





FAVORITE* WYTEFACE STEEL TAPES are 34" wide, and come with either 
plain end ring, or K&E end fastener. Graduated in feet, inches, eighths. Lengehs, 
25’, 50’, 75° and 100’. Ask your jobber or write us for illustrated folder, prices 














Drafting, Reproduction, Surveying 
Equipment and Materials. 
Slide Rules. Measuring Tapes. 





* TRADE MARK REG. U. 8. 
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DISPLAY CARD. Has proved effective in stores 
all over the country. Sens free on request. 


FAVORITE* 


ie ae oe 


STEEL MEASURING TAPES 





















THE WORLD'S FASTEST SELLING CAN OPENER 


Vaughan's No. 170 
SAFETY ROLL JR. 


Over 50,000,000 Safety Roll Jr. Can 
Openers have been sold and we are 
pleased to be able to offer this popular 
number again. Sturdy and strong, all 
steel and retails at a low popular price. 


VAUGHAN NOVELTY MFG. CO. 


“World's Largest Manufacturers of Can Openers and Bottle Openers” 
3211-25 CARROLL AVENUE CHICAGO 24, the., U.S. A. 








FOLD-AWAY 
CARD TABLE 











@ Folds down to 
only 


: 4 inchee 
HIS clever new convenience for card players thick ... 
is the biggest seliing, fastest moving game © Easily stored in 
table in leading stores everywhere. Porta-Poker © Official ph rs 
is the all-purpose portable playtable for small foot diamever ... 
apartment, den or recreation room. This is a new, eS eg 
improved model. Attractively finished, substan- 


3 ftonspill, son- 
tially made, sturdy leg construction, Nothing to ie be eon :oe 
loosen or wear out. May be sold with complete 
satisfaction. For year-round profits, it will pay you 
to feature Porta-Poker! LIST PRICE $34.50. 
Dealer price 1 to 5, $23.00 each .. . 6 or more, 
$20.70 each, F.O.B. Shipping weight 4 lbs. 


MASON WILLIAMS CO., DEPT. H-10 663 N. Wells St, CHICAGO 10, ILL- 
World's Largest Manufacturer of Portable Game Tables 


trays .. 
@Mahogar v«- 
ined, alcohol 


eu 
proof Gnish .. 













AS ADVERTISED TN ABN TULO@)N EV MUTNer WAly | 





For PATCHING, 
MENDING, REPAIRING 


TEHR-GREEZE 


Fabric Cement 


A tough, versatile adhesive with 
a thousand uses in the home, in 
the repair shop and on the farm. 
Works equally well on clothing. 
awnings, grain bags, burlap bags. 
tents, binder canvas, window 
shades, cotton material, harness, 
handbags, luggage, suitcases, belts, overshoes, golf bags, 
footballs, shoes, auto upholstery, furniture and many 


other items. 

EASY TO USE 
Just spread a thin coating with a paddle or knife, press 
pieces firmly together and allow to dry. They will not 


peel or tear. 
WATERPROOF 


Tehr-Greeze will not leosen even when washed. Avail- 
able in conveniently sized containers. Write for trade 
prices. 


VAL-A COMPANY 


Manufacturers of RUSTOFF 
700 W. Root : Chicago 9, Ill. 
























BRUSH-TOP 


SPOT REMOVER 
1O¢ and 25¢ 





® SafeWay Brush-Top Spot Remover 
is preferred because of its Brush Top 
applicator, its non-explosive fluid in a 
spill-proof bottle, ready for instant 
use. Thousands of packages sold every 
day before the war—more thousands 
used today by men and women of 
the Armed Forces—and still more will be sold when the war is wor 
Plan now for your share of profitable SafeWay sales. Write 
for details. 


SAFEWAY CHEMICAL COMPANY 


6920 Lorain Ave., Cleveland 2, O. 
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Yes, it’s true! There is a limited number of 
Gem Junior Razors! Just take a good look 






at this fast-selling merchandise. Gém Junior 






Razors up to pre-war standards! Gold-plated 













head with man-sized plastic handle! Three 





LISTEN TO THE FALCON! smooth-shaving Gem Singledge Blades with 

es Gem's great new mystery show each razor! All attractively packaged in a 

ae Spe ney serra gare vei ” counter display carton ... and priced at 39¢ 

\ > coast every Tuesday night. 


il! 
8:30 EWT 7:30 CWT 6:30 MWT 8:30 PWT retail! 


* Gem Division, American Safety Razor Corporation 
Brooklyn 1, New York 








e war is wor 
sales, Write 


72 
a Avoro § o’ctock SHADOW WITH GEM / 


MPANY 
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NU-TOP 


STOVE PADS _~ ... will shortly be available in larger quantities. 





























Easing of restrictions on materials will, we believe, 
soon make it possible for us to give better deliv- 
eries on PRO-TEX Stove Top and Table Pads 
and PRO-TEX Burner Pads. In the meantime 


Always the Choice of Discriminating __we are doing everything in our power to satisfy 
. : the demand for these popular houseware items. 
Bayers—the New Designs will be 


Better Than Ever! 


Our output is now taken up completely by Gov- 
ernment orders. We are confident, however, 
that within the near future we can resume the 
manufacture of our popular, fast selling line of 
NU-TOP Stove Pads. New designs, new colors 
and outstanding quality will make NU-TOP 
Stove Pads the sensation: among post-war 


i i i This is the 2-color 
kitchen equipment items. ll 


Table Pad. Combines 
beauty with utility. 
Priced for quick turn- 


THE METALOID CO. Bina 
5815 Kinsman Rd. Cleveland 4, Ohio | BALLON 


1820 EAST 


Will Soon Be Available Again! 














4 








OFF METAL PRODUCTS CO. 


37th ne ae ee, 4 OHIO 




















| HOUSEWIVES ARE KEEPING THEIR HOMES 
| CLEANER WITH zz, ait 
| ; recisten SHIELDS 
| Saves wallpaper and drapes—makes cleaner heating 
MODERN | ee — : ae 
KITCHEN \ 
TOOLS 


. fast on the way 
back to unlimited pro- 
duction . . . but allot- 
ments may be in order 
a short time longer. 








| ADJUSTABLE TO ANY SIZE OF HOT-AIR REGISTER 
| Wall and Floor Models — Beautiful black or walnut steel 


Send for particulars 



















ST. LOUIS 6, MO. 
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Sl AA RE Se rn 


leary of wartime substitutes and 
makeshifts, eager for Better Liv- 

ing, and with more money than ever before 
to spend—people in the United States are 
looking for QUALITY! In Space Heaters 
this means they’re looking for Perfection- 


made models. 


Build your Space Heater business around 
Perfection’s Space Heater line—and watch 


it grow. You can promise QUALITY and 


deliver it, plus sound prewar construction. 


Sell Perfection-made Space Heaters and 
know they will give complete customer 
satisfaction. You can demonstrate their 
advantages easily—right in your show room: 


PERFECTION-made Space Heaters are 


Known for their Quality! 


IVANHOE 


model 2205 


@ built-in constant-level valve 
@ heat control on front panel 


@ heat-distributing shutters and grills 


Exclusive non-clogging brass oil valve with 
patented self-flushing V-stem—Exclusive, 
patented “Heat Directing” Shutters that 
send heat where it’s wanted. Built-in, con- 
cealed 7- gallon reservoir and constant-level 
valve assures even flow of oil and permits 


connection to outside tank without alteration. 


You'll be selling PERFECTION—the world’s 
best known oil-burning appliance line—a 


line you know will sell and stay sold! 


Space Heater illustrated is one of many 


Perfection-made models. 


If you are not now selling Perfection-Made 


Space Heaters—write for information today! 


The Mark of Quality 


PERFECTION STOVE COMPANY 


7757-F Platt Avenue + Cleveland, Ohio 














Buy War Bonds—and Keep Them! 


WSE YOUR FREE 


DUSTOP 


Right now is the time to swing into action—to 
cash in on the big Fall DUST-STOP Replacement 
Program. 

You'll find it easy to tie in and get your share of 
this profitable business—easy and inexpensive with 
the FREE window streamers, counter and window 


a cr 
ate 





displays, folders and mailing cards, newspaper ads 
and radio scripts furnished for your use. Get this 
free material now and remember Fuel Conserva- 
tion requirements make DUST-STOPS an essential 
item for the owners of forced-warm-air furnaces 
in your locality. Don’t miss this important market. 


.°° TH IN WITH DUST-STOP 


NATIONAL ADVERTISING 
Colorful, attention-getting DUST-STOP National 


Advertising, appearing in six big-time national 
magazines, is reaching nearly ten million families 
—reminding them that now is the time to buy new 
DUST-STOP filters—that new DUST-STOPS will 
help them conserve fuel. 

Get and use the 
free DUST-STOP tie- a : 
in materials now. Ask 1 
your DUST-STOP Sup- 
plier to show you the 
new Fall Selling Pro- 


gram. Ask him about 


it today! 


Owens-Corning Fiberglas 
Corporation, 1934 Nicho- 
las Bldg., Toledo 1, Ohio. 


In Canada, Fiberglas Canada Ltd., 
Oshawa, Ontario. 


oust, we 


one 








*T.M. Reg. U.S. Pat. Off. 


AIR FILTERS 


—a FIBERGLAS product 


Every owner of a forced-warm-air 
furnace needs two or more DUST- 
STOP Filters .. . at least once a year. 


HARDWARE AGE 
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After the war a stock of handsome plastic Formica push and kick plates will 
be at least the equivalent of a straight flush, in the game of getting push and 
kick plate business. 


Architects and designers everywhere are deeply interested in plastics, and 
their uses in building construction. They know Formica from its many other 
uses in train, bus, and air terminals, hotels, banks, trains and ships. 


The standard line of Formica push and kick plates, in standard sizes and stand- 
ard colors, individually packed in neat cartons, will enable you to provide a 
plastic push or kick plate that will harmonize with any color scheme. 


They, will be available directly war production is cut back. 


THE FORMICA INSULATION COMPANY 
4620 Spring Grove Avenue Cincinnati 32, Ohio 








\\... Novel Gift Sets in Beautiful Pastel Colors 


Simply depress the button at the top of the CARVANITE seasoners and out sprays salt or pepper from the bottom. 
They are quickly and easily filled... cannot clog. Beautifully designed in unbreakable CARVANITE plastic. 


oft pastel 


four * 
in on 


in 
_. Made packed 


: . ee pair is sf 0 
. x 6 





If your jobber is not stocking these CARVANITE items, write us. 


CARVANITE PRODUCTS 


6000 SOUTH ST. ANDREWS PLACE + LOS ANGELES 44, CALIF. 


SELLING PLASTi< 


HARDWARE AGE 








Surveys made by newspapers in es and cities tk 
nation, when all cypes and brands of utensils were available for women's 
choice, chowel that seven ont 


. a result of nearly half 
and growing confidence in the 
During the war continuous @ 


in women’s minds. Bea 


every month is building an 


Genuine 


Copyright 1945, The Aluminum Cooking Utensil Co, New Keasings 
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ALUMINUM PRESSURE COOKER 
with the palenied na Tue 


—it can't be removed 


COVEY 





















Te eer Free, Poe 


Today and Tomorrow” 


(PREWAY 


a short line to 
ri salesadprofits 


Thi 
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Today Preway — winner of four 
Army-Navy E Awards—is readying 
a hard-hitting short line of kerosene 
cooking ranges and oil burning space 
heaters — two distinct lines that are 
balanced to meet every requirement 
of the market, yet mobile enough to 
substantially reduce your stock in- 
vestment, eliminate inventory prob- 
lems, and deliver a fast-turning, high 
profit merchandising business. 





Perhaps you are acquainted with 
the Preway line from hearsay — Thi: 
because it is made by one of the 
oldest, most successful manufac- 
turers in the stove and heater in- 
dustry — but you really don't know expr 
Preway products at all until you 
have first-hand knowledge of all the K 
power-packed facts of these great om 
kerosene ranges and oil burning space 
heaters. 


Dealers and distributors in every 


section have helped build the Preway Sates 
name before the war. They will carry or ak 
it on postwar — more successful and tailed 


more profitable than ever. Plan today =" 


to join them yourself. 











PREWAY 








RENTISS WABERS 
Propucts Co. 














WISCONSIN RAPIDS, wis 
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This great ironer was designed to meet the needs of 


over 25,000,000 women 
\ \ y | / \ 4 , 4 




























r of four 
readying 
kerosene 
ing space 
that are Model Ironer which gives you many 
quirement 
nough to 
stock in- 
ry prob- 
jing, high 


...@ Remarkable Automatic Table 


cabinet operating features at a 


portable price! 


ited with 


ency — | This DIA | WD, an BILEE Model... the result of 75 years’ 
ater i | experience ant 


! fing and meeting laundry needs of American 


i» act | Homemakers is“SUPERCHARGED” with SALES POWER 


” 


manufac- a 






ing space 
ae . . . because it offers what women want in an ironer, as revealed by 
in every a great national home magazinesurvey and our own research among 
e Preway ell lap ennai dealers and homemakers—greater ease of operation. ° 
. Poul pag fall responsiblity for de An amazing new invention that eliminates to a great degree objec- 
i i ion o ir uction. 4 M4 Ms 4 M4 4 ° 
ateaal The Nationel Security Certificate. tionable cooling of the shoe while ironing ... and provides in- 
stead a sustained, constant, flowing heat that not only shortens 


ironing time, but gives home-ironed garments a professional finish. 


Knee, elbow and finger-tip controls—so simple, so responsive to the 
slightest touch, that both hands are free 99% of ironing time. 


In addition—other exclusive features formerly found in higher priced 
models that give your customers cabinet model performance at 
portable price. 


*Electrical Merchandising report—January, 1945 











: For full particulars of the Horton Diamond Jubilee Portable 
FORT WAYNE, INDIANA Ironer—as well as advantages of a Horton dealership, write 
MAKERS OF AMERICA’S FIRST 


AND FINEST WASHERS FOR 74 YEARS HORTON MANUFACTURING COMPANY, FORT WAYNE, INDIANA 
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G-E Irons are on the way 


Available Now — Two Fully Automatic ‘‘Dial-The-Fabric’ lrons 
Coming Soon—A Fully Automatic Steam Iron and a Travel Iron 


You'll want to stock all four of the Trons in the General 
Electric line! 


You know how a full line can help you get those extra 
sales! It gives your customers a selection of models for every 


ironing need . . . at ze of prices for every pocketbook! —; — 
ing nee it a range of prices for every pocketboo ems SS = 


oy 
® 


; . 
iin 
Xe 





And it gives you a swell chance to sell up to better quali- nh AA, 
ties . . . building bigger dollar volume! 
Your customers will want C-L! 
A recent national survey asked: “If Irons were available 
now, which brand would you buy?” 
General Electric was first choice by more than 2 to 1 over the 
next most popular brand! 
That’s proof of popularity that will give G-E Irons, and 
G-E Dealers, a big head start in the postwar market. 


Build your plans around the complete line of these fa- 
mous irons. General Electric Co., Appliance and Mer- 
chandise Department, Bridgeport, Conn. 


Only G-E Fully Automatic, “Dial-The-Fabric” 
Irons Have All These Features! 








e Famous Calrod Heating Unit 
e G-E “Dial-The-Fabric” Heat Selector 
e Fully Automatic—constant heat maintained 





e Button Nooks—for ironing under buttons 
e Thumb Rest—to relieve muscle strain 
e Lightweight Design—cuts ironing fatigue 


1. Fully Automatic Streamlined Iron ... $8.55. Available now in 
limited quantities. Has all the G-E features for fast, easy ironing. 

2. Fully Automatic Iron . . . $5.70. Biggest iron value in its price class. 
All G-E features. Available now in limited quantities. 

3. Fully Automatic Steam Iron...$16.20. All the G-E features, plus 
steam ironing! Can be switched from steam to dry ironing at any time. 








FOR GOOD LISTENING: Don’t miss Art Linkletter, in “The 
G-E House Party,” every afternoon, Monday through 
Friday, 4 p. m., E.W.T., CBS. “The G-E All-Girl Orches- 
tra,” Sunday, 10 p.m., E.W.T., NBC. “The World Today,” 
News, Monday through Friday, 6:45 p. m., E. W.T., CBS. 


FOR FINAL VICTORY—BUY AND HOLD MORE WAR BONDS 


THE APPLIANCES MOST WOMEN WANT MOST 


Lightweight Folding Travel Iron... $5.70. Weighs only two pounds, 
handle folds against sole plate top for easy packing. Has heat indicator. GEN ERAL ELECTRIC 
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A FAMOUS NAME 
IN AMERICAN 
HOUSEWARES 
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7). 
vill meet women s.expectations 


5 + + RID-JID - oe women’s expectations 
of tomorrow’s improved household equipment. 
Throughout the long history of the Rid-Jid 


trade name, well over a quarter century of 


continuous use, housewares buyers have come 
to rely on it for advanced value. Rid-Jid will 
continue to be a creative force in American 
Housewares. Soon we hope to reveal new 
products for your consideration. 


RID-JID IRONING TABLES 
RID-JID LADDERS 

RID-JID CLOTHES RACKS 
RID-JID WOODEN WARE 











REPUTATION 


The built-in value and quality of all 
Puritan products—make them America’s first 
choice for strength, durability and long 
life. . . . Puritan Cordage Mills, Inc., 
Louisville, Ky. . . . manufacturers of sash cord, 


clothes line, and braided and twisted cotton cords. 
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No. 10R—Light weight’ cord, 
packed 6 in box, 60c ea. rope 
No. 20R—Heavy cord, 
2 in box 1.00 
*No. 1R—Heavy 
handles sie 
No. 2R—Extra heav y cord, 
standard length, swivel han- 
dles_ ... $1.30 
No. 3R—Professional style and 
length, high quality, heavy 
cord, swivel handles... ..$1.70 


cord, 


No. K30—No. 30 Chest Pull, 7 
erciser, No. 21 Grips. $54.5 sede $5.00 
*No. K31—As a, with No. 31 Chest 
Pull $6.25 
No. K50—As aleve, with No. 50 Chest 
Pull . 86.5 
- K51—As above, with ‘No. 
| ao ‘ eae 


51 Chest 


No. BB1—2 wooden bars, 
pair of grips, 
of stirrups 


5 heavy 

pair of 5 hole handles, pair 
. $7.00 

*No. BB2—As above, 
heavy tension 


with extra 
springs 


No. 30—3-Spring, Heavy Tension. . . .$2.40 


No, 31—3-Spring, Extra Heavy Ten- 
sion ... - in . .83.60 


No. 50— $4.00 


Extra Heavy Ten- 
$6.00 


5-Spring, Heavy Tension 
*No. 51—5-Spring, 


-MOOSEHEAD-WHITELY 


500 EAST 134TH STREET 
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tension springs. 


No. 20—Medium tension 
80c pair 


*No. 21—Heavy tension 
$1.00 pair 
No. 22—Extra heavy ten- 
Sion .....+... .. $1.10 pair 


No. DG30—No. 30 Chest Pull, No. 
Skip Rope, No. 20 Grips 


*No. DG50—As 
Chest Pull 


above, with 


CO., Inc. 


NEW YORK 54, N. Y. 
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D She just wont 
let anyone else 


handle it 














A member of high society refus- 
ing to let the janitor or anyone else med- 
die with her precious WITT Corrugated Can? 


Well, maybe our idea is a trifle “out of this 
world.” But it does point a moral . . . WITT Can 
owners of every social status take real pride in their 
possession—pride that is just about as personal 
as you can get with an object that isn’t human. 


And well they should. For even under long brutal ~ 
abuse that takes the heart out of ordinary Cans, the 
WITT Can stands up spick, span, and sturdy—designed 
for long years cf faithful service. : 






ae 






nese Seed 1S le 


“a 5 
~ all 4 my 
“ ee | be Nee 


Ct Oe eee OZ va 
se ee 


Made of heavy gauge steel . . . hot-dipped gal- 





bn Pas? 









u experience . . . the WITT Can is positively the 
©Bigias de finest quality heavy Corrugated Can possible to 

) produce. It actually outwears a Can of the ordinary 
WITT 











kind three to five times! 


We've said it before and we say it again: 
Cans build satisfied customers, and satis- 
fied customers build your business. 


Doubly convincing evidence of 
Witt’s quality leadership is our large 
production of heavy-duty Corru- 
goted Cons for the nation’s armed 
forces. We're proud thus te contri- 
bute toward final Victery—and at 
the same time we naturally look 
forward to the future when we can 
egein supply ovr customers with 
WITT Cans in normal qventities. 


THE WITT CORNICE COMPANY 
s CINCINNATI 14, OHIO 
CH) “Originators of the Corrugated Can” 
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UPPER LEFT is the new Mascot 
Range designed for post-war cook- 
ing pleasure. Its smooth, trim lines 
will highlight the beautiful kitchens 
of tomorrow. Patent applied for. 











UPPER CENTER is the world’s 
first coal and wood Rangette! To 
meet modern demands it’s a mar- 
velous baker, water heater, kitchen 
heater and incinerator. Patent 
applied for. 





UPPER RIGHT is the new Mascot 
Circulator Heater designed for 
beauty, service and economy. It 
distributes warmth more evenly, 
quicker in desired area. Patent 
applied for. 


All of these new Mascot models have one feature in common—all of - 


them are HEAT-ENGINEERED! 


This assures the maximum results 


from every pound of fuel. These models must await V-J Day, but we 
invite inquiries on other models. We'll be glad to tell you about them. 


Write Jor Full Information 


MASCOT STOVE COMPANY * DEPT. A, CHATTANOOGA, TENN. 
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AHEAD 
OF THE 
PARADE 


Again Clarke leads with 
@ great new line of 


Rental Equipment — de- 

CLARKE MV-8 
HEAVY DUTY 
Rental Business. Clarke SANDER 


signed exclusively for the 


Machines will give you 
years of trouble-free low 
cost operation. Consum- 
ers like Clarke’s ease of 
handling and increased 
production. 


Depend on Clarke's years 
CLARKE LV-8 


of leadership in the 
LIGHT WEIGHT 


rental field for the finest 
equipment thet can be 
produced. 


CLARKE RENTAL PLANS 
Tried and proven ideas 


| for successful merchan- “om aN 
dising a Rental Depart- “4 , 
ment — the way to in- f 3 
creased profits with no Ot ; 
additional overhead. No he CLARKS 
cost to you. e POLISHER - SCRUBBER 
f STEEL WOOLER 


CLARKE DEALER HELPS 


Colorful window dis- 
plays, floor signs, decals, 
mailing pieces, news- 
paper ads, rental record 
books and other sales 
helps furnished free. 














CLARKE Even though no more Maestro C A 

so) Re ; ‘V-5” EDGER . and Satintone orders can be ac- 

cepted at this time for 1945 delivery Prod 

... these popular lines of hand-crafted art glass- ucel 

SEND FOR 7 FREE BOOKLET x ware will again be available for your record 
nile at idine od toes to's profitable volume selling early next year. In 
crease your Rental Deport- the event that changing conditions permit The new 
ment income — written by a * 
om awe who know the rental us to increase production sooner than a prove! 
oii Ceutp Naipmesk: - Fee Z now seems possible, you may be sure search < 
I CVMAMIN- that we will let you know promptly. the proc 


SANDING MACHINE COMPANY how to r 
Pioneers in the Rental Gield Century Melaleraft Corporation ted 


30 CLAY AVENUE @ MUSKEGON, MICHIGAN | 4440 N. CLARK STREET, CHICAGO 40, ILLINOIS roma 
em 
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CAMFIELD 


Produced by a group with an unequaled 
record in the small appliance field 


The new Camfield Automatic Toaster is 
a proven achievement of years of re- 
search and seasoned experience. It is 
the product of authorities who know 
how to make an improved toaster that 
will be another unequaled success in 
its industry—a composite of sensational, 
exclusive features that will make it a 
Pacemaker for business in this field. 
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Sunpris e Tackage 
ot the yror 


AUTOMATIC TOASTER 


Look to Camfield for these outstanding 
sales-producing features 


EXCLUSIVE—the ingenious, Camfield 
“Equa-Therm,” that assures perfect 
toasting heat, regardless of voltage fluc- 
tuations. It provides quiet, pop-up, au- 
tomatic toasting at its best. 


EXCLUSIVE— the Camfield “Finger-Trip” 
release... visible, sure, trigger quick 
... for handy control. 


EXCLUSIVE—Camfield styling in beautiful 
chrome and modern plastic, by one of 


America's foremost industrial designers. 


Simple, dependable, trouble-free per- 
formance. Keep this remarkable new 
automatic toaster in mind. Watch for 
further details coming soon. 


“k 
CAMFIELD 


MANUFACTURING COMPANY 
Grand Haven, Michigan 
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finish tl 
wax to 





you 


Only fi 
beauty ¢ 
NAME 
and han 
keeps tl 
home, t 

This 
consum 
tisemen 
“Watch 
pregnat 
equipm 
“I bought Ketchooks for my kitchen, bath- v 
room, bedroom, entry hall and service porch.” Teamed 
labels at 


Made of brilliantly colored plastic available in Order your supply of Durabrite* Ketchooks today _ 


an assortment of colors... complete with ...ask for the sales-building counter display com- 
screws attached ...shipped 2 dozen to carton. plete with Ketchook and simulated towel attached. 


have co! 
ful prev 
applied 
Order from your Jobber enamel. 


PLASTIC Zkied Gotliitld ne. wax 


1505 N. Western Ave., Ab Los Angeles 27, Calif. 


Exclusive distributor for Plastic Die and Tool Corp. 
: . x : 


OT 








pINeR fey ee | 


HARDWARE AGE 








ay 
m= 


od. 

















Ny ny , 
| WAYS Ce, 
”’/ were iin your shoes. Md nay We inbe, 


with ali Gf? for Lexy a 






























women buy 





























The lady has a point. Housewives hold the family purse 
strings, and when they buy, “beauty” as well as usefulness 
influences their decision. With this in mind, the Johnson 
laboratories have created WAX-O-NAMEI —a patented 
finish that successfully combines high-quality enamel with 

wax to give unprecedented beauty. [ | 











There’s sales magic for 
your products in the extra beauty 


of a WAX-0-NAMEL finish! 


Only finish of its kind, WAX-O-NAMEL adds a lustrous 
beauty that can be the deciding factor in a sale. WAX-O- 
NAMEL gives extra protection, too . . . against ‘‘shopwear”’ 
and handling. Merchandise finished with WAX-O-NAMEL 
keeps that “showroom” look longer. In your customer's 
home, too, it will resist dirt, clean easier. 

This fall, WAX-O-NAMEL will be merchandised to 
consumers in Johnson’s Wax national advertising. Adver- 
tisements will carry a special message telling readers to 
“Watch for WAX-O-NAMEL!”’, the patented, wax-im- 
prtegnated enamel that will soon be available on the home 
equipment they buy. 


WAX-O-NAMEL labels and tags will help sell 


Teamed with an accepted brand name, WAX-O-NAMEL 
labels and tags can add sales impetus—make the product 
more appealing to your customers, because they 
have confidence in the Johnson name. A success- 
ful prewar finish, WAX-O-NAMEL is easily 
applied to any surface suitable for ordinary 
enamel. Though not available at present, wos? 











ih. 


now is the time to get the complete 
WAX-O-NAMEL story. Fill out and mail the coupon today! 









S.C. JOHNSON & SON, Inc., Dept. HA-95 
Product Finishes Department, Racine, Wis. 





Gentlemen: 
If WAX-O-NAMEL can help me, I'm interested. Please send 
What's Ahead in Product Finishes” brochure 












Name 
pT eo Se 
Company Name 


Product. 
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Gen buying public likes to deal with “interesting” 
salespeople — individuals whose conversation reflects 
a thorough understanding of what they’re selling. In 
further advancing the “education” of your sales staff, 
we'll gladly go along on that part which has to do with 
files. Here’s an “abridged dictionary” of 


FILE TERMINOLOGY 


Blank. A file in any process of manufacture before its teeth 
are cut. 

Blunt. A file with parallel sides and edges. 

Cut. The character of a file’s teeth in respect to coarseness 
(Coarse, Bastard, Second Cut, Smooth, Dead Smooth); or in 
respect to their type (single, double, rasp, curved, special). 

Double Cut. A file tooth arrangement formed by two series 
of cuts, one crossing the other (at various angles, depths and 
spacings, according to kind of file). 

Length. The distance between point and shoulder of file — 
exclusive of tang (always the rule in designating a file’s “length” ) . 
Overcut. The first series of teeth put on a double-cut file. 

Point. The front end of a file. 

Rasp Cut. An arrangement of coarse, deep, narrow, individ- 
ually formed file teeth. 

Safe Edge (or Side). A file edge or side left smooth (uncut), 
so it may be presented to the work without injury of that portion 
or surface which does not require filing. 

Section (or Cross-section). The end view of a file if cut off 
squarely at its greatest width and thickness. 


NICHOLSON FILE CO. « 


SAYS THE SUCCESSFUL 
HARDWARE STORE 


PROPRIETOR 


Single Cut. A file tooth arrangement formed by a single series 
of cuts across the whole width of the file. 


Shoulder. The rounded part of body of file from which the 


tang extends. 
Tang. The narrowed portion of a file which engages the handle. 


Taper. Used to denote the shape of a file as distinguished from 
the Blunt. Custom has also established it as a short name for the 
Triangular Handsaw File. Graded variations are Slim Taper, 
Extra Slim Taper and Double Extra Slim Taper. 


Upcut. The series of teeth superimposed on the overcut, and 
at an angle to it, in double-cut files. 


FILE KINDS. List, descriptives and illustrations of 
many regular and special purpose files — together with 
a vast amount of information on manufacture, use and 
care of files— will be found in the widely known 
Nicholson “handbook” on files, “File Filosophy.” 
It’s free to hardware merchants and their employees. 


25 ACORN STREET, PROVIDENCE 1, RHODE ISLAND 


(In Canada, Port Hope, Cnt.) 
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We're not bashful at H-I. Our line of postwar fishing 
tackle will be the finest in our long history and we be- 
lieve in telling the world about it.  That’s why we’ve 
been using—and will continue to use on a steadily in- 
creasing scale—national advertising to hammer home 
the H-I sales message to millions of red hot prospects 
for fishing tackle. 


Your customers will want new H-I fishing tackle, so 
you'll want to be ready to sell this fast moving, profit 
building line “for every fisherman and every kind of 
fishing.” So, plan now to be one of the thousands of 
H-I dealers. 


Before another fishing season rolls around we hope to be able to supply 
you with an unlimited stock and selection of H-I fishing tackle. Right 
now we have very little available, 


HORROCKS-IBBOTSON CO. 


UTICA, N. Y. 


rr) baot 





ers of the largest line of fishing tackle in the world 
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@ In these days, when customers are willing to buy al- 
most anything, regardless of quality, it is good to be 
able to “SELL AMERICAN’’—the chain that you know 
will give your customers satisfaction. 

We are now supplying jobbers with PUMP CHAIN, 
TENSO HALTER CHAINS, TIE-OUT CHAINS, and TRACE CHAINS. 
Also TENSO NO. 2-0 in 250 foot packages. 

There should be active demand for this TENSO NO. 2-0. 
As a substitute for % inch hemp rope, it has many uses 
on the farm and in the town home. It’s the kind of 
chain that will “sell itself’ if you display it prominently. 











Philadelphia, Pittsburgh, San Francisco, Portiand, Bridgeport, Conn. 





" co York, Pa., Boston, Chicago, Denver, Detroit, Los Angeles, New York, i | d 


AMERICAN CHAIN DIVISION 
AMERICAN CHAIN & CABLE 


In Business for Your Safety ye 


| | ' 
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Informal Editorial Comments .. | 





Just Among Ourselves 


... By Charles J. Heale, Editor of HARDWARE AGE 








“Peace Hath Her Victories 


. is no detraction 


from the brilliant feat of arms 
of our air, ground and sea 
forces and their auxiliaries to 
declare with Milton: “Peace 
hath her victories, no less. re- 
nown’d than war.” 

Post-war is‘now, and now is 
the time for fruition of those 
plans designed to ease the way 
for returning servicemen. Stu- 
dent loans, refresher courses 
—these are the questions of 
immediate concern and how 
well they are met will be the 
test of our ability to rise to the 
occasion. Here is a real chal- 
lenge. 

The process of reconversion 
calls for some readjustment 
on the part of manufacturers 
and distributors whose costs 
and relative efficiency will not 
he improved by loose criti- 
cism and recrimination for 
past offenses, real or fancied. 
By and large, our industry did 
not lose sight of its civilian 
obligations during wartime. 
And now, in the period of 
transition, we should continue 
that fine restraint that consti- 


SEPTEMBER 13, 1945 


tutes the most difficult of con- 
quests—victory over self. 

Our industry will be in- 
creasingly concerned with pro- 
duction, distribution, reem- 
ployment and _ stabilization. 
New products and services are 
in the offing. Since a new era 
begins, it seems opportune to 
set forth some basic principles 
that this publication follows 
as a matter of policy, in the 
hope that others may find them 
of value: 

We stand for the American 
System of Free Enterprise. 

The national welfare and 
the well being of the profes- 
sions, of. business, of labor 
and of consumers is dependent 
upon the establishment of an 
environment that will permit 
the maximum exercise of in- 
itiative and enterprise on the 
part of all, individually or in 
groups, consistent with recog- 
nition of and respect for the 
rights and welfare of others. 

The maximum exercise of 
individualism can only be at- 
tained when and where there 
is a minimum of government 
control and competition. 

There can be only a mini- 





mum of government control 
and competition in a_ self- 
liquidating national economy 
in which wages, dividends and 
taxes result from profits from 
private enterprise and _ not 
from progressive debt financ- 
ing. 

An economy financed by the 
profits of private enterprise 
necessitates the greatest pos- 
sible amount of broadly dis- 
tributed producing and pur- 
chasing power. This can only 
be had by securing maximum 
output, maximum employment 
of our employables, and maxi- 
mum efficiency in management 
and operation. 

We believe that wealth ex- 
pressed in standards of living 
is dependent upon production 
and that we cannot have’ un- 
less we make. The more goods 
that are produced, the greater 
is our prosperity. If we are 
to have a consuming capacity, 
commensurate with our goal 
of high living standards, we 
must have adequate profits and 
minimum costs in order to 
produce and distribute a vol- 
ume of goods sufficient to ac- 
complish these objectives. 
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Is the Grass Really Greener 
Across the Street?:— 


URING the. past six 
months we have had the 
opportunity of talking with a 
great many young hardware 
men who had just returned 
from active service overseas. 
It is surprising to find that so 
many of them are inclined to 
attempt, without specific previ- 
ous experience, the establish- 
ment of foreign sales agencies. 
Usually this.g ambition is 
premised on the realization 
that most American - made 
hardware and allied products 


are. greatly respected through- 


- out. the world and are highly 


desirable — therefore highly 
salable. 

Unfortunately, the intrica- 
cies of selling American made 
goods in foreign countries 
under normal peace-time com- 
petitive conditions is not com- 
parable to war-time “requisi- 
tion-distribution” and the same 
rules definitely do not apply. 

With all due respect to our 
wonderful boys and girls, who 
have served so gloriously in 
the various branches of our 
armed services in all parts of 


* 


* 


the world—it must. be. recog. 
nized that export selling is a 
highly specialized field, well 
established for most desirable 
linés and not an easy gate to 
“crash;”’ nor is it a field which 
can be entered without substan- 
tial financial resources. 

Having enjoyed most fav- 
orable relations with people of 
many hitherto strange lands, 
under the U. S. Army banner 
which represented liberation, 
is not comparable to the “cold 
deck” relationships incident to 
the buying .and. selling of 

$, even among the same 
people. 

For most returning service 
men who have hardware in- 
dustry backgrounds, the home 
field is the safer bet. Only a 
very few can hope to success- 
fully develop foreign sales 
agencies on a reasonably per- 
manent basis—though it is 
quite obvious that a_ great 
many will make the effort and 
for a time succeed because of 
the great need for so many 
hardware lines. Later the 
grass may not look so much 
greener “across the street.” 


* 


Proposed Unemployment 
Compensation:— 


N a few words, Joe Meek 

of the Illinois Federation 
of Retail Associations sums up 
the proposed unemployment 
compensation legislation by 
saying: 


“Ever stop to figure what 
the $25 benefits proposed in 
unemployment compensa- 
tion insurance legislation in 
Congress really means .. . 
for 26 weeks . Statisti- 
cians tell us that, inasmuch 
as the $25 is not subject to 
withholding tax . . . other 
taxes . . . is not tapped for 


carfare, lunch money and 
incidentals, it really adds 
up to around $32.50 a 
week! . . . It looks tough for 
the manpower situation in 
civilian goods plants trying 
to get war workers .. . at 
least for 26 weeks ...” 


This is probably one of the 
most vicious legislative pro- 
posals with its obvious vote- 
baiting attractions ever to be 
brought before Congress. It 
should not become law but it 
will unless enough voters pro- 
test. 
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ILCO UNIVERSAL DOOR CLOSER No. 23 
The forged steel crankshaft, the piston and the liquid 
chamber are precision machined. Helical coil spring. Ac- 
curate dual control valve. For left- or right-hand doors 
without change. 


STRICTLY FOR EXPORT 
We can't make much home hardware 
nowadays. Too busy making millions 
of these for shipment to Japan 

—on the business ends of 

shells and bombs. 
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to Closers... 


bau nes 
AVORITES . - 


An ILCO Roll Call would be incomplete without mer- 
tioning liquid type door closers. In normal times we 
manufacture a complete line of forged crankshaft and 
rack and pinion types, in standard sizes, and with all 
required arms, brackets and attachments. 

But today the line is greatly reduced — our limited 
output is needed for war, and most of our machines 
are scheduled ahead with vital war production. So... 
place your orders well in advance. 

After Victory you can again look to ILCO for a 
sound, practical line of door closers, with quality and 
prices that will work for you. 

Independent Lock Company 


Fitchburg, Massachusetts 
Branches in All Principal Cities 





America’s Smokestacks ArejMea 


By HUGO M. WEYRAUCH 


Vice-president, 


National Mfg. Co., Sterling, Ml. 


HUGO M. WEYRAUCH 


S ALES MANSHIP 


cannot be defined definitely, but I 
do know it compares favorably 
with electricity inasmuch as it 
moves things and does things, 

Essentially, selling is a common, 
everyday word. But dynamic sell- 
ing is the comerstone of almost 
every successful institution. The 
smokestacks of America are monu- 
ments to it. Salesmanship is com- 
parable to the art of selling mer- 
chandise at a _ profit—a basic 
factor in our post-war needs. 

And in its simplest terms it is 
persuasion—persuading people to 
purchase products at a profit. It 
touches the life of every individ- 
ual and is a potent factor in win- 
ning life’s battles. 

As a child, every one of you 


used this art to sell your parents 
the idea that you were hungry. As 
you grew older, too, you per- 
suaded them to buy the things 
you wished. And, above all, you 
used that art to persuade your 
fiance to be your wife. 


Know Yourself! 


The main point in salesman- 
ship is the man. Know yourself. 
A topnotch salesman must first 
sell the man he sees every morn- 


ing in the mirror. He must be 
success-minded. After all, it is the 
man in sales-man-ship who ma- 
nipulates the sales and steers the 
ship into the harbor of success or 
failure. 

The outward expression of the 
inward man is personality. No 
one should know the negative and 


positive qualities of the inward 
man better than the individual 
himself and no one is in a better 
position to improve your person- 
ality than you are. Fundamental- 
ly, the main requisite of this per- 
sonality is enthusiasm. Not much 
can be accomplished without it. 
An enthusiast is defined as a per- 
son of keen and ardent interest. 

Strongly associated with en- 
thusiasm, usually, are the qualities 
of sincerity, tact, common cour- 
tesy; the last of these is frequently 
more valuable than experience be- 
cause it creates a spirit of cheer- 
fulness and friendliness—and so 
builds sales. 

Abraham Lincoln once said, in 
effect, that if you would win a 
man to your cause, first convince 
him that you are his siricere friend. 


Importance of Initiative 


Equally important is the quality 
of initiative, which joined with 
persistency enables one to apply 
himself in a manner that will make 
stepping stones of success out of 
stumbling blocks of failure. 

In other words, the technique 
of creative and topflight selling is 
built on concrete qualities, funda- 
mental laws. These laws don’t 
change. In order to succeed, we 
must adhere to these principles. 
Failure inevitably results for those 
who act contrary to them. 

Virtually everything which is 
purchased has to be sold. The 
fact that a bank, shoe store, hard- 
ware store, or any other enterprise 
fails does not mean, of course, 
that the type of business is a fail- 
ure. Usually it means the man 
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a 
arejmonuments to salesmanship 


“Success comes by everlastingly keeping at it. It 


is like a pennant'race in baseball. Each day counts 
in the percentage column as either won or lost. No 
man ever hit the top without determination. The 
little things more often separate us from success 


who operates the business that 
fails is at fault. It is the human 
factor and not the business that 
makes for success or failure. 

For several years now, we have 
had a sellers’ market, during which 
salesmanship has had little play in 
the sale. To sell substitute mer- 
chandise, or to move what is 
known as dead stock to convert it 
into cash, has required the highest 
kind of selling. 


A Buyers’ Market 


One fact is certain: Now that 
the powers of destruction are 
halted and the world reverses 
itself and the powers of construc- 
tion start to roll, it is going to be 
a buyers’ market—but good! It 
will be the survival of the fittest 
all over again, and at a keener 
pace. 

With the present income level, 
people have adopted a much bet- 
ter standard of living. Many are 
dissatisfied living in old shacks. 
They vision a new home, with 
modern kitchen, bathroom, plumb- 
ing and heating. Their wants 
make the promise of the biggest 
building boom in the offing. 

This is true partly because the 
whole world is going to have 
empty shelves. People these war 
years have dreamed of new homes, 
with the finest trimmings; they 
have been promised new and bet- 
ter merchandise. And they have 
the money to buy. 

All of which places hardware 
dealers in an enviable position, 
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than the big ones.” 





especially those who operate in 
rural territory. Farmers have 
never had more money. They are 
going to raise their level of living 
and be eager for practically every- 
thing you have to sell, including 
electric fixtures, refrigerators, 
home freezing units and stoves. 

Proof of their potential pur- 
chasing power lies in this fact: 
for the first ten months of 1944, 
their cash income was more than 
17 billion. This amount includes 
Government payments for the same 
year of a little in excess: of 8 
million. 

The question naturally arises as 
to how to tap this rich market. 
First, why not begin by creating 
a prospect list for all items that 
will be wanted and needed, but 
which are not available today? 

It is a simple matter, for in- 
stance, when talking to Mr. Jones 
to say, “Well, Jim, how is your 
washing machine holding up—or 
your furnace or stove, for that 
matter?” Or you might say, “It 
will be springtime soon and you 
will be thinking of a lawn mower.” 


Follow Them Up 


Further, keep some prospect 
cards in your pocket, with names 
and addresses on them, and then 
list the items that each person is 
interested in. When advertising 
matter is available, send it out 
promptly. Then follow it up with 
a personal call. This will create 
sales. The more you understand 
consumer demands and needs in 
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“They shall beat their swords into plough- 
shares, and their spears into pruning hooks” 


the ‘community, the better you can 
buy. And goods well bought are 
half sold. 


Study the Market 


It’s a good idea, also, to study 
the market. Simultaneously, make 
sales slips of every line sold; keep 
records of the fast sellers. This 
will help you anticipate needs and 
re-order in time. You are the pur- 
chasing agént for your commu- 
nity. The minute you get in touch 
with a prospective buyer, the art 
of salesmanship comes into play. 

This art centers around your 
sales personality. If service is 
good, the store gets the praise; if 
bad, the store is blamed. In short, 
the sales personality, both of you 
and your personnel, is the big fac- 
tor in success or failure. There- 
fore, it is very important to think 
of the actual component parts in 
selling. There are four of them 
in every sale: favorable attention, 
interest, desire and the actual sale. 

This is not to say, of course, 
that every sale is alike. In a 
sense, every one differs because 











no two people think the same way. 


A sale is distinctly a mind trans- 
action, and when minds meet the 
sale is culminated, 

Favorable eye-appeal is the most 
dynamic sales force there is. The 
more, the quicker the sale. 

At times, the four stages of a 
sale are accomplished automati- 
cally. An attractive window may 
draw a prospect’s attention, create 
interest and desire and bring the 
customer into the store to buy. At 
other times, however, a person 
enters the store and buys some- 
thing he had wanted and was wait- 
ing for. 

When it comes right down to 
it, the four parts of a sale can be 
compared to a man going to bat 
in a baseball game. The idea is 
to get the man to first base, which 
is attention. If your eye-appeal is 
strong enough to bring him 


through attention, interest and de- 


sire—to third base—then it should 
not take you long to get him 
across-home plate for the sale. But 
he has to pass second base before 
he gets to third, and he has to 
slip by third base—desire—be- 
fore you can make the sale and 
put the sales run across home 
plate and into the cash register. 

Sometimes, of course, you knock 
a home run and thus finish the 
sale in a flash. 


Certain “Musts” to Follow 


But no matter how it’s done, 
there are certain musts to follow. 
Controlling the sale all the way, 
for example. This is essential. 
Don’t allow your prospect to wan- 
der from the subject at hand. Have 
your merchandise arranged so 
that you can show it quickly and 
effectively, with the stock in per- 
fect order. And keep related items 
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together, always clean. More, 
don’t create a negative sales im- 
pression by handing a lady a 
dirty piece of merchandise which 
might soil her hands or gloves. 

Then, too, there is the matter of 
atmosphere. No matter how well 
food is prepared, it becomes more 
appetizing and more enjoyable 
when eaten in pleasant surround- 
ings. If, in other words, you 
would apply leisure moments to 
making better displays and cre- 
ating better surroundings, you 
would have more sales—and prof- 
its. 

Suggestion is one of the greatest 
powers in selling. After you have 
sold a person one item, suggest 
another — something new which 
you might have just received: a 
percolator, or anything the cus- 
tomer needs. If he doesn’t buy 
then, he may later. But at least 
you have shown him you are on 
your toes and eager to please him. 

You can’t tell where or when 
you can sell until you try, and 
frequently you may underestimate 
the buying power or needs of the 
customer. 


It is definitely a mistake to lay 
down several pieces of merchan- 
dise, such as a hammer, and say: 
“This one is 75 cents, this one a 
dollar and this one a dollar and a 
half.” After all, price per se 
means nothing. Quality is the in- 
dex to price and price the index 
to quality. Explain the features 
of each hammer: hickory han- 
dle, drop-forged and unbreakable 
claws, for example. For the more 
you know about your products, 
the more enthusiastic you become. 
And the more you can tell about 
them effectively, the more you can 
sell. It’s a profitable cycle. 


Explain the Merchandise 


Even though today the average 
American is better posted on mer- 
chandise and its value than ever 
before—through radio, magazine 
ads, the daily press and business 
papers of all kinds, including farm 
journals—it still pays to show and 
explain merchandise. Try to make 
your sales presentation not as 
though you were trying to sell, 
but as though you were making it 
easy for the customer to buy from 

(Continued on page 164) 
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The center alcove contains bird houses and panels—showing how various colors are used. 







Display, Service, Advice Combine 
To Build Paint Department 


es, Ray-Wharton Hardware Co. gets the 
business as result of triple-play 
that produces sales all the time 




















items—all of which serve as ex- _ provocative and has often been the 
amples of proper coloring for in- | opening wedge for sales. 
numerable types of paint jobs. The department is provided 
This alcove, says Mr. Hendry, is (Continued on page 137) 








La are many 


ways to build up a paint depart- 
ment. Ray-Wharton Hardware 
Co., Rockford, IIl., has discovered 
three that are unbeatable: display, 
service and advice to customers. 
From every angle, J. H. Hendry, 
owner of this store, which is lo- 
cated in a city of 84,637 people, 
has created a department easy on 
the eyes and profitable for the cash 
register. For one thing, there’s 
fluorescent lighting. This really 
holds the paint stock in the spot- 
light when customers walk in. 
For another, there is the small 
alcove in the middle of the de- 
partment and “home” for colorful 
bird houses, panels and other Everything's out in the open where customers can see and inspect. 
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Ervin J. Westphal’s free service to 
people who want to buy or sell used 
articles is popular with them and 


profitable to him in numerous ways 


Bias since 1942 


there has been a scarcity of nu- 
merous civilian items. This, of 
course, has resulted in an unprece- 
dented demand for used items of 
various sorts, with prospects scur- 
rying after every tip that prom- 
ises purchase of needed merchan- 
dise. 

Ervin J. Westphal of Green Bay, 
Wis., a city of 65,000, has capi- 
talized on this situation. For sev- 
eral years now he has been con- 
ducting a used item radio program 
six days a week on radio station 
WTAQ which serves the Green 
Bay area and which has a splen- 
did listening audience. 


Every Morning at 11 


This 15-minute radio program, 
which goes on at 11 a. m. every 
day except Sunday, has proved to 
be one of the most popular pro- 
grams in this section during the 
war period. Hundreds of people 
tune in on it, for they know that 
through listening to this program 
they may learn where to buy some 
of the items they need. Other 
people who advertise items for 
sale also listen in to see how their 
announcement sounds when read 
on a radio program. 

Mr. Westphal does not charge 
for any announcement of mer- 
chandise for sale or exchange, 
etc., on his radio program. How- 
ever, he limits announcements to 
used merchandise and to individ- 
uals. No other store or agency 
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may have an announcement on 
the Westphal program. It is solely 
a service to prospects and cus- 
tomers. Mr. Westphal says that it 
has made a host of friends for his 
store and that the publicity de- 
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rived from this idea has been the 
best possible. He does not know 
of any other advertising idea 
which could have brought him so 
much publicity and serve his com- 
munity at the same time. 

Many items advertised by West- 
phal’s radio program are sold be- 
fore it goes off the air each day. 
The items are read very slowly by 
the radio announcer, who de- 
scribes the item, terms of sale and 
the telephone number of the per- 
son advertising it. The people who 
desire to purchase are urged not 
to telephone the radio station or 
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ckers, lamps and other furniture. 


s heat for fireplace. 
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Moder rectangular shaped dining room table, in 
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the Westphal store, for it would 
take much extra help to handle 
such extra phone calls. Those who 
reply are urged to get into direct 
contact with the person advertis- 
ing the item. 

However, if people do not get 
all the information on articles ad- 
vertised, they are urged to come 
to the Westphal store daily where 
the sheets advertising each day’s 
items are posted on a special bul- 
letin board. 

This service naturally brings 
many people into the store daily, 
many of whom remain to make 
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purchases of various kinds. Mr. 
Westphal estimates that his store 
trafic is increased considerably 
each day by those who come to 
read the radio items. 

In order to get an item on the 
Westphal radio program, the ad- 
vertiser needs merely send his re- 
quest to the radio station, along 
with his copy. 

On the 15-minute program, 
there is time to advertise from 15 
to 20 used items daily, as well as 
for a few commercials for the 
store explaining the service. An 
amazing assortment of articles is 
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* silk comforter @nd pillow to Batch 
some dresses and Coats,wool jacket for ra 


® and women's shoes..Call 627 Cherry st, 


Mand 
vibrator, Call Adams 479 after 5 P-a, 
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Ids|Good Will and Adds New Customers 





advertised for sale. Used furni- 
ture and appliances of all sorts 
are high on the list. So is used 
clothing for men, women and 
children. Sporting goods are also 
featured frequently. House trail- 
ers, household pets and other 
items also appear. Mr. Westphal 
draws the line on real estate for 
sale and houses for rent, but peo- 
ple can advertise almost every- 
thing else. 

A decidedly unusual want ad 
appeared on the Westphal pro- 
gram this year as follows: 

“WANTED TO BUY: Two good 
milking goats. Folks, these peo- 
ple have a three-months-old baby 
still in the hospital . . . and it 
must have goat’s milk, so if any 
of you know where two goats may 
be purchased, write to James 
Bursa, 1445 Porlier Street here in 
Green Bay.” 


Local Opposition 


Mr. Westphal relates that recently 
a number of used furniture deal- 
ers in his city came to him and 
urged him to abandon the pro- 
gram in the interests of co-opera- 
tive business harmony. They told 
him that the radio program was 
making serious inroads into their 
business. 

He told them that it would not 
help them if he abandoned the 
program, for it had proved so 
popular that someone else would 
immediately take it: over. He 
urged the used furniture dealers 
to use their business ingenuity to 
co-operate with the desire of peo- 
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ple to buy used furniture during 
wartime, 

The used furniture men are now 
listening to the Westphal program 
regularly and following all furni- 
ture leads quickly in order to sell 
or exchange or buy the furniture 
advertised. In this way they are 
helping to meet their own prob- 
lem. 

“There is no doubt that this 
program hag resulted in thousands 
of dollars of useful merchandise 
finding the right buyers,” states 
Mr. Westphal. “People come to 
the store and tell us of the excel- 
lent merchandise they have pur- 
chased through the program. | 
feel that this is a public service of 
considerable importance. These 
used items fill a very important 
place, for they take the place of 
new merchandise, which is not 
obtainable at the present time.” 


This hardware dealer declares 
that many people tell him that 
through listening to his radio pro- 
grams they get the idea of going 
through closets, attics and base- 
ments to see if they have anything 
which can thus be sold. In numer- 
ous instances they have found 
items which have quickly been 
sold to someone who can use them 
to advantage. 

“Many of the items which peo- 
ple advertise on our radio pro- 
gram are in direct competition 
with the new merchandise we sell 
at our store,” says Mr. Westphal. 
“However, we have not drawn the 





Copies of the continuity sheets 
are displayed upon the bulletin 
board where they are inspected 
by people who missed the broad- 
cast. This often leads to sales. 
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POR SALB: 


WANTED: 





GREEN BAY 
commu WTAQ. ~ 
ACCOUNT: scien —~tuebaad 
DATE: TIME: 
| 
| POR SALE: 


White table top ges stove, or will exohenge for electric stove.. 
Dey bed, baby clothes, 2 kiteben chairs, cool hot weter heeter 
@nd miscellensous articles,..Cell liowerd 5809-R. 


Car redio, Cell et 229 Perkins Ave. 


A stroller for 3 or 4 yeer old youngster...Cell Adems 1508. 
| 
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And still another sample showing why the public appreciates it. 


line on such merchandise, be- 
cause we feel that folks need now 
all the useful merchandise which 
is obtainable.” 

WTAQ has a wide listening au- 
dience in the rich Green Bay area. 
Nearby are several small cities 
which have large ship building 
facilities, Sturgeon Bay and Ke- 
waunee. In addition there are 
numerous nearby small towns 
which are dependent upon agri- 
culture. People from all these 
communities listen regularly to 


the program and buy and sell 
through it. 

Mr. Westphal believes that the 
demand for used merchandise will 
continue for quite a while. He 
plans to continue the radio pro- 
gram for as long as local residents 
show interest in it. If there are 
post-war opportunities to expand 
it, he will do it, he states. In the 
meantime, the program is ex- 
tremely popular and is welcomed 
by local residents. It is an excel- 
lent traffic and good will builder 
for the Westphal store. 





Carton Labeling Suggestions 
Offered By Patterson Bros. 


HEN the official board of the 
National Supply and Machin- 
ery Distributors’ Association, Buffalo, 
N.Y., recently adopted a resolution 
that manufacturers be requested to 
improve their labels on the end of 
their hoxes and cartons, Patterson 
Bros., New York City, added, in the 
words of Karl H. Cummer, advertis- 
ing manager, it’s “two-cents’ worth.” 

The board’s resolution suggested 
manufacturers’ boxes and cartons 
show, when placed on retailers’ 
shelves, the name of the article, 
quantity in the carton the size and 
the material or grade—all to be 
written “in easily readable type.” 
Further, the board requested that 
manufacturers “discontinue giving 
emphasis to texts of an advertising 
nature, such as their name, location 
of branches and similar information 





of no value to the distributor’s stock 
and order clerks . . . of industrial 
plants.” 

Instead, said the board, this in- 
formation should be placed on any 
of the other five surfaces of the 
carton. 

Patterson’s “two-cents’ worth,” in 
form of a promotion piece sent to 
manufacturers incorporating their 
own idea with that of the resolution, 
was this: that manufacturers use top 
sides and bottoms of boxes to tell 
their story, and that they show by 
words or illustrations the various 
uses of the product. “It must be re- 
membered that all of your products 
do not reach the skilled trades,” 
reads part of the message. Basically, 
explains Mr. Cummer, good ideas 
will sell goods. 
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Authentic Atmosphere 
Helps Stimulate 


Sporting Goods Sales 


McCabe Hardware Co. attracts local 


hunters and fishermen by means of 


impressive displays of trophies 


atin an au- 


thentic sports atmosphere has paid 
dividends to the McCabe Hard- 


ware Co. of Petoskey, Mich., and 
has served to put many local 
sportsmen in a buying mood. See- 
ing the results of hunting and 
fishing expeditions has stimulated 





Mounted birds and heads of game are featured along the top sidewall 
while mounted fish are on the wall above ‘the sporting goods section. 





Hunting shirts, caps and similar items are shown in an open display. 
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many a man to go and do like- 
wise. And whenever this happens, 
profits in the McCabe sporting 
goods department take a jump up- 
wards. 


The sportsman who walks into 
this store usually stands and looks 
at the many stuffed birds, animal 
heads and fish on display. These 
are featured along the length of 
one wall near the ceiling and give 
an excellent decorative and sports 
effect. Other mounted fish are 
placed directly above the sporting 
goods section near the front door. 


Sportsmen Everywhere 


In this part of upper west 
Michigan practically every man 
and boy hunts or fishes. It is the 
ideal hunting and fishing area, 
for this part of the state has large, 
well stocked lakes and numerous 
forests. With so large a part of 
the population interested in hunt- 
ing and fishing, the McCabe 
Hardware Co. naturally finds it 
profitable to have a large sporting 
goods section. 

Petoskey, with a population of 
6,000, also attracts many out of 
the state fishermen and hunters. 
It is also in the heart of a fine 
summer resort area. Numerous 
vacationists buy fishing tackle and 
available supplies and have had 
plenty of money to spend the past 
few years. 


Handles Hunting Clothes 


The firm handles a large line of 
hunting and outdoor clothing, in- 
cluding tan and red caps, woolen 
socks of all kinds, hunting jackets, 
mackinaws, red shirts and allied 
items. These are shown on an 
open counter up near the front of 
the store. The jackets are dis- 
played on coat hangers at a coun- 
ter directly opposite the sporting 
goods display. Hunting caps, mit- 
tens and many other sporting 
goods items are also shown here. 

The firm also finds it profitable 
to handle duck decoys along with 
a general line of fishing and out- 
door supplies. Because the sales- 
men and manager are also inter- 
ested in sports activities, sports- 
men like to hang around this store 

(Continued on page 136) 
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HARDWARE AGE has received numerous urgent inquiries 
from hardware wholesalers and retailers manifesting a positive 
hunger for information regarding the probable availability of 
merchandise and factory conditions affecting their various 
sources of supply. Universal among these questions, for which 
they sought some “ray of hope” were the following: 


What can they expect and when? 


What merchandise and in what quantity will be shipped to 
them during the remainder of the year and early in 1946? 


HARDWARE AGE has submitted these questions to a 
selected list of manufacturers throughout the country. 


for hardware distributors presents a widely 

varying pattern. Some manufacturers are al- 
ready making their pre-war items for civilian use. 
Allocations will be continued in some industries 
furnishing hardware store lines, not because of re- 
maining government regulations but as the result 
of scarcity of materials and manpower and the de- 
sire of manufacturcrs to provide as many of their 
wholesalers and dealers with some merchandise as 
possible. Some are frankly unable to take on new 
accounts. 


[ie current picture as to availability of goods 


“Off the Record” Comments 


Impatience is shown in some manufacturers’ “off 
the record” comments as to the future availability 
of civilian goods, because of O.P.A. pricing policies 


which, until settled more favorably, are a deterrent’ 


to prompt resumption of shipments of some basic 
hardware store merchandise. Appliance and radio 
manufacturers in some instances are able to promise 
some units for delivery in the remainder of this year 
with promises even of full production sometime in 
1946. 

One prominent manufacturer declined to make 
comment for publication because he felt he did not 
wish “to add to the confusion which already ‘exists 
as a result of generalizations which have to be made 
in the newspapers from day to day covering the 
broad subject of reconversion.” He also felt that 
hardware wholesalers and dealers “will have to take 
up the question with each individual source of sup- 
ply, and there will be almost as many answers as 
there are sources of supply.” 

A midwestern manufacturer, points out that mili- 
tary contract cancellations find him “manufacturing 
every single thing with a ceiling price which causes 
a loss and, in some cases, an out-of-pocket loss after 
elimination of all overhead. We feel that we have 
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to consider on the one hand, the cost of a shutdown, 
and, on the other hand, the operating loss caused by 
full production with sales at an inadequate price. 
We have deliberately embarked on the course of 
maintaining full production and even increasing 
production by adding such good men as we find 
are available. . . . We expect that the hue and cry 
from the people of the country against the O.P.A. 
will result in radical revision of the price policy of 
that Bureau or will result in abolition of the bureau 
itself by Congressional act.” 

As one stove manufacturer puts it, “We think 
there is over-optimism regarding the length of time 
required for normal production generally.” 

A cutlery manufacturer emphasized that “in this 
industry the products are a result of hand-craftsman- 
ship rather than machine production. Some of our 
work can be done after a few months of training, 
but other more exacting operations require an ap- 
prenticeship of two to three years.” 

Said a glass substitute manufacturer, “We are 
going to attempt to do what all other manufacturers 
selling hardware try to do, mainly utilize all facilities, 
manpower and raw materials as efficiently and 
promptly as possible supplying customers with 
finished goods on a basis equitable to all.” 


Few Realize the Difficulties 


An appliance maker stated, “Dealers and dis- 
tributors whom you would think would know better. 
and in fact should know better, daily call us and 
want to know when they can get (our) merchandise 
and remind us that now that the war is over we 
should be able to supply their orders right away. 
Too few people realize or appreciate the difficulties 
encountered in converting from wartime production 
to peace time production. The glowing newspaper 
accounts about civilian merchandise that will soon 
be available certainly doesn’t help the situation any.” 
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By Leading Manufacturers 


Another mid-west executive states, “The situation 
is just as muddled as it ever has been and, in our 
opinion it will not improve until Washington gets 


some practical ideas.” 


Another “off the record” comment by yet another 
western manufacturer says in part, “I believe some 
emphasis should be given to the question of labor. 
Surrounding us are a number of large war plants 
who have been operating on a cost plus ten per cent 
basis. On a contractor who is operating on this type 
of contract, the more cost he can develop, naturally 
the more ten per cent he gets; therefore, the labor 
wage has been rather high and the amount of work 
expected from an employee was not very high. This 
has ‘spoiled’ somewhat the labor that is available 
and until they are ready and willing to accept a 


civilian goods wage, which as you know is higher 
than it was previous to the war, this will present one 
of the main problems of manufacturers.” 


Other manufacturers state that they can get the 


x * * 


materials—but that the manpower is not yet avail- 
able. And there are a number who point out that 
both materials and manpower are the stumbling 
blocks and will continue so for quite some time. 

Excerpts from the comments of dozens of manu- 
facturers of hardware and allied lines are quoted 
herewith, as to their own company’s view of the im- 
mediate present and near future. In their comments 
usable for publication and their “off the record” 
remarks many manufacturers concurred in Harp- 
warE AGe’s oft repeated advice “Don’t Expect Too 
Much Too Soon.” 


HERE ARE SOME OF THEIR ANSWERS: 


“At V-J day shipments of civil- 
ian goods had risen from a low 
of seven per cent up to 30 per 


cent of total production. There 


will be little increase in ship- 

ments for two or three weeks, 

on account of reconversion ac- 

tivities, then they should ex- 
pand rapidly.” 


by Mark A. Miller, 
Assistant General Manager, 
The Yale & Towne Mtg. Co., 
Stamford, Conn. 


True, making is not shipping and 
few realize that, in mass production, 
it’s a long way from where the 
metal goes in to where the locks 
come out. To produce Yale hard- 
ware we buy 1,600 different sizes 
and kinds of metals, turn these met- 
als into 70,000 different parts, as- 
semble these parts into several 
thousand different products, in sev- 
eral different finishes. Some of our 
problems are raw materials, recon- 
version, new machinery, new prod- 
ucts and skilled personnel for cer- 
tain key departments. Tin and 
chromium are notably tight, but we 
expect no delays from shortage of 
raw materials. We are now work- 
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ing “around the clock” to put plans 
into effect for the most efficient 
manufacture of hardware. 

To speed up production we will 
have the finest machinery money 
can buy. Many of the fine tools 
used to make war goods will soon 
be turning more and better hard- 
ware. Other purchases include over 
a hundred pieces of precision ma- 
chinery, much of it especially de- 
signed. Some of this equipment 
has been received. By the first of 
the year most of it should be pro- 


ducing. Our tool, die, pattern and | 


model shops and related depart- 
ments were greatly expanded dur- 
ing the war. They are working 
overtime to tool up for all of the 
new products developed by Yale re- 
search during the past four years. 

At the moment our No. 1 prob- 
lem is more skilled workmen for 
several manufacturing departments. 

At V-J Day shipments of civilian 
goods had. risen from a low of 7 
per cent up to 30 per cent of total 
production. There will be little in- 
crease of shipments for two or three 
weeks, on account of reconversion 
activities, then they should expand 
rapidly. 


“We are planning civilian pro- 
duction immediately on Red 
Devil paint conditioners, elec- 
tric fences, floor sanders .. . 
The hand tool situation, such 
as wood scrapers, putty knives, 
etc., should catch up fairly 
quickly and partial deliveries 
obtained, as the huge backlog 
for war needs ebbs.” 


by George L. Lee, President, 
Red Devil Tools, 
Irvington, N. ]. 


The sudden end of the war has 
not cancelled as many small tool 
contracts as one might imagine... . 
Other needs for the Red Devil Glass 
Cutter still keep shelves fairly empty 
in face of growing demand. Many 
paint conditioners may be rescued 
from government shops and ware- 
houses—but not from carriers and 
outposts. We are planning civilian 
production immediately on Red 
Devil Paint Conditioners, Electric 
Fencers, Floor Sanders. The hand- 
tool situation, such as wood 
scrapers, putty knives, etc., should 
catch up fairly quickly and par- 
tial deliveries obtained as the huge 
backlog for war needs ebbs. 
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We feel that by the beginning of 
1946 supply may catch up to nearly 
normal. We also feel that demand 
will hold strong throughout 1946— 
possibly better than most anticipate 
at this time. 

* * & 


“Johnson Motors hopes to be 
able to manufacture a nominal 
number of Johnson Sea Horse 
outboard motors in the months 
prior to Jan. 1, 1946.” 


by P. A. Tanner, Vice-President, 
Johnson Motors, 
Waukegan, Ill. 


Johnson Motors hopes to be able 
to manufacture a nominal number 
of Johnson Sea Horse outboard mo- 
tors in the months prior to Jan. 1, 
1946, but it is very doubtful that 
normal or maximum production 
can be reached during*that period 
in view of two factors. First, the 
cleaning up of war products orders 
and second, the unavailability in 
proper quantity of certain materials. 


* * 


“Production of electric appli- 
ances starts at Edison General 
Electric (Hotpoint) Appliance 
Co.'s Chicago plants this week 
(Aug. 27), with the first electric 
heaters since 1942 coming off 
assembly lines . . . Home laun- 
dry equipment will be pro- 
duced . .. during September.” 
by Ward R. Schafer, Vice 
President, 
Edison General Electric (Hot- 
point) Appliance Co., 
Chicago, Ill. 


Electric ranges will be produced 
in limited quantities during the 
fourth quarter of 1945, but greatly 
accelerated output during 1946 will 
exceed any production rate in the 
40 years since the first commer- 
cially successful electric range was 
made. 

Production of electric appliances 
starts at Edison General Electric 
(Hotpoint) Appliance Co.’s Chicago 
plants this week (Aug. 27), with the 
first electric heaters since 1942 
coming off assembly lines. . . 
Home laundry equipment will be 
produced during September. Our 
first electric water heater output is 
being shipped to the Hawaiian 
Islands for emergency Navy hous- 
ing, so it will be several days be- 
fore heaters for our dealers will be 
produced. As with other appliances 
the production rates will be slow 
at first and we can only promise a 
trickle of appliances immediately. 
The water heater line will include 
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sizes from 10 to 86 gals., with 
round and table-top models, but the 
first production will be 30-gal. 
heaters. Refrigeration production 
is underway now, early output be- 
ing shipped to government stock- 
piles. As with other appliances, 
models will be available for deal- 
ers in early 1946. The home freezer 
will appear even later. Home laun- 
dry equipment will be produced 
during September, with production 
of automatic washing machines de- 
layed until other lines are under- 
way. First washing machines will 
be standard 8-lb. capacity with 
wringer. Electric ironers will be 
produced in two models, portable 
rotary with 22” rollers, and a flat- 
plate table-top model. 

Dishwashers by the latter part of 
September with quantities limited 
until late in the year. Metal wali- 
and-base cabinets will be in limited 
production after the middle of the 
month. Production of the garbage 
disposal is planned for early re- 


sumption. 
* * * 


“Provided we continue to re- 
ceive an even flow of material 
from steel, lumber and wire 
sources and ... there is no 
radical change in the local 
labor situation, we fully antici- 
pate being able to care of even 
the present abnormal needs of 
the trade.” 


by J. T. Boone, Sales Manager, 
Animal Trap Co. of America, 
Lititz, Pa. 


The allotment system setup for 
1945 to take care of the require- 
ments of all our steel trap accounts 
has worked out in a very satisfac- 
tory manner and we intend to con- 
tinue the program until the end of 
1945. We have increased our pro- 
duction on both steel game traps 
and rodent traps substantially and 
provided we continue to receive an 
even flow of material from steel, 
lumber and wire sources and pro- 
vided there is no radical change in 
the local labor situation, we fully 
anticipate being able to take care 
of even the present abnormal needs 


of the trade. It is our regular trade 
who we are interested in supplying 
to the best of our ability under. the 


- present circumstances. 


We ave finally succeeded in 
working out a program for our 
Trump Garden Tools and hope to 
be in production for business next 
spring. 

Some of our customers are going 
to be a bit short on duck decoys. 
In this instance we have not been 
quite as successful in keeping up 
with the demand, due, of course, to 
lumber and labor shortages but this 
too might change in another season. 

* * 7 


“Indications are that necessary 
manpower to insure normal 
production will be available 
within 60 days. It can reason- 
ably be expected that most 
wartime restrictions will be re- 
moved within that time. With 
these improvements ample han- 
dies should be available for 
both wholesalers and retailers 
during the first quarter of 
1946.” 


by Robert H. Gates, President, 
Turner, Day & Woolworth 
Handle Co., Inc., 
Louisville, Ky. 


Manufacturers have very small 
inventories of both raw materials 
and manufactured handles. They 
are short of the necessary manpower 
for logging, dimension sawing and 
fabricating. There are in effect 
some regulations that are restricting. 

Indications are that the neces- 
sary manpower to insure a normal 
production will be available within 
60 days. It can reasonably be ex- 
pected that most wartime restric- 
tions will be removed within that 
time. With these improvements 
ample handles should be available 
for both wholesalers and retailers 
during the first quarter of 1946. 

* - * 


“ , . . The public’s paint re- 
quirements for the spring of ‘46 
will be more than reasonably 
well taken care of.” 


by E. S. Phillips, President, 
Devoe & Raynolds Co., Inc. 
New York City 


Devoe faces no reconversion prob- 
lems. Delays in stepping up pro- 
duction and diverting from pilot 
plant operations to commercial 
manufacture will be in direct rela- 
tion to the railroads’ ability to carry 
materials to us, and in hiring of 
the proper type of additional man- 
power from battlefronts and war 
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In honor of man’s best friend 
and hunting companion, we 
reprint herewith Senator 


George G. Vest’s famous 
TRIBUTE TO A DOG 


“The best friend a man has in the world 
may turn against him and become his 
enemy. His son or daughter that he has 
reared with loving care may prove un- 

ateful. Those who are nefrest and 
learest to us, those whom we trust with 
our happiness and our good name may 
become traitors to their faith. The 
money that a man has he may lose. It 
flies away from him, perhaps, when he 
needs it most. A man’s reputation may 
be sacrificed in a moment of ill-con- 
sidered action. The people who are 
a to fall on their knees to do us 
onor when success is with us may be 
the first to throw the stone of malice 
when failure settles its cloud upon 
our hea 
“The one absolutely unselfish friend 
that man can have in this selfish world, 
the one that never deserts him, the one 
that never proves ungrateful or treach- 
oes. is his dog. A man’s dog stands by 
rosperity and ua poverty. in healt 
alt si ‘bneb. He will sleep on the cold 
ground where the wintry winds blow 
and the snow drives fiercely, if only he 
may be near his master’s side. He wi 
kiss the hand that has no food to offe® 
he will lick the wounds and sores that 
come in an encounter with the rough- 
ness of the world. He guards the sleep 
of his pauper master as if he were a 
—. When all other friends desert, 

e@ remains. When riches take wings 

and reputation falls to pieces, he is as 





NATIONAL DOG WEEK—SEPT. 16-22 


For a free, full-color enlargement of the above illustration, which appears in Remington's 
current advertising program, write: Remington Arms Co., Inc., Bridgeport 2, Conn. 





constant in his love as the sun in its 
journey through the heavens. 

“If fortune drives the master forth 
an outcast in the world, friendless and 
homeless, the faithful dog asks no higher 
— than that of accompanying 

m, to guard against danger, to fight 
against his enemies, and when the last 
scene of all comes, and death takes the 
master in its embrace and his body is 
laid away in the cold ground, no matter 
if all other friends pursue their wa 
there by the graveside will the mer 
dog be found, his head between his 
paws, his eyes sad, but open in alert 
watchfulness, faithful and true even 
in death.’ 











The Gun with “Ball Bearing’ Action 






————— need Pedr tenretieeees 


BRIDGEPORT, CONN., SEPT. 13, | this training, and because of its vel- 


1945. Aerial gunners of our armed | 
forces are the best ‘‘team’”’ of wing | 
| with the ‘ball-bearing’ action?” When 


shots in the world. Some of the 
credit for their fine marksmanship 
can be attributed to shooting clay 
birds during their basic training. 
Thousands of aerial gunnery stu- 
dents have handled and shot the 
Remington Model 31 shotgun during 
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vety smooth operation, they have 
aptly nicknamed it “the pump gun 


these fellows return and shotguns are 
madeavailable again, you can be sure 
they will want to own a Remington 
Model 31. There’s no finer gun for up- 
land game, ducks and geese, trap 
shooting and skeet. 





“Wetproof’’ Process Protects 
Remington Shot Shells From 
Effects of Salt Water 


BRIDGEPORT, CONN., SEPT. 13, 
1945. Dealers have always found that 
waterproofing has been an important 
sales feature of Remington Express 
shells. To further prove that the ex- 
clusive Remington Wetproof process 
makes these loads reliable under all 


| conditions, tests were conducted in the 


| Remington laboratories to prove the 





| can’t reach. They 
| know that “If 


| It’s Right!” 





value of wetproofing in salt water. 

A quantity of Remington Express 
shells were immersed in salt water taken 
from Long Island Sound. The diameter 
of each shell was measured before im- 
mersion at appropriate intervals and 
for hours during immersion. At the end 
of the test, all shells were fired without 
malfunction. 

That’s only one of the many reasons 
why Remington Express shells are so 
popular with hunters. They know these 
long-range power-loads deliver a de- 
pendable smashing wallop, get out and 
up to bring down 
ducks, geese, and 
other game that 
ordinary shells 


It’s Remington, 





. 











HOLY SMOKE! Z 
THOUGHT YoU SA/O 
TRAPSHOOTING £ 








Express is Reg. U.S. Pat. Off. by Remington Arms Co., 
Inc., Bridgeport 2, Conn. 
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plants. Devoe dealer inventories 
are generally low, caused by sub- 
stantial demand on the part of the 
consuming public, combined with 
procurement problems. With only 
interior painting materials to be 
concerned about during winter 
months, and _ replenishments of 
paints for exterior work presenting 
no problem until late winter or 
early spring, it can be assumed the 
public’s paint requirements for the 
spring of 46 will be more than 
reasonably taken care of. 
* * * 


“Lifting of WPB controls cannot 

be immediately felt in an eas- 

ier supply of most chain items 
or some weeks yet.” 


by David ]. Gemmell, 
General Sales Manager, 
The Cleveland Chain 
& Mig. Co., 
Cleveland, Ohio 


Revocation of L-302 means that 
all restrictions and regulations cov- 
ering production of chain have been 
removed and the chain industry is 
now given the green light to manu- 
facture any type chain it chooses 
as soon as the manpower and mate- 
rial is available. 

On the surface, everything ap- 
pears encouraging for the jobber of 
farm and industrial chain, but be- 
fore throwing hats in the air over 
the prospects of immediate procure- 
ment of long-scarce chain items, 
there are two major points to con- 
sider. . . . Lifting of WPB. controls 
cannot be immediately felt in an 
easier supply of most chain items 
for some weeks yet. In many cases 
it will be a matter of months. The 
natural and spontaneous reaction of 
the trade to the good news over the 
removal of all governmental regula- 
tions will be to hopefully expect the 
sudden appearance of chain items 
such as swivel equipped trace chains 
and log chains which have not been 
available during the period of war. 
. . » It will perhaps be a matter of 
months before trace chain and log 
chain swivels will be available from 
the malleable manufacturers in suffi- 
cient quantities to schedule the pro- 
duction of these items. 

The second major point which 
must be weighed before civilian 
chain production could start on a 
large scale basis is manpower and 
a plentiful supply of steel. The 
chain manufacturer has been con- 
fronted with a skilled labor bottle- 
neck for the past several years. Tak- 
ing into consideration the expected 
release of several thousand service- 
men each month and the possibili- 
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ties of securing additional workers 
from completed war projects, the 
chain manufacturer is hopeful that 
the manpower difficulties they have 
long experienced will gradually dis- 
appear. During the war the chain 
industry provided chain for the 
various branches of the Army and 
Navy in quantities that stagger the 
imagination. The chain business, 
like the automobile industry, is de- 
pendent on outside sources for cer- 
tain types of parts. If these can be 
secured along with sufficient steel 
and skilled workers to operate all 
chain manufacturing equipment, the 
shift-over from production for de- 
fense purposes to chain items for 
the hardware and mill supply trade 
can be made without delay, and 
thereby play an important part in 
the big task ahead by aiding in 
“Jobs for Everyone,” which is now 
the national slogan. 
* * @ 


“It is expected that volume pro- 
duction will soon be running on 
Savage model 99 high-power 
ries, Savage automatic shot- 
guns and other numbers in the 
line.” 
by W. D. Higgins, 
Sales Manager, 
Arms Division, 
Savage Arms Corp. 


The corporation’s military work 
was cancelled Aug. 15 and the re- 
conversion work necessary to pro- 
duce its regular products is pro- 
gressing at top speed. It is expected 
volume production will soon be run- 
ning on Savage model 99 high- 
power rifles, Savage automatic shot- 
guns and other numbers in the Sav- 
age line. The Stevens Division of 
the corporation was expanded dur- 
ing the war by acquisition of two 
other plants. The Chicopee Falls 
plants of the corporation are al- 
ready engaged in the manufacture 
of Stevens and Springfield brand 
rifles and shotguns; and the plants 
acquired during the war are being 
rapidly converted for the manufac- 
ture of hand and power-type lawn 
mowers. We are now converting 
rapidly to the manufacture of Sav- 








This Is the 
Reconversion 
Outlook! 


age, Stevens, Fox and Springfield 
brand rifles and shotguns. 
* * * 


“... Adequately covered with 

inventory and incoming steel to 

continue war-time rate of pro- 
duction...” 


by Thorn Pendleton, President 
Warren Tool Corp., 
Warren, Ohio 


In our case, we appear adequately 
covered with inventory and incom- 
ing steel to continue our war-time 
rate of production until the steel 
producers again get into a normal 
position. 

With controls relaxed and better 
manpower situation, the company is 
able to make steady inroads into 
the backlog of orders for civilian 
goods very promptly. 

* + * 
“We are now in limited pro- 
duction on Priscilla Ware and 
. .. expect to start making sub- 
stantial shipments to dealers in 
October.” 


by Norman Leyse, 
Secretary-Treasurer, 
Leyse Aluminum Co., 
Kewaunee, Wis. 


War contract terminations have 
cleared the way for a complete re- 
conversion to the manufacture of 
Priscilla Ware. We are now in lim- 
ited production on Priscilla Ware 
and will step up rapidly as soon as 
unlimited supplies of aluminum are 
available. We expect to start mak- 
ing substantial shipments to dealers 
in October. 

* os * 
“We must secure raw material 
from the steel companies and 
convert a good many machines 
to make consumer goods rather 
than war goods... it will take 
time.” 
by W. D. Kirkpatrick, 
Vice President, 
American Chain Division, 
American Chain & Cable 
Co., Inc., York, Pa. 


While we have received hundreds 
of telegrams cancelling government 
orders, and clearing our books and 
factories of tremendous quantities 
of chain on back order for gov- 
ernment agencies, still this is not 
the entire answer. We must secure 
raw material from the steel compa- 
nies and convert a good many ma- 
chines to. make consumer goods 
rather than war goods... it will 
take time. 

It will be a matter of 30 to 45 

(Continued on page 156) 
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LOOMS... 


the Backbone of the Hardware Business 
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[ ~The buying. public judge and rate yous end: 
f 


for tools are the symbol of hardware. . 
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wr * No. 1 

—| TRUE TEMPER HAMMERS: The Dynamic Line 
| -—Balanced power for driving and pulling. 
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*% No. 2 


TRUE TEMPER HATCHETS: The famous Tommy 
Axe, Tomahawk and Dynamic Hatchet— 
Power Centered. 


-% No. 3 


TRUE TEMPER AXES: The Perfect and Flint 
93 Edge—Preferred above .all others. 


* No. 4 
1) TRUE TEMPER SHOVELS: Solid Shank and 
Forged Shank Dynamic. Both taper forged in 
one piece from a bar of steel. 













"Minions! of users know and prefer ‘Trae 

4) se Mt Tools:. Each year we tell more “mil- 

‘lions through advertising in the pages’ of © 
’ America’s finest magazines about 

the added quality, value, and utility, + 

and direct them to see and buy 

True Temper Tools in their Home 

’ Town Hardware Store. ue 
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ware store ‘by the tools you stock and display, — 





sii, ‘tested 









“ 4 ; fe 
: i me 
Hg 

3 t ef 





















‘Taan TEMPER PR 


THE KNOWN VALUE EIGHT STAR LINE 


’ Millions of users know and prefer True Temper 
KNOWN VALUE tools. Each of the 8 major lines 
of True Temper Tools is a Star in its own right. 


a Scart Tans are modern and ne OR in rial quality, utility and value. 


* No. 5 


TRUE TEMPER STEEL GOODS: For over 100 
years—“The Standard of Comparison.” 


ae ‘ . 

“8 * No. 6 

» ‘TRUE TEMPER RODS AND BAITS: The Rod of 
_—, Champions—The Lure of Experts. 


ae eo MVPS pc 
bigs edd 
pias. * No. 7 


TRUE TEMPER HEDGE & PRUNING SHEARS: 
The complete line. New in design, value and 
utility. 





> TRUE TEMPER SCYTHES, WEED AND GRASS 
TOOLS: The only line produced by modern 
‘| methods, with modern equipment. 
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est Profit of Any Hardware Line: ».- «+ + 





Aman called ata pending re store ws a True Temper 
ic Hammer. re he left he 
” bough mrarners, ren pares, $3.50— 


i pat , 10¢6— ot rer brush, , $1.50—thinuer, 
‘. meee fl pid —profitable volume 
ZA, peareeth the man’s desire for a True 

ammer which he could buy 
only at at the Hardware Store.. 


' THE AMERICAN FORK & HOE CO. 
. Cleveland 15, Ohie, Makers of 
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x 
HE idea of operat- 


ing a retail hardware store seven 
days a week smacks of the “horse 
and buggy days” or even the dark 
ages of merchandising. If seven 
days a week is good for the hard- 
ware business then why not oper- 
ate 24 hours a day lest some other 
retailer in some line of business 
should “butt in” on the poor hard- 
ware store. 

The fact that any retail hard- 
ware store had a better business 
when it operated longer hours, 
certainly cannot be accounted for 
by the longer hours alone. What- 


ever inroads the drug and cigar — 


store may have made in the hard- 
ware business man be accounted 
for either by the fact that the hard- 
ware store failed to keep pace 
with modern trends in merchandis- 
ing or that supplies of merchan- 
dise, that should have been sold 
through retail hardware channels, 
have been diverted to drug and 
cigar stores as a means of widen- 
ing the neck of the bottle for the 
supplier. 

Is it not still a fact that sauce 
for the goose is sauce for the gan- 
der? Why not give the drug store 
a little of their own medicine? 
There are a lot of items that can 
be handled in a hardware store in 
competition to the retail drug busi- 
ness. 

Just about eight years ago the 
writer purchased an old, run-down 
hardware business located around 
the corner in a town where there 
were three other hardware stores 
plus all the other competition 
usually found in a town of 12,000 
people. We started off by open- 
ing the store at 7:00 a.m. and clos- 
ing at 5:30 in the evening except 
Saturday when we closed at 10 in 
the evening. We now open at 
8:30 in the morning and close at 
5:30 each day, including Saturday. 
In addition, we close, along with 
all the other merchants,- every 
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Longer Hours Alone Won't Improve 
Hardware Business 


By R. A. MAYSE 
Goshen Hardware Store, 
Goshen, Ind. 


Wednesday afternoon all the year 
around. During August. this year 
we have closed all d’y Wednesday. 
In this, as well as in the matter 
of Saturday night closing, we have 
been practically the only retail 
business so conducted. All the 
other merchants stay open until 
9:00 on Saturday night. 


* * * 


EDITOR’S NOTE: These com- 
ments are inspired by an edi- 
torial entitled “Must Hard- 
ware Stores Operate Longer 
Hours and Sundays?” which 
appeared on page 101 of the 
August 16th, 1945, issue of 
HARDWARE AGE. Read the 
editorial again to better appre- 
ciate Mr. Mayse’s contribution 
to this subject. 


* * * 


We have found our custemers to 
be in full sympathy and agreement 
with this method of operating, and 
our business has shown the same 
steady progress that it did when 
we were open the longer hours. 
Careful analysis of the situation 
leads us to believe that the war 
has had very little, if anything, to 
do with whatever progress we 
have made. Our progress during 
the war years has been no greater 
than in the pre-war years. As a 
matter of fact, looking at the war 
as a strictly business proposition, 
it is my opinion that it has been a 
hindrance and not a help to the 
retail merchant. I need only to 
call your attention to the many 
directives and controls, together 
with the general disorganizing ef- 
fect war has had on all retail hard- 
ware stores which more than off- 
sets any additional extra volume 
arising from the war period. 

Retail stores are the last outpost 
of the long hour brigade. What- 
ever gains have been made in the 
matter of shortening the hours of 


retail stores might well be salvaged 
for the future. It is my prediction 
that unless those who are far sight- 
ed enough to willingly shorten the 
hours of retail sales people, it will 
be done for them by well organ- 
ized groups of the clerks them- 
selves, in which case the situation 
may result in still shorter hours 
than we are now observing. 

The matter of staggering the 
hours of retail sales people in a 
small store is not practical. The 
store operates much more smooth- 
ly when all the regularly employed 
force is on the job. © 

The retail hardware dealer may 
well be concerned about the com- 
petition of the future—it will be 
keen. The old type hardware store 
will pass out of the picture just 
as surely as will pass all other re- 
tail merchants who fail to meet the 
new day conditions. These new 
requirements will not be too severe 
for those who will pay the price 
with hard work and a sensible 
method of operating. Above all, 
it would seem to be a mistake for 
the independent hardware mer- 
chant to try to imitate the methods 
of the chain stores. One of the 
great assets of the independent 
merchant is his privilege to oper- 
ate his business according to the 
dictates of his own imagination 
and experience. 

The wholesaler may have to 
work out some method of getting 
goods to the retailer at a cost low 
enough so that the retailer may 
compete with the syndicate prices. 
Some items may have to come di- 
rect to the dealer from the manu- 
facturer in order that this may be 
accomplished. Whatever the sys- 
tem of distribution may be, it will 
not be a sufficient guarantee of suc- 
cess to the retail merchant—it will 
still be up to the merchant, nor 
will the hours he keeps open be 
as important as the kind of a store 
he has when he is open. 
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China and Gift Section Appeals 
To Both Rural and City Women 


= housewives 


are just as interested in having 
good looking dinnerware, glass- 


ware and gifts in their homes as_ 


city housewives. This has been 
proved at the Hepner Hardware 
Co., Freeport, Ill., where more 
than 50 per cent of this type of 
business ‘is derived from farm 
families. With their greater earn- 


ing power, farmers and their. 


wives, after having paid their 
regular farm expenses, bought 
bonds and made some savings, are 
turning toward the buying of 
things which can make their farm 
life more comfortable. 
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Light backgrounds and glass shelving makes the sidewall displays stand out. 








Department of Hepner Hardware Co. 
is comprehensive enough to draw 
its customers from both sections 


At the Hepner store, Thompson 
Stewart has wisely laid out his 
pottery, glassware and gift depart- 
ment, so that it appeals to the 
city as well as the farm house- 
wife. The farm woman wants the 
heavier type of dinnerware and 
pottery, etc., for constant farm 
use, and the store has wartime 
stocks of such items. And if the 
city housewife wants more dis- 
tinctive patterns, the store also has 
them. 

Pottery stocks have proved of 


much interest to both farm and 
city women at this store, with 
many pieces selling from $1.25 
and up. The cookie jars, teapots 
and allied items are in consider- 
able demand during most months 
of the year. 

This store also stocks and sells 


’ woodenware gifts which seem to 


be popular periodically, espe- 
cially with customers who are 
looking for unusual and different 
items. Refreshment glass sets 
and trays are also in considerable 
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MINUTE MOP Line 
of Cellulose Sponge 
Products 





e Minute 
Bath 
TUB 
BRUSH 





Tops for cleaning the bath 
tub easier and faster. 
Ends stretching, straining 
and irksome bending over. 
Keeps bands dry, yet 
-eatch- 
ing 
Pont Cone. Sponge 
mounted on block. 
Handle, 18” a BShip- 
ping weight, per gross, 50 lbs 





e Minute 
LAVATORY 
BRUSH 













29c 


For keeping wash bowls and stands spotless all 
the time. The housewife who delights in clean- 
liness quickly sees its speed-up advantages, how 
it does away with untidy, messy . a in a 
jiffy, Measures 4%" 31%" x 1%" Shipping 
weight. per gross, 22 Ibs. 


List Price. . 





e Minute 
DISH 
MOP 


‘Fin Model”’ 
35 
Price c 
oeueeee Most ingenious method yet 
for cleaning coffee makers, 
pitchers, jars, bottles—all 
deep china and glassware. 
Cellulose Sponge head is 
sectioned and set into handle, resembling a 
paddie-wheel, that washes clean as you twist 
handle. Packed in counter display cartons of 12 
mops. Shipping weight, per gross, 20 Ibs 












e Minute 
WINDOW 
BRUSH 


List 
Price, 


59c 


There’s a ready market 
awaiting this handy, effi- 
cient housekeeping device 
ae hat gets windows spark- 
ling with less work. Espe- 
cially useful to clean small, 
partitioned windows. Wood 
block measures 5%” x 
1%”, with a handle 18” 
long. Packed one gross to 
the case. Shipping weight, 
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Send in your order now to your jobber and 
learn how easy it ts to cash in on new, eaira 
profits with the steady-selling, famous Minute 
Mop Cellulose Sponge Line that’s distributed 
nationally. 


_\MINUTE MOP C0. 


a> 13 E. 23rd. St. 
: CHICAGO 16 ILL. 














demand with both the city and the 
farm trade. 

In displaying these lines the 
store management uses a couple 
of center aisle tables for dishes 
and glassware specialties, while 
wall locations are used for pot: 
tery, ovenware and some of the 
individual glass pieces. 

Articles shown along the side. 
walls are placed on glass shelving 
with attractive backgrounds, so 
that the merchandise is conspicu- 
ous enough to attract attention. 





















Dishes and glassware specialties are featured on the aisle tables. 


The aisle space is planned so that 
customers are encouraged to move 
to the wall areas if they so desire 
and inspect the articles shown. 
This has been a very pleasing ar- 
rangement to the “browsing” type 
of customer and many of them 
have mentioned this feature to the 
management. 

The Hepner store uses some ex- 
cellent window displays to feature 
dinnerware, glassware and gifts. 
This has proved to be an excellent 
means of attracting customers. 


Authentic Atmosphere Helps Stimulate 
Sporting Goods Sales 


and swap tales about big fish or 
big game. 
Many of the animal, bird and 


(Continued from page 127) 


fish mountings at the McCabe 
Hardware Co. have been donated 


by patrons of the store. The dis- 








| Hunting jackets are displayed on hangers and attract attention. 
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play makes for a splendid sports 
atmosphere and gives a touch of 
distinction to the store which is 
noted and talked about by all 
vacationists and sportsmen. 





Display, Service, Advice 
Combine to Build 
Paint Department 
(Continued from page 123) 


with six shelves—wide enough for 
paint containers of every size— 
above counter-top level and three 
below it. 

Capitalizing fully on display 
possibilities has made the differ- 
ence between a sale and a “sorry” 
many times when suburbanites, 
farmers and plant employees and 
management, plus local factories, 
are in a paint buying mood. The 
farmers particularly seem con- 
scious of the need for repainting 
houses and barns. 

For the final item, there’s the 
service-advice phase. Nine out of 
10 prospective customers want all 
the answers on paint: how to use 
paint, how to mix it, which is the 
most durable for a particular pur- 
pose. And still more questions. 
The sales staff sees to it that, 
whether or not they buy, cus- 
tomers get the full treatment on 
instruction. 

Two windows, with the entrance 
set back from the street level, are 
“naturals” for occasional displays 
of this line, and seasonal adver- 
tising in the local press also helps 
stimulate sales. 
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“Plows for Swords” 
By MARGARET BANKS LOWRY* 


The welcome sound of Victory is 
singing, 

New songs of “Home Sweet Home,” 
along the street; 

Industrial wheels, around the world 
are ringing, 

To bend the sword and into plough- 
shares beat. 


The fruit of spirit, now is ripe for 
feeding, 

And hungry nations fade from 
History's Book; 

The golden lamp of Peace, gives 
light for leading, 

To melt the spear into a pruning 
hook. 

*(Editors’ Note:—Mrs. Lowry is the 

wite of W. Patrick Lowry, southern 

and southwestern representative for 

ey ae Hardware Corp., Reading 
a. 
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NEW NO. 500 AMEROCK DEMONSTRATOR 


It’s more complete, more attractive, more practical — packs more sales 
punch than any previous Amerock Demonstrator! Beautiful new postwar 
designs. Extra hardware for resale packed with every demonstrator re- 
turns your full investment! Ask your jobber or send coupon for details: 


AMERICAN CABINET HARDWARE CORP. 


GENUINE 


ROCKFORD f#LLInots 


meroc 


PRODUCTS 





AMERICAN CABINET HARDWARE CORP., ROCKFORD, ILL., DEPT. 3 
Please rush color illustration and full information,on new No. 500 Demonstrator. 





NAME 
ADDRESS. —— - _—______—— 








a — 
ary —, 


MY FAVORITE JOBBER IS 















Taylor Instrument companies: 

Rochester, New York. 

Gentlemen: 

please send me your catalog of your Line 

of thermometer ‘ wish t° equip ny ouse 

with @ thermometer in every room as £01 10S: 
1ibrar aining room, sun room, 

cold cellar, ; 


Living room, y, 
qaundry,» pasement, 
paths 
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Somewhere within 
phone call of the place 
where you do business, 
there’s a man whose job 
it is to keep mistakes 
from happening. 


He can help you keep 
them from happening in your business. 


This man is your National representative. He’s an 
expert on systems used in handling transactions and 
keeping records in the hardware field. He will be able 
to help you plan a better system for handling both 
contract and retail transactions and he will show you 
how to keep better records of money and movement 
of merchandise. 


He'll give you helpful suggestions on how to keep 
an accurate check on your wide and varied merchan- 
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The man who 
keeps mistakes 
from happening 








dise and how the proper use of your present cash 
registers will help you avoid forgotten charges and 
help you to keep accurate control of your inventory. 
You'll get sound advice that will enable you to give 
your customers better service and increase your profits 
at the same time. 


Make Your Post-War Plans Now 


The National representative will be glad to help you 
with any post-war plans you may have. Talk to him 
about departmentizing your store and get his sugges- 
tions on the equipment you need to furnish the most 
efficient system to meet post-war sales and competition. 

Why not call your National representative today? 
There is no obligation. The National Cash Register 
Company, Dayton 9, Ohio. Offices in principal cities. 


MSalional 


CASH REGISTERS * ADDING MACHINES 
ACCOUNTING-BOOKKEEPING MACHINES 


THE NATIONAL CASH REGISTER CO. 
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If You Don't Know—Find Out! 


out by careless, uninformed 

or thoughtless salespeople, 
does more to inconvenience and 
infuriate the customer of the retail 
hardware store than any other one 
thing today. Customers do not 
object too much when they have 
to wait before their wants can 
be satisfied. When the store is 
crowded and all the salesmen are 
busy they know they must wait 
their turn. They also realize that 
they must be satisfied with substi- 
tute merchandise during these 
times and must make the best of 
what is available. 

Salespeople can give the cus- 
tomer correct information regard- 
ing the merchandise he buys. If 
they do not know the correct an- 
swer concerning the goods, they 
can always obtain it from a more 
experienced salesman. 


| gong RECT information, given 


Here’s an Example 


Here is an example of how in- 
correct information can inconve- 
nience the patron. A customer 
purchased a quart of outside white 
paint to use in refinishing some 
lawn furniture. Complete instruc- 
tions were printed on the label of 
the can, but he asked the salesman 
if the paint should be thinned with 
some agent for the first coat and 
was told the paint should be used 
just as it was—“‘just stir well and 
use.” 

The buyer took the paint home 
and, as he prepared to do the job, 
decided to read the directions on 
the label. He certainly was not 
pleased to find out that the manu- 
facturer recommended that the 
product be thinned with linseed 
oil in order to obtain the best re- 
sults. He was at home and did not 
have the necessary linseed oil. 
The store had closed and, conse- 
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quently, the painting job had to 
be delayed until the oil could be 
obtained. ‘ 

Needless to say, that customer 
was not in the most pleasant frame 
of mind when he called at that 
hardware store the following day. 
It is also doubtful if he purchased 
the necessary linseed oil at that 
store. 

Incorrect information can be 
given regarding many other 
things. It is quite easy for a new 
employee to misdirect a customer. 
People do not like to be told to go 
to one department for an item and 
then find they should have gone 


to another. Their time is valuable 
and they have many other things 
to do. 

The only safe thing is to be 
sure. If you know you are giving 
the correct information about the 
goods or are directing the cus- 
tomer properly, be sure to tell him 
so explicitly. If you are in doubt, 
always make an honest attempt to 
obtain the correct information or, 
failing in this, tell him frankly 
and courteously that you do not 
know and cannot find out. You 
will be serving both your custom- 
ers and your employer by follow- 
ing this course of action. 








Test Your Hardware Sense! 


Grade yourself in the following manner and see how good 
you are. Each question correctly answered is worth 20 points. 
A grade of 100 is excellent; 80 is good; 60 is fair; 40 poor; 
and 20 very poor. The correct answers to these questions will 


be found on page 143. 


Work the problem first—then substitute the figures 

of your own business for those in the problem. 

1—Sales for the first six months of the year are $20,000. 
Expenses for the period are $5,000; margin in the business is 
estimated at 30 per cent of sales. Determine profits for the 


period. 


2—OPA permitted manufacturers to increase prices on an 
item which cost dealers $1.50 by 5 per cent. Retailers are not 
allowed to increase the selling price of $2.50. Determine the 
margin on the item under the new cost price. 


3—-Sash weights should counterbalance the weight of the 
windows with which they are used. Figure the weight of the 
sash weights for windows weighing (a) 16 lb.; (b) 24 lb.; 


(c) 20 Ib. 


4—Differentiate between an OPA ceiling price and a price 
established by a manufacturer under the Fair Trade Laws of a 


state. 


5—Discounts on a line are 33 and 5 per cent in broken case 
lots; 33 and 15 per cent in full case lots. Figure the margin on 
the line under both price schedules. 


(Answers on page 143) 


HARDWARE AGE 








Your Customers 
Want Wheeling Quality 
for their Homes 


For 55 years Wheeling has successfully served the farm, 
home and factory. The quality represented by the Wheel- 
ing Red Label is your assurance of profitable good will. 


WHEELING CORRUGATING COMPANY 
WHEELING, WEST VIRGINIA 
New York « Philadelphia « Chicago « St. Louis « Richmond « Atlanta 
Kansas City « Minneapolis « Buffalo « Louisville + Detroit 


Boston « New Orleans « Cleveland 
Pittsburgh « Houston 





~ CORRUGATING COMPANY 


CHECK WITH YOUR 
WHEELING REPRESENTATIVE ON: 


V Galvanized Metalware V Stove Pipe & Accessories 
¥ Furnace Pipe & Accessories YY Roofings, Valleys, 
Gutters VTerne Rolls VWire Nails Y Cut Nails 
V Lead Headed Nails Wire Fencing 

V Galvanized Wire V Barbed Wire 

V Black Annealed Wire Y Clothes Line Wire 

V Galvanized Sheets Galvanized Siding 


tive 
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ROYAL ELECTRIC CO., inc. 


PAWTUCKET RHODE ISLAND 


WIRE + PLUG and CARTRIDGE FUSES 
CORD SETS + TROUBLE LIGHTS 
* CHRISTMAS LIGHTING SETS °* 





By ELWOOD M. JONES, JR. 
Sales Manager, 
Paint Brush Division, 
Rubberset Company, 
Newark, N. J. 


) a paint brush of 


the future—bristled with du Pont 
nylon—was originally developed 
—not as a substitute—but to im- 
prove on the existing standards 
for paint brushes. 

Before the First World War, 
good paint brushes were manufac- 
tured almost entirely of Russian 
hog’s bristle. Shipped in large 
casks of assorted colors and sizes, 
it required the highest type of 
skill to sort and separate these 
bristles according to color, size 
and texture. The First World War 
interrupted the flow of supply of 
these Russian bristles. The brush 
emaking industry was forced to 
make its first great change. China 
bristles were used and found to be 
superior. Bristles were sorted be- 
fore shipment and were, for all 
practical purposes, uniform in 
length and texture, depending on 
the Chinese province in which 
they originated. Today the pure 
China bristle brush is the accepted 
standard for the highest type of 
paint brush, although today pure 
bristle brushes are not obtainable 
except in short lengths. 


Another Change Is Here 


Some time ago, a few brush 
manufacturers determined to dis- 
cover whether or not any improve- 
ment could be made on brushes 
made with the best China bristle. 
The first step was to determine 
which of the many’ proposed mate- 
rials had the best chance of super- 
seding the natural hog’s bristle. 
In 1940 our technicians, taking 
the best China bristle as the goal 
to beat, tested a wide variety of 
natural and synthetic bristles in 
their search for a material pos- 
sessing all the desirable character- 
istics—including elasticity and re- 


ELWOOD M. JONES, JR. 


siliency, paint retention, durabil- 
ity, uniformity and resistance to 
paint solvents. There was only 
one answer—nylon. 

Having decided on nylon, the 
next step was to perfect these new 
bristles. Many problems had to be 
overcome. The natural bristles 
were found to develop a tip after 
they were broken in. Tests proved 
this tip to be more important “in 
laying down a smooth, uniform 
film than the original flag on the 
bristles. The most effective method 
of pre-tipping the nylon bristle 
was discovered and, as a conse- 
quence, the nylon bristles brush 
will be delivered already broken 
in. The question of the “feel” of 
the brush, the type of film laid 
down, the pickup and delivery of 
paint and the durability were all 
scientifically analyzed ar ap- 
proached with the idea in mind of 
bettering—not equaling—the best 
China hogs’ bristle brushes obtain- 
able on the market at this or any 
other time. 

Already, after only four years 
of research, the nylon brush has 
proven superior to the best pre- 
war brushes in wearability. The 
feel and spring of bristles can be 
controlled to suit the most exact- 
ing painter. The type of film laid 
down by the properly made nylon 
brush is smoother and more uni- 
form than that made by the very 
best of pure bristle brushes. 

More important, the paint car- 
rying capacity of the nylon bris- 
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Tomorrow's Paint Brush Wifi Nylo 
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tles increases with use, whereas 
the paint-carrying capacity of the 
natural bristle actually decreases 
with use. This is of tremendous 
importance to the painter. It 
means that the nylon brush gets 
better mileage the longer it is used 
and it wears over five times as 
long. Continuing research has 
greatly improved the paint pickup 
and our technicians are confident 
that the nylon-bristled brush will 
surpass all known materials in 
this respect. 


Paint Brush of the Future 


Over .a million of these nylon 
bristled paint brushes have been 
supplied, each in accordance with 
the rigorous specifications set up 
by the Bureau of Ships of the 
U. S. Navy. They could have speci- 
fied bristle! But—the total output 
of the new nylon brush, because 
of its proven superiority, was: al- 
located to the Navy in preference 
to any other type of brush. No 
nylon-bristled paint brushes were 
made or sold through regular 
trade channels during the war. 
Brushes made of horsehair, bristle 
and horsehair, fiber and some 
more readily obtainable synthetics 
were and are on the market. This 
was a war measure, However, we 
are reasonably certain that the 
brushes for the master painter will 
be made of nylon in the future. 
There may still be natural bristle 
brushes, but nylon bristles for 
paint brushes are here to stay. 





Correct Answers to Test 
Your Hardware Sense 
(Questions on page 140) 


1—Answer. Dollar margin for the 
period is $6,000, less expense of $5,000, 
leaves profits of $1,000. 

2—Answer. New margin on the item 
is 37 per cent of sales. 

3—Answer. (a) 4lb. sash weights; 
(b) 6 Ib., and (c) 5 lb. sash weights 
respectively. 

4—Answer. OPA ceiling price is the 
highest price a dealer*may ask for an 
item while the Fair Trade Price of an 
item is the lowest price for which first 
quality stock of the item may regularly 
be sold. 

5—Answer. Margin in per cent of 
sales in broken case lots is 36.3 per 
cent; in full case lots margin is 43 per 
cent. 
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(NUMBER THREE OF A SERIES] 


Standards of Merchandismg 


O CREATE new and profitable markets for Electric Door 

Chimes, Rittenhouse has been developing new sales 
ideas built upon tried standards of merchandising, for its 
radically new door chimes soon to be announced. 


> In association with one of the country’s leading rharketing 
research organizations, Rittenhouse devoted several months to 
procuring practical, up-to-the-minute sales facts for future mer- 
chandising plans. This Rittenhouse-sponsored, coast-to-coast 
survey among wholesalers, dealers and consumers will enable 
Rittenhouse to provide an array of powerful, hard-hitting, sales 
promotion factors designed to make Rittenhouse Chimes the 
fastest-selling, profit line in the country. 


Rittenhouse Promotion and Merchandising Plans Include: 


1.A clearly defined sales procedure for distributors and dealers based 
upon facts obtained from its national surveys. | 

2. Famous Norman Bel Geddes chime designs combined with new chime 
mechanisms never before available. 

. Unexcelled tone richness, in models to meet every consumer budget. 

Artistic and compelling Chime Display Boards that will stop pros- 

pects on sight. New in construction—new in display beauty and — 

new in demonstration effectiveness. 

. Expertly created full-color Window and Counter Displays. 

Illustrated, color Dealer-Consumer Literature. 

The largest national magazine and Sunday newspaper magazine ad- 
vertising support ever put behind the sales promotion of door chimes. 

And it’s double-barrelled in action! Big-circulation Sunday Newspaper 

Magazines for immediate sales volume in heavily populated centers—plus 

an imposing group of top-ranking National Magazines to tell the 

story of Rittenhouse superiority to mi/lions—wherever they live. 

> These are just a few of the reasons why it will pay the far-sighted 


wholesaler and retailer to Plan Profitably with Rittenhouse. 


Rittenhouse 
Somorrons CCR Door Chimes 


THE A. E. RITTENHOUSE COMPANY, INC., HONEOYE FALLS, N. Y. 


> 


Now 
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DISPLAY 


(Colorful, Merchandise - Dispensing) 


sELLS 


r CAPEWELL 
HACK SAW BLADES 


Popula 





fast turn-over, and for 4 big repeat busi- 
ness, sell iced Flexloy 
Hack Saw Blad 
play. These han 


es from this merchandise dis- 
d Hack Saw Blades are hard 
throughout yet sufficiently flexible to be 
unbreakable in a frame. Ask your jobber today 


for this profitable Capewell product. 


The CAPEWELL MEG. CO., Hartford, 2. Conn. 






GET THE “EXTRA” MARKET. 


Here's # superior hack saw 
blade for cutting stainless a0 
er hard-to-cut alloy steels. 
Ask for Cape ell’s Technite 
Hack Saw Blades. Hand 
blades sell directly from free. 
colorful display. 
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THE SEAL OF 


oD. : 


Only Campbell High-T 

Y Il High-Test Steel Chain 

carries this seal! It cannot be removed 
e 





rig being destroyed. This is the 
“ ba Quality that certifies this 
ain was thoroughly tested to 


assure maximum service 
4 











INTERNATIONAL CHAIN & MFG 
>. CO. 
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lt’s Profitable to Remodel ¥i 
those Old Barns 
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krs profitable to the owners in cutting chore 
time every day of the year . . . in easier work 
...in less walking and lugging ...in more milk, 
eggs. meat... and in important feed savings. 
Modernizing existing farm buildings is equally 
profitable to dealers who sell Jamesway Equip- 
ment. It steps up other volume and profit... 
gives them a complete line . . . makes their 
business “Equipment Headquarters.” 


A “MUST” for Postwar 


Critical shortages of farm labor today puts effi- 
cient farm buildings on the “must” list for to- 
morrow. A saving of only 17 percent in the time 
required to care for farm animals justifies a 100 
percent increase in farm building investment. 
Intelligent planning can save a mile or more 
of walking each day. Sanitary Stalls and Pens 
reduce feed costs and keep cows cleaner. 


Water Cups step up milk production 5 to 10 
percent. Ventilation maintains herd and flock 
health. Litter Carriers cut chore time a third or 
more. Feed Trucks makes one trip do the work 
of sixteen with a basket. 


For almost 40 years your farm customers have 


sy 


oo 


known the name Jamesway to stand for the 
best in materials, design, workmanship, and 
the latest in new and better equipment. James- 
way planned, equipped, and ventilated farm 
buildings dot the countryside, giving a living 
force to Jamesway Advertising. 


Be a Jamesway Dealer 


Jamesway is now enlarging its dealer organiza- 
tion for increased sales after the war. Many 
opportunities are offered for alert, aggressive 
dealers to bring added prestige and profit to 
their establishments. Write or wire today for 
details. Write to Dept. HA945. 


Jamesway 


REG. US. PAT. OFF 


Ft. Atkinson, Wis. © Elmira, N. Y. © Oakland, Calif. 
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“Cheerful Service Caravan” Wins 
ood Will for Wallace Hardware Co. 


Tennessee firm wraps and addresses 
gifts for service men at no charge. 
Follows them with personal letters 





Wawe aces HaRowaResC.o,, INC: 
‘Gn === 


AEP. : 
WHOLESALE DISTRIBUTORS ); 


a] 


. Iervisteun. Fenn 
Nov.3,1944 


Dear Pvt. Jones 


We recently made announcement in the Morristown Gazette 
Mail requesting the nates of boys and girls in service, ‘ 
so that we might write each a personal letter,alon: with 

a Christmas Greeting. In addition,we offered to assist 
anyone in wrapping and addressing packages being mailed 

to you. 


Your name has deen added to our Cheerful Service Caravan 
Mailing List and we are indeed glad to have the privilege 
of writing you a few lines. The writer having been in the 
Navy during part of World War #1,knows what it means to cet 
a letter fmm somsone back home. There is little news we 
can write you as,n0 doubdt,your folks are writing often. 


The hardware business is going along very well but there are 
many items in our line that have'gone to war'. We are serv- 
ing our customers as best we can but the single thought of 
the Home Front at present is to win tiris war. 


You perhaps know that the citizens of Morristown and Hanbdlea 
County erected on the Court House lawn a large Honor Roll Board, 
We have 2384 names on this board now and an additional 100 to 
be put on shortly. As the boys leave for service,their nanes 
are added to this board. ‘The writer has seen lots of Honor 
Rolle in different states but none nicer than the one erected 
im your honor. 


e are praying for your safety and that the war will soon be 
rer so that you can return home to us. 


Yours very truly, 

Cheerful Service Caravan 
of 

WALLACE HARDWARE COMPANY 


Pres. 











Sample of letter written service man as a follow-up to a gift package. 
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CHEERFUL SERVICE | 


CARAVAN 


Beginning today, we are offering a special service | 
for the sole benefit of all boys and girls in the | 
armed forces. We want to assist the public in | 
packing, wrapping and addressing packages, let- 

ters or cards being mailed to any boy or girl serv- | 
ing his country. i 
It ‘is our desire to secure as many names and ad- { 
dresses as possible and we will mail each un indi- } 
vidual Christmas card and also write a personal ; 
letter to every address given to us. i 


Keep Them Smiling With Your 
Writing 
Se Keep Writing While They’re 
Fighting. | 
Watch this colunin for more about the “Cheerful | 
Service Caravan.” j 
Get your list in today so you: loved ones will be } 
on our mailing list. We cannot accept addresses [ 
given over the telephone. 


Wallace Hardware Co. | 


(ine.) 
Phones 98 and 99 








Here’s the advertisement used in the 

local papers to announce the ser- 

vice. It measured two columns in 
width by 61/2 in. in height. 


HE Wallace Hard- 
ware Co., Inc., wholesale distribu- 
tors, Morristown, Tenn., began a 
“Cheerful Service Caravan” for 
members of the armed forces last 
fall that should have good-will 
repercussions for years to come. 

The objectives of the service 
were twofold: to wrap and address 
gift packages to service men and 
women, free of charge; and to 
write them personal letters. The 
first ad placed in the local weekly 
paper stated these aims, and the 
response was immediate. 

“The general public appreciated 
this service and gave us the names 
and addresses of several hundred 
men and women,” reports D. M. 
Wallace, president of the company. 
“And we have received answers to 
many of these letters . . . from all 
over the world.” 

In time, the flow of gift pack- 
ages became so heavy that an extra 
girl was hired to wrap them, and 
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SEMI-SEAL 
lid with finger form 
bakelite knob. Speeds 
cooking by conserving 
heat and moisture. 
Saves flavors, food val- 
ues, time through pres- 
CE i sure-type performance. 
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THERMO-PLY 
stainless steel. Highly 
efficient heat conduc- 
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sides with mirror bright 
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Do You Have Your Copy 
of This Catalog? 


By all means, see that you are thor- 
oughly familiar with all the practical 
and profitable items in the Dandy Boy 
Farm and Garden Implement line. Your 
market for these meritorious implements 
includes commercial gardeners, small 
growers, and home gardeners —a sub- 
stantial and sales-potent group. They'll 
like the Dandy Boy line—and so will you. 
Write us today for your copy of our 
latest catalog. 


Manufacturers of Harness Hardware and Chains and TITELINE Clothesline Holders 


He MIDLAND... 


“4 j 
WH aang ACTUATE 
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another typist was added to the 
staff. This service “has been given 
by the firm and ‘is not connected 
with the wholesale or retail de- 


|. partments,” says Mr. Wallace, who 


signed each letter personally. 

The letters were informal and 
gossipy. Private Jones, for in- 
stance, was told that there were 
2,384 names on the newly erected 
honor roll board located on the 
court house lawn, that Bill Hodges 
had been elected mayor and that 
the high school basketball season 
was under way. The ads, often 
illustrated and carrying slogans 
and poetry, kept urging people of 
the town to join the “Caravan.” 





Facts to Help Sell 
Enameled Ware 


By ERTTA HALEY 
Enameled Utensil 
Manufacturers Council 


HEN it comes to selling por- 

celain enameled ware, the 
facts, when presented fairly, should 
be able to do a complete selling job. 
The facts are backed up, by recent 
developments and improvements 
made by the industry under the re- 
search program conducted by the 
ceramic engineering department in 
one of the country’s large universi- 
ties. As a result of this program, the 
porcelain enameled ware now reach- 
ing trade channels is highly im- 
proved as regards acid-resistance, 
and ability to withstand shocks of 
impact due to blows, heat and cold 
while in use. 

These tests are conducted by im- 
partial experts om any piece of por- 
celain en ware, selected at 
random from the assembly lines at 
the factories. 

If the customer wants to know 
about the easy cleaning aspect of 
porcelain enameled ware, for ex- 
ample, the salesman can simply 
point out to her that this new ware 
has been tested extensively for re- 
sistance to acids. It does not stain 
easily and, therefore, no more elab- 
orate care than that given regular 
dishes is necessary. The finish is 
permanent and the luster of the 
utensil can be preserved with the 
simple soap and water treatment 
mentioned above. 

Homemakers will also appreciate 
the heat-saving advantages of por- 
celain enameled ware. These uten- 
sils are so designed that they fit over 
the whole unit of either gas or elec- 
tric range and thus utilize every bit 
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of heat. Low or moderate heat is 
recommended because ~— porcelain 
enameled ware conducts the heat 
efficiently. 

A new trend in porcelain enameled 
utensils is their three-way use for 
cooking, serving and refrigerating 
because of the time-saving aspect. 
Porcelain enameled utensils in which 
food has been cooked or baked can 
be taken directly to the table for 
serving and, if there are any left- 
overs, they can be stored in the same 
dish and thus eliminate removing or 
changing to still another dish. The 
smooth, glass-like finish of porcelain 
enameled cannot cause any chemical 
reaction in the food and it also pre- 
serves the moisture content of the 
food while in storage. 


Have Educated the Public 


The leading manufacturers of 
porcelain enameled ware have al- 
ready done much to educate the 
public through their advertising and 
publicity programs. Through the 
media of radio, newspapers and 
women’s magazines, homemakers 
have received information on the 
care, advantages and uses of this 
ware. If the hardware dealer, who 
is the direct contact between the 
manufacturer and customer, can re- 
state these points, it should not be 
too difficult a job to finish the sale. 
The selling “spade work” will have 
already been done. 

Every dealer should be able to do 
more than a seasonal selling job of 


porcelain enameled utensils for the | 


next few years. First of all, there 
will be many women, brand new 
brides or “brides” of several years 


‘ago who never had an opportunity 


to furnish their kitchens because 
they’ve been following their service- 
men husbands from camp to camp. 








Many of them will want a complete | 


set of porcelain enameléd utensils; 
and older homemakers, who have not 
been able to replenish their kitchen- 
ware for several years, will be in 
need of replacements. 

Reconversion to full-time civilian 
production, say the porcelain 
enameled ware manufacturers, will 
be a minor problem in this industry, 
dependent solely on the speed with 
which government restrictions are 
lifted on steel, containers and skilled 
labor. 
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Latest News on 


RECONVERSION 
on page 192 
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Watch for New, Improved 
Postwar “RED-TOPS” 


Present Keystone Studded 
Tee posts are prewar Red 








Top quality—made of tough 





resilient steel from railroad 
The finish is a bit 
different — now all-red 


rails. 


baked-on enamel temporar- 
ily replaces the former alum- 











inum finish. Otherwise, these 








posts are essentially the same A “Ever Hold” 


as famous prewar Red Tops ror 

—the posts that farmers 

know and prefer. 

Postwar Red Tops will be 
new and improved. Watch Locked-on > 


Anchor Plate 
for them! 


Keystone Steel & Wire Company, Peoria 7, Illinois 
Makers of RED BRAND FENCE 
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Remember when you were a kid? Fishing with string and bent 

pin? Remember peace time vacations with your little outboard? 

Sure you do—and every tick of the clock is bringing peace time 
pastimes closer and closer. 


Coming! 
the New Blue Ribbon 


CHAMPION 
eImercas Great 
OUTBOARD MOTOR 


This aristocrat of outboards is to be 

a real source of profit to the live 
wire dealer. Consumer interest and 
demand, built by consistent national 
advertising, is already tremendous. 
Plan now to share in Champion’s 
success and prosperity. 





gtcOmMy 
+ *w> 


# 
Ya » The dealer displaying 


ie AMPIO} y .. this Champion Outboard 


ins be Seal 


| iGed 


OUTBOARD MOTORS CO. 
2633 27th Ave. So., Dept. D-9, Minneapolis, Minn. 





as a vendor a quality 
merchandise. 
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INTERESTED DEALERS ARE INVITED 
TO REGISTER WITH US NOW 











Dependable 
for 68 years 





ae oS 





ee ACKGUN 


WHEELBARROWS — LAWN ROLLERS — CONCRETE CARTS 
SALAMANDERS — DRAG SCRAPERS — MORTAR PANS 
MORTAR MIXING BOXES 


THE LINE THAT BUILDS 
UP PROFITABLE SALES 


Quality-built throughout and made for long, 
hard, care-free service, the Jackson line is 
It has 
recognition and ac- 


complete to meet all requirements. 
enjoyed “front line” 
ceptance over a period of sixty-eight years 
—a fact recognized by leading wholesalers 
and retailers alike. 


You can be assured of prompt service from 
your Jackson Wholesaler because he is as 
anxious to satisfy you as you are to please 
your customers for it means building up a 
profitable business. 


Let us give you the name of the nearest 
Jackson Wholesaler who is at your service 
at all times. 





JACKSON MANUFACTURING CO. 
HARRISBURG, PA. 
Est. 1876 
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World's Ratko 
FASTEST SELLING 


GLASS SUBSTITUTES 


Double YOUR Sales—Triple YOUR Profits with this Spectal 
Deal—&0 sq. yds. of SOL-O-LITE—15 yds. NU-VIA GLASS 
cellulose acetate reinforced with cord fabric—25 sq. yds. ot 
GLAZ-EABRIK. Dealer cost only $21.95. Sells for $32.80. All 
nationally advertised and sold by most of the better stores. 
A grade for every demand—a better margin for dealers. 






As A 


es SOL-O-LITE 
> GENUINE EXTRA-HEAVY 
$Ol-O-LITE i, GUARANTEED | 
- f TWO FULL YEARS | 
Admits more health- | 
ful Ultra-Violet Rays 








than other Glass 
Substitutes as proven 
by experimental tests. 
Has 124 pre-shrunk 
threads per sq. inch. 
Impregnated with 
a patented weather- 
proof composition, 
that will not run or 
discolor with age in 
service. Feet, vards 
= and inches _ marked 


ETE CARTS 
IR PANS 























> along the edge. 
25-50-100-Sq.-Yard ROLLS—RETAIL PRICE........ 35c Sq. Yd. 
[DS ET TE ne cei ncyan snacks» teasr>0it 232 Sq. Yd. 
» 400K FOR THE MAME 
LES GLAZ-FABRIK = GLALFABRIK 
, Very inexpensive, “ty 
— weighs over 46 pounds 
ine 1s per 100 yards, making 
It has it durable and better ._ es 
id ac- than average. Made up ue | 
years to quality standard, not _—s ' | 
enlers down to price. GLAZ- Ri * 
25-50-100-Sq.-Yard ROLLS—RETAIL PRICE........ 27c¢ Sq. Yd. 
DEALERS’ PRICE ....... Cpbatesdvdenendh ommet ..-18¢ Sq. Yd. | 
ae NU-VIA GLASS | 
= = Glossy, transparent | 
please material, clear as | 
(up a glass. Made of heavy | 
cellulose acetate, re- 
inforced with tough, | 
strong cord fabric. 
earest 
. 15-25-50-Sq.-Yard ROLLS—RETAIL PRICE......... 57¢ Sq. Yd. | 
ervice DEALERS’ PRICE 2... cece ccccccccccccccvcccvccs 36c Sq. Yd. 
FREE SELLING HELPS .. . Window Displays, Counter 
Cards, Circulars, Newspaper Mats, Sample Cards, etc. Write us. 
DISTRIBUTED BY RELIABLE JOBBERS EVERYWHERE | 
ennai 


CO. 





MANUFACTURING COMPANY 
4301 North Ave. Chicago 39, Ill. 
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Open Seasons for Trapping 1945-194 


Compiled by Animal Trap Company of America, Lititz, Pa. 








MUSKRAT 


SKUNK 


RACCOON 





ALABAMA 
eARIZONA 
ARKANSAS 


CALIFORNIA 
eCOLORADO 
eCONNECTICUT 


*DELAWARE 


DISTRICT OF COLUMBIA 


FLORIDA 
GEORGIA 


IDAHO 
eILLINOIS 

INDIANA 
eIOWA 


KANSAS 
KENTUCKY 


LOUISIANA 


eMAINE 
MARYLAND 


eMASSACHUSETTS 


*MICHIGAN 
MINNESOTA 

eMISSISSIPPI 
MISSOURI 
MONTANA 


NEBRASKA 
NEVADA 


*NEW HAMPSHIRE 


NEW JERSEY 
NEW MEXICO 
eNEW YORK 


NORTH CAROLINA 
NORTH DAKOTA 


eOHIO 
OKLAHOMA 
*OREGON 


*PENNSYLVANIA 


RHODE ISLAND 


SOUTH CAROLINA 


SOUTH DAKOTA 


*TENNESSEE 
TEXAS 


UTAH 


VERMONT 
eVIRGINIA 


eWASHINGTON 
WEST VIRGINIA 
WISCONSIN 
WYOMING .. 


* The date shown is the earliest date on which the various animals may be trapped. 
in some parts of the state. 


———— — 


tDec. 1 to Jan. 31 
Nov. 1 to Mar. 1 
Dec. 1 to Jan. 31 


*Oct. 1 to Dec. 31 


*Dec. 1 to Mar. 16 
Closed 


Dec. 1 to Mar. 1 


*Nov. 1 to May 10 


Dec. 1 to Jan. 31 
Nov. 24 to Jan. 9 


Dec. 1 to Feb. 15 


Jan. 1 to Mar. 15 
Nov. 1 to Mar 1 
*Nov. 1 to Nov. 30 


Dec. 1 to Jan. 31 
Dec. 1 to Jan. 31 
Mar. 1 to Apr. 15 


Oct. 2@ to Fed. 1 
tDec. 1 to Mar. 15 
Dec. 1 to Mar. 1 
*Jan. 1 to Apr. 20 
*Nov. 1 to Feb. 15 
*Dec. 1 to Feb, 28 


*Nov. 17 to Jan. 20 
Dec. 15 to Feb. 15 
Nov. 15 te Feb. 15 


Dec. 1 to Feb. 1 
*Nov. 1 to Feb. 1 


tNov. 1 to Mar. 1 
tDec. 1 to Feb. 15 


Nov. 15 to Feb. 15 
tNov. 15 to Mar. 15 





..) tOet. 15 to Dec. 15 


"Oct. 25 to Apr. 19 
|*Jan 1 to Mar. 15 


tNov. 15 to Jan. 15 

Nov. 11 to Jan. 31 
*Oct. 20 to Nov. 15 
t Closed 


Nov. 16 to Feb. 28 


Nov. 1 to Mar. 31 


Nov. 20 to Feb. 28 


*Nov. 15 to Jan. 31 
Nov. 15 to Jan. 31 
Nov. 10 to Jan. 10 


*Mar. 20 to Apr. 20 


Dec. 1 to Jan. 31 
t 
Dec. 1 to Jan. 31 


Nov. 16 to Feb. 28 
Oct. 1 to Dec. 31 
Nov. 1 to Mar. 15 


Dec. 1 to Mar. 10 
Closed 


Dec. 1 to Mar. 1 
Nov. 20 to Feb. 28 


Nov. 1 to Mar. 31 
*Nov. 15 to Jan. 31 
Nov. 15 to Jan. 31 
Nov. 10 to Jan. 10 


t 
Nov. 24 to Jan. 9 


Nov. 20 to Jan 20 


Nov. 1 to Nov. 30 
Open 

Nov. 1 to Mar. 1 

*Nov. 1 to Nov 30 

Nov 1 to Jan. 31 

Dec. 1 to Jan. 31 





Nov. 15 to Mar. 15 





Dec. 1 to Jan. 31 
Nov. 15 to Dec. 31 


t 

Nov. 15 to Mar. 15 
tOct. 20 to Feb. 1 
Nov. 15 to Mar. 15 
Oct. 1 to Mar. 1 
Nov. 5 to Mar. 15 
*Nov. 15.to Feb. 15 
Nov. 15 to Feb. 15 


tNov. 17 to Jan. 20 
Dec. 15 to Feb. 15 
Nov. 15 to Peb. 15 


Nov. 1 to Feb. 1 
*Nov. 1 to Feb. 1 


Nov. 30 to Mar. 1 
Nov. 1 to Feb. 15 


Nov. 15 to Feb. 15 
Dec. 1 to Jan. 31 


tOct. 15 to Dec. t5 


*Oct. 25 to Feb. 15 
Dec. 1 to Jan. 31 


Nov. 15 to Jan. 15 

Nov. 11 to Jan. 31 

Oct. 25 to Mar. 15 
Closed 


Dec. 1 to Jan. 31 
Open 

Dec. 1 to Jan. 31 
Open 
Open 

Nov. 1 to Mar. 15 


Open 
Closed 


Open 
Nov. 20 to Feb. 28 


t 

*Nov. 15 to Jan. 31 
Nov. 15 to Jan. 31 
Nov. 16 to Jan. 10 


Dec. 1 to Jan. 31 
Nov. 24 to Jan. 9 


Nov 20 to Jan 20 


Oct. 16 to Feb. 15 
t 
Open 
Nov. 1 to Jan. 31 
Oct. 20 to Mar. 1 
Dec. 1 to Jan. 31 
Dec. 1 to Jan. 31 
Open 


t 
Open 
tOct. 20 to Feb. 1 


i 


Nov. 5 to Feb. 10 


i 


Nov. 1 to Feb. 28 


Nov. 87 to Jan. 20 
Dec. 15 to Feb. 15 
Open 


Nov. 1 to Feb. 1 
Nov. 1 to Mar. 15 


Nov. 30 to Mar. 1 
Nov. 1 to Feb. 15 


Nov. 15 to Feb. 15 
Dec. 1 to Jan. 31 


Open 


Oct. 25 to Feb. 14 
t 


t 

Nov. 11 to Jan. 31 

Oct. 20 to Dec. 15 
Closed 








Dec. 1 to Jan. 31 
Nov. 1 to Mar. 31 
Dec. 1 to Jan. 31 


Open 
Closed 
Oct. 20 to Dec. 31 


Nov. 1 to Jan. 15 
Closed 


Dec 1 to Mar, 1 
Nov. 20 to Feb. 28 


Nov. ! to Mar. 31 
*Nov. 15 to Jan. 31 
Nov. 15 to Jan. 31 
Nov. 10 to Jan. 10 


Dec. 1 to Jan. 31 
Nov. 24 to Jan. 9 


Nov. 2@ to Jan. 20 


Oct. 16 to Feb. 15 
Nov 1 to Jan. 15 
Nov. 1 to Jan. 1 
*Nov. 15 to Dec. 15 
Nov. 1 to Dec. 1 
Dec. 1 to Jan. 31 
Dec 1 to Jan. 31 
Nov. 15 to Dec. 31 


Nov 15 to Mar. 15 
Closed 


Oct. 1 to Mar. 1 
Nov. 5 to Jan. 20 
*Nov. 15 to Feb. 15 
Nov. 1 to Feb. 15 


Nov. 17 to Jan. 20 
Dec. 15.to Feb. 15 
Closed 


Nov. 1 to Feb. 1 
Oct. 1 to Feb. 1 


*Sept. 1 to Mar. 1 
Nov. 1 to Feb. 15 


Nov. 15 to Feb. 15 
Dec. 1 to Jan. 31 


Oct. 15 to Dec. 15 


Oct. 25 to Dec. 31 
Closed 


Nov. 15 to Jan. 15 
Nov. 11 to Jan. 31! 
Oct. 20 to Dec. 5 





+ Consult your game warden. 


* Trap tags required in all states marked (®*), 


Above information compiled from reports received from various game commissioners 
America, Lititz, Pa., which does not guarantee the above seasons. 
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Closed | 


Dec. 1 to Jan. 31 


Open 
tDec. 1 to Jan. 1 


_ ~~ 


Nov. 1 to Mar. 1 
Open 


Open 


Nov. 1 to Mar. 31 


t 
Open 


Dec. 1 to Jan. 31 
Dec 1 to Dec. 31 


t 


t 
t 
Open 
t 
t 
Closed 


Dec. 1 to Jan. 31 
Dec. 1 to Apr. 15 


t 


Nov. 1 to Mar. 1 
Nov. 10 to Apr. 10 
Oct. 1 to Mar. 1 


t 
t 
Nov. 15 to Apr. 30 
t Open 
Closed 
Open 
Open 


t 


Sept. 15 to Feb 15 
Open 


Nov. 25 to Feb 15 
Dec. 1 to Jan. 31 


t 


Oct. 25 to Feb 14 
tNov. 15 to Jan. 31 





| Nov. 15 to Jan. 15 
t 


Open 
Closed 


Nov. 16 to Feb. 28 


Gray open; Red closed 
Closed 








Nov? 20 to Feb. 28 


*Nov. 15 to Jan. 15 





Nov. 15 to Mar. 15 






| . 


> : 


AV. 
Vv. Hi. 





T 2 
i; = 


aT te 
Fh 4 











The opening is on later dates 


by Animal Trap Company of 
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FOX 
ee 


l to Jan. 31 
Open 
l to Jan. 1 
—_—_ —~ 
16 to Feb. 28 
1 to Mar. 1 


20 to Feb. 28 


| to Mer. 31 
iS to Jan. 15 
Open 


to Jan. 31 
to Dec. 31 


Open 


losed 
to Jan. 31 
to Apr. 15 


) to Mar. 15 
to Mar. 1 
) to Apr. 10 
o Mar. 1 


} to Apr. 30 
Ipen 
losed 
Ipen 


pen 


to Feb 15 
pen 


to Feb 15 
> Jan. 31 


o Feb 14 
to Jan. 31 


to Jan. 15 


& 3 





ttes 


of 





E AGE 










COOK'S 


SUPER VALUE 
NAIL CLIPPER 


Due to the war, "Clip- 
oe ete yg eon 
Jr." Finger Na ppers 
are unavailable. Until 
conditions permit their 
the name: 


THE H. C. COOK CO. 
27 Beaver St., Ansonia, Conn. 





@ immediate Delivery 
@ Rubber Tired Wheels 
“Handee Andy” Bag, Box 
and Case Truck. 600 Ib. 
Cap. Full size, first qual- 


austel TRUCK. 





KEY BLANKS 


OF EVERY DESCRIPTION 


3 
GRAHAM MFG. CO. 


Derby, Conn., U. S. A. 








ity. a, Ge. ose 
Width, 14”. Streamlined, @ 
toy 2 = Best a 
uck buy in 3Y% years. Lots of 3, 
‘Guaranteed. Shipped im- $11.96 
mediately. 1% 10 days. 
Unrated firms cash with order 
F.0.B. 
HANDEES CO., Dept. 45£5, Bloomington, Ill. 
BEST 





FILE HANDLE. Assures better workmanship and 
safety to user. It can’t split. 


oe ae 


FILE CARD—cleans files, taps, and dies quickly and 
thoroughly. 


TROY FILE WORKS 


Troy, Est. 1831 N, Y. 




















‘i eJachs I 


Th 


Yout Custlo mers Prefer 


SCREW HY DRAULIK 


Jacks 


empleton, Kenly & Co. 
Chicago (44) Ill. 
Better, Safer Jacks Since 1899 


ever 





- METAL DUST PANS - 


RED ENAMEL FINISH 
HALF-COVERED 


AVAILABLE JUNE 1ST 
V. H. Worman Asseciates 


1584 Merchandise Mart, Chicage 54, Illineis 











Gripper Clips 


Small and large Registered U. S. Pat. Office 
tines fer holding Ss 





’ GIBSON GOOD TOOLS, INC. e 
Box 268 Orange, Mass., U.S.A. 











ORDER NOW FROM YOUR JOBSSER — - 
SUPERIOR FASTENER CORPORATION 





2949 Elston Ave. Chicege (18), il. 











SEPTEMBER 13, 1945 





| 


| 










| $005 drums for industricl users. 


‘SUNSHINE 


ry 
z ry | / VU 


cHAMG 


MADE IN U.S A 


ASK YOUR JOBBER 
- POR OUR EXTRA VALUS 
' SEWED PIECE CHAMOIS 
HOYT & WORTHEN TANNING CORP 
MAVERHILL MASS 








FOLDING 
CHAIRS 


Upholstered and 
Plein. Meny styles 


PROMPT SHIPMENT 


ADIRONDACK 


CHAIR COMPANY 


1142 BROADWAY 
NEW YORK 1, NV. Y. 














vy, 


( wERE'S WHAT 
FOLKS NEED 
to repair walls, floors, 
furniture, woodwork or 
plaster. This plastic 
repair material comes 

* in powder form...just 
nix with water aad 
use. Will aot shrink. 








Sticks and stays pat. 








Your jobber con give immedicte 
Salivary on Durhem's Rock-Herd 
Weoter Putty. Pecked twelve 1-Ib. 
cons or four 4-Ib. cons to cose. 


Also eveileble in 26, 50 end 


DOMALD DURHAM CO. 
Des Moines lowe 


The PLASTIC Repair Mate 
in POWDER Form 











Show them SUPERSEAL 


GAS APPLIANCE CONNECTORS 


Ms | You make extra sales..... 
They make welcome savings 


a 


Superseal Connector is a unit assem- 
bly of Superseal fittings and aluminum 
tubing. Superseal fittings are Grade A 
malleable iron, Underwriters’ Labora- 
tories approved for all hazardous gases. 


Long 10° tapered cone of the 
Superseal fitting assures a leak-proof 
seal. No shearing action when nut is 
tightened. Tubing bend can be made 
close to fitting: Connection can be 
made repeatedly without damage to 
tubing or fitting. 

Superseal Connectors are furnished 
with any combination of elbows, adap- 
ters, or shut-off valves required. Cata- 
log sheet gives complete description. 
Packed in all-over printed cartons; 
shipped in case lots. 


COLUMBIA MALLEABLE 
CASTINGS CORPORATION 


COLUMBIA, PA. 
SUPERSEAL CONNECTOR DIVISION 











CHICAGO 


EXPANSION NUTS 
The Dependable 


Machine Screw Anchors 


For machine screw or machine bolt 

anchors, it will pay you to specify 

Chicago Expansion Nuts. These de- 

pendable anchoring devices offer 

the following advantages: 

1. Quickly instalied—a few ham- 
mer taps sets them. 

2. Work can be easily dismantled. 

3. No part of the anchor projects 
after removal from floor or 
wall. 

4. Large stocks—IMMEDIATE DE- 
LIVERIES. 

Chicago Expansion Nuts have stand- 

ard machine screw threads. Avail- 

able in all sizes from No. 6 up to 


and including %". Setting tool free 
of charge. 


IMMEDIATE DELIVERIES 


@ JOBBERS: Get the complete facts on 
this avaliable line. 


CHICAGO EXPANSION 
BOLT COMPANY 






2227 W. Ogden Ave. @ Chicago 12, Ill 














1. W. SPEAKER CORP. 


12, WIS 
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This hot combination is a sure-fire seller — a 
business builder for dealers everywhere. It's 
in demand by sportsmen for heating foods on 
hunting, fishing and camping trips. Outdoor 
enthusiasts, traveling mothers, mechanics, war- 
plant workers, repairmen, doctors and others 
find scores of new uses every day. Like razor- 
blade repeat business, orders for HEATAB 
flame-tablet refills keep coming long after the 
original sale. 


ALL-YEAR SALES 


Allied forces all over the world use HEATABS 
to heat combat rations. Thousands of Americans 
buy them for friends or relatives in the service. 
« « » Make big sales in all seasons, for all 
occasions. Cash in on this lively market, cul- 
tivated and swelled by consumer advertising 
in dozens of leading national magazines — by 
colorful counter and window displays that 
bring quick sales and steady repeat business. 


Stock up at once. If your jobber doesn’t 
have Speaker HEATABS, write us direct. 


VAUKEE 


MA 


NORTH WEIL STREET e@ 








>NSII 





“CLOSE THA A GAP” 






















“Automatic Weather-Stripping 
For Drafty Doors”’ 


FUEL SHORTAGE WILL DOUBLE 
DEMAND FOR THIS FUEL SAVER! 


Under-door drafts waste fuel_THERMAL-GUARDS stop 
under-door drafts! Interest in THERMAL-GUARDS, al- 
| ways a heavy cool weather seller, will be doubled this 
year. Sizes available for all INSIDE and outside doors 


~ 


0/7277 774 Cuca 
& BOTTOM ! 








from cellar to attic. 
$1.39—$1.49—$1.69. 
Nationally. adver- 
tised. 
SEE YOUR 
JOBBER NOW 
FOR IMMEDIATE 
DELIVERY 










THERMAL CO. MFGRS. 
45 W. Durhem St., Philo. 19, Pa. 



























| weight of sash. 





by the Ideal Hanger Co., Division, Cleveland, Ohio. 


CLEVELAND 
SASH PULLEYS 


Wheels with combination groove accurately 
machined to fit cord or chain, and double 
square groove type when specified. Also 
Cleveland Overhead Sash Pulleys for sin- 
gle, twin or triple windows. 
Folder, Prices and Guide for Architectural 
Specifications or Ordering which shows the 
correct series pulley to use according to 


Now! Makers of the 


ANDERSEN NOISELESS 
PULLEY 
Manufactered by 


CLEVELAND LOCK WORKS, 


1290 East 53rd Street, 
ea ne eee me em a 





IDEAL Joist Hangers 


These hangers are preferred by 
builders because they lay flat against 
the joist and girder which gives a 
neat corner appearance. Their close 
fitting on all sides does not interfere 
with furring if required. Also 
adapted for stair well, chimney, 


light shaft and similar framing. 
Made of best open hearth steel bars. 
Single or double styles carried in 


Mfd. 


stock for every size timber. 


Send for 


Division of 


THE CONSOLIDATED IRON-STEEL MFG. CO. 









Be 


Gene 














CLEVELAND, OHIO 


HARDWARE AGE 





SEP’ 







ers 


ferred by 
lat against 
th gives a 
Their close 
t interfere 
ed. Also 

chimney, 

framing. 
steel bars. 
carried in 


ver. Mfd. 































Cut Open View, Actual Sise 





CHICAGO LOCK 





SEPTEMBER 13, 1945 


Here is a simple, low-cost electric hoist that can be 
hung up wherever loads are to be lifted, or lifted 
and moved “Thru-the-Air” from one place to another 
. « - ideal for loading platforms, etc. 


War Work Limits Supplying-All Demands for 
CHICAGO LOCKS 


oneal ME @ © © 


We Look Forward to the Day When We Can 
Again Fully Supply All Our Customers 





The P&H Handi-Lift Electric Hoist has a 500-pound 
capacity . . . is available with bolt, hook or trolley 
mounting . . . for hundreds of uses. Has simple 

= one-hand rope control. Priced very 
low. Handi-Lift Electric Hoists are 
engineered and built by P&H, Amer- 
ica’s largest and oldest manufac- 
turer of overhead materials handling 
equipment. Information on request. 


In the meanwhile, please re- 
member—All CHICAGO Lecks 
—lock BOTH SIDES of 
Shackle . . . This ‘“‘Double- 
Locking — Double Security’’ 
promotes quicker, easier sales 
—with every sale winning ex- 
tra Customer Geod Will—for 
You! 


There's a "CHICAGO" 
Lock for Many Needs 
Padlocks, ‘‘Ace’’ Locks, Cyl- 
inder Locks, Single, Double 


Bitted Locks for Burglar 
Alarms and Airplanes. 





Drewer Lock No. 1970 


Shown Half Size 
Zone 14 














@ Hardware dealers all over the country are cash- 
ing in on the sale of Stewart products. A few are 
shown below. There are many others in iron, wire 
and bronze. You make no investment, and you are 
not required to carry any stock. Plan NOW to get 
your share of a tremendous backlog of this business. 
Write for complete details. There is no obligation 
whatever. 
































bie =\\3 
BVI EVAN 






















































Stewart Chain Link Wire Fence will be available in various 
heights and weights with or without barbed wire overhang. 
Style 0TH shown. 





Guards fit any size 


or shape opening. 
Available now for 


protective purposes. 




















Stoop Railings are 
used extensivelyby / 7 
builders of small 

homes. Made in 
various designs. “"\ 






























































Stewart Plain and Ornamental tron Railings for stairs, porches 
and balconies will be available in a wide variety of standard 
designs, or built to meet specifications. 





THE STEWART IRON WORKS CO., INC. 


1237 Stewart Block Cincinnati 1, Ohie 
Expertsin Metal Fabrications Since 1886 






















































“Lest We ‘Forget i 


* 


Today America stands victo- 
rious; American democracy and 
sacrifice bave quelled the forces 
of evil. 


We at Lenk are proud and grate- 
ful to bave served our country 
well—we are proud of our “EB”, 
symbol and constant reminder of 
the fullness and strength that 
is united America. 


* 


LENK MANUFACTURING 
COMPANY 


Newton Lower Falls, Mass. 


Makers of Solders and 
Soldering Equipment 





No. 95-18-2 
SPRING & CHAIN DOOR STOP 














It's New—With a Big Market 


Uses a COMPRESSION oping instead of the 
ordinary expansion spring ffers improved 
shock - absorbing protection when door reaches 
90° opening, with added advantage of effec- 
tively preventing door being a beyond 
110°. ng yy at 150 Ibs. Tensile 
strength of chain 350 | 


Fast “EFCES 


The Shelby Spring and Chain Door Stop will 
prove a big seller because it offers definite 
protection from damage caused by sudden 


gusts of wind slamming grade or storm doors 
against house. Every home needs one or more. 
Zinc plated. Packed one dozen per carton with 
screws and directions for installing. 


Ask Your Jobber 
THE SHELBY SPRING HINGE CO. Shelby, Obie 


Sle 


oP ite rE TLS HARDOMARE 








This Is the Hardware Reconversion 


Outlook As Seen 
By Leading Manufacturers 


(Continued from page 132) 


days after we receive our material 
before consumer goods are rolling 
in quantities out of our production 
department. With the abnormal de- 
mand, both the jobbers’ and deal- 
ers’ shelves are practically empty, 
and it will take quite a while of 
abnormal production to build these 
inventories up again to where they 
were prior to the war. 

There is another phase regarding 
the Surplus condition of chain 
stocks in the hands of the govern- 
ment. There has been quite a bit 
of speculation as to what effect 
these surplus stocks will have in our 
distributors’ market. It is our be- 
lief that the chain which will most 
affect the market will be in sizes 
of 54”, %4” and larger, most of 
which will be in cut lengths—more 
or less unsuited for resale. Nat- 
urally this will be bought up and 
resold, but generally speaking, this 
will not be of any serious conse- 
quence to our hardware jobbers and 
dealers because our most important 
business is confined to smaller 
sizes. 

Throughout the war all of the 
machine-made Electric Welded type 
of chain normally carried by the 
distributor has been critically short 
—there was only a limited amount 
of facility expansion within the 
industry. There has never been any 
appreciable amount of chain sold 
below an AA-3 rating, and we are 
confident there is little or no staple 
chain in distributors’ stocks. All 
of these factors being considered, 
the Chain Industry does not cgn- 
template any serious surplus chain 
disposal problem. 

* * * 


“It probably will be necessary 
to continue on an allocation 
basis for several months.” 


by B. E. Strader, Vice-Pres. 

and Director of Sales, 

Remington Arms Co., Inc., 

Bridgeport, Conn. 

Now that the war is over and our 
vast military program is practically 
completed we are reconverting to 
our normal peacetime activities. Our 
production schedules of sporting 
arms and ammunition are being 
stepped up as rapidly as present 
conditions will permit. However, it 
probably will be necessary to con- 
tinue on allocation basis for several 


months. We shall do our best to 
produce and deliver complete re- 
quirements with the least possible 


delay. 
6 6 


“We expect to have our job- 
bers’ requirements well taken 
care of within 60 days.” 


by J. G. Geddes, Vice-President, 
H. K. Porter, Inc., 
Everett, Mass. 


In our own particular case, we 
have in a large measure produced 
our standard peacetime product. 
The flow of materials to satisfy our 
government contracts will simply 
be diverted toward prompt re- 
sumption of all-out production for 
unfilled jobber orders. 

Because of the foregoing, we ex- 
pect to have our jobbers’ require- 
ments well taken care of within 60 


days. 
* * 


“Reconversion in the fastener 
industry is no problem. Reha- 
biiitation is another matter.” 


by H. O. McCully, 
General Manager of Sales, 
Russell, Burdsall & Ward 
Bolt & Nut Co., 
Port Chester, N. Y. 


Reconversion in the fastener in- 
dustry is no problem. Rehabilita- 
tion is another. Machinery is tired; 
much of it has been operated 


* around the clock for two or. three 


years. Some will be scrapped. 
Some — modern machinery which 
has taken a beating—will be re- 
juvenated. It will take time to 
reach the peak of efficiency. 

Every manufacturer has on his 
books a great volume of business 
for post-war production—much of it 
placed months ago in anticipation 
of the war’s end. . Industrial and 
jobbing concerns must -build inven- 
tories to take care of the tremen- 
dous demand for fasteners which 
will have developed early in 1946. 
Industries without serious reconver- 
sion problems already are clamoring 
for goods. 

The placing of orders today is 
again a simple procedure. The war 
has given everyone a fresh perspec- 
tive on the importance of fasteners, 


and unless undue hoarding develops 


with the removal of inventory con- 
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trols, the industry anticipates that 
in peace, as in war, no important 
program shall suffer for lack of our 


product. 
* *# * 


“We firmly believe that re- 
sumption of civilian goads pro- 
duction will be undertaken at 
once in this industry and that 
by late November, manpower 
and material shortages will 
have largely disappeared so 
that factory shipments will at 
least have acquired the prewar 
volume.” 


by F. A. Diel, Manager, 
The Bridgeport Chain 
& Mig. Co., 
Bridgeport, Conn. 
* * * 


“The 60,000 other washers that 

will follow the first ones off the 

line this year .. . should go on 

public sale to consumers all 

over the country within several 
weeks.” 


by John M. Wicht, Manager, 
Home Laundry Division, 
General Electric Co., 
Bridgeport, Conn. 


Having pust reconverted from the 
manufacture of war products to the 
manufacture of washers, we shall 
now have to convert the first ma- 
chines . . . from standard household 
models to special polio-treating ma- 
chines. The people who need wash: 
ing machines most—the sky-rocket- 
ing number of boys and _ girls 
stricken by dread infantile paralysis 
—will get the first quantity of post- 
war machines produced by the Gen- 
eral Electric Co. Remodeling for 
use in polio treatment of the stand- 
ard home washers flowing off the 
assembly line (Aug. 24) will be ac- 
complished in a few days. The 
60,000 other washers that will fol- 
low the first ones off the line this 
year will be routed into normal dis- 
tribution channels and should go on 
sale to consumers all over the coun- 
try within several weeks. 


* + 


“We will be able to reach nor- 

mal production for regular 

trade channels along about 
Oct. 1.” 


by S. R. Fraim, 
General Manager, 
The E. T. Fraim Lock Co., 
Lancaster, Pa. 


Hardware manufacturers as a 
whole have learned one very impor- 
tant fact during the war, which if 
carried out in their post war ac- 
tivities, will greatly simplify their 
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The Rest are 
BETTER BRAND 


mouse and rat 


TRAPS 





@ METAL OR WOOD TRIGGER 
@ FOUR-WAY ACTION 
@ OlL TEMPERED SPRINGS 


McGILL METAL Propucts Co. 


























LONGER HANDLES! 
PERFECTLY BALANCED 
Shaped to Fit the Hand 


Instantly Replaceable 
DOUBLE-EDGE 
SUPER-KEEN BLADES 
No screw driver or tool 
needed to replace the 
high quality blades — 
just push in new blades, 
and out come the old 
ones. Stock genuine 
RED DEVIL BLADES for 

replacements. 


RED DEVIL TOOLS 
irvington, N. J. 11, U.S.A. 





production problems — that most 
all lines should be drastically cut 
in numbers of items produced. 
In following out this program, it 
will be possible for most manufac- 
turers to produce more of each unit 
under some kind of a production 
plan resulting in more articles being 
produced for the regular trade in 
a shorter space of time than other- 
wise possible.- It will be the inten- 
tion of our company to maintain 
and produce a line which will rep- 
resent only about 20 per cent of the 
number of items produced during 
pre-war years. With our greatly in- 
creased facilities, we will be able 
to reach normal production for reg- 
ular trade channels along about 
Oct. 1 in spite of the fact that we 
expect to continue to be very ac- 
tively engaged in production of 
locks for the Armed Forces. 


* * . 


“ ... Going to take from 60 to 
90 days to feel the effect of the 
revocation...” 


by F. L. McCabe, 
Swing-A-Way Steel Products, 
Chicago, IIl. 


It is going to take from 60 to 
90 days to feel the effect of the re- 
vocation of restriction orders. We 
expect to continue 30-day allot- 
ments of our Swing-a-way can and 
bottle openers to our jobbers and 
dealers for the balance of 1945. 

I feel that we will continue to 
have allotted shipments to our job- 
bers for the next 12 months under 
the most favorable manufacturing 
conditions. 

We propose to add more Swing-a- 
way companion items by early 1946, 
but our first efforts will be toward 
fulfilling our several hundred thou- 
sand back orders. On new prod- 
ucts we and other manufacturers 
are going to be handicaped for 
several months in getting deliveries 
of necessary component parts from 
outside suppliers. 


o, & -@ 


“We see no reason why we 
shouldn’t be on our regular 
basis ... within a month or so.” 


by W. A. King, 
Sales Department, 
Rogers Isinglass & Glue Co., 
Gloucester, Mass. 


The Rogers Co. expects to be 
more prompt on domestic orders 
than it was during the war period. 
A large percentage of our goods 
was consumed by the war. 

Of necessity, there will be a little 


delay in getting started, but we see 
no reason why we shouldn’t be on 
our regular efficient peacetime basis 
within a month or so. 


* * x 


“With additional raw material 

available to us now, we are 

expanding our production fa- 

cilities to meet the demand for 

electric shavers, and need ad- 

ditional help both in the plant 
and offices.” 


by Kenneth C. Gifford, President 
Schick, Inc., 
Stamford, Conn. 


Since early this year, because of 
government request, we began the 
manufacture of electric shavers for 
the armed forces. Since then, gov- 
ernment orders for shavers have 
been constantly increasing, and as 
our need for war work decreased, 
our shaver production for the armed 
forces took up this slack. With 
completion of our war contracts sev- 
eral weeks before final Victory Day. 
all of our facilities were back in 
the production of the Schick Elec- 
tric Shaver. With additional raw 
material available to us now, we are 
expanding our production facilities 
to meet the demand for electric 
shavers, and need additional help 
both in the plant and office. 


* * * 


“The pro-rata method of allot- 
ment is the fairest one possible 
. » » our present plan is to con- 
tinue it at least through 1946 
or until such time as we are 
taking care of the normal re- 
quirements of our regular dis- 
tributors.” 


by Sam S. Hart, General 
Manager 
The Hawkins Co., 
South Britain, Conn. 


Since early this year Blake and 
Lamb traps have been allocated to 
our established distributors on a 
basis of their past purchases. To 
date we have been running behind 
schedule, due primarily to man- 
power shortages, and even with a 
free supply of labor and material 
for the balance of the year we will 
be unable to exceed the original 
allocations. 

We believe the pro-rata method 
of allotment is the fairest one pos- 
sible and our present plan is to con- 
tinue on it, at least through 1946 
or until such time as we are tak- 
ing care of the normal requirements 
of our regular distributors. 
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fear Fibber and Molly every Tuesday at 9:30 P.M., 
E.W.T. over NBC. Courtesy Johnson Wax Company. 








Closets stay neat with 


Fibber’s crowded closet 
brings many a laugh to 
millions of people be- 
cause it so aptly typifies 
the closet situation in 
millions of homes. But, 
as Molly says, ‘““Tain’t 
funny, McGee!” when 
you have to live with it. 
Cluttered, outmoded 
closets plague the ma- 
jority of homes in your 
city ... and you can 
capitalize on this wait- 
ing market by featuring 
K-Veniences, the one 
line of fixtures specifi- 
cally designed to banish 
that plague. It’s a big 
volume market .. . well 
worth going after. 

As K-Veniences grad- 
ually become available, 
feature them to best 
advantage. They sell 
quickly because they 
are easy to install, 
double closet capacity, 
and they transform 
old closets into smart 
dressing units without 
structural changes. 
K-Venienées offer you 
extra traffic, good prof- 
its and fast turnover. 


KNAPE & VOGT MFG. CO. 
Grand Rapids 4, Michigan 





Garment Corriers 
Hat Holders 
Trouser Hongers 
Garment Brackets 


Tie Rocks 





Shoe Rocks 
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“It will probably be necessary 
to continue distributing Wiss 
shears, scissors, metal cutting 
snips, and garden tools, ac- 
cording to an allotment plan at 
least for the balance of this 
year and perhaps for a few 
months in 1946.” 


by B. E. Bostwick, 
Sales Manager, 
]. Wiss & Sons Co., 
Newark, N. J. ; 


Although we have no reconver- 
sion problem, the replacement and 
training of our labor force will affect 
our ability to return quickly to pre- 
war delivery schedules. In addition 
pent-up demands provide an imme- 
diate market in excess of manufac- 
turing facilities, resulting in contin- 
uing scarcity so long as this back- 
log is unfilled. For these reasons 
Wiss shears, scissors, metal cutting 
snips, and garden tools will continue 
to be scarce, and it will probably be 
necessary to continue distributing 
merchandise according to an allot- 
ment plan, at least for the balance 
of this year and perhaps for a few 
months in 1946. 

The next few months will give 
us an opportunity to make such 
plans as will carry on the momen- 
tum of business activity after ab 
normal war spending has ceased. 

- 2 2 
“...A fairly generous supply 
of goods getting into the hands 
of distributors at a fairly rapid 
rate.” 


by R. G. Patterson, 
General Sales Manager, 


The Lamson & Sessions Co., 
Cleveland, Ohio 


I believe there is a fundamental 
question involved. Obviously, be- 
fore assemblies of any kind can be 
accomplished for civilian purposes, 
the producers must look to other 
producers of parts of sub-assem- 
blies. Basically, the latter class of 
producers probably will convert 
their production at a very rapid 
rate, but there is and must be a 
lack between the necessary primary 
production and final production dis- 
tribution and sale of consumer 
goods. 

We are already shipping pro- 
ducers fastenings for their civilian 
production and it appears there will 
be a generous supply of finished 
goods getting into the hands of dis- 
tributors at a fairly rapid rate. 











For additional comments see 
the September 27, 1945, issue 
of HARDWARE AGE 


























G,166,250 
JUICE KING 
SALES MESSAGES 


IN LEADING CONSUMER 
MAGAZINES 


During September and October the im- 
posing total of over nine million sales 
messages will tell housewives all over 
the country of JUICE KING quality 
and superiority. 

Watch for this national advertising 
in Ladies Home Journal and Good 
Housekeeping—September . . , Better 
Homes & Gardens—October . . . and 
plan now to feature the popular, fast- 
moving JUICE KING line. 

.o . 


NATIONAL DIE 
CASTING COMPANY 


CHICAGO 45, tlt. 


uice 





hing 


FINEST HOME JUICER 












OPA’s Reconversion 
Price Program 


Major Objectives 














ANY RECONVERTING MANUFACTURER 1S FREE TO SELL AT EXISTING CEILING PRICES. However, in 
arly case where price adjustments ore necessary to provide ao prospect of good profits when production 
gets rolling, OPA WILL PROVIDE RECONVERTING MANUFACTURERS WITH NEW PRICES in one of 


the following ways: 


I- INDUSTRY -WIDE 


ACTIONS 


THIS 1S THE BASIC PART OF OPA's RECONVERSION PRICE PROGRAM FOR RECONVERTING INDUSTRIES. 
OPA CONSULTS WITH INDUSTRY: 


@ AT MEETINGS 
@ BY CORRESPONDENCE 


NECESSARY PRICE ADJUSTMENTS 
ARE MADE IN THE FOLLOWING WAY: 





ADO ADJUSTMENTS FOR LEGAL (NCREASES Im: 


THER ADD 1996-39 





TAKE 1941 COSTS... 
MATERIALS ANO 


AVERAGE PERCENTAGE 


BASIC WAGE MARGIN OF PROFIT 


THIS GIVES THE NEW im THIS EXAMPLE, 
CEILING PRICE THIS WORKS OUT TO 


(1941 Price was AM INCREASE FACTOR® ANY FIRM IW THIS 
$97.00) OF 





PARTS PRICES RATES SCHEOULES On COSTS 1.is INDUSTRY CAN 
INCREASE ITS 
(3) | oe het, Pee On ai 
; =P a = fi = THIS PERCENTAGE 
1 Be  t (11.1%) 











$90.00 _$400 








$700 $808 








$109.08 11.1% 





INDIVIDUAL FIRMS THAT NEED BIGGER ADJUSTMENTS MAY APPLY FOR THEM UNDER THE INDIVIDUAL-FIRM ADJUSTMENT 
PROVISIONS AT THEIR OPA DISTRICT OFFICES. 


II- INDIVIDUAL-FIRM* ADJUSTMENT PROVISIONS 


There ore three circumstances under which a particular reconverting firm may opply for necessary individ- 


ual adjustments. 


® A firm that needs digger adjustments than @ 
the industry-wide price increase factor 


allows. 


factor. 


A firm returning to civilian production 
before its industry requests and re- an industry-wide price increase factor 
Cerves an industry-wide price increase 


® A firminan industry which will not have 


because the industry as a whole never 
converted to war production. 





HOW FIRMS OF VARIOUS SIZES FIGURE THEIR INDIVIDUAL 
PRICE ADJUSTMENTS 





OF LESS THAN $50,000 


FIRMS EXPECTING GROSS ANNUAL SALES 


Bh S2aan 


FIRMS EXPECTING GROSS ANNUAL SALES 
BETWEEN $50,009 & $200,000 


FIRMS EXPECTING GROSS ANNUAL SALES 
OVER $200,000 


SOGBAE 





he. 6 


@ TAKE TOTAL CURRENT PRODUCTION 
costs... 


ADD OWN PROFIT MARGIN FOR 
FIRST OF FOLLOWING YEARS — 


opa’S INDIVIOUAL 
ADJUSTMENT PROFIT 
FACTOR *. 





SL’ 


OPa'S INDIVIDUAL ADJUSTMENT 


RESULT—NEW CEILING PRICE 


© apvsust own 1941 costs FoR 
A. INCREASES IN OWN 


6. LEGAL INCREASES 
‘ 16 OWN MATERIALS 


Ye @ 400 own 1936-39 
PROFIT MARGIN. 


PROFIT FACTOR * ... 





STRAIGHT- TIME racron fh aad 
LABOR RATES... 

/ AND PARTS PRICES... SS ee ae pj. 
1939, 1940, OR 1941 — FOR 
WHICH FIRM HAS FIGURES Soil! 
<ibs 


RESULT— NEW CEILING PRICE 


@ aduust Own 1941 Costs FOR 


A. INCREASES IN OWN i 


BASIC WAGE RATES 
SCHEOULES... 
@. GENERAL LEGAL INCREASES IN 


PARTS PRICES... 


ty 
s, @ ‘Ff THESE ADJUSTED COSTS ARE, 
HIGHER THAN EXISTING CEILING, 

ADO OPA'S INDIVIDUAL ADJUST- =, 
MENT PROFIT FACTOR ®. . . a 


RESULT—-NEW CEILING PRICE 











“Individual adjust@ent profit factors sill be provided by OPA District Offices along with application forse. 
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IN YOUR TERRITORY? 







@ Most of us have space around 
our home where the family can 
play and relax. Increasing con- 
sciousness of yard appearance 
makes this spot the outdoor liv- 
ing room in summer time. So— 
be ready to supply this big mar- 
ket with lawn and yard equip- 
ment and particularly croquet, 
America’s Family Game. 


Limited supplies of high quality 
material have curtailed South 
Bend Croquet production some- 
what, enabling us to serve, onan 
allotment basis, only old custom- 
ers now. However, check with 
your South Bend 
Jobber to learn the 
quality, popular- 

iced line of South 

nd Croquet, and 
establish your pri- 
ority for earliest 
possible delivery. 





SALES REPRESENTATIVES 


New York —Julius Levenson, ‘Inc., 
7 East 17th Street 

San Francisco—Standard Toy Agen- 
cies, 718 Mission 

Nashville, Tenn. — Louis Williams 
& Company 

Seattle 7, Wash.—Leo Scherrer, 2840 
West 93rd St. 


Los Angeles 14— Glenn B. White 
& Associates, 122 East 7th St. 


SOUTH/BEND 


|, AMERICA’S FAMILY GAME 


Croquet Sets - Baby Carriages + Children’s Furniture « 
Carriages « made by South Bend Toy Manufacturing 
South Bend, indiana, for over 70 continuous years, 
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This Is 
The Man 
Who Helps 
You Make 
Money— 


He’s your customer. The oftener he 
comes back for “more of the same”, 
the oftener you ring up a profit... . 
One sure aid to repeat business is the 
Pecora line. Through the years it has 
demonstrated that there is no satis- 
factory substitute for quality. You 
can handle Pecora products with com- 
plete confidence that their high qual- 
ity will make and hold customers for 
you. 





PECORA 





CALKING COMPOUND 


A leader since 1908. Will not dry put, crack 
or chip when properly applied. Gun and 
knife grades. 


ROOF COATINGS 


Plastic and liquid forms. Fire resisting, 
weatherproof, sunproof, acid and alkali 
proof. More durable than paint. Costs less. 


WATERPROOFINGS 

“Klere-Seal” and “Varseal” types; also 
Black Asphaltic Waterproofing in paste or 
liquid ferm. 


ASBESTOS FURNACE CEMENT 


A goed and trustworthy friend of every 
furnace repair man. 


METAL & WOOD SASH PUTTIES 
STOVE & BOILER PUTTY 
PERFECT PATCHING PLASTER 


iN 
PECORA 


PAINT COMPANY, INC. 


Retablished 1842 by Sesith Bowen 


Lawrence & Venango Streets 
PHILADELPHIA 40, PENNA. 











SKY POWER 


A MOTORLESS 
RUNNING WATER 


SYSTEM 
FOR EVERY FARM 





Running water on every farm will 
be the next big forward step in 
rural living. It will mean comfort, 
easier chores, time saved and in- 
creased profits —benefits every 
farmer is eager to obtain. 

A Monitor matorless water sys- 
tem provides the answer to the 
farmer’s needs. It also provides a 


great new source 
of business for 
dealers who 
= quick to po 
. nize its promise. 


It may take years 
for power lines to 
reach these farms, 
but free power from 
the wind reaches 
every farm. 

Call on the farm- 
ers in your area now. 
Sell a Monitor Sky 
Power windmill as 
the first step in a 
complete farm water 
system. This will es-' 
tablish your market 
for pressure tanks, 
automatic controls 
and fixtures when 
they are available. 














. i, Cas. . 
a fr UNCTy £-Paog Ma 22 
ASE 1g p NCTua i] fe us? aiftes 





i 


* BRANCHES ° 
BAKER MFG. CO.: Minneapolis, Minn.s 
Madison, Wis.: Fort Dodge, la.: Cedar 
Rapids, fa.: Omaha, Neb.; Kansas City. 
Mo.: Enid, Okla; Hutchinson, Kansas 
BAKER MFG. LTD., Winnipeg, Canada 
AXTELL CO.: Fort Worth. Tex.: Amarille, 
Tex.: Lubbock, Tex.; San Angelo, Tex. 
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Smooth painting — that’s one 
Nylon Bristle is my name! 






You've never used 
A brush so strong, 
Nor one that lasts 
A third as long. 



















The ar 









buy pz 
That’s why I’m now The tricks I’ve learned oes 
In Navy blue; 1 won't forget; Re 
The toughest jobs When | return, h 
They have, | do. Nylon’s your bet. pert, 
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NEW AND HIGHER STANDARDS for long wear in paint- bristles to leading brush manufacturers.) 
brushes are being set by brushes with bristles . . ° 

of Du Pont nylon. Tests show they outwear Free BOOKLET gives facts of recent tests by master 
hog bristles 3 to 5 times! Safe with all types painters . . . shows you why nylon-bristled 
of paints, too. You can’t get them yet...they’re brushes paint better, last longer. Write for 
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all in Navy service now. To date no nylon- 
bristled paintbrushes have been sold through 
regular commercial channels. (Du Pont does 
not make the paintbrushes . . . we supply 


your copy today. E. I. du Pont de Nemours & 
Co, (Inc.), Plastics Dept., Arlington, N. J. In 
Canada: Canadian Industries, Ltd., Box 10, 
Montreal. 


Buy an Extra BOND Today 


DU PONT NYLON BRISTLES geen 


POL) DN | ania 
— THe aH HMEMISTRY 








= 


It's your guarantee of bristles possess- 
ing a combination of advantages unob- 
tainable in any other tvpe of bristle— 
either hog or synthetic! 
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The answer to that is easy! People like to 
buy paint from a merchant they know...a 
man whose judgment they respect...a man 
with a stake in their own community — in 
short, the independent paint, hardware or 
lumber dealer in their locality. 







if you are that man, let Martin-Senour talk things over with you...soon! 





And that’s the man Martin-Senour has 
always done business with. That’s the man 
for whom Martin-Senour is making plans 

. right now. Plans to supply him with 
even better painting products . . . plans to 
give him aggressive support in finding new 
markets and developing more effective pro- 
motional methods . . . plans to help make 


his future really secure. 





-MARTIN-SENOUR 
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A Better Buy 
for BOTH of You! 


For you- Morse Drills are a better 
buy because most machinists are thor- 
oughly acquainted with the precision 
standards of Morse workmanship. 
For your customers — Morse Drills 
are a better buy because they are high 
quality tools. As such, they do more 
accurate work — last longer. And, in 
the long run, cost less! 


TWIST DRILL AND 


MACHINE COMPANY | 


NEW BEDFORD, MASS., U. S. A. 


NEW YORK STORE: 130 LAFAYETTE ST. 
CHICAGO STORE: 570 WEST RANDOLPH ST. 
SAN FRANCISCO STORE: 1180 FOLSOM ST. 
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America’s Smokestacks Are Monuments 
To Salesmanship 


(Continued from page 122) 


you. Over a period of days, weeks 
and months of sélling certain lines, 
such as lawn mower or stove, you 
will learn the points that impress 
your customer and also the objec- 
tions that will naturally arise to 
the merchandise. 

Every time you make a sale, re- 
view in your mind’s eye the sales 
points that made it possible. If 
you lose a sale, try to recall what 
you said or did, or left undone, to 
kill the sale. Thus you will elimi- 
nate the negative and build the 
positive for the next opportunity. 
In other words, bring out every 
good factor and overcome the ob- 
jection by a sales presentation 
that will banish’ from the buyer’s 
mind any obstacle preventing a 
sale. 

The thoughtful person learns 
from every sale. Most people are 
basically alike. Invariably, the 
sales appeal that will close one 
sale will do so with slight varia- 
tion in all cases. 

Really, selling is a good deal 
like fishing. You have to work 
your bait. You can’t throw your 
lure into the water and say: 
“Come and get it” any more than 
you can open your store in the 
morning and say that. You have 
to work your line. You have to 
keep fishing. 

Enthusiasm is like fire in a 
boiler. It creates sales power. En- 
thusiasm begets enthusiasm. You 
can be enthusiastic only if you 
have a genuine liking for your 
work. 


Avoid Quibbling 


Another point: remember, you 
rarely have a chance to sell a 
man in an argument. Avoid con- 
tention, hair-splitting and quib- 
bling like you would an electric 
wire. Always keep the customer 
considering the evidence and never 
defending his own line of reason- 
ing. 

The more you can underscore 
the salient features of the mer- 
chandise, the more satisfied your 
customer will be. Even: though 
you make the -sale without em- 
phasizing the sales highlights, in 


the act of wrapping the merchan- 
dise you can tell the customer all 
about it. Every item has its sell- 
ing points, and a good sales spiel. 
bears repeating. You can’t tell 
beforehand what particular sales 
point will ring the register. 
Neither, for that matter, will 
you know how much money leaks 
out of the register by sales not 
completed because of poor sell- 
ing, unfavorable eye appeal, lack 
of courtesy and plain indifference. 


Customers Differ 


Of course, all customers are not 
pleasant to deal with. There are 
many different types. One buys 
easily, especially on staple, small 
items. Another taxes the patience 
of the most saintly salesman. Gen- 
erally speaking, large sales are 
more difficult; buyers are more 
hesitant. And some patrons freely 
express their opinion. Still others 
are clam-like. They look and 
think, but you have to read their 
minds, and perhaps the best way 
to do so is to ask questions. 

There is an old Chinese proverb 
which says, “He who keeps a 
store must have a smile first.” The 
more you like people, or learn to 
like them, the easier it will be to 
gain success. It is natural that 
the owner of a hardware store in 
a small town call his customers by 
name and cultivate friendship in 
the community. Conversely, the 
hardware dealer in a large town 
may find it harder to learn his 
patrons’ names. But, either way, 
learn to like people. 

The negative eye impression— 
dirty hands, unshaven face, soiled 
shirt, disarranged stock and dusty, 
scattered merchandise—is to be 
avoided just as much as the art 
of liking people is to be learned. 
Such personal slovenliness is in- 
excusable and does not lend itself 
to creative, profitable selling. 
Every man admires a clean house- 
keeper; they feel the same way 


about a clean storekeeper. 


One of the best ways to increase 
the number of customers is to 
hold the old ones and by extra 
service and aggressive merchan- 
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"LOW COST 
HIGH QUALITY 


Mereury 


Electric Soldering Tools 


@ 


a 


No. 6 
150 w. 
Designed especially for home use and light 
and medium soldering jobs 
Pure copper tips. 
Elements of cartridge type and easily re- 
Placed. 
Cool and comfortable handles 
Equipped with 6 ft. (3000 cycles) approved 
heater cord with rubber plug cap 


Operate on either AC or DC 
(110 te 120 volts) 


@ Our popular 
hook “How to 
Solder Perfect- 
ly.” Thousands 
of these books 
are already in 


use. 


ELECTRIC COMPANY 
DANVERS, MASS. 


Makers also of VULCAN Electric Sold- 

ering Tools for productive use, Elec- 

trie Clue Pots, Solder Pots and other 
Electric Heating Devices. 








dising increase the reputation of 
your store so that it will draw in 
new customers. And make sure 
you replace those you lose by 
death, moving out of town and 
other causes. 

John Wanamaker supposedly 
was the first merchant to estab- 
lish the method of placing the 
retail prices of the goods where 
the customers could see them. He 
instructed the sales personnel not 
to misrepresent merchandise and 
to return the money of dissatisfied 
customers. People predicted he 
would fail, but his stores are still 
going strong. Marshall Field had 
a word or two along these lines to 
add. He said that a man who lies 
or does anything else unethical to 
sell goods is a fool. 

Obviously, the better class of 
merchandise you handle, the bet- 
ter the class of sales you are go- 
ing to make and the more profit 
you are going to realize, because 
good merchandise will warrant a 
fair profit. The sale must be 
profitable to you and equally 
profitable to the buyer. 

There is just one reason why 
one article of merchandise will 
bring a higher price than another 
of similar character — quality. 
Never let a customer talk price 
until you have demonstrated qual- 


ity. One of the objectives of 
salesmanship is to influence a 
customer to appreciate quality and 
service to the extent that he is 
willing to pay the quoted price. 


Salary-Plus Basis 


I am a firm believer in engag- 
ing salesmen on a salary-plus 
basis. Incentive is a dynamic 


sales producer and on larger items | 


a percentage bonus is an effective 
sales creator. 

Some people are prejudiced 
against builders’ hardware, think- 
ing it is not profitable. Yet, it 
behooves dealers to avail them- 
selves of every possible sales out- 
let. In building, for instance, 
since 1929, the hardware building 
dollar has declined. Formerly, 
21% per cent of every building dol- 
lar went into builders’ hardware 
(15 years ago); today it has 
slumped to less than one-half of 
1 per cent of the building dollar. 
This is due mostly to people being 
too price-conscious, or the mer- 
chant not availing himself of the 
opportunity of furnishing the 
house in the best possible manner. 

In other words, it is a selling 
job. You get only one chance to 
help build a house. If the build- 


(Continued on page 210) 
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Di aaa ~ FLOOR SANDERS | 
% TS EASY 
TO MAKE OLD FLOORS | 
Look New 
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Above is an interesting window display of floor sanders and various acces- 

sories suggested by The American Floor Surfacing Machine Co. of Toledo. 

Ohio. The machines are flanked by shellac, varnish and wax while brushes 

and sandpaper are shown in the foreground. The signs at the rear of the 
display are bound to catch the eyes of the passersby. 
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FALL WESTINGHOUSE LAMP DISPLAY KIT 


It’s timely! It’s tailored for you! It’s terrific! Now’s the 
time to get set for the biggest lamp selling season of the 
year. Now’s the time to order a kit that has been tailored 
by Westinghouse especially for your type of storc! Just 
look what you get! 


TABLE OR COUNTER MERCHANDISER 

Depending on the size of your store you'll want either 
the big, dominant table merchandiser or the smaller, space- 
saving but eye-catching counter model. Remember— 
Westinghouse light bulbs sell on SIGHT—people buy 


them when they see them! 


WINDOW CARD 

—that sells your whole store! Just as Westinghouse bulbs 
are a sales-building item for your whole store, so this 
full-color, full-line window display actually says “Step 


In For Real Value.” 


2 COUNTER CARDS! 
*“Caution—Eyes At Work,” 
appealing child picture in full color punches home an 


Westinghouse 


PLAP 


say these cards, and the 


WESTINGHOUSE LAMPS SELL ON SIGHT! 


© 1945 Westinghouse Electric Corporation 


SEPTEMBER 13, 1945 













emotion\l reminder to buy your bulbs for better See- 
ability. 
advertising\ campaign monthly in LIFE, COLLTER’S, 


SATURDAY EVENING POST! 


your store in with the big-gun Westinghouse 


A STREAMER THAT’S A SCREAMER! 


“Just arrived}—a complete stock of light bulbs,” it shouts 


to your cust 1ers-to-be out on the street. 


Use these hagdy, hard-selling signs anywhere you like— 


_ 


in windows, counters (easy to mount)—they'll do a 


job any place they can be seen! 





Westinghouse presents John&\Charles Thomas, Sunday, 2,30 P.M., F.W.T.—NBC 
‘Tunein Ted Malone, Monday hrough Friday, 11:45 A.M., E.W.T.—Blue Network 


Pee SSS Sees eeeceeseeeneoesnnes 


WESTINGHOUSE ELECTRIC CORPORATION 
LAMP DIVISION, Dept. HA-6 
BLOOMFIELD, N. J. 
Please send me NOW your Fall Display Kit, ineluding 
(cheek one) 1 Table Merchandiser 
0) Counter Merchandiser 


NAME ,.... 


ADDRESS 


jpPeeeen ese eee 22°28 
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pA Bar is inserted in tensile 


BETHLEHEM 






Three stages in tensile test of a steel bar. 


2. Considerable tension has 
been exerted. Bar is con- 
tracting, or “‘necking down” 
near the center. 


Tensile testing machines see a lot 
of action in the laboratories of 
Bethlehem bolt and nut plants. 
Here’s how they are used. 


A steel bar, selected at random 
from a heat to be used in bolt- 
making, is inserted vertically be- 
tween powerful jaws in the testing 
machine. Tension is exerted, and 
the ends of the bar are pulled in 
opposite directions until the bar 
fractures. 


While the test is in progress 
readings are taken by skilled 
operators. Ductility is measured 
by the lengthening and reduction 
of the bar. Strength is determined 


3. Fracture has occurred. 


---to qualify steel for 


BETHLEHEM BOLTS 


by the load sustained with prac- 
tically no deformation, and by the 
load required to rupture the bar. 

If the bar meets the requirements 
established through many years 
of experience in the manufacture 
of high-quality bolts, then it is 
known that bolts made from that 
heat of steel will have sufficient 
stamina to withstand the normal 
shocks and stresses encountered 
in daily use. 

This metallurgical supervision 
makes Bethlehem bolts hard to 
beat for quality and dependabil- 
ity. Good bolts for the user, good 
bolts for the dealer who sells them. 
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€ MORTITE, that fast-selling weatherstripping, is being nationally advertised in such magazines as e Saturday 
Evening Post e Better Homes & Gardens e Time « American Home e Popular Mechanics e Popular Science e Parents’ 
Magazine e House Beautiful e Science & Mechanics. Tie in with your own ads! Let your customers know that 
MORTITE can be purchased at your store and take your share of the profits. 






































ALL THESE SALES-GETTING DEALER HELPS ARE FREE. ASK FOR THEM! 





KEEP WARM! 
SAVE FUEL! 


KEEP WARM 
SAVE FUEL 







Seal your home against 
drafts and cold, stop ex- 
pensive heat leaks! Keeps 
out dust and dirt. Just 
press MORTITE pliable ¥ 
plastic tape around win- 
dows, doors, baseboards, 
etc. It’s easy! It’s sure! 
Arollcovers about 80 ft., 
enough for 5 windows... 









New pliable plas- | , 
tic that stops leaks = 
and saves fuel. Sead 


Seal your 
home against 








: i W-308 Electrotype for 
wae ve ne x m . Ps - nswnenlatinn drafts and cold, 
baseboards,caulks | W-303M Mat stop expensive 


heat leaks! 
Keeps out dust 
| and dirt. Just 
BETWEEN YOU [im oh Fagg st 0 
AND THE COLD pie Patic 
tape around windows, 
Pliable, A plastic MOR- doors, baseboards, etc. It's 
saves ant Weatheretite easy! It's sure. 


windows, doors, base A roll covers about 80 ft., 


boards, etc. Use inside o1 i 
ae met enough for 5 windows. 


ina press into place. $925 $425 


W-296 Electrotype for newspaper use W-316 Electrotype for newspaper use W-317 Electrotype for newspaper use 
W-296M Mat W-316M Mat . W-317M Mat 


casements—plugs - 
cracks around { ¢ 
drain-boards, — 
bath tubs. Use in- 
side or outside. Can be painted 


EASY TO APPLY 


Unrolls like ribbon. Just press into 
place and it stays put. Does not 
crack, chip or shrink. 


About 80 feet toa roll - - $125 


























DISPLAY 
®@ RADIO—12 interesting min- 
Set up this atten- ute spot announcements for your 
tion - getter with local program. 


several boxes of 


Mortit d watch 
ortite ana waic e CIRCULARS—Let your cus- 


it k fits f i 
it make proilits ior tomers read about Mortite — 


! Stands 15” 
_ Ts and sell themselves! 


high, 10” wide. 














2 Ce CS SNE Tt ERNE Mem ii 


MAIL THIS Dare 
Send us free and prepaid the following dealer helps: 
C oO U P oO N T O () DISPLAY (1 RADIO SCRIPTS FOLLOWING MATS 
FOLLOWING ELECTROTYPES 


J.W. MORTELL co. eid ya , CIRCULARS A amount, rae due to paper shortage) 
509 BURCH ST. a 


KANKAKEE, ILLINOIS 





ADDRESS 





ont eer 
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The Stars of Bolynesiae 


Since prehistoric times, the people of 
the South Seas have been making 
long voyages in frail boats—back and 
forth among the tiny islands of their 
ocean. Many of these specks of land 
are thousands of miles apart. 

It took World War II to reveal to 
the white man that through the ages 
these Pacific pathfinders had looked 
to the stars alone for guidance and 
found their way without maps or 
instruments. These stars of the south- 
ern hemisphere, previously unknown 


WINCHESTER REPEATING ARMS COMPANY 


to most of our airmen and seamen, 
have proved vital to winning the 
viceery. Flyer or sailor, becoming 
familiar with the once strange con- 
stellations, 4ooked into the heavens 
and felt that Mother Earth's greatest 
ocean was a friendly expanse. 

It’s not the first time that the 
useful tasks men have done 
in peacetime have been 
drafted to do the job of war. 


This is actually what hap- 
pened to the workers of 


Divisions, Subsidiaries, Affiliates 


* WESTERN CARTRIDGE COMPANY * 


America—and to Olin Industries. 
The time has now come when 
we can all pick up the tools for the 
job of peace once more. Soon, from 
the many mills and laboratories 
that make up Olin Industries, will 
come rolling, guns and ammuni- 
tion for sportsmen, roller skates for 
kids, flashlights and batteries for 
everybody. Then, too, there will 
be brass, bronze and other metals 
needed by countless manufacturers 
to create a thousand and 
one things to help make life 

more pleasant. 


Ouin INpDustTRi1Es, INc. 
East Alton, Illinois 


WESTERN BRASS MILLS * BOND ELECTRIC 


CORPORATION * WESTERN POWDER MANUFACTURING COMPANY * GOVERNMENT OWNED OLIN OPERATED TACOMA ALUMINUM 
DIVISION * UNITED STATES CARTRIDGE COMPANY (OPERATING ST. LOUIS ORDNANCE PLANT) ¢ LIBERTY POWDER COMPANY 


EQUITABLE POWDER 


170 


MANUFACTURING COMPANY °* 


TEXAS POWDER COMPANY 


COLUMBIA POWDER COMPANY * 


EGYPTIAN POWDER COMPANY 
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Scythe Stones 
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DISPLAYS 


These strikingly colored counter displays, 





featuring fast selling, popular assortments, 
are now available. Scythe stones, knife 


sharpeners, pocket hones and sharpening 
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rae om Manufacturers of GRINDING WHEELS AND OTHER ABRASIVE PRODUCTS 
laa JACKSON, MICHIGAN 
COMPANY Sales Offices Chicago - New York - Detroit - Pittsburgh - Cleveland - Cincinnati - Milwaukee - Philadelphia 
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Manufacturers, Jobbers 
Postpone Convention 


Announcement has been made In a bulletin to members of 
by George “A. Fernley, secretary-| the manufacturers’ association 
treasurer, National Wholesale| Mr. Rockwell stated that “this 
Hardware Assqciation, Philadel-| does not mean, however, that the 
phia, Pa., and Charles. Rock-| convention will be canceled, ‘as 
well, secretary-tyeasurer, Ameri-| the executive committees of both 
can Hardware Manufacturers | association’ have in the past 
Association» New Work City, that | week-unanimously voted"'to, meré- 
the annual joint «meetings of the|ly postpong the convention nazil 
two orgahizations normally held-| such®gime in the not far distant 
in October of each year have | future as transportation condj- 
been postponed but have not been | tions will wake possible the cus 
cancelled, ; tomary attendance.” 

*y 
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RASMUSSEN NOW VP sales, following three years of 
UNITED WALLPAPER service with the WPB in Wash- 
ington. He entered government 
service as Chief 6f the Wire & 
Rod Branch, WPB, Steel Divi- 
sion, and when he resigned was 
Deputy Director of the Steel 
| Division. Mr. Francis joined 
American Steel & Wire in 1915, 
|and served in. various sales ca- 
pacities before his appointment 
as assistant vice-president in 
1938. 


James H. Rasmussen was tre-| 
cently elected vice-president, 
United Wallpaper, Inc., Chicago, 


ZAPON DIV. ATLAS 
POWDER ADDS TO PLANT 


| Modernization and additions to 

plants and equipment in order 
to streamline production of peace- 
| time products, have been an- 
| nounced by the Zapon Division, 
| Atlas Powder Co., Stamford, 
| Conn. 





JAMES H. RASMUSSEN | PRESSED STEEL CAR 
| TO MANUFACTURE 
| MAJOR APPLIANCES 


Ill., in charge of sales and mer- | 
chandising. He had been general | Pressed Steel Car Co., Inc., 
sales manager of the Crosley | manufacturers of railway equip- 
Corp., Cincinnati, Ohio, for five | ment since 1898 has announced 
years. | its entry into the major appliance 

ae manufacturing business. The 


| Domestic Appliance Division of 
FRANCIS RETURNS TO | Pressed Steel Car Co., Inc., with 


AM. STEEL & WIRE offices in the American Furniture 
Harry M. Francis recently re-| Mart, 666 N. Lakeshore Drive, 
turned to the American Steel & | Chicago 11, Ill., will manufacture 
Wire Co., Rockefeller Bldg.,|a full line of major appliances. 
Cleveland, Ohio, and resumed his | First to be produced will be the 
duties as assistant vice-president, | electric range. 
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HARDWARE ACE Wibgpres 


“Prestline” products to be MAJOR BLISS GATES 
tested before being offered to the RETURNS TO ELECTRIC B | 
public will be sold through dis- | WACUUM CLEANER CO. ll 
tributors, with full protection in 
their territories, The number of 
distributors will be limited in 
line with production. c 


Major Bliss R. Gates, after a 
leave of absence of 39 months in 
service with the Army Air 











= Wit 
RUSSELL, GEN. MGR.; | strictic 
DAVIES, SALES MGR., | Contre 
WOOSTER BRUSH CO. | ee 
pee Archit 
W. R° Foss, president, The enltan: 
Wooster Brush Co., Wooster, conver 
Ohio, anneynced recently séveral | ll, 19 
appointments t6 official and ex- Chicas 
ecutive positions of the company. sions | 
Webster R. Russell is now gen- sist 0! 
eral manager, Herbert SDavieés, of the 
sales manager, and Stanley “R, to the 
Welty, treasurer. Other officials commi 
of thé company are: €;°Py Foss, ernors 
vice-president and legal officer; Tuesdi 
O. H. Foss, vice-president in nual 
charge of export and specialty Wedne 
business; L. M. Rhodes, vice- That : 


president in charge of produc- MAJ. BLISS R. GATES for Ch 





tion, and E. Shibley, séeretary. held. 
Forces, has returned to the Elec- 
tric Vacuum Cleaner Co., Cleve: Ww 
land, Ohio, as regional manager Mi 
of the metropolitan New York EI 
and New England divisions, with EI 
headquarters in New York City. a W 
Having been with the company 
over 30 years, he was New Eng- has ze 
land division manager for Pre § Po@tm 
mier, with headquarters in Bos § * 4°? 
ton, before entering the army. He § ™#4#0m 
compa 


was with the Training Command 
of the AAF, Santa Ana, Cal., for and m 
two and a half years, and spent sales n 
some time with the Air Technical 
Service Command, in the admin- 
istration of contracts to manu 
facturers. 





WEBSTER R. RUSSELL 


MOHAT SERVICE MGR. 
IN CLEVELAND FOR 
FRIGIDAIRE 


C. O. Mohat, formerly service 
contact man for the Cleveland 
district, has recently been ap- 
pointed service manager of that 
division. for General Motors 
Corp., Frigidaire Divison, Day- 
ton, Ohio. He has had 19 years’ 
experience as'a salesman, service 
man and service manager for 
Frigidaire and various Frigidaire 
HERBERT 8. DAVIES distributors. 
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Builders Hardwaremen Meet 


In Chicago, Oct. 9-11, 1945 


With the partial lifting of re- 
strictions on travel, the National 
Contract Hardware Association 
and the American Society of 
Architectural Hardware 
sultants will hold their annual 
convention on Oct. 9, 10 and 
ll, 1945, at the La Salle Hotel, 
Chicago, Il]. Except for the ses- 


sions on Oct. 9, which will con- | 


sist of committee meetings, all 
of the conferences will be open 
to the industry. NCHA executive 


committee and board of gov- | 


ernors meetings will be held 
Tuesday afternoon and the an- 
nual meeting will be held 
Wednesday morning at 9 o’clock. 
That afternoon a closed session 
for Chicago distributors will b 
held. ’ 


Con- 


| Executive committee and board 


|of governors’ meetings will be | 


| held Wednesday evening by the 
| American Society of Architectur- 
|al Hardware Consultants. Thurs- 
| day morning the annual meeting 
| of the ASAHC, open to industry, 
will be held. The annual dinner 
will be held Thursday evening at 
7 p. m. in the Grand Ball Room 
| of the La Salle Hotel. 


| Reservations should be sent to | 


| John R. Schoemer, 
| secretary-treasurer of both asso- 
| ciations, 420 Madison Ave., New 
| York 17, N. Y. W. E. Peterson, 
| Shapleigh Hardware Co., St. 
| Louis, Mo., wholesalers, is presi- 


| dent of the NCHA and Carl D. 


executive | 


department since 1934, and a di- 
rector since 1936, Mr. Milliken 
also became affiliated with Her- 
cules in 1915. 
connected with Hercules in 1926, 
with the acquisition of the Vir- 
ginia Cellulose Co., of which he 
| was president. Subsequently he 
| was made general manager of the 
| cellulose department; elected a 
| director in 1932; general man- 


| ager of paper making, chemical | 
and -was | 


department, in 1937, 
elected vice-president in 1943, 


| ARMSTRONG 
MGR. SCHAEFER, INC. 


| J. L. Aymstrong has recently 


|been appointed general sales 
manager, Schaefer, Inc., manufac- 
| turers of low temperature frosted 
|food and ice cream cabinets, 
| Minneapolis, Minn. Mr. Arm- 


| strong has had over 12 years’ ex- | 


Himes, Carl D. Himes, Inc., Day- | 


| ton, Ohio, president of ASAHC. 








WARD, ASS’T. SALES 

MGR. HOME RADIOS 

ELECTRONIC CORP. 
Electronic Corp. of America, 
45 W. 18th St., New York City, 
has recently announced the ap- 
pointment of Thomas W. Ward 
as assistant sales manager for the 


nationwide introduction of the |* 


company’s line of home radios 
and musical novelties. Formerly 
sales manager for Warren Norge 





THOMAS W. WARD 


SEPTEMBER 13, 1945 


Corp., and appliance buyer for 
Bloomingdale’s, during World 


executive. 


AURORA EQUIPMENT 
FORMS SEPARATE 
DIV.—EQUIPTO 


The sheet metal sales and 
manufacturing departments of 
Aurora Equipment Co., Aurora, 
Ill., have been formed into a 
separate division known as 
| Equipto. Né changes in person- 
| nel or policy are involved. 








HERCULES POWDER CO. 
ANNOUNCES PROMOTIONS 


The Hercules Powder Co., Wil- 
| mington, Del., recently announced 
| the election of William R. Ellis 
| and Mahlon G. Milliken as vice- 
presidents and members of the 
executive committee, and Philip 
B. Stull, now a vice-president, 
| to the executive committee. Mr. 
| Ellis joined the company in 
| 1915, became general manager, 
| explosives department in 1936 
| and director of the company in 
| 1937. Having been general man- 
|ager of the cellulose products 





War 11, he served the Republic | 
Aviation Corp., as a procurement | 


j 








| 
| 


| 
| 
| 
| 


J. L. ARMSTRONG 


| perience in sales, sales promo- 
| tion, and advertising work in the 
Twin Cities. 


WARD, V.P. CELANESE 
| PLASTICS CORP. 
Edward W. Ward was recently 
elected vice-president, Celanese 
Plastics Corp., subsidiary, Cel- 
anese Corp. of America, 180 
Madison Ave., New York City. 
|He was formerly general sales 
manager of the subsidiary, and 
prior to that was sales manager 
of Celluloid Corp., having been 
associated with it for 24 years. 





Mr. Stull became | 


GEN. SALES | 


A. L. HAGER, PRESIDENT 
HAGER HINGE MFG. CO. 
Archer L. Hager was recently 
president, C. Hager & 
Hinge Mfg. Co., 2351 


elected 
Sons 





ARCHER L. HAGER 


Bea ee 





Dekalb Louis 4, Mo., 
| succeeding the late Richard G. 
Hager. Other officers elected at 
| the same time are: Frank S. 
| Hager, vice-president; Ralph J. 
| Hager, treasurer, and J. Withnell 
| Hager, secretary. 


TELEOPTIC BUYS FOG & 
* ROAD KING LIGHTS 


The Teleoptic Co., Racine, 
Wis., manufacturers of teleoptic 
directional signal lights, Sattler 
recorders, and Tel-Air component 
parts, has retently purchased 
from Winzeler Mfg. & Tool Co., 
Chicago, its driving light divi- 
sion, makers of the Fog King 
and Road King lights. In the 
future both these lights will be 
manufactured at  Teleoptic’s 
Mound Ave., plant in Racine, 
Wis. 


FORM GEO. B. HENNE 
CO. IN PHILADELPHIA 


George B. Henne, president, 
has recently announced the or- 
ganization of the George B. 
Henne & Co., Inc., 1610 North 
St., Philadelphia 30, Pa., manu- 
facturers of metal door and win- 
dow hardware, marine joiner 
hardware, railroad hardware, and 





builders’ hardware specialties. 
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Forstner Auger Bit Sold 


To Connecticat Valley Mfg. 
By Progressive Mfg. Co. 


Announcement of the sale of 


counterbore, a countersink, 


the “Forstner” auger bit to The} a wood plug cutter for making 


Valley 
Conn., 


Mfg. 
has 


Connecticut 
Centerbrook, 


Co. of Torrington, Conn. 

The sale of the “Forstner” bit 
puts both companies in stronger 
positions to serve the hardware 
wholesaler, mill supply distrib- 
utor and industry. The Progres- 
sive Mfg. Co., whose principal 
product has always been metal 


Co.., | 
been | by boatbuilders. 
made by The Progressive Mfg. | 

| bit 


fastenings, will now concentrate | 


machine screws, bolts 
similar specialties. The Connecti- 
cut Valley’ Mfg. Co. is now able 
to furnish a well rounded line 
of specialty auger bits, which it 
will continue to supply through 
wholesale hardware and mill sup- 
ply distributors. 

Connecticut Valley has built 
its reputation with “Convalco” 
expansive bits, two of which 
with extra cutters—will bore 
holes from % to 5 in. in diam- 
eter—each bit boring any size 
hole within its capacity. Con- 
necticut Valley has been making 
the “Clark” expansive bit for 
over 50 years. In 1913 it intro- 
duced the improved “Wright” 
expansive bit which has the 
added feature of a direct-reading 
micrometer adjustment. Both the 
“Clark” and “Wright” bits are 
offered in the present Convalco 
line. To these products Connecti- 
Valley 1921, a 


cut added, in 


and | 


matching dowels, all widely used 


Acquisition of the “Forstner” 

by Connecticut Valley en- 
ables that company to provide a 
major variety of specialty wood 
boring tools. The “Forstner” bit 
is used by pattern shops, home 
craftsmen, furniture and other 
wood-working plants and cuts 
from a circular rim, so that the 
workman can start a hole from 
any angle he chooses, or bore 
any are of a circle. Both hand 
brace and machine shanks are 
provided. 


COOPER MGR. SALES 
STEAMSHIP SECTION 
YALE & TOWNE MFG. CO. 


S. Ira Cooper has recently 


| been appointed manager of sales, 


steamship and waterfront section, 
The Yale & Towne Mfg. Co., 
Stamford, Conn., with offices in 
the Chrysler Bldg... New York 
City. 
Cc. L. OWENS GEN. 
SALES MANAGER 
PHILIP CAREY MFG. 


C. L. Owens has recently been 
selected general sales manager, 
Philip Carey Mfg. Co., Lockland, 
Cincinnati 15, Ohio. Mr. Owens, 
who has been with the company 


and | 


| Carey company 





Cc. L. OWENS 

18 years, was first with his 
father’s building and contracting 
company, The F. W. Owens Co., 
Louisville, Ky. He joined the 
as a salesman 
and has since held the following 
positions: special representative, 
branch manager in Omaha, Chi- 
cago and Cincinnati, and assis- 
tant general sales manager. 





GORDON MGR. AUGUSTA 
BRANCH, PITTSBURGH 
PLATE GLASS CO. 


W. F. Gordon has recently 
been appointed manager, Au- 
gusta, Ga., branch, Pittsburgh 


Plate Glass Co., 632 Duquesne 
Way, Pittsburgh, Pa. He joined 
the company in 1942 at Augusta 
as sales representative and he 
succeeds C. V. Bailey, now paint 


| tional research 


department manager, in Atlanta, | 





ADMIRAL CONSOLIDATES 
MAIN OFFICES AT 
PRINCIPAL PLANT 


Admiral Corp., 3800 Cortland 
St., Chicago 47, Ill., has recently 
consolidated its main offices at 
the above address, and the space 
previously occupied at 444 Lake 
Shore Drive will be taken over 
by Appliance Distributors, Ine. 
Extensive remodeling at the 
Cortland St. plant is in progress, 
and when completed will include 
a model kitchen, special display 
and testing quarters, and addi- 
engineering ac- 
commodations. 


FREIMANN, ASS’T. 
COMMERCIAL SALES MGR. 
FRIGIDAIRE DIVISION 


A. C. Freimann has recently 
been appointed commercial sales 
manager, Frigidaire Division, 
General Motors Corp.; Dayton, 
Ohio. Mr. Freimann, having been 
with Frigidaire for 18 years, for- 
merly headed the division’s prod- 
uct development and application 
department. 


LA FRANCE OMAHA 
MGR., GE APPLIANCES 


C. H. La France has recently 
been seleeted local manager, 
General Electric Co., Bridgeport 
2, Conn., new appliance sales 
office, opened at Omaha, Neb 
He was home laundry equipment 
specialist for the company at 
Cleveland for 12 years, and in 
1942 was in charge of a war 
project in Bridgeport. 











CAMILLUS CUTLERY HONORS HARRY K. ZUST 60TH ANNIVERSARY: To mark the 60th anniversary of the associa 
tion of Harry K. Zust, second vice-president, The Camillus Cutlery Co., 60 E. 42nd St., New York 17, with that organization 
and Adolph Kastor & Bros., associates and friends toasted his health at the Waldorf-Astoria, New York City, on Aug. 23. 
William D. Wallace, first vice-president and general manager of the factory, was toastmaster. Sylvan Gotshal, secretary and 
director of the company and a member of the legal firm of Weil, Gotshal & Manges, representing Alfred B. Kastor, chair- 
man of the board of the Camillus company, presented the honored guest with a bonus check from the officers and board and 
a gold fountain pen and pencil from all of his associates in the organization. Alton B. Hourin, superintendent of the factory 
presented an album containing the signatures of all officers, executives and employees of the company to Mr. Zust. George 
H. Harper, National Enameling & Stamping Co. and first vice-president of the Old Guard brought greetings of that organiza- 
tion. Other speakers were: Bruce Keener, Jr., president, C. M. McClung & Co., Inc, Knoxville, Tenn., hardware wholesalers; 
Robert N. Kastor, sales manager and treasurer; Benjamin A. Levett, attorney; Messrs. August and Sigmund Kastor, members 
of the original firm and brothers of Adolph Kastor; Maj. H. Edgar Zust, U. S. Army, son of Mr. Zust; and Mr. and Mrs. Zust. 
The honored guest, who is vice-president of the Old Guard and a member of the HARDWARE AGE Fifty Year Club, is in 


the center or the head table. 
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The Clear, strong, easy-marking, 
all-around Marker. 
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BASSICK 
“DIAMOND DART’ 


The famous patented two-level 
ball race construction combines 
easier swiveling with economy. 

Two sizes of these popularly-priced quality 
casters will take care of a big part of your 
customers’ needs. When you sell these 
better, medium-priced casters, you make a 
profit and assure customer satisfaction, 














“Diamond Dart"’ Casters fit Bassick De- 
tachable Metal Bed Caster Sockets. Sockets 
are packed separately. They make it pos- 
sible for you to take care of metal bed 
Caster requirements without a large, slow- 
moving inventory of casters with springs 
attached. Available in limited quantities 
from your jobber. 

THE BASSICK GOMPANY, Bridgeport 2, 
Conn. Division of Stewart-Warner Corpo- 
ration, Chicago, Ill. Canadian Division: 
Stewart-Warner-Alemite Corporation ‘ of 
Canada, Ltd., Belleville, Onc. 


Bassick 


MAKING MORE KINDS OF CASTERS 
. .. MAKING CASTERS DO MORE 





a eS 


THAT MAKE 


THE FINEST 


STEEL TAPE 
4\, RULE 


Unsurpassed 


4, accuracy 


Graduations 
both sides 


Simple 
replaceable 
blade 


Direct 
Chrome plated 
reading inside 
case 
measure 


Positive’ 
lever 


lock 


MASTER RULE MFG. CO., INC. 
815 E. 136 ST., NEW YORK 54, N.Y. 
BRANCH: P. 0. BOX 1587, OAKLAND, CAL. 


MASTER 
aioaluas 
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the NAME WOMEN KNOW! 


Liven housewares sales with VACULATOR — the 
consumer-accepted “best-seller”! FAIR-TRADED 
for FULL profits; backed by POTENT ADVERTIS- 
ING in leading magazines to millions of home- 
BEAUTIFULLY DESIGNED for eye- 
appeal; made with PYREX brand glass; and 
equipped with the new DUTCH eclothless coffee 
filter. For the best in coffee makers, feature VACU- 
LATOR— Coffee Maker specialists exclusively! 


makers; 








The PLAN Behind The PRODUCT! 





TRADE MARK REG. 


Aggressive PROMOTION! 
Distinguished DESIGN! 


< 


ae 


a 
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IN A CLASS BY ITSELF! 


DUTCH fan 


The biggest “LITTLE” thing in coffee 
makers! No cloth or paper; can’t pop-up 
or fall-out. Made of sparkling china — 
virtually unbreakable. Fits ALL standard 
makes. It’s R-E-D HOT! 






VACULATOR ;-: CHICAGO 4G, 





Pree! 


DISPLAY 
DISPENSER 
STOPS the pros- 
pect; TELLS the 
story; MAKES 
the sale! 
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Sowing the Seed for Tomorrow’s Sales 


In a well-diversified group of leading magazines, West 

Bend is telling America’s homemakers about the Trig 

Singing Tea Kettle, West Bend Drip Coffee Maker, 

Vacuum Type Coffee Maker, Waterless Cookware, Baby 
1 


Bottle Sterilizer, Gift Ware, Brides’ Sets and dozens of 
other houseware items to make life easier and kitchen 
duties more enjoyable. 


Timed to coincide with West Bend’s conversion back 
to cooking utensil manufacture during the late summer 
and fall months, this advertising is helping build up a 
preference for West Bend. 


Because of a ‘plant expansion program last year, the 
West Bend Aluminum Co. today is in a position to swing 
into production of utensils as materials and manpower 
become available — without interfering with continuing 
war production, 


You will want to cash in on West Bend’s National Ad- 
vertising—include West Bend leaders in your future plans! 


WEST 


Ww: 2.3 TT. we oe ee ee 














Get Bigger Holiday Profits 
With Fast-moving X-acto 








ALL-PURPOSE CRAFT 
KNIFE MAKES IDEAL 
GIFT FOR BOYS, GIRLS, 
AND DADS 


Every man and boy (plenty of 


SCALPEL-SHARP BLADES 


girls, too!) in your town is a cus- 
tomer for X-acto— it’s first choice 
in the field for model-making, 
artists, and all kinds of hobby- 
craft. With its three sturdy safety 
handles and 10 scientifically de- 
signed, interchangeable blades, 
X-acto is the knife of myriad 
uses, the knife that keeps bring- 
ing you additional sales of knives 
and blades, day in, day out, year 





after year. 











X-acto Tools, Too! 


The wide popularity of X-acto 
Knives had created a demand for 
other hobbycraft tools with the 
same dependable precision. So 
far, these are available: X-acto 
Sander; X-acto Planer; X-acto 
Drill Holder and Pin Vise; 
X-acto Hobbycrafters’ Saw; 
X-acto Balsa Stripper. More 
sales, more profits, for you! 











YEAR-ROUND GIFT SALES IN ST. LOUIS 


“We've done a big gift business with 
X-acto,” writes Pat Morrissey of Ace Model, 
Airplane Company of St. Louis. “Even 
between holidays there’s always some 
occasion for gift-giving and the X-acto 
Knife Chests make a welcome and differ- 
ent gift.” Could be in your town too! Be 
sure to display your X-acto dealers’ sign! 
KNives 


X-ACTO inci: 


X-acto Crescent Products Co., Inc. 
440 Fourth Avenue, New York 16, N.Y. 

















a a ee ere ee 


*Reg. U.S. Pat. Off. 
(ene om eeneneseeoens 
' Alfred Field & Co. (Sole Distributors in the Hardware Field) I 
i 93 Chambers Street, New York 7, N. Y. 4 
| Please send me complete information on X-acto i 
1 Knives and Tools. i 
' i 
Ge Gah ob ene hs os sac cakes in bib web ca Voeue eh oak . 
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| the Winchester Repeating Arms 
Co., New Haven, Conn. 


| mer Simmons Hardware Co., St. 


| Dallas, 


| Hardware Co. 


OBITUARIES _ 








Henry Disston Passes at 70; 
Former Head Henry Disston Sons 


Henry Disston, 70, former pres- 
ident and chairman of the board 
of Henry Disston & Sons, Inc.. 
Tacony, Pa., died recently in a 
hospital at Bar Harbor, Me. Mr. 
Disston, who attended the Mas- 
sachusetts Institute of Technol- 
ogy, was the grandson and name- 
sake of the firm’s founder. He 
became president of the company 
in 1930, succeeding Frank Diss- 
ton, a cousin, and retained that 


office until 1939, when he be. 
came chairman of the board. An. 
other cousin, S. Horace Disston, 
succeeded him as president in 
1939. Mr. Disston was a men- 
ber of the Philadelphia and New 
York Racquet Clubs, and main. 
tained a large hunting lodge in 
Thomasville, Ga., for many years 
His survivors include his widow 
and sister. 








FRANK MAPPES 


Frank Mappes, 76, 
vice-president and general mana- 
ger, Emery Hardware Co., Brad- 
ford, Pa., died recently at the 
home of his daughter in St. 
Petersburg, Fla., with whom he 
had been residing after his retire- 
ment several months ago. He had 
been with the hardware business 
for more than 50 years, 21 of | 
which he was with Emery Hard- 
ware Co. He started his career | 
as an errand boy in Cincinnati, | 
and then moved on to Newport, 
Ky. In Oklahoma City, Okla., he | 
built his first large store, person- 
ally teaching his employees the | 
business. He had stores then in | 
Tex.: Columbus, Ohio; | 
Charlotte, N. €.; Lawrence, | 
Mass.; and other places, before | 
he was named store engineer and 
business counsellor for Emery 
Hardware Co., in 1924. Prior to 
his affiliation with the Emery 
he had been for 


five years consulting engineer for 


formerly 


Active in civic affairs in Brad- 
ford, he organized the Retail 
Credit Bureau of which he was 
president for seven years. He 
was president of the Chamber of 
Commerce for two terms and 
president of the Pennsylvania & 
Atlantic Seaboard Hardware As- 


sociation for two years. 


ALBERT T. HACKL 
Albert Theodore Hackl, Bar- 


tow, Fla., salesman and later 
Florida sales manager for the for- 


Louis, Mo., died suddenly at the 
Bartow General Hospital. In 
1918, Mr. Hackl enlisted in the 
Army, and in 1924 was appointed 
captain in the 116th headquarters 
battery of the National Guard. 
After serving Simmons Hardware 
Co., he organized his own hard- 





}one term on the City 


ware business. He was engaged 
in the real estate business in 
Bartow, years, and de. 
veloped a trailer park, and 
Hacklake and Meadovista sub 
divisions. Mr. Hackl was a charter 
member and first president of 
Bartow Kiwanis club and served 
Commis 
sion. His survivors include his 
widow, a daughter and a son. 


for nine 


E. M. INGRAHAM 


E. Morton Ingraham, 65, vice- 
president, E. Ingraham Co., Bris 
| tol, Conn., died recently at his 
summer home in Clinton. He was 
a great-great-grandson of Elias 
Ingraham, founder of the In 
graham Co., manufacturers of 
clocks and watches in 1831. 


TRUMAN M. CURRY 


Truman Minor Curry, 83, re 
tired president of Smith Worth- 
ington Co., New York City, har- 
ness and saddle makers, died re 
cently in the White Plains, N. Y. 
hospital, after a long illness. He 
was a member of the Sons of the 
American Revolution. He is sur 
vived by two sons, a brother, and 
three sisters. 


M. SHAKESPEARE 


Monroe Shakespeare, 46, presi- 
dent and general manager, 
Shakespeare Co., Kalamazoo, 
Mich., manufacturers of fishing 
tackle, died recently from a lung 
infection. In 1940 he became 
president of the National Small 
Businessmen’s Association, and 
in 1937 was elected to the Kala- 
mazoo City Commission. Mr. 
Shakespeare was also vice-presi- 
dent of the Associated Fishing 
Tackle Manufacturers. He is sur 
vived by his widow, two daugh 
ters, and his father, William 
Shakespeare, Jr. 
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RE AGE 


RICHARD G. HAGER 


Richard G. Hager, president, 
C. Hager & Sons Hinge Mfg. Co., 
2451 Dekalb St., St. Louis 4, Mo. 


died recently as was briefly re- 





RICHARD G. HAGER 


corded in the Aug. 30th issue of 
HarpwareE Ace. He had been 
associated with the company 47 
years, working until the very day 
he passed away. He graduated 
from Princeton University in 
1898, was elected secretary of the 
company in 1904 and became 
president in June, 1943. During 
his connection with the company, 
he became thoroughly familiar 
with every function of the busi- | 
ness, and spent many hours in 
the plant. Mr. Hager was a sales 
representative for many 


years, | 


and recently had done much of 
the company’s buying. 


WILLIAM HILL 


William Hill, 83, former presi- 
dent Collins Co., tool manufac- 
turers! Collinsville, Conn., died 
recently after suffering a heart 
attack. Since he retired in 1922, 
he has been living in Portland. 
Me., with a son, Wilbur. He is 
another son. 


also survived by 


and a daughter. 


ALEXANDER F. STOEGER 
Ale xander F, 


president, Stoeger 
Arms Corp., 507 Fifth Ave., 
New York City, distributor of 
arms and ammunition, died re 
Mr. Stoeger was a vete- 
ran of the Spanish-American 
War, and the Boxer Rebellion. 


Stoeger, 79, 


founder and 


cently. 


GEORGE E. McNIEL 
George Edward MeNiel, 62, de 
manager, Richards & 
Conover Hardware Co., whole- 
sales, Kansas City, Mo., for 22 
years, died recently at his home. 
He is survived by his widow, two 


partment 


sons, and a daughter. 


CHARLES KOEHRING 

Charles Koehring, 82, owner 
and manager of Koehring Stove 
Appliance & Hardware Store, In- 
dianapolis, Ind., died 
Survivors include a daughter, a 
son, one brother and two sisters. 


recently. 








NEW SAFETY COLOR. 
CODE FOR MARKETING 
PHYSICAL HAZARDS 


The American Standards As- 
sociation recently announced 
publication of a new safety color 
code for marking physical 
hazards, to unify on a national 
scale the colored markings used 
to warn employees of certain 
physical dangers to be avoided, 
mark the location of safety equip- 
ment and identify other protec- 
tive equipment. Copies may be 
had from the American Stan- 
ards Association, 70 E. 45th St., 
New York City 17, for 25 cents 
each. 


TWO WPB EXECUTIVES 
RESIGN TO RETURN 
TO FORMER POSITIONS 
Frank S. Whiting has resigned 
as chief of the Furniture and 
Household Goods Branch, WPB, 


but. will continue as consultant 


associated with it for 20 years be- 
fore WPB in March, 
1944, 

S. Gordon Starr, who joined 
WPB in July, 1942, has resigned 
to rejoin Onondaga Pottery Co., 
Syracuse, N. Y., in an executive 
capacity. 


joining 





ANNOUNCE SEVERAL 
TYPES OF DDT 
INTERIOR FINISHES 


John Marshall, chemical direc- 
|tor, fabrics and finishes depart- 
ment, E. I. du Pont De Nemours | 
& Co., Inc., Wilmington, Del., has 
announced several types of DDT 
interior finishes for the control of 
| most insect pests in restaurants, | 
| stores, hotels and homes, which | 
| will retain their effectiveness for | 
at least a year. Insects only have | 
|to crawl across a DDT painted | 
surface to pick up the micro- | 
| scopic quantity necessary to kill 















them. Du Pont will not release | 





to the director of the division. | ' : 
Mr. Whiting has returned to his | ' DDT finishes to the Caneumes j 
service | 


former position as vice-president | until toxicological and 
and director of the American | tests prove beyond question its | 
Furniture Mart Building Co., | suitability for household and in- | 
Inc., Chicago, Ill., having been | stitutional uses. 
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Keen edges, smooth-working blades, 
fine cutlery steel, handsome finish —from 
point to point Camillus knives are right. 
These features—plus modern merchandis- 
ing, satisfactory profits, and volume pro- 
duction assure you that you'll get the 
most out of your pocket knife business 
by selling the fine, top-quality line 
made by Camillus Cutlery Company, 
New York 17, N. Y.—a business 
founded in 1876 by Adolph Kastor, 
“Sato 





CAMILLUS 


AAS FAs EDGE 












Cordage for Civilian Use 
Will Continue Scarce in “45 
Warns The Cordage Institute 


Very remote are the prospects | obtain even in the last part of 
for any increased quantities, or | 1945. 
improved qualities of cordage, 3. Some additional quantities 
for civilian use until at least the | of Manila rope may be available 
end of 1945 reports J. S. Me-| for civilian use in 1946 but prob- 
Daniel, secretary, Cordage Insti- | ably not exceeding 40,000,000 or 
tute and Cordage & Twine In-| 50,000,000 lbs. during the year 
dustry Council, New York City.| (or not over 50 per cent of an- 
However, beginning Jan. 1, 1946,| nual pre-war sales). 
there should be slight increases! 4. Sisal rope must be utilized 
in cordage — other than substi-| by civilians to a large extent in 
for civilian use. However, | 1946. 
there will even then be little or 5. There will be no hard fiber 
no Manila cordage except for| wrapping twines, made of cord- 
most essential uses, but normal | age grade fibers, until some time 
conditions can be expected some | in 1946. 
time in the latter part of 1946. 6. WPB Order M-84 will like- 

Summarizing the situation Mr. | ly continue in effect until 1946, 
McDaniel points out: with probably some changes in 

1. Heavy government require-| the first six months of that year. 
ments will continue for another 
three to six months. 

2. Jute rope will disappear | 
from the picture early in 1946 
and, while the only rope avail- 
able for many civilian uses so | 
long as WPB Order M-84 is un- 
changed, it may be difficult to 


tutes 


ROY ANDREE DIRECTS 
CONLON SALES 
Roy E. Andree, has recently 
been named director of sales for 
the Conlon Corp., Chicago, IIl., 








Soll 


SILEX STARTS NEW DISTRIBUTION FRANCHISE PLAN. 
The Silex Co., Hartford 2, Conn. hae recently announced a 
change in its basic distribution procedure. Hereafter, whole- 
sale sales of the company’s products will be handled by a 
limited number of selected distributors, operating under a 
franchise agreement... The company, under the terms of this 
franchise, commits itself to a policy of intensive cooperation 
with its appointed distributors, and once the selected dis- 
tributors are designated, no others will be added. The sales 
to all classes of retailers are handled through the franchise 
distributors, who will be in a position to render closer and 
more detailed service to the individual outlets. Shown left 
to right: Charles Wilson, Silex district manager; William 
George Steltz, president; Roy G. Geppinger, assistant sales 
manager; and John Regnery, buyer, Supplee Biddle Co.. 
Philadelphia. Pa. 
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| advertising and 





| Rohm & Hass Chemical Co., who 
| stated that this spray kills all 


manufacturer of household wash- 
ers and ironers. He was formerly 
divisiog assistant to the vice- 
president and director of the 
Electric Household Utilities 
Corp., and president and djrector 
of its Meadows Mfg. Co., sub- 


sidiary. A. T. Blakemore, former 


electric household sales super- 
visor is executive assistant, and 
George Conley, formerly with 


Bendix Aviation, and the Bristol, | 


Pa., plant of Henry J. Kaiser, is 
chief engineer. 


SCHERMERHORN AND 

O’CONNOR MEMBERS 
TARIFF BOARD 

J. H. Schermerhorn, president, 


Joseph Dixon Crucible Co., Jer- 
sey City, N. J., and D. Joseph 


O’Connor, vice-president The 
Acme Shear Co., Bridgeport, 
Conn., were recently elected 


board members of the American 
Tariff League, New York City. 


APEX, CHICAGO SALES 

MEETING, AUG. 10-11 

The Apex Oil Products Co., 
Minneapolis 11, Minn., recently 
held a two-day sales meeting at 
the Maryland Hotel, Chicago, III. 


| Mal Whitfield, Chicago, Harp- 






| FRANKLIN HEADS SALES 
| INSECTICIDES, PLANT 
| FOOD FOR McCORMICK 


D. Murray Franklin recently 
joined McCormick & Co., Inc., 
Baltimore, Md., to supervise sales 








| 


D. MURRAY FRANKLIN 


| 
é ’ 
|and promotion of the company’s 
garden and household insecticides 
}and plant foods through the 
| hardware, seed and horticultural 
|markets. Mr. Franklin, who is 
| known as a radio and newspaper 
| garden editor, was director of the 


ware AcE, the first speaker, dis-| Victory Garden School of the 


cussed hardware jobbers versus | 
chain stores. He was followed 
by Lee Braund, company’s new 
sales manager, who explained the 
sales program 
that he and Wilson Barrett, Wil- | 
son Barrett Agency, Kalamazoo, 
Mich., have outlined for Apex. 
Dr. Virgil Brazier, Tulsa, Okla., 
showed films and made an in- 
teresting talk on crude oil and 
refining. D. D. T. and Lethan 
fly spray was the topic chosen by 
Jphn Mueller, specialist from 


flies as well as some valu- 
able insects. H. A. Mayor, presi- 
dent of Southwest Grease & Oil | 
Co., ‘explained’ how ‘lubricating | 
greases are made, and John | 
Baird, Lubri Zol Corp., Cleve- | 
land, Ohio, contributed some in- | 
teresting comments on_ heavy | 
duty oils and additives. Howard | 
Hornibrook, president of Apex, | 





| and Messrs. Braund and Barrett, | 


discussed motor and tractor oils 
and farm products. Later Mr. | 
Hornibrook addressed the assem- 
blage on Apex’s plans for the fu- 
ture, including some new prod- | 
ucts and ideas, which have been | 
developed by the company. The 
business meeting was closed with 
a question and answer open 
forum, summing up all that had | 
been discussed after which din- 
ner was enjoyed by the 25 ad- 
vertising and oil men. 








lin 1930. 


University of Baltimore during 
the 1943 season. 





MID-WEST ABRASIVE 
MOVES OFFICES TO 
OWOSSO, MICH. 


The new headquarters of the 


Mid-West . Abrasive Co., have 
been established in Owosso, 
Mich. Construction of these 


offices began last fall, and now 
the transfer of the headquarters 
from Detroit has been accom- 
plished. The company was or- 
ganized in Detroit in 1929, and 
began its first production there 
Later the company 
opened its plant in Rochester, 
Pa., and in 1940 the Owosso plant 
was placed in operation. 





NATIONAL SILVER 
NAMES FOUR SALESMEN 


Four new sales representatives 
have recently joined the New 
York City and Chicago offices of 
National Silver Co., 295 Fifth 
Ave., New York City. They are 
Bert Pell, Arthur Korf and David 
S. Krane, with the New York 
staff, the latter in Long Island, 
and other areas in and around 
New York, and Ralph Kurson on 
the Chicago staff. He will oper- 
ate in Chicago and designated 
sections of Illinois and Minne- 
sota. 
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AVAILABLE NOW! 


Triple -TFotected 
PLASTEEL 


ROOFING 
FOR FARMS 





AVAILABLE NOW—is good news! 
Summer storms have shown the need 
for farm building repairs. Next to 
quality, immediate delivery is a most 
important factor. For there’s no 
trouble like roof trouble and alert 
dealers know it’s wise to be prepared 
with stock on hand—especially 
PLASTEEL. This industrial type roof- 
ing defies all climatic and corrosive 
conditions. PLASTEEL is made of 
high strength steel sheets that are 
scientifically treated and covered 
with weather-tight asphaltic plastic, 
which needs no paint, no repairs, no 
maintenance. Then, for extra beauty 
and permanence the plastic is coated 
with pure mineral mica. TRIPLE- 
PROTECTION! That’s why 
PLASTEEL ROOFING is best for 
farmers, best for dealers, and best 
of all—it’s AVAILABLE NOW! 


For Details, See or Write 
Your Distributor TODAY. 


Protecte Steet Propucts 


JASHINGTON - PENNSYLVANIA 


SEPTEMBER 13, 1945 
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Save time where time counts. Thread- 
ing, cutting off, and reaming pipe by 
hand... too slow... too costly these 
days. The Oster “PIPE MASTER” 
does the work faster, better and at 
LOWEST COST! 


It’s a COMPLETE, power driven, 
portable machine fully equipped 
with built-in die-head, cutter and 
reamer. Light in weight. Easily car- 
ried by two men. Regularly furnished 
for bench use but can be equipped 
with either stationary steel stand or 
all steel wheel stand at extra cost. 


Standard range is 4%” to 2” pipe. Extra 


range %” pipe. With drive shaft, 24” 
to 6” pipe. Bolt range %” to 1%”. 
Extra bolt range 4%” to 4”. 


Put this money-saving, money-mak- 
ing machine to work for you NOW! 
Ask your wholesaler or write us. 


TIME SAVER! 





| THE OSTER MFG. COMPANY 
| 2028 E. 61st St. « Cleveland 3, Ohio, U.S. A. |. 


| Send me complete details and catalog on | 
| the No. 502 "PIPE MASTER" Power Pipe and | 


Bolt Threading Machine. 


| 
COMPANY am cal teh | 
! 
l 
I 
! 
{ 


me ee ae ee eee ee ee 





"PIPE MASTER’ 


Threads pipe from 3 to 6 times 
FASTER than Hand Threading 
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Planet Jr. 


Results support the name 


Every feature of every item in the complete Planet Jr. line 
of specialized Seeding, Fertilizing, and Tillage equipment 
for hand, horse, or tractor is designed to make the grower's 
work easier and better. . . help him grow more with less effort. 


That’s why farmers and gardeners insist on the name— 
Planet Jr.—and it’s your opportunity to take advantage of 
every kind—an opportunity you cannot afford to miss. 


Find out how Planet Jr. fits into your picture—write for 
full information now ! 


REG. U. S. PAT. OFF, 


LLEN & CO., INC. 
STREET, PHILADELPHIA 40 


Planet Jr. 


AN SEEDING, FERTILIZING 


R HAND. HORSE, OR TRACTO 


the reputation Planet Jr. has built up among growers of 





You'll be Getting 


RUBBERMAID Soon! 
cd 


Our plant switched from war to peace produc- 
tion quickly after V-J Day. Rubbermaid 


Houseware is being produced again in steadily 


















increasing volume and stocks are being built up 






as quickly as possible, to permit resumption of 







shipments. Because our plant capacity has been 





doubled during the war, there will 








be minimum delay in delivering 


orders. 





For the present, production is 





being confined to the items that are 





















in greatest demand. That includes 


the following: 
e Stove Top Mats 
¢ Drainboard Mats 


Bathtub Mats 
Dish Drainer Baskets 





Sink Strainers 
e Plate & Bowl Scrapers 





Other items will be put in produc- 
tion as fast as possible. 


In our speedy reconversion we 





Dish Drainer have made no compromise on 
quality. Only high-grade materials 
are being used in Rubbermaid. 





Among these are some developed 
Siok Straleer during the war which have proved 





—_ superior to prewar materials. You 
Plate & Bowl Scrapers =can be certain that Rubbermaid 
Houseware will excel in every way 





.. in long life, in resistance to soap and grease, 
in color and design . . the best line to handle. 


HOUSEWARE ¥ 
THE WOOSTER RUBBER COMPANY 


WOOSTER OHIO 
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GREATER 3 
EYE APPEAL — 


LP 






FASTER Qe «LARGER 


e New Beauty...through styling 
in the modern vogue, through 
the use of war-born alloys of 
the light metals, through new, 
brilliant finishes of lasting 
attractiveness ...will distinguish 
the post-war products from 
Mercury...will add a compelling 
eye appeal to make sales easy 
and profitable. 


Mercury’s Triple Profit policy 
.. Faster Turnover, Larger Unit 
Sales and Greater Eye Appeal 
...Means greater income at 
lessened selling cost for Hard- 
ware Jobbers and Retailers. 








Mercury Aircract Ia 
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} TURNOVER ‘WW UNIT SALES 













FOR THE 
FUTURE-MINDED 
DEALER ...... 
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WRITE NOW FOR INFORMATION 
ON THE Q@eonomaalét LINE. ’.. 








ADDRESS ECONOMASTER, DEPT. 107 
GAMBILL BLDG., NASHVILLE 3, TENN. 






The construction industry, says 
T. S. Holden, president of F. W. 
Dodge Corp., New York City, is 
ready to employ thousands of 
workers lately released by war 
plants and the armed forces. 

“With the removal of all con- 
trols in the next few weeks, the 
industry will be 
quickly toward the attainment of 


able to move 


an average annual volume during 
the next decade exceeding 13 bil- 


levels,” reported’the president of 


F. W. Dodge Corp. Says Constraction 
Industry Ready to Go Into Fall Swing | 





this business fact-finding organi- 
zation. 

Pointing out that $257,691,000 
worth of construction contracts 
were awarded in 37 eastern states 
last month, he said the most sig- 
nificant gains were in residential 
building—a 79 per cent gain over 
July of last year—and that the 
value of contracts east of the 
Rockies during the first seven 


| months of this year was $1,740,- 
lion, dollars at March, 1945, price 


090,000, an increase of 51 per 
cent over last year. 








MAJOR SMITH RETURNS 
FROM STUDY OF GERMAN 
MACHINES—-MFG. WAYS 
Major R. H. Smith, president | 
of The Lamson & Session Co., 
Cleveland 2, Ohio, has recently | 





MAJOR R. H. SMITH 


returned from Germany, where as 
a member of a special group of | 
American engineers and business 


manager, was appointed execu- 
tive vice-president in charge of 
manufacturing and engineering 
and will also head the planning 
and Operating committee, con- 
sisting of ‘seven administrative 
officers. Former secretary Friend 
J. Whitney was electéd treasurer 
and assistant treasurer. Malvern 
J. Mather is secretary, and W. 
Raymond Bomba, assistant sec- 
retary. New directors added to 
the board include Mr. Mather, 
Mr. Whitney, Willard C. Waldo, 


vice-president of sales, and John 


| F. Caskey, Dwight Harris, Koegel 


& Caskey, New York City, law 
firm. 

Mr. Grant joined the company 
29 years ago, became secretary 
in 1917, and president and gen- 
eral manager in 1921. The new 
president, son of the founder, the 
late Ira Dimock, has been’ asso- 
ciated with the company since it 


began 35 years ago. 





ULSTER KNIFE CO. 
WINS E PENNANT 


The Ulster Knife Co., Inc., 
Ellenville, N. Y., was recently 


heads, he was engaged in making | awarded the Army-Navy E pen- 


studies of German industrial | 
machinery and manufacturing 
methods for the | 
ment. Having left New York, 
Aug. 1, Major Smith went over- 
seas at the invitation of the U. S. 
Foreign Economic Administration 
which last spring asked the help 
of American industrial specialists 
in its close-up study of the Ger- 
man war industrial machine. 


nant for excellence in the pro- 
duction of pocket knives for our 
. 5S. govern- | fighting forces. The presentation 
was made by Lt. Col. Harold R. 
June 23, 1945, and returning on | Giblin, 


QMC, Jersey City 


Quartermaster Depot, and S/Sgt. 
Howard A. Stanton, veteran of 
Okinawa, presented the “E” pins. 


ELKANN DIRECTS 
TITAN METAL EXPORT 
OFFICE IN N. Y. 





The Titan Metal Mfg. Co., 


BOARD, ALLEN MFG. Bellefonte, Pa., has recently cre- 
|ated an international division, 


DIMOCK, PRESIDENT | with headquarters at 70 Pine St., 


Horace R. Grant was recently | New York City, which will be 
elected chairman of the board, of | headed by Jean Paul Elkann. 
the Allen Mfg. Co., Hartford,| The company specializes in the 
Conn., and Stanley K. Dimock, | manufacture of copper-base al- 
treasurer for many years, was/|loy rods, forgings, die castings 
made president and general man- | and welding rods. However, Mr. 
ager. James G. Osmond, plant Elkann states that the company 


GRANT CHAIRMAN 
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through its sales agents abroad | 
will be able to offer a more com- | 
plete line than that made by the | 
company. He invites manufac- 
| turers of non-ferrous metals and 
of finished products made of non- | 
ferrous metals, who would be | 
interested in developing export | 
sales for their company, to com- | 
municate with him. 





SCHENK HWDE. CO. 
IN BUSINESS 65 YEARS 


E. B. Schenk Hardware Co., | 
Mt. Vernon, Ind., marks its 75th | 
anniversary this year, having 
been operated continuously by 
the same family. Eberhardt B. | 
Schenk began a mercantile ca- 
reer as a salesman for the Red 
Jacket pump, a line still handled | 
by the firm. Three of these 
wooden pumps comprised the 
firm’s original stock in trade and 
were kept in the backroom of his 
father’s hotel. In 1873, Mr. 
Schenk opened his store, which 
now, for more than 50 years, is | 
located at 208-210 Main’ St. Mr. 
Schenk died in, 1919, and ° his | 
family has operated the business 
since that time, incorporating the 
firm as E. B. Schenk Hardware S. W. Smith Distributors, 96 
Co. The company adopted the! Warren St., New York City 7, 
motto, “You'll Find It  at| will represent Small Motors, Inc., 
Schenk’s,” but due to war short- | 1308-22 Elston Ave., Chicago, 
ages says Joseph Shapker, grand-|TIll., in the east. The company 
son of E. B, Schenk and the|has also been appointed exclu- 
present manager of the business,| sive agent in the United States 
they have altered the motto to|for the precision, surgical steel] 
“We'll Try and Get It For You.” | St. Moritz razor blades. 





RICHARD E. MARX 


National sales manager, bath- 
room, infants and clinical scale 
division, Detecto Sales Inc., 1 
Main St., Brooklyn, 1, N. Y.. 
for the past eight years, has re- 
|cently been appointed a vice- 
president. 








SMITH DISTRIBUTES 
FOR SMALL MOTORS 

















HONOR AUGUST PAHL’S 60 YEARS IN HARDWARE 
BUSINESS: In honor of his sixty years of activity in the 
hardware business friends and present and former business 
associates of August Pahl, assistant vice-president, industrial 
division, Masback Hardware Co., Inc., New York City, whole- 
salers, held an informal banquet Aug. 24 for him at Dick's 
Steuben House, 20 E. 22nd St., New York City. His career 
started with Hammacher, Schlemmer & Co., New York City, 
Aug. 26, 1885, from which concern he resigned Jan. 31, 
1939, as vice-president in charge of purchasing to join the 
Masback organization to help organize its industrial division. 
He was for many years a member of the Board of Governors 
of the former New York Hardware Club and is a charter 
member of the Purchasing Agents Association and a member 


of the HARDWARE AGE Fifty Year Club. Charles D. 


Schmidt, retired manufacturers’ agent, left, is shown pre- 
senting Mr. Pahl with a fountain pen and pencil, gift of those 
present. A. Schneider, Union Twist Drill Co., was master of 
ceremonies, all present speaking a few words in their guest's 
honor. 


HARDWARE AGE 
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A MESSAGE TO MYERS DEALERS 


Your service department is of major importance in the building of good 
will for future sales. Its success depends on the opinion of your customers, 
and their judgment is based on total satisfaction from the equipment they 


buy from you. 


The Myers Water Systems you sell and install are built better to deliver 
trouble-free service on the job, to insure customer satisfaction, and to 


save you the profitless inconvenience of too-frequent service calls. You 


can always rely on Myers performance to back up your own reputation 
for sound service KNOW-HOW, and to make many friends and boosters 


for your business. 





Dept. C-21, Ashland, Ohio 





THE F. E. MYERS & BRO. COMPANY 





4| & £ 


Water Systems * Power & Hand Pumps ¢ Cylinders * Accessories. 
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of Importance 
wees fO YOU 


RECONVERSION is well under way at the Judd 
/' factories. Naturally, it is a process which must be 
accomplished item by item as materials, manpower 
and machines are released. 
The Judd line which will emerge from final re- 
conversion will be notable for these important 
facts: 


] It will be a complete line of Bright Wire 
* Goods and Housefurnishing Hardware. 


2 It will be a ome-source line, offering 
7 . 
you resultant convenience, economy and 


prompt delivery. 


Ic will be a streamlined line, confined to 


salable, fast-moving, profitable items. 


It will be an accepted line, bearing the 
4. 
name which has stood for quality for a 


century. 


For those four excellent reasons, it will pay you 
to plan to stock and sell Judd Merchandise ex- 


clusively, when reconversion is complete. 


H. L. JUDD 
COMPANY 


Wallingford, Conn. 


87 Chambers St., 
New York 7, N. Y. 


Srught Were Goods 
Housefurnishing Hardware 

















MAJOR McDONALD 
RETURNS TO BUSINESS 
After serving three years as 


Officer in Charge of the Houston 
Regional office, St. Louis Ord- 





MAJOR G. G. McDONALD 


nance District, Major G. G. Mc- 
Donald has recently retired from 
active duty and has returned to | 
his manufacturers’ agency busi- | 


ness in Dallas, which had been | 


carried on by his wife. When he | 
entered the service and took | 
charge of the Houston office, as | 
captain, it was a small organiza- | 
tion, but now the staff consists of | 
nine officers and 330 civilian | 
employees. 


BELKNAP HONORS 
STROHM WHO MARKS | 
65 YEARS WITH FIRM | 


Belknap Hardware & Mfg. Co., | 
Louisville, Ky., wholesalers, re- | 
cently honored Frank Strohm, 84, | 
who has been with the company | 
65 years. He was given an | 
enormous bouquet of flowers, | 
with a card inscribed, “Congratu- 
lations to a grand old man of the | 
hardware field on his 65th anni- | 
versary of loyal service—Buying 
Department.” On his 50th anni- 
versary, Mr. Strohm was pre- 
sented with an engraved gold | 
watch, which he _ frequently 





FRANK STROHM 





| Belknap’s” 
| now assists E. T, Parsons, in buy 


| the HARDWARE 





| glanced at during the recent an 
| niversary, as people stopped to 
congratulate him. When Mr 
Strohm joined Belknap’s, the 
personnel numbered 15. At that 
time most of the goods came down 
the Ohio River on boats, and 


| were drayed to the store on flat, 


two-wheeled drays pulled by two 


| mules. Mr. Strohm has worked 


with all four of the men who 


| have headed Belknap’s. A special 


bulletin dedicated to him en 
titled, “Frank Strohm Day at 
was published. He 


ing the tool lines for the com- 
pany. He is also a member of 
Ace Fifty Year 
Club. 
NASHVILLE 50-YEAR 
CLUB HONORS B. 
BUFORD’S 86TH YEAR 


Brown Buford, vice-president 
Buford Bros., Inc., wholesale 
hardware distributors, 154-156 
Second Ave., North Nashville 1, 
Tenn., was recently tendered a 
luncheon at Maxwell House by 
The Nashville Fifty-Years-in- 





BROWN BUFORD 


Business Club in celebration of 
his 86th birthday. 

Mr. Buford, who is the son of 
a plantation farmer, joined the 
hardware fraternity when he se- 
cured a position as shipping and 
receiving clerk, with the whole- 


| sale hardware firm, William S. 


Bransford & Co., where he spent 
three years. He then became a 
traveling sales representative for 
Dudley Bros. & Lipscomb, now 
known as H. G. Lipscomb & Co. 
Mr. Buford purchased an interest 
in that company in 1897 and in 
1903 was elected vice-president 
when the company was incor- 
porated, Selling his interest in 
the company in 1920, he and his 
brothers, Edward and Charles, 
formed Buford Bros., which was 
incorporated in 1923 when he be 
came vice-president. 


HARDWARE AGE 
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BEALE, .JR. SALES MGR. 
ELEC. SINK-CABINET 
DIV. GENERAL ELECTRIC 
R. B. Beale, Jr., has recently 


been appointed sales manager of 
the electric sink and cabinet di- 








R. B. BEALE, JR. 


vision, General Electric Co., 
Bridgeport, Conn. He was home 
laundry representative for the At- 
lantic district for eight years and 
during the war, he, served as as- 
sistant to the manager, lami- 
nated products sales, Pittsfield, | 
Mass. 





EMERSON RADIO BUYS 
RADIO SPEAKERS, INC. 


Emerson Radio & Phonograph 
Corp., 111 8th Ave., New York 
City, recently announced the ac- | 
quisition of Radio Speakers, Inc., 
Chicago, Ill. Henry C. Forster | 
tesigned as president and direc- | 
tor of the latter company, but | 
will remain as consultant on all | 
problems. Max Abrams was 
¢lected president of the company, 
and Morton E. Ornitz vice-presi- 
dent and treasurer. George S. | 
Holly remains as vice-president 
in charge of engineering and pro- 
duction, and Bertha’ Engel re- 
mains as secretary and assistant 
treasurer. 


CONDE HDWE. MOVES 
BOTH WHOLESALE & 
RETAIL OPERATIONS 


The W. W. Conde Hardware 
Co., heavy wholesalers, 29 Public 
Square, Watertown, N. Y., re- 
cently announced the purchase 
of property on Beebee Island 
from the New York Air Brake 
Co. The properties will be im- 
proved and building facilities ex- 
panded for conversion to the 
wholesale and consumer sales 
headquarters. The main office at 
this site will not be opened until | 
the fall of 1946, when the Conde | 


company plans to open its new 
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retail business in the Y.M.C.A. 
building. The company has sold 
its old warehouse building on 
Anthony St. 


LT. MARSHALL ON 
USS LAKE CHAMPLAIN 


Lt. W. J. Marshall, jg., USNR, 
in peacetime with W. J. Marshall 
& Co., Cleveland, Ohio, after pre- 
liminary training and instruction, 
was assigned to the USS Lake 
Champlain, a large Navy aircraft 
carrier of the Essex Class. Lt. 
Marshall has been operating his 
own business since 1937, and has 
been engaged in the hardware 
trade since 1921, when as a 


| youngster, most of his time was 


spent in his father’s store. 





R. K. THOMAS, SEC. 
OKLAHOMA ASS’N. 


R. K. Thomas has succeeded 


| Charles F. Nelson as secretary of 


the Oklahoma Hardware & Im- 
plement Association, Oklahoma 
City, Okla. Mr. Thomas started 
his business career in a bank, 
followed by employment in a re- 
tail hardware store in Ponca 
City, Okla. Later he was for 10 
years with a large farm equip- 





R. K. THOMAS 


ment company and then for six 
years with a life insurance com- 
pany handling matters pertaining 
to its investments. 





A CORRECTION 
The address of the J. A. Bag- 


ley Co., manufacturers’ agents, is 
Suite 909-909 Commercial Ex- 
change Bidg., Los Angeles, Cal., 
14. In a news item published in 
the Aug. 16, 1945 issue of Harp- 
wARE AcE, it was incorrectly 
stated that the D. E. Sanford Co., 
was located at the above address. 
As previously announced, L. G. 
Fiske, formerly of the Sanford 
company, has joined the Bagley 
organization. 
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BOSS Bolts and Nuts 
have a service record of 
a third of a century in 
providing Industry, Rail- 
roads, and Builders with 
safety and security in 
headed and threaded 
metal fasteners. 


A complete line of 
standard bolts and 
nuts—and the famous 
BOSS Lock Nuts. 
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PALETTI JOINS SALES 
STAFF EKCO PRODUCTS 
Paul Paletti has recently be- 
come a member of the sales staff, 


Ekco Products Co., Chicago, III. 


fend 
pa 








PAUL PALETTI 


He was formerly with Interstate 
Stores Buying Corp., as house- 
wares buyer, and prior to that 
was associated with Butler Bros., 
for 12 years, where he advanced 
from receiving clerk, to asso- 
ciated buyer of housewares and 
miscellaneous hardware lines. 


PUFFER, PRESIDENT 
CREO-DIPT COMPANY 


Paul H. Puffer, formesly gen- 
eral sales manager and director 
of post-war planning and vice- 
president in charge of public re- 
lations, Norge Borg- 
Warner Corp., has recently been 
elected president, Creo-Dipt Co., 
manufacturers of 
gles and shingle North 
Tonawanda, N. Y. He was asso- 
ciated with Kelvinator Corp., as 
manager, contracts division, and 
vice-president and general man- 
ager, Puffer-Hubbard Corp. 


Division, 


stained shin- 


stain, 


CLINE ACTING DIST. 
MGR. WESTINGHOUSE 
LAMP DIVISION 


Frank C. Cline, special repre- 
sentative for Westinghouse Lamp 
Division, in the northwestern dis- 
trict headquarters, Chicago, III., 
has been appointed acting man- 
ager of the southwestern district 
with headquarters at St. Louis, 





Mo. Mr. Cline joined the divi- 
sion’s sales staff in St. Louis, in 
1931, and traveled throughout the 
southwestern district for eight 
years until he was transferred to | 
Chicago. He succeeds Dan M. 
Galvin who is entering private 
business in Dallas, Tex. 

George S. Crawford succeeds 
Mr. Cline as special representa- 
tive in Chicago. For the past 13 





years, he has been a special 
representative of Westinghouse 
Electric Supply Co. 





MEWA WOULD HOLD 
RECONVERSION MEETS 


The Motor & Equipment 
Wholesalers Association, 309 W. 
Jackson Blvd., Chicago 6, IIL, 
has recently announced that it 
has applied to the ODT Commit- 
tee on Conventions for authority 
to hold regional reconversion con- 
ferences at Chicago, and in the 
east, during 1945, similar to the 
conferences initiated by the asso- 


ciation as substitutes for national | 


conventions during the war. It 
also hopes to be able to make ar- 
rangements for a _ reconversion 
conference in Chicago from Nov. 
5 to 8. 
RUSTLESS IRON & 
STEEL CORP. EXPANDS 


The Rustless* Iron & Steel 
Corp., Baltimore. Md., recently 
announced that its expansion pro- 
gram included five building 
projects. This expansion will en- 
able the company to employ some 
1300 men returning from the ser- 
vices. 

ST. LOUIS ORDNANCE 

PLANT CLOSED NOW 


The St. Louis Ordnance Plant, | 


St. Louis, Mo., devoted exclu- 


sively to the manufacture of rifle | 


and machine gun ammunition, 


operated by Olin Industries, Inc., | 


through its subsidiary, the 
United States Cartridge Co., has 
recently been closed permanently. 
After ‘three years and _ nine 
months of war time production, 





it has 
cartridges. Conceived during the 
preparedness program and con- 
struction starting Dec. 7, 
finished ammunition rolled off 
the line on Dec. 8, 1941. If laid 
end to end the ammunition would 
extend to a distance of 455,471 
miles, or 1844 times around the 
world at the equator. 





JOB, IOWA, NORTH 
ILLINOIS MANAGER 
FOR RENOWN STOVE 
C. L. Job, Sioux City, lowa, 
has recently been appointed terri- 


torial manager, in Iowa and 
northern Illinois, fer Renown 
Stove Co., Owosso, Mich. He 


has specialized in merchandising 
major appliances through this 
territory for 24 years, and was 
most recently with Knapp & 
Spencer Co., Sioux City. 





R. W. CORNELL RETIRES 
FROM HDWE. FIELD 


Roger W. Cornell has recently 
retired from the hardware busi- 
ness after 49 years of active op- 
eration of his hardware store. 
The first all-hardware store in 
Middleburgh, N. Y., was founded 
in 1868 by John H. Cornell, Mr. 
Cornell’s father. In 1898, the older 
| Mr. Cornell expanded his busi- 
ness and took his son into part- 
nership, the firm name becoming 
| Cornell & Son. Mr. Cornell 
served the town as school direc- 
| tor, was a justice of the peace 
in Middleburgh, and is a direc- 
tor and vice-president of the Em- 





pire Cooperative Fire Insurance | 
Co. His store has been purchased | 


by Maynard Sullivan, owner of 
the Sullivan Hardware Store. 











ALLEN MFG, CO. WINS E PENNANT: The Allen Mfg. Co., 
Inc., Nashville, Tenn., peacetime producers of Allen Princess 
ranges, and Allen Parlor furnaces, was recently awarded the 
Army-Navy E pennant for outstanding production of demoli- 
tion bombs and stationary and rotating gun turrets for the 


Navy PBY Catalina Patrol Bomber. 


Chief Cincinnati ordnance dist 
Neil H. Cargile, company pres 


half of the firm and the employees. 


Col. J. C. Shouvlin, 
rict, presented the pennant to 
ident, who accepted it on be- 


Lt. Comdr. E. Ewing 


Keith, USNR, presented the E pins to H. C. Myers and W. G. 


Calvin, who accepted the emblems for the other employees. 


Left to right: Col. Shouvlin; Neil H. Cargile; Wm. P. Hoff- 
man, Jr., secretary and factory manager; Alfred H. Branham, 
treasurer; Lt. Comdr. Keith, officer in charge of Naval Re- 
cruiting Station. 


produced 6,748,745,110 | 


1940, | 





TINSETH MADE MGR. 
OF GENERAL SALES, 
MARSHALL-WELLS CO, 
| Fred Tinseth, formerly a buyer 
| for Marshall-Wells Co., Duluth, 
Minn., wholesale hardware dis 





FRED TINSETH 


tributors, recently named 
manager of general sales for that 
company. 


was 


GLOBE PRODUCTS BUYS 
MACHINE TOOL DIV. 
CLAYTON MFG. CO. 

It was recently announced that 
| Globe Products Mfg. Co., Los 
| J ngeles 34, Cal., purchased: the 





|machine tool division, Claytoh 
| Mfg. Co., Alhambra, Cal. This 
lacquisition is in line with 


| Globe’s policy of manufacturing 
'and selling a complete line of 
machine tools essential to man- 
ufacturing plants of all sizes. The 
main product affected is the 
| Clayton boring bar holder and 

accessories. Globe intends to in- 
| crease its distribution outlets to 
| handle the increased business. 





COOK, SALES TRAINING 
MANAGER, AMERICAN 
CENTRAL MFG. CO. 


Kenneth Cook has recently been 


named sales training managef, 
American Central Mfg. Corp. 


Connersville, Ind. A graduate of 
Manchester College, he joined 
the company in 1940, having 
served with American Gas Set 
vice Co., Pittsburgh, Pa., as busi- 
ness manager. He was with the 


| sales promotion and market fe 


search divisions of Crosley Corp. 
Cincinnati, Ohio, also. 


NEW TEXAS STORE 


The Santa Fe Hardware Stores, 
recently announced the opening 
of its third store at 212 Com- 
merce St., Dallas, Tex. 
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FREE BANNER 


TO CRAFTSMEN. COMING H ME 
by displaying DEVOE’S COLORFUL BANNER 


. 


It is good to be able to welcome home the boys from overseas; those returning on points to 
peace-time work; those here for reclassification and enjoying a well-earned furlough. 


For this happy occasion, Devoe has prepared for display in your store, your paint department, a 
full-color banner that says welcome to all your painter craftsmen friends and customers. 


This banner measures 54" x 20". It is free of all advertising. It is FREE for the asking. It is free to 
any paint dealer. Just drop us a line and your request will be promptly and gladly filled and 
sent postpaid. So...act today... for many of the boys are on the way...and that way now leads 
home...to homes and home-towns everywhere. 


products ro 


After V-J Day, Devoe consumer 
t quality will again be 


t available in 
alte Laks : 
quantities. Until then, we are 


supply you with the best 
demands permit. 


large 


our be 


usual 
doing ce oo) 


and as generously as war S 


PAINT 


NEW YORK 37, WN. ¥. 









787 FIRST AVENUE, 
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MS DONALD 


Famous for Sewice 





LOOKING AHEAD 
WITH M°DONALD 


When a dealer sells and installs 
a McDonald Pump, he is certain 
he has MADE A FRIEND. That's 
all important in the busy days 
ahead. Farm folks will be look- 
ing for equipment of known 
dependability. The name 
“McDONALD” has been firmly 
established as quality manu- 
facturers of Pumps for more 
than 89 years. 

With government limitations 
generously lifted, there will be 
more and more McDonald 
Pumps produced, but scarcity 
of materials limits production 
right now, and demand is 
greater than the supply. BUT 
LOOK AHEAD! Keep in touch 
with McDonald! 


A. Y. McDONALD MFG. CO. 


e DUBUQUE, IOWA e 
Makers of PUMPS . . PLUMBERS BRASS | | 
. . OIL HANDLING EQUIPMENT > You’ll be a “‘Doctor of 


DEEP WELL se ar 
Series 400 and 600 com- em ; Water Closets” with a stock of 
pact, skillfully engi- 

neered units featuring a. ; ; = 

complete accessibility, 4 i , FIT-ONE-FIT-ALL Tank Balls! 
positive lubrication, ee 


SHALLOW WELL ‘ 7 - _ Designed with a tapered seat to assure 


Series 420. Simple, ac- 





cessible, dependable— ~* = : 
a leader in the Water | oe 4 4 
System fietd. : a . | ' proper operation on all size flush valves. 





Made of a tough, black synthetic 


compound for top-notch performance. 


COMPACT, COLORFUL 
COUNTER DISPLAY 
12 individually pack- 
aged FIT-ONE-FIT-ALL 
Tank Balls to the handy 


counter unit. SEE 
YOUR JOBBER TODAY. 


WATER SYSTEMS [| LUCKY STRIKE 


Lavelle Rubber Companys Chicago 
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It pays to Display 
KESTER 


METAL MENDER 


Wuen you display Kester Metal 
Mender in the handy display carton, it 
practically sells itself! Not only because 
Kester is nationally advertised, universally 
known, but because for over 46 years Kes- 
ter has been recognized the leading, top- 
quality solder for industry as well as for 
home use. 


THEN, too, anyone can solder with 
Kester Metal Mender! It’s so easy to use, 
no special tools or skill required—just ap- 
ply with heat and the job is done. The 
positive acting flux is right in the core, 
perfectly balanced to form clean, tight 
bonds that hold permanently. 


So play up Kester to pay out in extra 
sales for you. Order from your jobber 


KESTER SOLDER COMPANY 


4207 Wrightwood Ave. 
Chicago 39, Ill. 


Eastern Plant: Newark, N. J. 
Canadian Plant: Brantford, Ont. 


KESTER 


ie ae oe. ee Ss ee 2 
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reported company 
age and reputation 


most important buying factor! 


i aii: of commercial tape agents were re- 
cently asked to list the most important factors in 
the purchase of friction and rubber tape. Almost 
unanimously they reported the above results. 
On both these points, PANTHER and DRAGON 
Friction and Rubber Tapes stand high 
e They are made by a company in the electrical 
insulation business since 1878. 
@ They are compounded and produced by the same 
research chemists and skilled workers that make 
world-famous Okonite and«Hazard wire and cable 
products. 
PANTHER and DRAGON Friction Tapes adhere 
firmly and have high adhesive characteristics. 
PANTHER and DRAGON Rubber Tapes fuse readily 
and securely and have high elongation and excellent 
electrical qualities. All tapes pass ASTM and Federal 
Emergency Specifications. 
For complete information on these tapes — or for 
the address of your nearest recognized distributor 
— write today. 


PANTHER AND DRAGON 
friction & rubber TAPES 


Sold Through Recognized Independent Wholesalers 


4 HAZARD = 


INSULATED WIRE WORKS 
Division of The Okonite Co. 


Wilkes Borre, Pennsylvania e Offices in Principal Cities 




















NEW LIMITED PRIORIITES SYSTEM 


PROVIDES FOR FOUR RATINGS 
FOR DELIVERY AFTER SEPT. 30 


Cancels ratings for delivery after Sept. 30 except AAA 
Emergency, MM Military and new CC “bottleneck” 
rating on reconversion for public health, welfare 


and extraordinary hardship cases. 


AA retained for 


textiles only. CMP to be revoked formally Sept. 30. 


(Washington Bureau 
of HARDWARE AGE) 

Elimination of the present pri- | 
orities control system effective | 
Sept. 30 and substitution of a 
new, limited system for use dur- | 
ing the reconversion period was 
announced by WPB on Aug. 22, 
as stated in the August issue of 
Harpware AcE. 

These changes which were 
made through amendments to | 
Priorities Regulations 28 and 29 | 
provide for: 

1. Immediate cancellation of | 
all ratings calling for delivery | 
after Sept. 30, with the excep- | 
tion of the AAA emergency, the | 
MM military and the new CC 
bottleneck ratings. AA ratings, 
however, will stil] apply to tex- 
tiles. 

2. Formal revocation of CMP | 
effective Sept. 30 as previously | 
announced. 

3. Immediate cancellation of | 
all steel, copper and aluminum 
allotments for the fourth and | 
subsequent quarters, 

4. Revocation of Priorities | 
Regulation 30, effective immedi- | 
ately. 

.5. Introduction of a new, non- 
extensible, civilian CC _prefer- 
ence rating to be used sparingly 
to break reconversion bottlenecks 
and, where necessary, insure con- 
tinued production and services. 

Cautioning that its general pol- 
icy is not to assign priorities as- 
sistance for non-military needs, 
the WPB pointed out that an ap- 
plicant for CC ratings must show 
that delivery cannot be obtained 
on an unrated basis and that the 
item is a bottleneck holding up 
minimum production, or that it 
is needed for reconversion con- 


| 





192 


struction or other essential con- 
struction. 

The CC rating may 
signed, where needed, to increase 
production of reconversion bottle- 
neck items or, in other cases, to 
protect public health and welfare 
extraordinary hardship 
The CC rating, WPB 


or in 
cases. 


said, may also’ be assigned in | 


limited cases for essential ex- 
ports. However, WPB Chief of 
Staff J. D. Small emphasized that 
CC export ratings would be 
granted only to break bottlenecks 
and would under no circum- 
stances discriminate against do- 
mestic production. 

Small business will continue to 
be given the opportunity to ob- 
tain its fair share of materials, 
the WPB explained; instructions, 
have been issued to give special 
consideration to small business 
needs in considering applications 
for the new CC ratings. 

WPB pointed out that the new 
CC rating cannot be extended 
by a supplier to get production 
materials or components needed 
to make the item sold to his cus- 


| tomer, or replace inventory ma- 


terials used in its manufacture 
or for any other reason. 

The AA rating system and 
CMP remain effective for deliv- 
eries between now and Sept. 30, 


| it was pointed out, but all prefer- 


ence ratings in the AA series are 
immediately cancelled on _ pur- 
chase orders calling for delivery 
after that date. 

All AA ratings on purchase or- 
ders for delivery after Sept. 30 
must be regarded by suppliers as 
unrated, WPB said. The MM 
rating will be continued for the 
time being to support the require- 





be as- | 


ments of the occupation forces 

and other military needs. 
Military orders bearing AA 

ratings may not be automatically 


rerated MM, the WPB empha- | 
sized, and those calling for de- | 


liveries after Sept. 30 will be 


treated as unrated the same as | 


non-military orders bearing rat- 
ings in the AA series. 

Most military orders have al- 
ready been unrated in accord- 


ance with Direction 1 to Priori- | 


ties Regulation 29, issued on 
Aug. 18. 

Continuing inventory controls 
needed to prevent hoarding, 


buyer’s scrambles and accumula- 


tion of excessive inventories of | 


materials and cOmponents, WPB 


on Aug. 28 issued a new regula- | 


tion which incorporates inventory 
tules formerly contained in Pri- 
orities Regulation 1 and CMP 
Regulation 2. 

WPB, when issuing the new 
inventory controls (Priorities 
Regulation 32), pointed out that 


such action was in keeping with | 


the announced plan to retain a 
small but important segment of 
the total controls formerly in 
effect. 

All kinds of materials are cov- 
ered by the new regulation, WPB | 
said, including raw or semi- 
fabricated materials commodities, 
equipment, accessories, parts, as- 
semblies and products of any 
kind, whether or not acquired by 
priorities assistance. 

Restrictions on ordering more 
than needed (which formerly ap- | 
plied only to rated orders gen- 
erally), now apply to all, WPB | 
said. 

These include, among others, | 
aluminum, capital equipment (if 


} 
} 


acquired under PR 24 or on an 

| unrated basis), jigs, dies and fix- 
tures (acquired pursuant to Dir. 
25 to CMP Reg. 5 or on an un- 
rated basis}, steel and brass pipe 
fittings, steel and iron valves, and 
mineral aggregatesgsuch as sand, 
gravel, crushed stone and slag. 
WPB said this list will be ex- 
panded as additional materials 
and products are determined to 
be in ample supply. 

Steel and copper inventory 
rules, formerly contained in CMP 
Reg. 2 and directions thereunder, 
| are unchanged from the stand- 
; point of limitations and minimum 

sale quantities. 

The provisions of the new in- 

ventory regulation, WPB empha- 
sized, apply to each item in any 
listed class which is different 
from the other items by reason 
of varied specifications. If a steel 
or copper producer makes deliv- 
| ery earlier than on the date speci- 
fied by his customer, it may be 
accepted and the limits of this 
regulation exceeded to the extent 
| that the excess results solely 
| from early delivery. 

Adjustment of orders placed 
before Aug. 28 is not required, 
WPB pointed out, but adjust- 
ments or cancellations may be di- 
rected in individual cases where 
it appears that orders are in ex- 
cess of reasonably expected 
needs. ; 

Under P.R. 32, materials are 
considered to be in inventory 
when not actually put into proc- 
ess, installed or assembled. This 
does not include minor initial 
operations, WPB pointed out, un- 


| less they are a part of a continu- 


ous fabricating or assembling 
operation. 

For example, if a manufac- 
turer stores steel castings in the 
form purchased, they are not put 
into process when painted for 
storage purposes. Also, if a 
manufacturer shears steel sheet 
and stocks it in that form, it is 
still part of inventory if it does 
not continue in production. 

The inventory limitation of 30 


| days formerly in effect for mal- 


leable iron castings under Order 
M-21-i has reverted to 45 days, 

Copper inventory restrictions 
which applied to materials such 
as refinery shapes, scrap and 
ingots under order M-9 are now 
set at 60 days by the new regula- 
tion. 
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REG. U.S. PAT. OFF. 


PORTABLE POWER TOOLS 







Nationally advertised to Carpenters, Building Contractors, Industrial Plants, Auto- 
motive Repairshops, Farmers and other users of Portable Power Tools. Mall Tools 


are made from the highest quality materials by expert craftsmen. Over 24 years of 


designing and manufacturing experience is your guarantee of complete satisfaction. 






2 powerful electric models: 
Model 80 has 8” blade and 2%” 
cutting capacity for cross cut- 
ting and ripping rough or 
dressed lumber, making bevel 
cuts up to 45 degrees and other 
sawing. Model 120 has 12” blade 
and 4%” cutting capacity for 
extensive sawing and ripping of 
heavy lumber and timbers. 


Both models operate an abrasive 
wheel for cutting non - ferrous 
metal, cutting and scoring tile, 
stone and concrete. 


Speeds up hand planing jobs. 
Also saves labor and lumber. 
Assures better fitting of sash and 
doors. 


10 times faster than a hand 
propelled jack plane yet does 
a smoother, accurate job. The 
operator simply guides the 
plane across the work—plane makes cuts up to %” by 
2%” wide in both pine and hardwood. Cutter is under con- 
stant control. Depth of cut easily varied 0” to 4%” by sim- 
ply turning handle. Full ball bearing mounted. 


Electric Mahl Sews 









500 r.p.m. 


A heavy duty, lightweight 
drill (8 pounds without 
cord) for heavy construc- 
tion, maintenance, or pro- 
duction work. Drills met- 
als, plastics or wood. Beau- 
tifully streamlined and 
ruggedly constructed for 
hard usage. Has ball bear- 


MODEL 125 


ing motor, alloy steel helical gears, heat treated, and finest 


chuck. Easily and quickly serviced. 


%4-Inch Mahl Drills. 


Available in 2 Speeds 


Model 143T—2500 r.p.m.—Model 143TP— 
1700 r.p.m. 


A handy, compact, light-weight (3 
Ib.), cool-running drill for drilling 
in wood, metal and plastics. Made 
to order for close quarters. Rug- 
gedly constructed with steel alloy 
gears and extra long brushes for 
long service. Commutator is easily 
accessible for servicing. Brushes 
can be replaced without disman- 
tling drill. Available for 110-volt 
A.C. or D.C., also 220-volt A.C. or MODEL 143T 
D.C. 2500 r.p.m. 





Ask your Jobber for Mall Portable Power Tools or write for catalog and prices. 


MALL TOOL COMPANY @ 7702 South Chicago Ave., Chicago 19, Ill. 


Offices in 
Principal 
Cities 
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Weld Customers 


to you with the 


“INVISIBLE CLAMP" 





The invisible clamp .. . Weldwood Plastic Resin Glue... 
holds customers to you as completely and firmly as it welds 
their woods. 

The reason is simple: Once your customers discover how 
fast-setting, and economical this cold-applied Weldwood 
Glue is... 

... how its stubborn grip resists bacteria, moisture and 
decay... 
... how its plastic hond never fails to make a glue-line 
stronger than the wood itself... 
... they'll come back to you again and again, for more and 
more of this high-profit item. 

Ask your jobber for fast-selling Weldwood Glue, or send 
the coupon below. All of its convenient, babit-forming sizes 
are packed with profits — 10¢, 25¢ and 50¢ cans — attrac- 
tively packaged in display cartons for counter and shelf. Also 
in 1, 5, 10 and 25 Ibs, cans. 


Here's Strong Sales Helps for Dealers: 


1. Sales-producing packages and display cartons. 

2. Counter or Window Displays that make your customers’ 
stop and buy. 

3..Circulars in four colors packed in every carton. Additional 
quantities, imprinted with your name and address, available 
upon request. 

magazines that 


4. Consistent national advertising in the 


consumer giue-users read. 
“Makes the 


glue line 
the SAFETY line”’ 


WELDWOOD 


PLASTIC RESIN 


WATERPROOF GLUE 














CD SS ee 8 ne SNF OS OOO OOO OOS OSB. 4 
! UNITED ‘STATES PLYWOOD CORPORATION, Industrial Adhesives ] 
! Division, Dept. 210 | 
! 55 West 44th Screet Neate l 
New York 18, N.Y. ] 
j Please send literature, prices, 4 74,.,, 
discounts, samples and informa- ? 
! ion on WELDWOOD GLUE ' 
dealer plan— My jobber is } 
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New Small Bus. Reconversion 


Price Formula 


Issued by OPA 


On Consumer Durable Good: 


Under Order No. 4332, MPR 
No. 188, effective Sept. 5, OPA 
has provided two special pricing 
methods for new small volume 
manufacturers of most consumer 
goods other than clothing. New 
small manufacturers (starting 
after Sept. 1, 1944, or haying en- 
tire output prior to that date on 
contract or subcontract with Gov- 
ernment war procurement agen- 
cies or allied governments) are 
those having total net sales to 
civilians of $100,000 or less, in 
the six months before reporting 
new ceiling prices and which are 
not expecting sales of more than 
$100,000 in the six months after 
reporting ceilings. 

Manufacturers qualified under 
this order will be permitted the 
option of in-line prices or tem- 


porary ceiling prices calculated 
| on the basis of current costs plus 
|a specified profit margin. Under 
| the cost method, new small manv- 
| facturers will submit estimates of 
‘costs of materials, labor, other 
factory expenses and selling and 
, administrative costs. To these he 
| will add a profit factor supplied 
| by OPA. 

| The second alternative for such 
| manufacturers is to select a prod- 
| uct comparable to the one they 
| expect to produce and adopt the 
ceiling price now in effect for 
the comparable article. Appro- 
priate additions or subtractions 
from the ceiling prices are to be 
| made for material differences in 
| cost of production between the 
two articles, OPA said. 








WPB Lifts Restrictions on Special 
Sales of Most Idle, Surplas Materials 


WPB on Aug. 22 removed the 
restrictions on special sales of 
most idle, excess and surplus ma- 
terials. Special sales are sales by 
persons who acquired or made 
the materials for use and not for 
sale or re-sale. In addition, all 
sales of surpluses by government 
agencies are special sales. 

Special sales of certain scarce 
material are stil] restricted in the 
regulation, and buyers may not 
use materials acquired under 
Priorities Regulation 13 in viola- 
tion of any of the remaining. or- 
ders of WPB limiting or prohib- 
iting the use of any particular 
material, or limiting the amount 
they receive or the amount of 
any product they may make. 

Some of the remaining mate- 
rials subject to domestic special 
sales restrictions are: antimony, 
pig, tin, uranium, rope and 
cordage fibers (manila and agave 
only), textile materials obtained 
under Order M-328-b and orders 
in the M-388 series, rubber (nat- 
ural, latex and natural chlori- 
nated), mining equipment and 
machinery in the hands of min- 
ing producers and domestic me- 
chanical refrigerators. 

And some of the remaining 
materials subject to export spe- 


cial sales restrictions are: anti- 
mony, babbitt, solder, tin, urani- 
um, animal bristles and_ hair, 
burlap and.elastic fabrics, ms 
nila, agave, jute and coir fibers, 
hides, skins, furs, and leather 
and products made _ primarily 
from them. Also included are 
textile materials acquired under 
M-328B, M-317 and orders in the 
M-388 series, rope (manila and 
agave only) and domestic me- 
chanical refrigerators. 





NO REFRIGERATORS 
YET FOR CITIZENRY 


Domestic mechanical refriger- 
ators are still not available to 
the average civilian, WPB ex- 
plained Aug. 21, even though the 
production control upon the man- 
ufacture of these refrigerator: 
has been revoked. These refrig- 
erators have been reserved for 
distribution only to such high 
essential users as the armed ser- 
vices, hospitals and laboratories. 
Until production is sufficient to 
meet these needs, the. distribu- 
tion order (L-5-d) cannot be re- 
voked, and refrigerators in the 
frozen inventory can be released 
only pursuant to authorization by 





WPB, as before. 
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Truck Delivery Restrictions 
To Be Removed Nov. 1 


two retail deliveries 





War-time restrictions on whole- , for only 
sale and retail motor truck de-| weekly, except for perishable 
liveries will be lifted throughout | goods. ’ 
the nation on Nov. 1, Col. J. M.| The agency also reported the 
Johnson, ODT director, said Aug. | revocation, effective on the same 
23. | date, of five other conservation 

This was accomplished through | orders affecting motor-truck op- | 
revocation of General Order ODT | erations: General Orders ODT 3 
17, which eliminated almost all | and 6a, Administrative Orders 10 
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Sunday deliveries and allowed | 


and 14 and General Order 43. 








L-60 Shotgun, Revolver Order Revocation 
Permits Sales of Both to Civilians 


(Washington Bureau 
of HARDWARE AGE) 


Order L-60, which limited the 


sale of .38 caliber revolvers to mitted 


peace officers and the sale of 12 


gauge shotguns to farmers, was | 
revoked by WPB on Aug. 29. The | ist of firearms banned for ci- | 


revocation permits the sale of 


| revolvers 


shotguns to ci- 
vilians without regulation. 
Manufacturers have been per- 


and 


of guns since the first of the 
month when an amendment to 
L-60 also took rifles out of the 


vilians. 








Passenger, Truck Tires Now Available 


In Increased Amounts to Dealers: OPA | 


All tire dealers may obtain | 


substantial increases in their al- 
lowable inventories of rationed 
passenger and truck tires begin- 
ning Sept. 1, OPA said Aug. 25. | 

The agency explained that al- 
though supplies of passenger and 
truck tires still are short, deal- 
ers’ allowable inventories are be- 
ing increased to clear the way to 
speed delivery of new tires to 





consumers as rapidly as they are 
produced. 

In addition, OPA announced 
that beginning Sept. 1 any person 
desiring to enter the tire business 


| may obtain minimum inventories 


of 20 passenger tires, 12 small 
truck and six large truck tires. 
The agency suggested that any- 
one interested write to his OPA 
district director for a certificate 
allotment. 








WPB Removes All Quantity Restrictions 


On Paper, 


All quantity restrictions on the 
manufacture of a large variety of 
converted paper and paperboard 
products, including a number of 
industrial, commercial and house- 
hold papers in short supply, have 
been removed, WPB stated Aug. 
24, 

With the revocation of the! 
paper and paperboard conserva- 
tion order (M-24l-a), announced, 


| restricted, 


Paperboard Products 


increased supplies of such items 
as toilet paper, facial tissue, 
paper towels, napkins, drinking 
straws and waxed paper should 
be forthcoming, WPB said. Other 
converted paper products, previ- 
ously limited to a percentage of 
normal production, but now un- 
are venetian blinds, 
window shades, draperies, paper 
carpets and rugs and retail pack- 
ages of wrapping paper. 








LIFT MOST CONTROLS 
ON SYNTHETIC RUBBER 


The Rubber Bureau, WPB, on 
Aug. 28, lifted all restrictions on 
products manufactured of re- 
claimed and scrap rubber and all 
synthetic rubber except butyl, 
the special purpose type used 
chiefly for tire inner tubes. Nat- 
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| ural rubber as well as butyl re- 
|mains under rigid control. 


This action was effected by one 
of two changes in Rubber Order 
R-l. The first deleted reclaimed 
rubber, scrap rubber, chlorinated 
synthetic rubber and all other 
synthetics except butyl from 
table A in Appendix 1, covering 
permitted uses of materials. 


uncontrolled production | 


GOOD BUSINESS 





When architects and contractors recommend at least 
2% of the contract price for hardware in new homes, 
you can do a satisfactory job for all concerned. 


Then the owner is sure of adequate hardware, quality 
hardware, and has an unhampered choice in selecting the 
designs that match the architectural charm of his home. 


Then you can sell the kind of hardware you like to 
sell—the kind that satishes and endures . . . and is most 
satisfactory to you both as to profit‘and reputation. 


McKinney has held up this banner of good building 
practice for years—consistently urging 2% for hardware 
among architects and contractors. Don’t sell yourself 
down the river by suggesting shoddy, inferior and inade- 
quate hardware that can be bought for less. You won’t 
go wrong by handling McKinney quality hardware it 
is good business for you. 


Write for a copy of McKin- 
ney’s new booklet-—‘‘ Details 
and Data on Hinges.” 





McKINNEY 


SINCE 1865 
i eon ee ee ee 








COMPANY 


PITTSBURGH 12, PENNSYLVANIA 
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1942 Prices on Aluminum Kitchenware; 


Other Consumer Goods—Says Bowles. 


. 
Same computing method to be used as base for ceil- 
ings on radio cabinets, lawn mowers, other consumer 


(Washington Bureau 
of HARDWARE AG) 


Following OPA Administrator 
Chester Bowles’ announcement 


} 
| 


that aluminum kitchenware, | 


washing machines and ironers 
would return at 1942 prices, the 
price agency has issued an-order 
setting wholesale and _ retail 
prices of aluminum household 
cooking utensils in line with 1942 
levels. Orders setting prices on 
washing machines, ironers and 
other consumer durables will be 
issued shortly. 

Manufacturers will be required 
to tag the utensils, washing ma- 
chines and ironers with their re- 
tail ceiling prices, and models 
will vary in style and price 
much as they did before the war, 
according to Mr. Bowles. 

Under an amendment to MPR 
188, manufacturers of aluminum 
kitchenware may increase their 
f.o.b. prices to each class of 
purchaser (except ultimate con- 
sumers) in effect on Jan. 1, 1941, 
or which were specifically estab- 
lished for particular articles un- 
der MPR 188, by 10 per cent in 
the case of sheetware and 3 per 
cent in the case of castware. 

Wholesalers may increase their 
prices to each class of purchaser 
in effect Jan. 1, 1941, or estab- 
lished for specific articles under 
GMPR or MPR 188, by five per 
cent in the case of sheetware and 
1% per cent for castware. 

In the case of both manufac- 
turers and wholesalers, increases 
may not reduce a retailer’s mar- 
gin on the retail price below 30 
per cent. On sales direct to re- 
tailers, the manufacturer will not 
be permitted to take his full in- 
crease if it would bring the re- 
tail margin below 30 per cent. 
On sales by wholesalers the ab- 
sorption would be shaded equally 
by the manufacturer and whole- 
saler. 

The retail ceiling prices are to 
be calculated by the manufac- 





turer, and each article must be 
tagged with the retail ceiling be- 
fore delivery. The retail price is 
computed by multiplying the 
f.o.b. factory ceiling price for the 
sale of a particular article in the 
zone in which the manufacturer’s 
principal place of business is 
located by 1.60 in the case of 
sheetware and 1.71 for castware. | 
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policy. 


For computing retail ceilings 
for mail order houses, the fac- 
tors are 1.48 for sheetware and 
1.58 for castware. For chain 
stores the factors are 1.60 for 
sheetware and 1.71 for castware. 

This method for computing 
wholesale and retail ceiling 
prices for aluminum kitchenware 
is doubly important since it is to 
be used as a base for determin- 
ing ceilings on radio cabinets, 
lawn mowers and possibly other 
consumer durables. 


durable goods under OPA price increase absorption 


Washing machine 
have been told by OPA that they 
may increase 1941 prices by 5.2 
per cent, but consumer ceilings 
must remain at 1942 levels. For- 
mal announcement of this action 
will be made soon. 

Any firm unable to produce 
even with the 5.2 per cent in- 
crease factor may apply for an 
individual adjustment under the 
reconversion “relief” orders of 
July 23. 

However, the industry-wide in- 


producers | 






crease factor may be used by a 
firm only- if it produces , about 
the same proportion of inexpen- 
sive items in the reconversion pe- 
riod ‘that it produced in its last 
year of normal output. 
Regarding the policy requir- 
ing manufacturers to turn out the 
same proportion of low-price 
units as they made during the 
pre-war years, Mr. Bowles re- 
cently said: 
| “This policy will apply to all 
| major reconversion items. Based 
on a thorough study of industry 
| costs, we are confident that near- 
ly all other consumer durable 
goods can be returned to the ci- 
vilian market at pre-war prices 
or very close to it. In fact, at 
such prices and with very few 
exceptions, industry and the dis- 
tributive trades can look forward 
to excellent profits based on a 
high sales volume.” 











More Ammunition for Control 
Of Predatory Game—But Will 


Continue to Be Scarce—WPB 


Hunters may purchase eight| somewhat more than the above 


boxes of ammunition this season, 
the same amount as authorized 
last year, with supplementary 
amounts permitted to farmers, 
ranchers and trappers, the War 
Production Board announced 
Aug. 31. Controls over the pro- 
duction of revolvers and shotguns 
for civilian use were revoked 
Aug. 30. 

With relaxation of Direction 2 
to the ammunition order L-286, 
effective Aug. 31, civilian ammu- 
nition manufacturers are now 
permitted to produce shotgun 
shells and rifle cartridges in ac- 
cordance with lead supplies allot- 
ted to them under the lead order 
M-38, which remains in effect. 

Hunters, on signing a certifi- 





| 
| 
| 
| 
| 


cate, are authorized by WPB to | 


buy 150 rounds of .22 caliber | 


rim-fire cartridges, 40 rounds of 
center-fire rifle ammunition or 50 
rounds of the type usually pack- 
aged 50 to the box, and 100 shot- 
gun shells of any gage. 

Farmers, ranchers, professional 
hunters and trappers, as well as 
Alaskans, Eskimos and other de- 
pendent on hunting or protection 
of their crops and livestocks for | 
a livelihood, will be permitted, | 
on signing a certificate, 





quantities of civilian ammuni- 
tion. 


Despite the present relaxation 
of the ammunition order, J. A. 
Krug, WPB chairman, warned 
that cartridges and shells will 
continue to be scarce because of 
the continuing shortages of lead. 


The ammunition industry is 
planning increased civilian pro- 
duction in the latter part of 1945 
and in 1946, when lead supplies 
should be easier, Mr. Krug said. 
The public may find it difficult, 
he said, to understand why, with 
the war ended, a shortage of am- 
munition exists. The answer is 


that cartridges used for warfare 
are too powerful and too large 
for use in civilian type guns, ex- 
cept for small amounts of shells 
used in Army Air Forces train- 
| ing programs. 

About 20,000,000 rounds, suit- 
able for civilian hunting pur- 
poses, may be released as surplus 
by the AAF, although this ex- 
pected release would amount to 
only 2% per cent of the ammu- 
nition consumed by civilian hunt? 
ers in a normal year, when there 
is a usual 40 per cent carry-over 
of stocks from previous seasons. 
The revocation of the gun order 
L-60 became effective Aug. 30, 
1945, because facilities and ma- 
terials for gun production and 
distribution are now adequate. 

On Aug. 1, 1945, all guns were 
released except .38 caliber revol- 
vers, which were required for law 
enforcement officers, and 12-gage 
shotguns, which were restricted 
to farmers who needed the guns 





for crop and livestock protection. 








More War Orders Revoked 


Priorities Regulation 


25—, 


L-303—Controlled insect screen 


“Spot” authorization for produc- | cloth distribution. 


tion, 

L-86—Restricted new installa- 
tions of liquefied petroleum gas 
equipment without PAW permis- 
sion. 

Dir. No. 1—Prohibited deliv- 


| 


L-304—Controlled manufacture 
of certain specialty bags. 

M-8-a—Restricted sale, deliv- 
ery, use of all cork products. 

M-21—Direction 5—Ferro co- 


ery, acceptance of liquefied | lumbium. 


petroleum gas equipment with 
PAW authorization. 
L-279—Controlled use of paper 


to buy | shipping sacks. | 


1 









Direction 6—Tungsten. 
Direction 8—Nickel, 
alloy products. 
M-217—Restrictions on use of 
leather for riding boots, safety 


nickel 


| shoes, certain other shoes. 


M-283 — Controlled asbestos 
textiles manufacture and end use. 
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RECIPITOUS cliffs, rising sheer from the sea! Atop them the cornered 

Jap fought desperately, pouring his deadly fire on our troops. Hidden in 
the caves which honeycombed the terrain, he made a last stand. A frontal 
attack with dynamite, sealing forever the enemy-infested caves, taking by’ 
surprise the entrenched Sons of Heaven above, would speed the Victory— 
save lives. Rope . .. strong, pure Manila Rope... the kind we make here at 
Columbian, was needed. 


Because we at Columbian have never relented in our drive to supply our 
fighters with all the Rope they need . . . because you have cheerfully done 
without much of the Rope you need . .. because you have taught and 
practiced conservation of Rope—that Rope was ready! The last Jap stronghold 
in Manila Bay fell! Again Rope helped turn the tide of Victory! 


ARMY = 
Wish COLUMBIAN ROPE COMPANY 
400-70 Genesee St., Auburn, “The Cordage City.” N. Y. 


COLUM IAN Nee (2a Sinew of War 


SEPTEMBER 13, 1945 





WeA re Moving Fast 





CC DREDGE SLING CHAINS 
CC IRON DREDGE CHAIN 
CHAIN FITTINGS 
CLAW EMERGENCY TIRE CHAINS | 

CLAW TIRE CHAINS Gle 
CM LIBERTY COIL CHAIN ; Eas 


CM LIBERTY MACHINE CHAIN 4 Sel! 
ing plans for reconverting from war production CONVEYOR CHAIN 

















Since V-E Day we have been very busy mak- 


to the manufacture of lawn mowers. The ac- DREADNAUGHT TIRE CHAINS ¥ Eas 
tivities that have transpired since the restrain- DIXIE TRACE CHAINS e Ru 
ing order on lawn mowers was removed on the HARNESS CHAIN Stu 
22nd of May have shown definite results in the HERC-ALLOY HEAT TREATED CHAIN 5 | _ 
rehabilitation of our plant and equipment and HERC-ALLOY SLING CHAIN : you wil 
HERCULES STEEL LOADING CHAIN ° 
HOISTING CHAIN MAST! 
searching the markets in an effort to obtain nec- sphnlinggeenestagmedinagnings » as 
INSWELL PROOF COIL CHAIN , luffalo 4 
INSWELL STEEL LOADING CHAIN ; 
effort. INSWELL TWIST LINK COIL CHAIN 
LOG HAUL-UP CHAIN 
NIAGARA TRACTOR CHAIN 


TIRE CHAIN ACCESSORIES q 
ing scheduled. And when the flow begins—with 
TOW CHAINS ’ 
an accumulated market for lawn mowers at an Z 


all-time high - - with preference for Philadel- 


other preparations for abundant production for, 


the coming season. We have been diligently 


essary materials without disturbing the war 


Now, that V-J Day has been realized we have 


increased the tempo and deliveries are now be- 


phians firmly established as of long standing .. . AUTOMOTIVE ... AGRICULTURAL... HARDWARE... 
the Philadelphia Dealer will be strategically INDUSTRIAL... MARINE... for practically every choin 
use there is a CM product designed specifically for that job. 





set for sales. 





It could be possible that by the time this advertisement appears we moy 
again be in position to start filling dealers’ orders completely and promptly, 
as we did prior to December 1941. In any event, we here are very much 
aware of the peacetime job that lies ahead and how important it will be 
to all our dealer friends to have a dependable source of supply for quolity 


Philadelphia hain. You can count on CM...as always. 
rdaneien oi Deudson 
302 Opucts CORPORATION iad f “g ON 
N. WATER sr. NEW ; ~ 


CHAIN CORPORATION 


(Affiliated with Chisholm-Moore Hoist Corporation) Side 
General Offices and Factories: 


126 FREMONT AVENUE, TONAWANDA, NEW YORK 
Soles Offices: New York, Chicago, Cleveland, San Francisco = 


IY 


BURGH, NEW Yorx 
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1 AM TICKLED PINK 
WITH MY NEW 








Yes, It’s the 
Finest Sanette 
Ever Made! 


There never was a 
kitchen can with so 
many desirable fea- 
tures: 


Gleaming, baked-on white enamel 
Easy-to-clean, zinc-grip removable pail 
Self-closing, patented hinge-contro]led cover 
Easy-acting foot pedal 

Rubber feet to protect floors 

Sturdy, long-life construction 


Your customers will be pleasantly surprised! And 
you will make extra large profits selling them Sanettes. 


MASTER METAL 


PRODUCTS, Inc. 
321-5 Chicago St. 
buffalo 4, N.Y. 
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Our Twentieth 
Anniversary 


Propeller Fans 


Blowers 


* Forced Air 
Furnaces 


Seen 
Evaporative 
Air Coolers 


Through 20 years of careful 
planning and production 
UmTi.ity has established high 
standards of quality and de- 
pendability for its products. 
New methods of manufactur- 
ing and greater volume of 
production will give users of 
postwar UTILITy Appliances 
new standards of quality and 


new measures of value. 


4851 S. Alameda, Los Angeles 11, Cal 


Manufacturers of the famous Utility evaporative air 

coolers (the original Dezert Kooler), Fans, Blowers, 

Floor Furnaces, Forced Air Furnaces and Fan- 
Equipped Space Heaters (console type). 
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OVERNMENT WAR-TIME RESTRICTIONS : 
UNDER G n 
— “ wena n 
le 
September 13 1945 Wood for fuel — WPB urges n 
, ’ the increased production and use of r 
Vitrified chinaware — Dollar now on any lumber supplier, sawmill, wood es Samm ot peaential weg : 
and cent ceiling prices have been estab- concentration yard or distributor, may — oe ered ie ——- “= 2 
lished on additional items of vitrified sell any kind of lumber to any person shortage expected thls Seay, Oticigns : 
chinaware that have been or may be on uncertified and unrated orders, pro- emphasized the Pamnetiate wire rhep 
declared surplus by the armed forces vided it does not interfere with the —_ fuel wood, especially hardwoods, to \ 
OPA announced in Revised Order 67, filling of rated or.certified orders. Allot- permit drying for 60 to 90 days before ‘ 
under Supplementary Order 94, Special ments of lumber made for the third wee. ‘They stvess the fact Chat the ~~ . 
Maximum Prices for Certain Vitrified quarter remain in force, however. Par- generated irom one cond of tapdsaed te r 
Chinaware, effective Aug. 25. Ceilings ticularly, however, in the West Coast almost equivalent to that produced by " . 
were established July 6 on 43 china- timber areas, WPB’s announcement a ton of coal. The end of the a 
ware items and another 27 were added found the industry with the lowest probably will make little difference in 
to the list by the Aug. 25 action. Some stockpiles in years, and crying for the demand for fuel wood. the omer Ii 
of original ceilings have been revised to skilled men, loggers and woodsmen of heating fuel in about 6,000.000 Ameri- F 
conform with latest manufacturers list experience and training, to help build can homes. Pre-war consumption was * 
prices. Ceilings for used chinaware up production and break the bottleneck around 77,000,000 cords of wood per P 
items not chipped are 75 per cent of the in that locality. Everywhere, too, there year. However, perhaps residential ™ 
ceilings for new items. will be a time lag before lumber begins fireplaces will be in greater use this fall, 9 
eo = es reaching lumber yards in large volume. to supplement coal and oil-burning v 
Farm equipment—As of Aug. It will take time to reestablish the furnaces. Since farmers are expected P 
2). WET anneuscsl Gdsciinemnes of normal flow to distribution yards, as to furnish more cordwood this winter, F 
production schedules for farm ma- well as to age lumber. WPB reminds that it bas lifted restric- : 
chinery, revoking the scheduling order, 9 
L-257-e. This should not, however, r 
make any appreciable difference in pro- 
duction at this time, for the order Wholesale Hardware Sales: 
covered only large producers, whose 
total sales in 1941 wei $500,000 or By Geographic Divisions, for July, 1945 ; 
over. Small producers were permitted ' 
te -pabdees t the een. ib SALES REPORTED SALES-YEAR-TO-DATE ¢ 
pacity. Revocation of the order, WPB ee al 3 Re Oe Ee . 
; Percent Change v 
says, does not affect the production of DIVISIONS July 1945 Thousands of Dollars ‘ 
hames, or the provision whereby farm- soil se Months Months y 
ers in areas affected by the storms and ar ms july | June | July | July | June rm (nad (add I 
floods of 1944 and early 1945 have been Firmsb| 1944 1945 1944 1945 1944 000) | 000) 
granted priority assistance for equip- ee ; Ci Re SE ¥, Se Ba Tene : 
te wowtzSTOTAL4....| 30g | 9 | — 4 |s34,a99 [s04,o13 js36,255 | + 3 |s2u6.asz |s208, 024 
“104 eens) & | tt] 2 | see] ol el tt | ae! see : 
Glycerine WFO.-134 which West North Contra 3 | +a | +3| goa) 8950 S.8600| 43 | api4oa| anctz7 : 
ince June 2, 145, bad reicted i Ets | | 5a | 5H | tee) tee] feel oe | Reel Be : 
ventories of glycerine users and distrib- a Central * ti = : os re Las | T% 7 | Vt t 
utors was terminated as of Aug. 25. Pacific 21 —18 — 5 5,097 | 6,220 5.383 | -—4 55,430 | 57,735 
i A Bureau of the Census Prepared in Business Division by Current Statistical Service 
Lumber curbs eased — As of a Includes 26 reports received too late to be incorporated in Census Bureau published release. 
Ss " Ha ot a apply in all cases to the year-to-date figures C 
Aug. 22, WPB stated there should be c Includes reports received too late for inclusion in previous monthly totale. 
enough lumber on hand to meet all d Includes data for five firms not allocated to geographic divi , 
kinds of construction requirements States comprising regions: 
within 30 days, and lls atte Se es Maine, Mass., N. H., R. L, Vt.) I 
, ‘ ie Atlantic—(N. J., N. Y., Pa.) I 
relaxation of its control of lumber. East North Central—(Ill., Ind., Mich., Ohio» Wisc.) 
This action, resulting from the sharp bat ae ~~ ag ag eae 's. ag » Va.) t 
decline in military requirements, cleared East South Central—(Ala., Ky., Miss.. Tenn.) 
the one great handicap to resumption of Lede yo —ayge re: aay age M., Utah, Wyo.) 
large scale private home building. From Pacific—(Calif., Ore., Wash.) 
> 
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tions on the manufacture and purchase 
of “one-man ‘woodcutting machinery, 
such as portable circular and drag saws. | 





®.-.. 2 ,§ 


Prompt cancellations re- | 


quested—To speed the flow of scarce 
materials into civilian production, WPB 
Chairman Krug has urged manufac- 
turers, whose military contracts were 
voided, to cancel promptly their own 
orders for bottleneck items. “It is | 
vital,” he said, “that orders for these 
materials which were placed to fill 
military contracts and which are no 
longer needed be cancelled with the ut- 
most speed, Any delay will not only 
result in the accumulation of useless 
and burdensome surpluses, but will also 
needlessly postpone the full-fledged re- 
conversion effort.” The following items 
were mentioned as especially needing 
quick release: steel sheet and strip, | 
structural steel, gray and malleable iron | 
castings, lumber, shipping containers, 
electric motors, cotton broad woven 
goods. 





* * * 


Life rafts, floats—All sales of 
life rafts and life floats bought from the 
Federal Government, except pneumatic 
rafts and floats, will be exempt from 
price control OPA announced in Re- 
vised Order 38 to Supplementary Order 
94, effective Aug. 30. This action re- 
vokes wholesale and retail ceiling 
prices established March 13, 1945, on 
new metal life floats then being sold by 
the U. S. Maritime Commission ‘for ci- 
vilian use. Ceilings established Jan. 
27, 1945, on five man pneumatic life 
rafts, however, continue in effect. 

oo * 

Cement — An increase of 10 
cents per barrel in manufacturers’ ceil- 
ing prices for cement produced in Ohio, 
W. Virginia, Michigan and some parts 
of Pennsylvania, Virginia and Kentucky | 
was announced by OPA, effective Sept. 
5, and may be passed on at all levels of 
distribution. Also announced was that 
resellers of ready-mixed cement will | 
also be permitted to pass on to cus- 
tomers those increases. This action | 
OPA said applies to all types of Port- 
land cement, except white cement, and 
includes masonry and other special 
kinds of cement. Amendment No. 11 
to MPR 224 made these provisions. 


* * * 





Impressive figures—Reading 
of the vast wartime changes in the 
nation’s statistics—one may only con- | 
fess that, nevertheless, war does not 
pay. The following figures are from the | 
U. S. Bureau of the Census: 


Manufacturing—Dollar volume nearly | 4 A M | L T 0 N 
trebled, from $57,000,000,000 in 1939 to | 


more than $157,000,000,000 in 1944. 
Durable goods, chiefly ships, planes and | 
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A trhough no poll is needed to prove that kids love 
to eat, a recent survey shows how huge and profitable a market 
is composed of. families with children. Actually, they comprise 
51.1% of all buying units. Translated, families with children 
make up 69.9% of the total population, spending far more on 
the average and in aggregate for the main items of consumption 


than any other spending unit. : 


To reach these people with advertising on the electrical appli- 
ances you'll soon be selling again, Hamilton Beach uses maga- 
zines whose readers are almost exclusively heads of families with 
children... prime prospects, being primed for you! Hamilton 
Beach Company, Division of Scovill Manufacturing Co., Racine, Wis. 















HEAD YOUR BUYING LIST 









ZIM CAN OPENER 


Opens any shaped cans, leaving 
edges clean. Strongly made for 
long service. Folds upwafd , 
when not in use. 


ZIM JAR OPENER 





Removes screw caps, bottle capa, pry-up 
caps and friction caps. Folds flat against 
wall when not used. 






DELUXE MODEL 
ZiM JAR OPENER 


ZIM FLATIRON REST 


STANDARD MODEL 





Leaves entire board for ironing. Folds back 
when not in use. 





WHEN THE WAR IS WON... 


we will supply you with the familiar Zim 
appliances and new “postwar” ones too. 
Meanwhile, we are apportioning the products 
which regulations permit us to make so each 
customer will get some. 





ZIM MANUFACTURING CO. 
Headquarters for Labor-Saving Home Appliances 
3037 CARROLL AVE. — CHICAGO 12, ML 
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Wholesale Hardware Inventories: 





By Geographic Divisions, for July, 1945 









































END-OF-MONTH INVENTORIES (Cost) STOCK-SALES RATIOS b 
Percent Change I 
DIVISIONS July 1945 Thousands of Dollars 
etl a | tee | sy | ie | tee | ie uo 
ul e e 
Firms | 1844 1945 1944 1945 1945 on 1945 
U.S. TOTAL ¢....; 192 -1 + 2 [$41,412 |$41,648 ($40,495 174 178 166 
New England......... 14 +9 0 1,411 | 1,293] 1,415 242 224 216 
Middle Atiantic....... 39 —2 —2 4,260 | 4,334} 4,337 178 204 176 
East North Central . +4 0 ,971 | 8,584; 8,970 158 160 162 
West North Central... -—4 +7 100 | 9,494/ 8,516 178 182 169 
South Atiantic........ 24 +2 -1 161 | 2,128; 2,183 144 152 123 
South Central. . 6 -5 +4 205 | 1,364) 1,242 123 140 129 
West South Central... 17 +3 0 ,507 | 5,368 | 5,534 197 205 181 
Mountain.......... 9 -—4 +1 -006 | 1,047] 1,000 144 174 
Pacifie..... Boys 13 —5 +6 ,431 | 7,814] 7,036 190 175 71 
Bureau of the Census Prepared in Business Division by Current ical Service 
a Includes 19 reports received too late to be incorporated in Census Bureau published r 
b Stock-sales ratios are obtained by dividing the stocks by the sales for an identical group of firms. 
¢ Includes data for four firms not allocated to geographic divisions. 








other war material, quadrupled, and 


| aircraft production multiplied by 25. 


Retail Trade—Despite wartime short- 
ages, retail trade rose from nearly $43.- 
000,000,000 in 1939 to nearly $70,000,- 
000,000 in 1944, Record consumption 
of food, beverages and clothing; higher 
price levels, and increased expendi- 
tures for service, more than offset 


| disappearance of new cars and sharp 


reduction of home furnishings and 
other durable goods. 


Wholesale Trade— Dollar value of 


| wholesale trade practically doubled, 


from $55,300,000,000 in 1939 to more 


| than $100,000,000,000 in 1944. Non- 


durable goods accounted for three times 
the volume of durable goods in 1944, 


compared with slightly more than twice 


the volume in 1939. 


Employment—The peak was about 
54,750,000 in July, 1943; factory em- 
ployment nearly doubled, from 9,623,000 
in 1939 to 17,250,000 in late 1944; 
female employment rose from about 11,- 
000,000 in 1940 to more than 18,200,000 
in 1945. From 8,410,000 (about 15 per 
cent of the labor force), in July, 1940, 
unemployment had declined by July, 
1944, to 1,000,000, or less than two per 


cent of the labor force. 


ca * a 


Steel production — With a 
promise of a strong upward trend in 
activity, post-Labor Day reopenings 
found the steel industry on the home 








Wholesale Hardware Collections 
on Accounts Receivable - 
By Geographic Divisions, for July, 1945 












































ACCOUNTS RECEIVABLE Collection Percentages b 
Percent 
DIVISIONS July 1945 Thousands of Dollars 
from 
~—_ July an i re itr Jul July Jun 
june ju ul june e 
Firms | 1944 1945 oa 1944 1945 19 1944 1945 
U.S. TOTAL c....| 284 -—7 — 2 |$32,154 |$34,492 ($32,816 102 6 103 
New England......... 23 +6 +2 869 819 849 94 93 99 
Middle Atlantic. ...... 69 —4 +3 4,400 | 4,560) 4,359 87 103 
East North Central 50 —4 0 6,396 | 6,666 | 6,399 104 98 108 
West North Central 37 —2 -—4 4,968 | 5,061 5,180 113 118 116 
South 48 —15 — 6 4,334 | 5,080} 4,610 107 90 100 
East South nN +2 +4 1,492 | 1,460} 1,438 97 89 
West South Central 22 +2 -—7 3,012 | 2,957) 3,266 110 108 109 
Mountain... .... 8 +2 +9 665 649 610 86 97 
Pacific 20 —17 -—3 5,915 | 7,133 | 6,122 91 85 90 
Bureau of the Census 


a Includes 25 reports received too late to be i 
b Collectior percentages are obtained by dividing 


SS ieee 
‘ed in Census Bureau ished release. 


collections by the accounts receivable for an identical grou p 


of firms. 
¢ Includes data for five firms not allocated to geographic divisions. 
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stretch as far as reconversion problems 
were concerned. During the past week 
order volume has been heavy, steel ingot 
operations have been slowly climbing 
upward, steel consumer reconyersion has 
been taking place at a much faster 
rate than had been expected and nor- 


’ . 
mal market factors such as prices and 


wages have begun to put in more of an 
appearance than has been customary in 
the war period, The Iron Age reported 
in its Sept. 6 issue. On an overall basis 
total order volume in this past week 
has been relatively heavy. Despite heavy 
cancellations during August, some mills 
report that new order volume has just 
about balanced their losses. Cancella- 
tions are now at a normal rate and most 
steel mills have already put new sched- 
ules for finishing units into effect right 
on the heels of the war business can- 
cellations experiences over the past few 
weeks. Even though all steel mills were 
shut down over Labor Day, the drop in 
ingot output that week was negligible. 


* * * 


Paint sales—Sales by 680 man- 
ufacturers of paint, varnish, lacquer and 
filler during the first six months of 
1945 aggregated $341,623,833, compared 
with $310,084,532 during the corre- 
sponding period in 1944 according to 
the United States Department of Com 


merce. 
* * * 


Machine tools—Shipments re- 
ported in July by 198 companies totalled 
$32,521,000, as compered with $41,040,- 
000 in June, a decrease of 20.8 per cent, 
according to a preliminary report is- 
sued by the Tools Division, WPB, late 
this month. Net new orders also de- 
clined, with the cutting off of lend-lease 
given as one of the principle reasons. 
The value of such orders was $7,627,000, 
or 33 per cent below June. Unfilled 
Unfilled orders decreased to $240,335,- 
000, or 6.4 per cent from June. At the 
current rate of shipment, the division 
said, it will require approximately seven 
months to ship orders on hand as of the 
end of July. 

* * + 

Petroleum liquid — The Pe- 
troleum Administration for War on Aug. 
22 announced that a rate of 4,912,000 
barrels daily of all petroleum liquids 
was recommended for production dur- 
ing September, 1945. 


7. *+ * 


More customers coming up 
—On Aug. 23, the U. S. Census Bureau 
reported that in the last five years the 
nation’s population has increased to 
about 139,682,000—a rise of more than 
eight million. This was nearly twice the 
increase of the preceding ten years. 
There were an estimated 5,477,000 mar- 

(Continted on page 206) 
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Bertha’s Biceps Became Bulgier 


| 





wil 


and Bulg-i-e-r! 









e e «e SO she got a mixer—but just an ordinary one, worse luck! And her biceps 


a 





got even bulgier because she still had to do toughest jobs by hand! 





e e e SO she got a KitchenAid—and now she doesn't do anything but get a 
: big hand for her tasty confections and her biceps are beautifull! 





SAVE YOUR 
WAR BONDS 





Plan to handle this outstanding line of appliances after the war. 
There are mixers for every purpose, a full line of attachments, and 
coffee mills for home-ground fresh coffee—all competitively priced, 
nationally advertised and offering full profit margins. See your dis- 
tributor, or write. 


Kichen td 


The Hobart Manufacturing Company 
KitchenAid Division © Troy, Ohio 
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— and you Dealers are waiting for 


WORD FROM UNION 
























when N cw- line Leaders When Uncle Sam started taking fe 
b ; d ss the major portion of our products to war, there Hi 

can @ release ee was no need for conversion of either skills or ar 
ai 


machinery. Our job remained what it always 











: ; has been — to make the best possible rope from -- 
New Sales- PULL is assured right now for | materials available. With equal speed, we will 
the UNION Sporting Goods and tools you ve | again offer the trade genuine H & A “BLUE 7 
—— = i pico hil the at bee ve 30m | HEART” Pure Manila Rope as soon as the high 
peers. Foe a wh at tuew pe A | quality fibre required can be obtained for 
sells; evolved from the merchandising ex- | civilian use. Meanwhile H & A Blue Star No. 1 
perience of 80 years. Jute Rope and Dreadnaught No. 2 Istle Rope 
] ‘ : ao are doing a creditable job on the home front. 
All the items in which UNION excels will | 
sell faster than ever by their new-feature | io Mae 
appeal plus accumulated demand for UNION | Until better rope is marketable, we suggest that 
ROLLER AND ICE SKATES. FISHING | dealers carry only moderate stocks of war grade rope. 
TACKLE. *CHISELS AND SCREW. | But keep reminding your customers to conserve rope, co 
DRIVERS, HACK SAW FRAMES, | because even these grades are precious. ab 
GUN IMPLEMENTS. ‘ di: 
Pee Se. || The Makers of H & A “Blue Heart” Manila Rope fo. 
Sa 


EERE EPS A LT THE HOOVEN & ALLISON COMPANY 


HARDWARE COMPANY XENIA, - 
ent . . | » Be dt % . | “Spinners of Fine Cordage Since 1869 


TORRINGTON, CONN. 


NEW YORK OFFICE ISI CHAMBERS 
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There are 


PROFITS in 
RESEARCH 
AIR FILTERS 


for forced warm air furnaces 


Here's a new hardware store item that is 
available. Every forced warm air furnace or 
air conditioning unit must have periodic air 
filter replacements. Feature RESEARCH AIR 
FILTERS—ample, original stock is small, mark 
up and profits very attractive. 


Above, the No. 200 Series—30,000 
tiny baffles per square foot to 
catch dirt and lint. Clean filters 
save fuel, save housework! 


Selling Made Easy 


Write for free data and 
cost sheets today. Also avail- 
able is a complete merchan- 
dising sales kit offering the 
following material as FREE 
Sales and Advertising helps., 


RESEARCH PRODUCTS CORPORATION 





MADISON. WISCONSIN 
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| EW! FLEX-O-CRYST 
LASTIC HAMMER 















AONEY-MAKER 


HERE’S | . 
mmer unlike any other — it’s a wate 


| ann 5 Hits hard effective blows we 

cutting or battering. Useful to oe ~ 

Not affected by oil or gaso ay Perey A 
xplode. Will not crack, chip or ped 

pyc tien craftsman wants; its @ hammer y 

at 


sell at a handsome profit. 3 sizes, 7 weights. 


A 





marring, 
workmen. 


| 
MAKING SALES FOR YOU 





VERTISED in leading 
national magazines. ages 
counter-card ready to s¢ 

ire today! 


-_ 
strator 


for you. Write of W 


NEW PLASTIC CORPORATION 
W17 N. Sycamore + Los Angeles 38, Calif, 


PLASTIC 
HAMMERS 





MIGHTY 
but Gentle 
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riages in the three and one-half years years ended July 1. The excess of 


ended July 1, the marriage rate reach- births over deaths in 1942 was 10.6 per 
ing an all-time peak of 13.5 per thou- thousand of population, compared with 
sand population in 1942, There were an excess of only 7 per thousand in 
10,569,000 estimated births (more than 1938, a typical year. Many supplies and 
twice the deaths, excluding war toys for infants are fast-moving and 


EMBURY casualties) in the three and one-half profitable. 


Luck-E-Lite 


SALES OF 1,116 INDEPENDENT RETAIL HARDWARE 
HIGHWAY TORCHES DEALERS IN UNITED STATES 


July, 1945, Comparisons 








July’45 = July’45 


vs. US. 
The Dependable No. Stores” July’44 June’45 July’45 July ’44 June °45 
| Total ox ae +12 —7 $9,326,398 $8,339,437 $10,050,415 


Watchman! 


1945, $67,782,169; 1944, $60,909,444 
First five months, 1945, (a) showed 11 per cent gain over 1944. 





Per Cent Change 

















July ’45 July ’45 Dollar 
Number of vs. vs. Sales 
States by Regions firms reporting” July ’44 June ’45 July °45 
New England .. 70 +7 —9 $663,668 
Maine Oe ates 9 +11 — 6 93,512 
New Hampshire 5 —4 —9 133,899 
Vermont ....... 7 +7 — 5 56,701 
Massachusetts 34 +15 —7 281,106 
Rhode Island . c deve We ho me ree 
Connecticut .. ll — 3 —20 68,297 
Middle Atlantic 121 +14 —12 964,487 
Pennsylvania . os: an +14 —12 964,487 
Order through Your Jobber East North Central ......... 343 +10 —12 2,375,945 
Ohio .. aa 95 +7 —l4 673,168 
EMBURY MFG. CO., WARSAW, N. Y. Indiana 49 +9 —15 327,713 
Illinois . eereores 81 +13 —9 453,606 
Michigan ee oe 42 +14 —l1 388,932 
7 Wisconsin von.” 76 +9 —12 532,526 
West North Central a +4 ~—9 698,841 
Iowa a ; 46 + 2 —7 senna 
’ ‘ ‘4 Missouri oe » Ride 32 +9 —7 1 

BACK AGAIN  Nonmoccccc & tu = 3 123016 
Kansas ........ aan — 1 —1l4 222,126 
South Atlantic ... bid ete gh +18 +1 464,627 
" South Carolina ........ ll +11 — |] 104,549 
Georgia .. A +22 + 8 175,798 
oy Florida ED. «e-. ecxat, ae +18 —3 184,280 
s East South Central ......... 9 +10 —5 90,215 
6. Alabamh ........... 9 410 a 90,215 
West South Central ........ 97 +17 0 772,525 
Arkansas ..... p< seats en 17 +18 —l1 136,480 
Oklahoma .. 35 +19 + 2 215,534 
ya ne oe 45 +16 0 420,511 
Mountain ......... — +13 -9 726,100 
Montana ........ “a 16 +9 — 8 156,727 
Idaho .. ua eieeets +16 —17 108,265 
Wyoming poe 4 +24 + 2 43,314 
Colorado a 23 +11 —ll1 121,436 
New Mexico el 6 +17 1 203,159 
Arizona .. ee eee 5 +14 —18 36,199 
Ula TO AA...... cee. € ae sc 
Nevada «A dk... i 4 — 1 —14 36,217 
Pacific eevee ; 200 +14 —2 2,569,990 
Washington .. 29 +9 —16 234,855 
Oregon .. Shoswdhwa 25 +11 +2 len 

California een ee +16 —] 5770, 

Standard 

Chicago, Ill. 15 +25 —10 71,299 
Yes, Premax Stamped and Embossed*Metal Los Angeles, Cal. ........ 13 ue? Bry" 155,762 
House Numbers are “back from the war,” Portland, Ore. .. Lye 8 a. § —10 56,255 
ready to add to your sales volume. Witte | San Francisco, Cal. i 18 +24 +18 215,356 


at once’ for details and prices. Seattle, Wash. eeeaded ca 7 +9 5 60,990 


C f Note: (a) includes reports received too late for inclusion in previous monthly 
remax lad OL Of Fs Oa a) totals. (b) mumber does not apply in all cases to the year-to-date figures. (c) 
less than 0.5 per cent. Compiled by Bureau of the Census, U. S. Department of 
; F 
| 





DIVISION CHISHOLM-RYDER CO., INC. Commerce. 
4509 Highland Ave., Niagara Falls, N. Y. 
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DAIRY Q) 
scAt $ 
(Ht 


\s\20 
CAPACITY Ww 
60 ibs. by \ 


For the dairy farmer 
who requires accu- 
rate milk production 
records. Saves money 
by weeding out non- 
producing cows. Ex- 
tra adjustable indi- 
cator can be set to 
deduct weight of 
milk pail. Large, easi-. 


See your jobber 


simplifies computa- 25 
tion. Dimensions 8” 
x 2” x 17”. Heavy 
construction assures 
years of reliable 525 N. Ade St 
service. List $5.00 Chicago 22, I! 


HANSON 
SCALE COMPANY 








Nearly a Hundred Years 
Of Wire Specialization 


In that time we have made untold millions 
of hooks, eyes, rings, screws, etc., for use 
in homes, stores, and on farms, the length 
and breadth of this land. Then came the 
war, necessitating practically our entire 
facilities. 


Dealer's stocks suffered. It couldn’t be helped. 
We hope we'll soon be able to give nation-wide 
attention to the hardware trade, always the 
“backbone” of our business! 


M. S. Brooks & Sons, 
Since 1848 


BROOKS HOOKS’ 


1945 


Chester, Conn. 












Redwood lumber — Establish- | 


ment of manufacturers’ dollar and cent 
ceiling prices for all sales of redwood 
tank, pipe and silo lumber, regardless 


of where sold, was announced hy OPA | 


in Amendment No. 9 to MPR 253—Red- | 


wood Lumber and Millwork, effective 
Sept. 4. 
* 7 * 

Consumer lines—late news— 
On Aug. 23, Director Adams of 
WPB’s Consumers Hard Goods Bureau 
offered a “time-table” for the expected 
production of certain major items that 


will be available to consumers. Three | 
very important industries—refrigerators, | 


washing machines, and electric ranges 
—had been converted to war production 


almost 100 per cent—making aircraft | 


engines, wings, control instruments, 


radio and radar equipment, rockets and | 


anti-tank mines. While this spring WPB 
assisted these and other industries in 
tools, 
struction for reconversion, not all of 
these aids have been received and in- 
stalled. A good deal of new construc- 
tion remains to be done. 
detailed time-table includes: 


procuring equipment and 


Electric Ranges — 
mated 45,000 domestic ranges is ex- 
pected to be made in the third quar- 
ter, and some 100,000 in the fourth 
quarter. Pre-war rate of production 
was about 150,000 ranges a quarter, 
and by the first quarter of 1946 the 
pre-war rate may be reached or sur- 


| passed. Home electric ranges: should 


appear on the market in fair quantities 
by December. 


con- | 


The Bureau’s 


An esti- 


Washing Machines — Al- | 


though only about 50,000 electric wash- 
ing machines are expected to be made 
in the third quarter, some 500,000 
probably will be manufactured in the 


| fourth quarter, which is about the pre- 
| war rate of production. Washers should 
| be available to the public in some quan- 


tity beginning in January, and will not 
be rationed. 


Fans—Only about 25,000 elec- 
tric fans probably will be made in the 
third quarter, but something like 100,- 
000 should be produced in the fourth 
quarter. This figure would be about 
one-fifth of the rate of production be- 
fore the war. Fairly adequate supplies 
of fans should be on 
cember. 


sale by De- | 


Refrigerators — Although the | 


limitation order on the manufacture of 
domestic mechanical refrigerators has 
been revoked, the distribution order 
(L-5-d) remains in effect, and until 
perhaps mid-October, or until produc- 
tion is sufficient to meet the remaining 
essential demands for U. S. occupation 


NEW! FREE! 





OILAX 
SEMAPHORE 


DISPLAY 


Put the new Soilax Semaphore Display 
on your counter and watch folks buy! 
This novel display is an instant attention- 
getter. Revolves to the touch, is handsomely 
lithographed in full-color. A self-service 
merchandising unit —the Soilax Semaphore 
Display builds to any size, lends itself to 
any type of package arrangement. FREE! 
Write Economics Laboratory, Inc., St. 
Paul 1, Minnesota, 


Makes ’em STOP, 
LOOK and BUY! 








ago mg Adrien he 
| Your Jobber. Laboratory, Inc. 
St. Paul 1, Minn. ; 


| troops in the tropics and in Europe, the | 
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LUFKIN 
MICROMETERS 
FOR EASY 
MEASURING 


rm 


(LA Gh A 


FOR ACCURACY 





| 150,000 units. 


distribution control is expected to be 
maintained. Third quarter production 
is expected to be between 125,000 and 
About 700,000 may be 
made in the fourth quarter. In 1941 the 
industry was selling a [ittle less than 
1,000,000 refrigerators a quarter. 


Imported Watches — The dis- 


| tribution control order (L-323) on im- 


ported watches was revoked, and it is 
now permissible for importers or their 
agents bringing watches or watch move- 
ments through customs into the United 


| States, to distribute them without spe- 





cific authorization from WPB. 


* * *s 


Metal Furniture—The metal 
furniture industry is now free to pro- 
ceed with full-scale reconversion, though 
it is difficult for WPB to estimate the 
rate of pick-up, as a large number of 
manufacturers making a great diversity 
of products are involved. WPB thinks 
about $10,000,000 worth of metal office 
including shelving, lockers, 
safes and filing equipment, and another 
$10,000,000 worth of household metal 
furniture, including tables, chairs and 


furniture, 





| kitchen cabinets, should be made in the | 


fourth quarter—all to appear in some 
quantity in retail stores in the first 


quarter of 1946. Pre-war production in 





this industry amounted to about $200,- 
000,000 annually. 


Dry Cells—The dry cell bat- 
tery industry has been producing at ca- 
pacity and beyond during the war; so 
the revocation of its order (L-71) will 
not increase production. In the next few 
months it is expected that some 125,- 
000,000 cells (including those for hear- 
ing aid batteries) will be made. After 
this supply has satisfied civilian de- 
mand, production’ probably will level 
off. 

Although distribution may be un- 
equal in some parts of the country for 
a little while, WPB said the total sup- 
ply for civilians is more now than dur- 
ing the pre-war period. 


. * . 
Priorities Regulation 31—Un- 


der P. R. 31, changes announced August 
21 removed restrictions on the distri- 


| bution of motorcycles and replacement 


storage batteries, also production con- 
trols on internal combusion air-cooled 
engines, automotive replacement parts 


| and automotive maintenance equipment. 


| Glue—( Order 


Many more releases were announced 
Aug. 24, under the same regulation, of 
which the following are of greatest in- 
terest in the hardware field:— 


Hide Glue, Extracted and Green Bone 
M-300, effective Aug. 




































































Prices in view make 
° it easier for you— 


USE 
Siaiso0e/s 


METAL MARKERS 












Blaisdell Metal Markers 
make clear, durable 
price marks on metal, 





\ china, glass, plastic — 
ny all smooth surfaces. 
2 Note: The special 
NY process used in paper 


~ encasing these pencils 
j seals in the ingredients, 










| preventing oxidation. , 
Nv Write us for free sample 
2 mentioning this publi- 
cation, and order a sup- 
~t ply from your dealer. 
792-T with thin black lead 
oo 795-T with thick black lead 
NICK with string *nec. U.S PAT. OFF 
PULL the paper 
*(U. S$ Pat, Ne. 1 756,953) 































"QSatsOe Pench. COMPANY, EST. 1893 
PHILADELPHIA, 44) PA. 
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great neck 
modern 

plastic handle 
screw driver 


ee. 















See Your Jobber! 


Shaft scientifi- 
cally tempered = 
high grade Alloy [4 .. 
Tool Steel. 
Work end heat 7Ow ; 
treated to Tet 
withstand wear. ss a 
Fluted Red-and- 
Black PLASTIC 

HANDLE is slip- 
proof, shatter- 

proof, will not 

splinter or warp. 


oo - ——— 
ra : . 2 a Y eS hee 











An ideal tool for 
electricians and 
radio men, as 
well as for the 
hobbyist. 
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Other Great Nec 


is tee} 


k Lines 
hack saw blades— 
molybdenum 
tungsten 
high speed 
keyhole saw blades & handles 
phillips screw drivers 
screw drivers (wood handles) 
wood chisels (plastic 
or wood handles) 


a 
oie 





Great Neck Saw Mfrs., Inc. 
Mineola, N. Y. 
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31; Pyrethrum (Order M-300), effec- 
tive Sept. 30; Rotenone (Order M-300), 
effective Sept. 30; Natural Resins (Or- 
der M-300), effective Sept. 30; Con- 
servation of Paper and Paperboard 
(Order M-24l-a), Wall Paper (Order 
L-177), Greeting Cards and Illustrated 
Post Cards (Order L-289), Displays 
(Order L-294). 





Cast Tube Radiation—FEfiec- | 
tive Aug. 22, an increase of about 8% | 
per cent in manufacturers’ ceiling 
prices for cast iron tube radiation was 
announced by OPA. Probably this will 
raise manufacturers’ maximum prices 
by about 2% cents net per square foot, 
which amount may be passed along by 
all resellers. Cast iron tube radiation 
is the standard hollow tubular type of 
shapes that are assembled into radia- 
tors for steam and hot water home and 
factory heating systems. OPA com- 
ments that “the increase of about 2% 
cents per square foot for cast iron tube 
radiation will cover total costs for the 
bulk of the industry—will remove price 
as an impediment to the continued and 
increased production of the commodity 
—and will thus make available heat 
emission units at prices which will 
still be considerably lower than those 
for copper tube or other alternative 
types.” 


Air express—Shipments, han- 
dled throughout the country during 
June, rose 27.2 per cent over the same 
month last year, the Air Express Divi- 
sion of Railway Express Agency an- 
nounced recently. The Agency handled 
over 176,700 air express shipments for 
the domestic airlines during June as 
compared with about 138,400 during | 
that month 1944, 


a 


Insect Screen Cloth—On Aug. 
23, WPB revoked order L-303, thereby 
releasing from WPB control the “long- 
scarce” insect screen cloth, types, for 
civilian use. A new situation is that 
makers of the 18-14 oblong mesh steel 
screen cloth, approved last spring for 
South Seas use by the War Department, 
have rapidly been setting up machines 
for making this “war” mesh in quanti- 
ties. With the war’s end, however, the 


civilian demand will probably revert to |, 


the former 16x16 or 18x18 square | 
mesh types. It seems, though, that for 
some time to come, quick service may 
depend upon buyers’ acceptance, at | 
least in part, of the 18-14 oblong mesh 
cloth for civilian or home uses. Revo- 
cation of L-303, like the revocation of | 
many other orders, does not mean an | 
immediate flow of insect screen cloth | 
to the trade. 





e Our sincere thanks to 

you loyal distributors 

and dealers who have 

helped us round out 

50 years of service in 
this industry. 


Wnts 


FOR 
¢ HARDNESS 
© TOUGHNESS 
© BREAKING POINT 


They must be 
good! 


Vee 6h 
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FOR V-DAY 
'. Yes, this is your White € | 
) post-war Toaster. It’s not 
, available now but—it’s ready 
- forthe market, breathtaking _ 
with streamlined beauty and 
startling functional: refine=. ! 
ments — all. EXCLUSIVELY. 
White Cross!... Your V-Day 
plans should include White _ 
Cross Kitchen Appliancés; a 







» 


line that has 54 years of 
‘*know-how’’ designed in 
_ every detail TAb. 8! Bae ot 


POP-UP TOASTERS » WAFFLE IRONS AND SAND. =, 
“WICH TOASTERS + THERMOSTATIC FLAT IRONS + 

$ HOT PLATES + COFFEE VACS ' 

SOLD THROUGH LEADING JOBBERS EVERYWHERE 


- 


WATIONAL STAMPING & ELECTRIC WORKS 
3212-HA WEST LAKE ST., CHICAGO 24, ILL. 









| go a long way to buy have found 
| awake and quite capable of serving 


| bigger cities. 


prise the town that does it. It is 


America’s Smokestacks 
Are Monuments 
To Salesmanship 


(Continued from page 166) 


ing public were better informed 
about hardware — good locks, 
three butts to a door and locks 
masterkeyed, and the necessity for 
the whole house being properly 
furnished—you would be doing 
the builder a distinct service be- 
cause he buys such hardware only 
once. 


You should be interested in 
every house that is built in your 


community, for the builders’ hard- | 
ware may be a small part of the | 


transaction. 

And if the builder of a new 
home is properly handled, he will 
soon become a prospect for mer- | 
chandise from the basement to the 
roof: such lines as washing ma- 
chines, laundry tubs, ironing 
equipment, clothes lines, the kitch- 
en with all its equipment; vacuum 
cleaner, garden tools, lawn mow- 
er, garden hose, electrical appli- 
ances and all the many items used | 
in the average household. 


But not only that. This early 
start with the new home-owner 
may be the beginning of a steady | 
customer. So cultivate not only 
new construction work now, but 
remodeling as well. | 


Keep This in Mind 

Keep this in mind, too. The | 
small towns are, coming back to | 
their former status. They have 


numerous advantages over larger 
trading areas. People who used to 


small, aggressive merchants wide- | 


as well as hardware dealers in 
The small towns 
are no more doomed than were 
the railroads years ago. Not so 
long ago, there were those who | 
thought the railroads were 
through. But, really, it’s not the 
size of the place that counts. It 
is the type of merchants who com- 


the merchant who makes it an 
active or dormant trading center. 

There are going to be huge sav- | 
ing accounts now the Jap war is | 
over. There will also be as many, | 














JUST RELEASED 








HOWES CAPE COD 


HEAT-0O-GRILL 


Portable Fireplace Grate 
and Barbecue Grill 


You can sell HEAT-G-GRILLS®* as barbecue 
co them year-round as draft-contro) 

replace grates. 

They are cast-iron topless stoyes, reo qual- 
ity. ey fit any fireplace; burn solid f 
charcoal, briquettes, coal. 
back of a car; used any place. 

Packed c lete in individual carton — with 
folding grate shaker; nothing to assemble. 
Retail for approximately $22.50, complete—with 
good profit margin for you. 

*U. 8. Patent No. 139860 


Order a sample HEAT-O-GRILL now 
S. M. HOWES, INC. 


Taunton, Mass. 











BUY L 


ALL ITEMS IN STOCK— 
ORDER FROM YOUR JOBBER 


OFFICER'S 
BAG 


army 
with leather fit- 
tings. Bullt to teke 
the hard knocks of 


e 
all traveling. Folds 
up into 

bag that conserves 
space. 








No. 96. They will be in big de- 
mand this spring summer. 
Cash in on this item. Made from 
heavy washable Khaki Duck ma- 
terial, reinforced for long and hard 
wear. In ordering specify No. 96. 


FOLDING AUTOMOBILE 
BABY SEAT 


No. 104. A sturdily made 
steel frame with strap 








SPRADLING'S Inc. 
ST. LOUIS, MO. 
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Portable; fits in the - 
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L\SED or -more, crooked schemes to 
finagle earnings from gullible and 


naive persons. The competition Oi mb aboard 


for the American dollar will be 
tough. So by planning your work 

and working aa plan you can, if for EXTRA PROFIT 
you will, get your share of them. 
A dollar can’t be spent more than 
once by the same owner. 

The big task today is for busi- 
ness to revert to old-fashioned sell- 
ing. Cultivate this habit daily. 

Success comes by everlastingly 








W ant to double your profit 





ad keeping at it. It is like a pennant the next time you sell varnish or enamel—and do your 

L o- in baseball. Every day counts customer a good turn in the bargain? Then recommend 

. in the percentage column as either Wil-Bond—an amazing new preparation that actually 

‘ate won or lost. No man ever hit the prepares glossy surfaces for refinishing in one simple 

| top without determination. The operation. 

Ba little things more often separate No sanding or scrubbing is necessary. Simply dampen 

iraft-contro) us from success than the big ones. a rag with Wil-Bond, and wipe over the-old finish. All 
dirt, wax, grease, etc., is removed instantly, and the sur- 

ng face is left dull and slightly “tacky”. This makes an 

fits in the - . leet ideal base for the new finish—causes it to bond perfectly Cleans and dulls 

ee without “crawling” or pulling away. Professional painters 

0 assemble. especially will appreciate Wil-Bond because it enables glossy surfaces 

plete—with them to do a better job, quicker and more easily. inichi 

So climb aboard—order Wil-Bond from your jobber for refinishing 

today, and get your share of the extra profits and good- 

ILL now will built by this wonderful new work-saver. 


C. WILSON-IMPERIAL CO., Dept. H-95, 115 Chestnut St., Newark 5, N.’ J. 





Model Crosley postwar 
kitchen unit complete. © 


o 


BER “Your Key to the Heart 
of the Home Market” 


HE Crosley Corp.’s—Cincin- 

nati 25, Ohio—new and color- 
ful oversized 32-page brochure 
describing the company’s latest line 
of kitchen cabinet sinks and floor 
kitchen cabinets, which, according 
to Crosley officials, are flexible and 
adaptable to kitchens of any size or 
shape and are especially designed 
for the post-war market. Replete 
with diagrams and illustrations, the 


The wire of a thousand uses 





AG brochure shows housewives the ‘ 
NG many features of the Crosley prod- | — many unusual — interest- 
Od ucts and the variations in planned | ing. For example, surgery— 
mmer. combinations that can be obtained. brain saws. 
Bee Keynoting the new line with the XLO MUSIC WIRE in all 
d hard e ‘ . ” 
io. 96. phrase: “A unit—a working cen- standard sizes from .003” to 
ILE ter—or a complete kitchen,” it is .200”. In units of % Ib., 2 
claimed that “with any desired lb., 1 Ib., 5 tb., or catch- 
number of 12 uniformly designed weight coils. 
units in the Crosley kitchen sink 
and cabinet line, post-war house- te 
: wives will be able to equip their 


kitchens, unit by unit if they like, 
or they may install at one time the 
three working centers that consti- 
tute a complete kitchen.” 





WORCESTER 1, MASSACHUSETTS 


EW YORK AKRON CHICAGO LOS ANGELES 


JOHNSON STEEL & WIRE CO.INC. 
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And Still Available for Hardware Distribution 


Dumaco Faucet Washer 


“Little Wonder Faucet Washer” is 
simply applied with the fingers. Washer 
has permanent seat with positive grip 





and rotating disc action. Available in 
three sizes. Durst Mfg. Co., Inc., 462- 
468 Broadway, New York City 13. 





Pennsylvania Salt 
Booklet 


Pennslvania Salt Mfg. Co., 1000 
Widener Bldg., Philadelphai, Pa., has 
issued a pocket-size booklet, called, 
“Pennsalt Industrial Chemicals and 
Specialties.” Lists the industrial chem- 
icals and specialties manufactured by 
the company. Data is included 6n indus- 
tries seryed by company and addresses 
of its district sales offices and plants. 





Stand for 
Golf Bag and Brace 


Clipon golf bag stand is light and 
sturdy. Will hold golf bag at conve- 
nient height for changing clubs. Easy 
to attach, folds flat if not in use, or 
can be taken off quickly. Caddies find 
Clipon stands help in their job, keeps 
equipment neat and off ground while 
waiting at tees and tending flag. Of- 
fered in two types, popular model, and 
heavy-duty model. Clipon Mfg. Co., 799 
Broadway, New York City 3. Company 
also makes brace which takes the sag 


212 


out of the golf bag. Merely push rod 
of brace into eye of springs until 
notches engage. Compress bottom spring 
to fit inside canvas bag and slide brace 
down. Rod should be opposite carrying 
strap. 


Band Saw Guide 
Metal Safety Guard 


The Boyer-Campbell Co., 6540 St. 
Antoine St., Detroit 2, Mich., has an- 
nounced a band saw guide and metal 
safety guard especially adapted to 
metal and plastics as well as wood, and 
adjustable to blades % in. to 1% in. 
wide. Has side guide wheels mounted 
in a staggered position to eliminate 
binding, and a grooved back wheel to 
hold saw in position, all equipped with 
double sealed permanently lubricated 
ball bearings. Set screw that exerts 
pressure against a 90 deg. pin that in 
turn presses against the adjusting 
screw, eliminates any tendency to 
loosening or creeping. Special 10 in. 
socket wrench is provided for the set 
screw and adjusting screw to move 
grooved wheel in, and out for various 
width saws. 








Hiflex Safety Discs 


Hiflex Co., Inc., 115 Chauncy St., 
Boston, Mass., is making safety discs 
which are general purpose reflex re- 





flectors, and can be used on both ve- 
hicles and roadside obstructions. Entire 
surface is reflectorized, and units are 
said to be unbreakable. Discs are 3% 
in. in diameter, with two 3/16 in. holes 
for attaching, and base material is 
heavy gage steel, processed to prevent 
weathering. Packed 12 red and 12 
amber in selling unit illustrated, re- 
quiring counter space of 2% by 9 in. 





Basa Faces for 
Soft-Face Hammers 


Basa faces now available for the Basa 
replaceable face hammers. Made of a 
material that will not chip, is not af- 
fected by solvents, and is non-inflam- 
mable and non-explosive, according to 
the maker. Lack of rebound produces 
less worker fatigue and also protects 
the worker from shocks caused by blows 
of metal faces. Faces are said to wear 
evenly and not to mar surface which 
they strike. Ideal for assembly, foundry, 
caulking, and die-sinking work, also 
work on light and soft metals. Can be 
used until worn completely down to the 
head of the hammer. Greene, Tweed & 
Co., 4377 Bronx Blvd., New York City 
66. 
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V2" Drill 


One way to build up profits this year is 
to stock the Speedway 89-J '/."" drill retail- 
ing for $32.50. It's a light weight, handy, 
high powered general utility tool for close 
quarter drilli in tight places, for main- 
tenance, installation and general repair 
work. 

The sales possibilities .with this drill—the 
favorable discounts, plus the enormous de- 
mand built up through over 3 years of war 
shortages, make this the one drill to stock 
for 1945 above all others. Deliveries are 
not now prompt—Will improve soon after 
Victory. 

Slow delivery—better order now! 


SPEEDWAY MFG. CO. 


1836 S. 52nd Ave. Cicero 50, Ill. 





PROFITS IN 1945 uA 
Stock the SpeedWay 89-J 











jobber’s name to: 
Inc., Baltimore 2, Maryland. 
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For More Sales 


Iron Glue with the self-selling ‘“Mends 
Furniture” label now comes in all sizes 
from 14-Pints to Gallons, as well as in 
the popular 10¢ bottle. For full informa- 
tion, ask your jobber, or write giving 
McCormick & Co., 


NATIONAL ADVERTISING OF 


IRON GLUE 


MAKES DISPLAY PAY 


BUILDERS HARDWARE 


FOR CUSTOMER 
SATISFACTION 


MILWAUKEE STAMPING CO. 


842-B South 72nd Street, Milwaukee 14, Wisconsin | 













“ 


... it cutsa fancy 
figure—$200,000,000 


| (and that’s net) in 


property destruc- 





tion a year. Dealing in disease, on the 


Turnover? Brother! 


| side, has shown a ‘take’ of more deaths 
| among humans than all the wars in 
| history. 


We 


Browns breed 6 to 10 times a year 
with an average of 10 young per litter. 
In three years a couple of us, breed- 
ing uninterruptedly and without deaths 
in the family, can have 359,709,480* 


relatives!” 


What a market for effective, well- 
known K-R-O Ready-Mixed in Bis-Kit 


form and K-R-O Powder! 


red squill products, hence safer than 
poison for use around humans and do- | 


mestic animals. 


Bis-Kit form at 35c 


and $1, and K-R-O Powder at 75c, give 


you a 50% 


The K-R-O Company, 
Ohio. 


* From U.S. Bureau of Biological Survey. 


markup on your cost! 
| When ordering, call your wholesaler. 
Springfield, | 





| Long, wide swedge 








Both are | 
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HYDE LINOLEUM KNIVES 


CUT 
SALES RESISTANCE 











Super Hydex Steel Blade 
Long, strong, sharp point 
Long, Flat bevel 








Natural full grip handle 
Securcly riveted 
Balanced for speed 





Sharp sellers these 
Hyde Linoleum Knives, 
To cut yourself in 
on this profitable line 
WRITE TO: 





































MANUFACTURING CO. 
Southbridge, Mass., U.S.A 








FOOT AND CHECK VALVES 


THE finest foot valve you've ever 
used... flexible rubber poppet can't 
leak...unrestricted flow increases 
pump capacity. Saves its cost many 
times in service alone. Ideal for jet 
type pumps. Made in seven sizes. 
Ask for bulletin No. 301, 


HITE MACHINE WORKS 





FORT WAYNE 1, IND. 















Pyrex Ware Bowl 
Set in Color 


Corning Glass W orks, Corning, N. Y., 


has made a four piece set of Pyrex 


Ware bowls in color. Chinese red bowl, 





2% TIMES AS STRONG 
As sows 


Heat Resistant 


x D A MASS DISK 
pevenn Pepe 4 eae 


1% qt., 7 in., is handy for mixing cook- 
ing and serving average recipes, % qt., 
5% in. robin egg blue bowl designed 
for mixing salad dressings, beating an 





WHATS NEW 


AND STIL ANAMLABLE FOR MARDWARE DISTRIBUTION 





egg white, or storing left-overs, 4 qt., 
10 in. canary yellow bowl is extra large 
for bread making, party casseroles, and 
serving salads, and last the 2% qt., 
8% in. jade green bowl is ideal for mix- 
ing cake batters. It also cooks and 
serves a spaghetti dinner for six. Bowls 
are sold in sets only, and are heat re- 
sistant for oven cooking. Can mix, 
cook, serve and store in the same bowl. 
White inside surface is easy to wash. 
Bowls are easy to hold, and have raised 
rim to hold fabric covers. Edges are 
said to be chip resistant. 





General Detroit 
Instructive File 


Designed to fit all standard file draw- 
ers, this instructive file folder is in- 
tended to hold information pertaining 
to fire extinguishers. Material printed 
on inside of folder includes sketches 
of the five principal types of fire ex- 
tinguishers, classes of fire for which 
each is recommended, Underwriters’ 
Laboratories rating for each, and other 
data on operation, recharging and ef- 
fectiveness of extinguishers. General 
Detroit Corp., 2270 E. Jefferson Ave., 
Detroit 7, Mich. 





FOR BIGGER PROFITS... 
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better than ever. 
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CAN OPENER 


oe 
boas 


WO of DAZEY’S biggest profit items—the DAZEY DELUXE CAN 

OPENER and the DAZEY SENIOR CAN OPENER—are now avail- 
able, ready to go to work making money for you. The smooth, 
effortiess, time-saving operation of DAZEY CAN OPENERS has made 
them first choice of American homemakers for over 18 years. 


The DAZEY ALUMINUM JUICER, now in production, will soon be 
in the hands of the distributors — redesigned, streamlined, and 



























DAZEY 
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Cash in now on these popular DAZEY items! 39 


DAZEY CORPORATION e ST. LOUIS 7, MISSOURI 
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Grand Quikcet Vise 


Designed with instant ratchet screw 
closing, it has an automatic opening 
which works by trigger release and 
spring action. Can be set and closed 





or opened in a jiffy. Merely push on 
body of free jaw which slides swiftly 
in on ratchet screw and precision guide 
rods, and tighten with a turn of loose- 
proof handle. Has balanced precision 
grip at all points, and heat-treated and 
hardened serrated jaws, integral with 
body, with full 3-in. opening. Made of 
alloy-steel, reinforced extra thick wall 
and body construction. Alloy-steel pawl 
with % in. of thread to hold hardened 
screw. Bottom screw clamp for quick 
shifting to any bench or job, and slots 
for bolting to bench for stationary use. 
Has anvil top and is rustproofed with 
baked enamel finish. Is also spatter- 
proofed with copper plating on all 
working parts. Grand Specialties Co., 
Grand Ave., at Troy, Chicago 22, Ill. 





Sta-Sharp Weed Cutter 


Sta-Sharp saf-t-edge weed cutter with 
eight teeth. Blade is precision ground, 
replaceable, and made from high car- 
bon steel, hardened. Teeth are equiva- 
lent to a cutting area of 12 in. Cutting 
edges are protected by the rounded pro- 
jections of the blade. Handle is made 
of hard wood, finished in clear lacquer. 
Weed cutter has an overall height of 
40 in. including an 18-in. handle which 
is pinned to the steel shank. Has brass 
ferrule. Grass hook has an overall 
height of 19 in., including a 6-in., hard 
wood handle pinned to the steel shank. 
Modern Specialties Co., Norwalk, Conn. 
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Evr-Last Clothes 
Line Pulleys 


Evr-Last clothes line pulleys, guar- 
anteed rust-proof, have a solid cast 
wheel made of die cast metal, about 70 





per cent zinc. Wheel is mounted to an 
electroplated steel strap with a steel 
pin. Machined bearing in wheel, and 
steel pin makes a perfect bearing, which 
runs easily. Deep throat, in which rope 
or wire runs, eliminates necessity of 
guard, aud keeps line on pulley. Wheel 


4, — 





ZS SS > Se 2_ LD : 


is 7 in. in diameter. Packed three doz 


to carton. Also made by Berkeley 
Specialties Co., Berkeley, Cal., is an 
Ez-Line fastener and tightener, made 
entirely of brass. Designed to connect 
and tighten wire lines, leaves no loose 
ends and goes through pulley. Each 
pair mounted on card giving full in- 
struction on use. . 


Tappan Stove Co.’s 
War History 


Booklet outlines the history of the 
company from 1880 when the founders 
worked in their small shop a week to 
build a few ranges, and then loaded the 
ranges on a wagon and started through 
the countryside to sell them, to the 
present. Book follows the various im- 
provements made on Tappan stoves, 
shows photo of the company salesmen 
and includes a graph illustrating the 
percentage of increase in dollar volume 
using 1935 shipments as 100 per cent. 
The gage reaches to about 480 per cent 
for Tappan in 1941, and 242 per cent 
increase in industry dollar volume. [I- 
lustrates and describes many of the 
products which are made now by the 
company for the war effort. Company 
designed a complete sky kitchen which 
weighs only 45 lbs. Glenn L. Martin 
PBM-3 “Mariner” is equipped with a 
Tappan built radio table and a set of 
two clothes lockers. Many other war 
products are shown and described in the 
booklet, and the second factory at 
Marion, Ohio, for the production of 75- 
gal. jettison tanks is shown. Book is 
dedicated to the company’s employees, 
as a permanent record of their accom- 
plishments. The Tappan Stove Co., 
Mansfield, Ohio. 
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PROMPT DELIVERY 


in any quantity— 
Large or Small 


MILK 
STOOL 


12" high, 10" seat, made of heavy formed 
steel, reinforced and spot welded. 





Finished in gray enamel. 








GIRTON MANUFACTURING COMPANY 


MILLVILLE, PENNSYLVANIA 










The urgent need to protect harvested feed grasses and farm i, 
equipment has never been more keenly felt. Fultex water- © ; 
proofed tarpaulins and covers are proving their value daily. | 
We also manufacture BACK BANDS, COTTON TWINE, 
TRUCK COVERS, TENTS AND OTHER Cc ANVAS ITEMS. 
























I. me Bain 


‘Fulton Bag & Cotton Mills 


Manufacturers since 1870 


ST. LOUIS 
NEW ORLEANS 









DALLAS MINNEAPOLIS 
KANSAS CITY, KAN. 


ATLANTA 
NEW YORK 



















































4N0 STIL AVAILABLE FOR MAROWARE DISTRIBOTION 


BOGS SL Groce Bathroom 


Cabinet Line 


The Grote Mfg. Co., Inc., Bellevue, 
Ky., bathroom cabinet line includes a 
complete selection of sizes and types. 





W7Aherrie WHATS NEW 


‘Mends everything - Ready to use 


Packs ed in tubes, pints, quarts 
and gallons to suit every variety of 
use and all types of trade from the 
householder to the large industrial 
plant. The top-notch cement for 
over @ generation. 


Free full-size 
sample tube atid 
selling plan sént 
you gladly. Just 


send us your name 
BROW and the name of 
your wholesaler on 


a post card — we'll 
do the rest. 


warenrnces = FuEnmLE 


uquio cement 


NE GALLON 
: } AMBROID CO., Inc. 
305 Franklin Street 
display Boston 10, Mass. 











Packed 12 in 


cons. 
- | eaten 
de a ee 














| Most cabinet bodies are of drawn, one- 
FOOLPROOF FASTENINGS | piece steel construction, with rounded, 

| easy to clean corners, and finishes in 
For Hollow Walls vitreous porcelain or baked enamel. 
Mirrors are available in various grades 
of glass, are furnished plain, or with a 
one-piece stainless steel or chromium- 
plated frame. Line includes both re- 
cessed and wall surface types, as well 
as electrically lighted cabinets. 








Flare Nut Wrench 


Flare nut wrench, for use on plastic 
pipe, tubing and soft metal fittings is 
made by Plomb Tool Co., 2209 Santa 
Fe Ave., Los Angeles 54, Cal. Head is 
flat based on a modified 12 pt. design, 
with opening which allows access to 
fittings around tubing. These features, 


TOGGLE BOLTS coupled with deep, thin walls, permit 


Assure strong, nt anchorage in hollow i ] '] d ll rnin 
quien Et ad adel Gace eae wae] | 8 ee ee, oe ee ee 
not pull out or work loose. Available in several 

ue spataré bee diams. from Ve"' te 
Va"* in stendard lengths. 
PAINE TOGGLE BOLT CLAMP—free with every 

Hay B Paine Toggle og ey installation tone time 
in halt and protects the fingers. 

Ask your Jobber or Write for Prices 








“ARMSTRONG BROS.” 


Pipe Vises are improved tools: quick-action 
“‘Hinged”’ vises have unbreakable drop forged 
hooks. Like “Open Side” vise have solid 











THE PAINE CO. lower jaw which prevents bending of small 
26 cara tod AN © eget. || arn. Primary wont this pe week | | grin ntact ai 
ee in Piiesipal Citic are in the assembly and maintenance of ing of small pipe and are all steel construc- 





tion with drop forged jaws, base and 
handles and proof - tested chains. 


Write for catalog C-39a 





all types of lines, including fluid, air, | 
gas, etc. Made in following sizes, No. | 
3716, % in., No. 3718, 9/16 in., No. | 
3720, 5% in.., No. 3724, % in., No. 3728, | 
% in., No. 3730, 15/16 in., No. 3732, | 
1 in., No. 3734, 11/16 in., and No. 

3736, 1% in. 















and HANGING DEVICES 


S KOS. TOOL €e 





CO AVE 
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SIZE MARKED 


No Mistakes 


More sales in less time, with less effort 
—that’s the result of selling Simplex 
size-marked pump leathers. 

The sharp, clear size markings on all 
Simplex pump leathers assure quick, easy 
sales — without mistakes and annoying 
exchanges. 


Ask your jobber or write 
us for price list. 


MARUFACTU RE Fae 


Pe Se ee 








ROS." 


juick-action 
drop forged 
have solid 
ig of small 
Vises also 
event kink- 
1 construc- 
3, base and 
ted chains. 


. C-39a 
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CROSS 
Sterilized 











W.W. CROSS &CO. INC. 


East Jaffrey. N.H. 
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Automatic Clothes 
Dryer—Westinghouse 


Westinghouse Electric Corp., Electric 
Appliance Division, Mansfield, Ohio has 
developed an automatic dryer which 
contains a large perforated metal basket 


in which damp clothes are placed. 
Basket rotates at slow speed while a fan 
circulates heated air that carries away 
the moisture. Will be companion piece 
of the Laundromat, automatic washing 
machine. While one batch of clothes is 
washed, previous batch can be dried as 
the dryer performs its complete cycle in 
the same time as the Laundromat. 
Dryer turns off heat when clothes are 
dry by means of a thermostat. Con- 
tinuous tumbling or fluffing process that 
takes place while clothes are being 
dried, means that many pieces need no 
ironing. 


Hartford Element 
Jiffy Heater 


The Hartford Element Co., 278 Wind- 
sor St., Hartford, Conn., is making a 
Jiffy heater cone element designed to 
stand up under high overloads, and 
operate successfully at high tempera- 
tures. Construction of this heater cone 
element, consists of a high temperature 
resisting ceramic cone and a high grade 
nickel chrome alloy coil. It is avail- 
able in either 660, 800 or 1,000 watts. 


All are’ screw type and will fit any 
standard socket; 1,000-watt heater cone 
is obtainable in a right or left hand 
thread. 








Call Ryerson when 
yeu need steel — any kind, shape, 
or size. Large stocks are available. 
at ten convenient plants. Ask for 


a Ryerson Stock List ~your guide 
to quick shipment of steel., 








Principal Products include: 





Bars « Shapes « Structurals « Plates « Sheets 

Pleer Plates + Alloy Steels + Stainless Steel 

Shafting « Screw Stock « Wire « Mechanical 

| Tubing + Boiler Tubes « Reinforcing ot 

Feel Steels + Babbitt » Nuts « Bolts « Rivets 
Welding Red « Etc. 


| f JOSEPH T. RYERSON & SON, Inc. 


Plants at: 
CHICAGO, MILWAUKEE, ST. LOUIS, DETROIT, 
CINCINNATI, CLEVELAND, BUFFALO, BOSTON, 
PHILADELPHIA, JERSEY CITY 
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GET ‘LIBERTY’ ON YOUR COUNTERS 
FOR YODAY’S SELLING 


LETRAW MFG.. CO. 


229 W. ILLINOIS ST. ° CHICAGO 


eit a. 
ne 
Ss or se ss 6 
. 

x 
aw 
A 

; 


1903 
2 ce = — 8 
A Line that Dea 


LEYSE ALUMINUM COMPANY 2m 
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WHY THE PATENTED CORY GLASS ROD THAT 


FILTERS COFFEE THRU COFFEE 


MEANS BIGGER PROFITS FOR YOu! 





DISPLAY— 


ONLY THE CORY GIVES ALL THESE FEATURES! 
DEMONSTRATE 


1. All glass construction + 2. Accurate measuring 

cup + 3. Wide-mouth, easy-to-clean decanter + ; se a to rade 
‘ : ory £1ass ih ter rod int 

4. Safety stand for upper bow! 5. Gory patented é J action on handsome 

all-glass filter rod * 6. Hinged decanter cover + inal ; counter display card 


7. Hand-decorated, high lustre glass ; furnished with each 
, {e order. It shows how 


an a > dh Cory glass filter rod 
a $ ; works. Back of card 
x holds 12 packaged 

eae , rods. A great booster 

a < for sales and profits! 
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All ‘‘Hollymade"’ Tubular Latchsets are precision made to fit 
perfectly all Douglas Fir FACTRI-FIT Doors. (Locksets require 
one small additional drill hole.) 


e NO MORTISING e NO BORING 
e Can be installed within 5 minutes 








“LOS ANGELES” “SAN DIEGO” 
Latchset No. 9, Latchset No. M314 
All Plastic 2” Knob Plastic and Metal 2” Knob 





“AKRON” “SANTA FE" 
Latchset No. 90%, Latchset No. 95%, 
All Brass 1%” Knob All Brass 1%” Knob 


All “Hollymade"’ Locksets are equipped with locking device 


‘Hollymade"’ Builders Hardware @- makers of ‘‘Hollymade"’ Door 
is fabricated with a craftsmanship - Sets present their compliments and 
of the highest quality, which insures 
lasting satisfaction to the eventual 
home owner. Under the trade name 
‘‘Hollymade"’ you will find a com- ; 
plete, smartly-styled line of build- progressive step in introducing 
ers hardware. FACTRI-FIT Doors. 


their congratulations to the Fir Door 
Institute of the National Association 





of Fir Door Manufacturers for their 


PACIFIC PLASTIC & MFG. CO., INC. 











us today. 
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ov 
PROTEX 
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If you really want to get right down into the sweet profits of 
the oil business, better get in touch with your jobber or write 


Apex jobbers sell more Film-X and Protex oi!s and greases 
to independent hardware and implement dealers than any 
other brand in America. And that’s the most convincing argu- 
ment we can give you for handling these products. 

Top quality, priced to meet your most aggressive compe- 
tition—a complete line to meet every need of your commu- 
nity—attractively packed to speed the first sale. Aggressively 
promoted for continued growth. 

Conditions were never so favorable for live-wire retailers 
to entrench themselves in this profitable line. Capital required 
is small—turn-over is fast the year ’round and the net profit is 
most satisfactory. Why lose any time in getting started? 


Use this convenient reply coupon. 











Please tell me how I can make money 
with Apex. 


Name 
Address 
Hardware Jobber: 








Name 


Address. 





















=~ 41% PROFIT MARGIN... 


with New TAPERLITE Streamlined Assortment 





Here's a candle that brings you quick profits— Tie-In Now for Extra Profits! 


repeat sales! Because more and more, your cus- 


tomers insist on this recognized quality candle. - + + Order the Taperlite Introductory 
Assortment 1,000 containing: 
Nationally Advertised Right Now 8 doz. 10” Taperlites to retail at 15¢ a pair 
H ‘ 8 doz. 15” Taperlites to retail at 20c a pair 
n Leading Magazines 
I e 9 9 yiijy %  -: | ih | | 2 | Se emee $16.80 


I ee I ia insect ann toctosrcncsestsacnnn $10.00 
TOUR U  F ieiicestnsasn cscs $6.80 or 41% 


Standard Color Arrangement—2 doz. White; 2 doz. 
Old Ivory; 1 doz. Blue; 1 doz. Foliage Green; 1 
doz. Yellow; 1 doz. Peach. Other colors available 
if desired: Cream, Pink, Dark Blue, Apple Green. 
Sunshine Yellow, Red. © 

Get your Taperlite Assortment direct from your 
Wholesaler today. If he can’t supply you, mail your 
check for $10.00 direct—terms: 2%. F.O.B. Factory, 

Will & Baumer’s extensive national advertising builds sales Syracuse 1, N. Y. 
volume for you in 2 ways: 


A. Fou pit cad’ prevents: tipping and, dripping. (The WILL & BAUMER CANDLE CO., INC, 





only ular-priced hand-dipped candle with this . 
Snpertant fesbuse.) Established 1855 
2. And, they learn how to use more candles oftener Fancy Candle Sales Office: 
through a new booklet “Guide to Lovelier Table 
Settings” offered free in every ad, 15 East 32nd St., New York, N. Y. 


Factory and General Offices: Syracuse, N. Y, 
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Winnin Poe 


BY MORE THAN A NOSE! 


Among the laboratory tests on Pearl-Wick no odor remained! Pearl-Wick’s self-ven- 
Hampers, was one on odor. Smelly articles tilated construction had dissipated it all! 
—far worse than soiled clothes—were kept See how well this story is being told to 
for days in both Pearl-Wick and other type your customers now—in September issues 
hampers. Then they were sniffed. of Good Housekeeping, House & Garden, 

The other hampers retained strong, ob- House Beautiful, and the October Ameri- 
jectionable odors . . . but in a Pearl-Wick, can Home! 


Self-Ventilating 


PEARL-WICKh 
hamperte 


Preferred by more women than any other hamper made! 
PEARL-WICK CORP., LONG ISLAND CITY 2, N.Y. 
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Sell DIXON... 
the Complete Graphite Line 


Graph-Air Gun 





Microfyne 
Flake Graphite 





Graphite Slipstik 


No. G-711 Graphite 
Lubricating Stick 






Graphite Lathe 
Center Lubricant << 









Graphite Pipe 
Joint Compound 
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and ONE DIXON GRAPHITE PRODUCT SELLS ANOTHER 


‘7's just good merchandising sense to sell one low priced product 
of a nationally advertised branded line as a guinea pig and you do 
just that when you sell one item of the extensive Dixon graphite 
9-product line. 


Your customer’s happy experience with one Dixon graphite 
product, cultivates his urge for the other Dixon products containing 
the same incomparable Dixon lubricating graphite. When you’ve 
sold him a Graph-Air Gun for example, it’s a cinch to sell him the 
other 8 Dixon graphite products. And if you carry the complete 
Dixon Line you’ve got a chance to sell him 8 additional Dixon 
graphite products with a possible increase of 800% in your sales. 


There’s a lot of tools, implements, gadgets and fixtures around 
shop, office and home that have to be properly cared for and lubri- 
cated—because they can’t be replaced now. Check up and see if you’re 
properly stocked to help your customers do it—with the complete 
line of Dixon Graphite Products. 


WELL DISPLAYED IS HALF SOLD 


Get your Dixon line up front where people can 
see ‘em. They're brightly packaged. They're eye 
catchers. Put these handy merchandisers out on 
the counter and speed up your sales of DIXON'S 
SLIPSTIKS and GRAPH-AIR GUNS. 


And remember, Dixon's doing a lot these days 
to bring the customers flocking in. Over 600,000 
people are being told about them this month 
and every month—from coast to coast. 





Has each of your a “complete line” set 
of 9 illustrated data sheets? Write Graphite Gus. 





"ae 304 


JOSEPH DIXON CRUCIBLE COMPANY 




















JERSEY CITY 3, NEW JERSEY 
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Another Reason Why Theyre Called Doggone Good Tools 


IDWIRO?CieNROM a 


SOCKETS ARE HOT BROACHED / 


5 DURG 


VESTERDAY.. . 





DAY..- 38 
gr ~<a 
\\. pe _wttL BETOMORROW 





ant 


Because Hot Broached Sockets are Best / 


In Duro Chrome Sockets you'll find no tears, 
stresses or cracks resulting from cold broaching. 
These faults in the metal structure have been 
completely eliminated by the patented Duro 
hot broached method which is employed in the 
manufacture of all puro CHROME sockets. 

Hot broached sockets are an example of the 
way in which everything known to finest tool 


manufacture is utilized in the production of 
DURO CHROME Tools. So look for the name 
DURO CHROME . . . ask for DURO CHROME. War's 
requirements have taxed Duro's production ca- 
pacity, so if you are unable to obtain puro 
CHROME tools immediately, remember they're 
worth waiting for. See your Duro distributor. 
Duro Metal Products Company, 2649 N. 
Kildare Ave., Chicago 39, Ill. 


Buy “‘Doggone Good Tools” from your Jobber 


DURO POOLS Gnrwe 


fhe Weechauics Bet Fetend 


OVER A BILLION BUILT SINCE 1916 





ALSO MAKERS OF DURO MACHINE TOOLS 
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One of your most profitable staples— 












CLEVELAND 


Go Liable 


FASTENERS 





























































little 
whos 
bors 
good 
givin 
T pays you to stock nationally- are | 
[isons Cleveland Top Quality her I 
Cap and Set Screws, manufac- Bonc 
tured by specialists who take She’: 
pride in making products that and t 
meet the highest standards. Your her ¢ 
customers find accuracy of size the f 
and fit, and good appear- facto 
ance in every Cleveland Product. Y 
Be sure to stock a wide range of ae 
sizes of Cleveland High Carbon Gent 
Heat Treated Cap Screws —the devou 
extra tough screw that the auto- tion « 
- motive trade made famous—that traffi 
one has been proved again in the ter- articl 
tific punishment taken by war featu 
equipment — and is now de- doub 
manded by enthusiastic users - Co 
e f: 
everywhere. Recommend them 
for use in farm machinery, trucks And 1 
and tractors. read | 
Packaged in sturdy reinforced “ym 
kraft board boxes and marked 0.ED 
with bold, high visibility labels, ie a C 
Cleveland Products deserve a 5 
prominent place on your shelves. oo 
They're advertised widely in sively: 
national business papers every 
month . . . Write for Catalog F. What 


i 5 







¥ 


CLEVELAND 
Tp Warehouses: Chicago, Philadelphia, New York, Los Angeles 
FASTENERS | Sipapoziapak papmenstoiorsy 


— 


The Cleveland Caps Fores Company — 


2917 EAST 79TH STREET °* CLEVELAND 4, OHIO 


vy, 












MADE BY THE ORIGINATORS OF THE KAUFMAN PROCESS FOR GREATER STRENGTH AND ACCURACY 
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olossus’ Little Woman 
































Fae now meet Mrs. Colossus. . . wife 
of the American Farmer. She’s the 
little woman, the big little woman, 
whose gigantic family and rural neigh- 
bors buy nearly 40% of all the consumer & 
goods America produces. And right now, 
giving her added stature as a prospect, 





onally- are 14 billion dollars which she and 
duality her husband have accumulated in War 
mufac- Bonds and savings! 

io take 


She’s an important woman to know— 


sts that and to be known by.For make nomistake, 

is. Your her close partnership with the man of 

of size the family makes her opinion a potent 

ppear- factor in every purchase made for the farm. 
oduct. 


Yes, this litthe woman means business, a fact 





ange of well shown by readership studies of Country 
Carbon Gentleman. Maybe you never thought of her as 
vs — the devouring articles on hog houses or soil conserva- 
e auto- tion or Herefords—but she does. Periodic reader- 
is—that traffic studies show that women’s interest in farm 
the ter- articles—not to mention fiction and home service 
by war features—is almost as great as the men’s !* No e,! @ g& par @ | 9 
vw de- doubt about it, the preference farm families give 




















18 «8 @ 
ans 


to Country Gentleman is shared by both sides of 


> users : se OF 

ren the family. qf , ioe eo 8 a : 

,, trucks And remember, the 2,000,000-odd families which / if 

read Country Gentleman cover-to-cover are con- tae es & 8 uy @) i 

f d centrated among those families which buy 72% of ..4 

re all merchandise which flows to America’s farms. 

marked Q.E.D.: That colossal market beyond the suburbs 
labels, is a Country Gentleman market: 

- sero *Ask a Country Gentleman representative to show you the 


. latest reader-traffic study, just completed. Proves conclu- 
lely in sively: women, too, read Country Gentleman cover to cover. 


clog F. What business can ignore the farmer's strength ? 






alog F. 







Ligh 
fr  ountry A 


- entleman 


. cuRTts PUSETCRE 
E 4 ERTISERS 
4g ] bh FARMERS— RURAL DE ALERS DV 
" . : ae s iad i ™ weeew, 
rT ha shy at ‘ 
CURACY cerita 
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QUALITY Quick Sellers : GOOD PROFITS 
FYE APPEAL QUALITY THAT MAKE AND HOLD CUSTOMERS 







































































PROFIT LINOLEUM | COLD 
PASTE WATER 
Saal es 5 wa MIX 
AE Ce ic Ready for use 
tees > ¥ ff AL te is for laying and aaa S 
—= Vii P 4 y a patching. Also 
wer ' used on drain Doce net 
- boards and stair 
treads. 
Packed: ‘ 
Pinte—Quarte—Gallons $ 
The Old Reliable 
CONSUMERS 
CRACK 
FILLER 
OR WOOD PUTTY J - 
Mixes smooth, Li 
dries hard — 
sta t—wi 
: ware patil | wll do tht Jb 
Ws - shrink or peel. Retail: 
, “ Fills holes, cracks or breaks | 3-02. cartons ....... 0c 
in wood, stone, etc. 12-oz. package ..... 25¢ 
Pt. 4 R Nf = Z, 5-oz. and 1-lb. cartons. Packed 1 gross to the case. 
hardware; put 
its “built-in CONSUMERS GLUE COMPANY 
SINCE 1906 







co te oan Guauwlid BUILDWARE 


FRANTZ MANUFACTURING CO., STERLING, ILLINOIS 


Reconversion PREMIER 


. Electric 


wont WATER HEATER 

affect 7 was a e yennamoue 

Hy 1500 watt 

HOPP E'S No. 4 > oe oy 
ry Ss x A Hot 


Demand Write for Post-war 


Seller! 


ST. LOUIS (18) MISSOURI 













































































Folder 
Hoppe Gun Cleaning Products move steadily |t and e 
in both war and peace because millions of Decal 
shooters—military and civilian—have learned scar 
from experience “— Hoppe’s No. 9 is a de- || Discounts. 
pendable remover of primer residue, powder 
soot, leading and metal fouling—and that it Ri ved perros 
effectively protects from rust. |W! Chroemalos Hear inppieroe:she 
There'll Be Plenty of Customers tents. Hang on switch lever 
for Hoppe’s No. 9, Hoppe’s Gun jj | hock. Thea on, the beat. 
Cleaning Patches, Hoppe’s snaps off. Portable. Weighs 

























“stock up now” with these Fast! There are dozens of uses for this item. Folder gives 
dependable sellers. Your many suggestions. Easy to demonstrate. Good margin. Folder 
Jobber can supply you. and prices mailed on request. 


FRANK A. HOPPE, Inc. THE NATIONAL IDEAL CO. 


2314A North 8th Street é 
Philadelphia 33, Pa. 906 N. Summit St., TOLEDO 4, OHIO 











Lubricating Oil, Hoppe’s about 8 lbs. Shock proof. 
Gun Grease and Hoppe’s Long lasting, heavy metal construction. 
Gun Cleaning Packs. So HOW IT SELLS 
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COMPOUND 
LEVERAGE 










POWERFUL 
. CUTTERS 


OPEN THROAT 
WIRE FEED 


JAWS ALWAYS 
PARALLEL 
LIKE A VISE 


Quality Tools Since 1875 


SCHOLLHORN COMPANY 
NEW HAVEN 5, CONN 












experience, large capacity and 


an established reputation. Our | 


conviction is — tools as good | 


as Porter Cutters cannot be 
made and sold for less by us or 


anybody else. 


H. K. PORTER, INC., EVERETT 49, MASS. 





1 CUTTERS 


1945 





in this field, we have the long | 





DEARBORN 


WORLD'S FINEST, SAFEST 


GAS HEATERS 


Increase your profits. Join tne 
to Dearborn, the compiete line of 
vented and unvented heaters 
outstanding Safety and 

features plus Matchless Performance. 
t’s the Quality line that leads in sales 
from coast to coast. 


FEATURES THAT SELL 








born truly Outstanding. 
They Offer a Talkable — Visible and 
Baleable difference. 


WRITE FOR LITERATURE 


AIR COOLED CABINETS 
For Lafety 


Air Insulated Cabinets end the fire hazard. The cabinet never gets hot. Yes, you 
ean install it against the wall—tight. No b No cur- 
tains. No seared fingers. No burned furni The ire chassis is the 
secret. It’s patented. Dearborn’s famous cool cabinet pana is r major con- 
tribution to safety. 











NAT. BuT. 
MFG PRO. 
mix Cr 





| FAMOUS HI-CROWN BURNER 
| with Blue Fiame Pilot Light 


ALL Dearborn Heaters have this costlier but - yl 
and Blue Flame Pilot Light. You unequalled 
convenience and safety of Automatic 


DEARBORN STOVE COMPANY 


| | 8256 Milwaukee Ave., Chieago, tl. 8625 8. Grand Ave., Les Angeles, Calff. 


superior Hi-Crown Burner 
burner performance plus the 

















THIS SALES CREW IS 
READY TO WORK FOR YOU 


NO W from MAINE to FLORIDA 


Expand your new product distribution quickly 
and easily with this already established, effi- 
cient sales organization. Our sales crew of 
trained men can work for you through leading 
department store and housefurnishing outlets 
from Maine to Florida. 


E. J. McAleer & Co. is one of Philadelphia’s lar- 











gest and best established jobbers of nationally 
famous housewares, including O-Cedar prod- 
ucts,and Pyrex ovenware. We canentrench your 
products now for bigger consumer acceptance. 
Write today—stating your sales problems. No 
oe Inquiries will be kept confidential. 







acetime, in addition to being a 
ing distributor of houseweres, we 
pon metal kitchen and wall cabinets. 


McALEER 


AND COMPANY, INC. 
1422 NM. Sth Street 
22, PA. 
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MAEMT on SYMTMETIC 





CRESCENT... 


116 W. LLINOES ST, CaICAGS 18, LL 104) S. FLOWER ST, LOS ANGELES 15, CALIF 





WRITE FOR YOUR FREE COPY OF A GUIDE TO USING ALUMINUM PAINT 




















Gets the Business | 
__ because | 
It_Gets the Mice! | 


it’s the sure quick Killer—because it’s specialiy formulated, 
non-poisonous, and made with fortified Red Squill. Display 
these sales-inviting attractive cards displaying twelve 15¢ 
packages in prominent spots in your store—and ring up 60¢ 
profit per card. It gets the business and Mouse Jinx gets the 
mice. Order a dozen cards from your jobber today. 


“If Made by DSuitk— Gt Does the Work” 


Quirk's Mouse Jinx 
Quirk's Liquid Rat Poison 
Quirk’s Moth Killer 


Quirk's Dog Repel 
Quirk's Soot Remover 
Quirk's Lacquer Thinner 


And other Quirk Household and Auto Specialties 





Order Now from Your Jobber, or Write for Literature 
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THE OHIO PRODUCTS CO., NORTH MADISON, OHIO 








NOKORODE SOLDERING PASTE 


Will flux all metals except Alum aum. 
Takes the place of acid in all soidering 
jobs. Absolutely non-corrosive, safe as 
resin and rapid as acid. Not affected by 
heat and does not spatter. The solder will 
not turn dark after using, and the work has high 
tensile strength. 


NOKORODE SOLDERING SALTS 


Eliminates the use of corrosive soldering acid and is 
the remedy for all soldering troubles—makes perfect, 
lasting and non-corrosive joints wherever used. Ex- 
tensively used by _pivaphers, tinsmiths and ating 
manufacturers in lines. Highly economical, an 
has no disagreeable fumes while under heat—will not 
burn the operator’s hands or clothing. 


NOKORODE SOLDERING FLUID 


Like Nokorode Salts, eliminates the use of corrosive 

soldering acid . . . ready for instant use. Packed in 

one and five gallon containers, also in steel drums 

equipped with faucets containing approximately 55 
ns. 


ALSO MANUFACTURERS OF SOLDERS 
CORE SOLDERS, NOKORODE, IDEAL ACID, GEM 


RESIN SOLDERS. ALSO MANUFACTURED IN 
PLAIN STRING AND BAR FORM. 











THE M. W. DUNTON COMPANY 
670 EDDY STREET 
PROVIDENCE RHODE ISLAND, U. 8. A 

































: ( £ 
Limitation Le236 has been - 
revoked, but priority ee ZN 
ulations still prevail 9 aot x 
orders carrying ratings mu tl 
ferencee 





be given pre 







As we resume production of re- 
stricted items, we will use our 
efforts on those which we believe 
will serve our customers best. 
During the period when we are 
getting into production on items 
which were prohibited we sug- 
gest that we can give better ser- 
vice if you will confine your 
orders, in so far as possible, to 
items which were permitted 
under Limitation Order L-236. 





Type 2001 
The ‘'Tripiex'’ 





Chicago Sprina Hinae Co. 


Ii 
U.S.A. NEW YORK 





CHICAGO 


HARDWARE AGE 
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No. 48—Moth- 
er’s List price 
$21.60 doz. 
No. 4844— 
Daughter's List 
price $16.80. 
F.0.B. Chicago 


Matched — sold to- 
gether or separately 


HYDRO-TEX CORP. 


SEPTEMBER 13, 


Mother & 
Daughter 
PLASTIC 


APRONS 


WATERPROOF 
WASHABLE 
GREASEPROOF! 


"Hot'’ num- 
bers! Sell at 
sight. Quick 
turnover. Dis- 
play in window 
or on sales rack 
and watch ‘em 
go! Colorful— 
smart— protec- 
tive — durable. 
Packed in indi- 
vidual boxes. 


Make fine gifts. 


Wire, phone or writel 
Supply is going fast! 













566 WEST ADAMS ST 
CHICAGO 6, ILLINOIS 


















Make Your Store 
Waterproofing Headquarters 








You. can stand 
souarelw back of 


KAY-TITE 
It will positively 
prevent the seep- 














age of water. 

It’s guaranteed to 
do the job. 

Any one can apply 
it. Goes on like 






Cellar Walls and Fleors 
Concrete ery, 
Cinder Block Walls 
Cement Block Walls 
Retaining Walls 

Brick Walls and Plers 






Fish Ponds 
Pume. Boiler and Eleveter 


Reservoirs 
Silos 
Field and Querry Stone 


also can be used as a mor- 
tar for pointing up brick 
and masonry, also to patch 
concrete. 

Osers are always enthusiastic boosters. They will boost your 
store as the place to get real waterproofing satisfaction. 
Kay-Tite is packed in 10 Ib. packages and 60 1b. drums. It comes in 
Grey and White. A 10 lb. package will waterproof 100 to 150 aq. ft. 
Write for complete information. Send your Jobber’s name. 


KAY-TITE COMPANY, West Orange, N. J. 















IT'S Tripte-Action NOW! 


Extensive Advertising Will Bring New 
Customers Into Your Store for This 


Amazing New 


Combines 
Rust Prevention 
Lubrication 
Metal Cleanser 


FIENDOIL protects metals against rust—in hot, 
moist jungle land for months, in ordinary humid 
climate for years. 


FIENDOIL pours and lubricates gun actions and 
moving mechanical parts at 40° below zero. 


IDEAL HOUSEHOLD LUBRICANT 
RETAIL - 2-OZ. SIZE 
DEALER PRICE - - - $2.80 per dozen 


McCAMBRIDGE & McCAMBRIDGE COMPANY 


BALTIMORE 23, MARYLAND 
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NEW! EMBODYING EVERYTHING 
EXCELLENT THAT IS 


EXPECTED INA ROYAL 


r 





IT’S TIME TO THINK OF NEXT WINTER’S SALES | 





Write to nearest Distributor, or 


CHATTANOOGA IMPLEMENT & MFG. CO. 


CHATTANOOGA 6, TENN. 


f = 
Women are more than 
enthusiastic about 












New Housekeeping Gloves 
that meet their objections | 
to old-style rubber gloves ° 


@ You can sell more Ebonettes 
than you've ever sold of any * 
other household glove — and 
we're ing our production 
best to help you. Ebonettes have 
jumped to a popularity beyond 
our hopes. Women are more 
than enthusiastic over the short 
fingers that fit evéry hand snug 
to the finger-tips, no floppy 
ends; curved fingers and room- 
ier palm for comfort; easy on as 
a cotton glove, no talc; and 
non- — finish that grips tighter 
than bare hands. 
»), Ask your jobber 





Dealer Advantages—Only 
3 sizes to stock—small, medi- 
um, large, fit all hands. Full 

t—Fair Trade 49c, OPA 
ceiling 61c. Display carton— 
dozen size assortment that 





= sells out. National advertis- 
a nd kee P ing is creating profitable 
asking. es for you. 


THE PIONEER RUBBER COMPANY 
Over 25 years of Quality Glove Making 


New York + 306 Tiffin Rd., Willard, Ohio, U.S.A. - Los Angeles 


r 























VICTORY 


is on the way! 


It’s getting closer and 
closer ... and that means 
it won’t be so long now 
before our fine new line of 
hardware, tools, and toys 


will be available. 
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ARCADE MFG. CO. 


1201 SHAWNEE ST. 
FREEPORT, ILL. 








HARDWARE & TOOLS 











CANAD 


EXPANSION 
OPPORTUNITIES 


This ‘country’s vast natural re- 
sources, splendid transportation 
facilities, and other favourable fac- 
tors, are attracting to a greater 
extent than ever before the consid- 
eration of American business men 
who are planning for the future. 


For helpful information you are 
cordially invited to address your 
enquiries to 


™BANK-TORONTO 


Incorporated 1855 
Head Office Toronto, Canada 
Complete Banking Facilities 
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COME MARCHING HOME 





It will be a day of rejoicing for all. And 

there will be thousands of these boys Soe ees 

who, even in foreign lands, enjoyed the * % fe gk t 

thrills of roller skating on the famous § ~~ s q 

“CHICAGO” Skates. They’ll want a F. 

pair for ne their wives and 
* 


= Sg ghd 
cae 
PLYING ae | Ge 


The well known and world famous 
“CHICAGO” Roller Skates will be 
available just as soon as it is possible 
to make them. We are getting set to 
meet the big demand we know will 
come, when reconversion problems 
have been solved. 


CHICAGO ROLLER SKATE co. 


atest Roller Skates for Ov 40 Years 








4456 WEST LAKE STREET CHICAGO, ILLINOIS 











An ADORABLE Pair of 


KISSING BOOKENDS 


Only a Book can DIVIDE US, and MAKE US, “SO 
NEAR AND YET SO FAR.” Both articles made of 
terra cotta composition, the HIGH GLAZE of the 
SOFT AND PLEASING COLORS makes them LOOK 
EXACTLY LIKE GENUINE PORCELAIN FIGURES. 











No. 4544Z Figurine of Necking Horses 
eye No. 4541Z 
9% ins, high. Base: 5!/2 x 3% 53% ins. high, all over. Horse, 
ins. Weight: 84 lbs. per doz. 3% ins. high. \ Base: 7!/, x 27% 
i : ins. Packed: 1/6 doz. pieces 
pairs. Packed: 1/12 doz. pair in carton. Weights "15 Ibs. per 
in carton $36.00 per doz. pair. doz. $24,00 per doz. pieces. 


We carry a tremendous assortment of GIFT GOODS, ranging in price 
from $1.80 te $90.00 per doz. Complete set Z of illustrated price 
lists mailed to any HARDWARE DEALER on application. 


OTe SLR Ub MIE South Market st. 
Chicago 6, lil. 


SEPTEMBER 13, 1945 
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Founded 
1871 


When guns can be sporting goods 
again, you'll find you won’t have to 
wait long for the return of the profit 
and prestige you always enjoyed as 


an Iver Johnson dealer. 


VER JOHNSON'S ARMS & CYCLE WORKS 
26 RIVER ST., FITCHBURG, MASS. 








ie a ft | roll Me tastsi Mi delaltiatiaitel a) 


STROLLER- WALKER 


+ Sturdy, All Steel Construction—Built To Last 


+ Rubber Tire Steel Disc Wheels 
* Rubber Covered Bumper 
% Floor Board and Handle 
for Walker 
Wooden Play Beads in Assorted Colors. 
: Blue and Ivory Com- 


Attractively Finished im in 
bination 


Quickly Removed 





ALLIED CABINET CORPORATION 


32 WEST RANDOLPH ST. CHICAGO !, ILLINOIS 








NEW! Takes but a second to close or open! 


RAND (UIKCET VISE 


CHECK THESE FEATURES 


Z -Instant Ratchet Screw C rg 
stantly with Tngger Release 
time running s win ou 

Z— Balanced Precision Grip at all points. Hard 
ene errated ws integrol with body. N 


w ple to« e loos Heavy gt . 5 


Mu itiple Strength Alloy Stee! ext ' . 





wali body construction 


Fee i) ee ee a ae 


shifting of vise 


This QUIKCET VISE can be set and 
closed, or opened in a jiffy. Simply push 
on body of free jaw which slides swiftly 
in on ratchet screw and precision guide 
rods—tighten with a turn of handle. Bal- 
anced precision grip holds firmly at all 
points. 





QUIKCET VISE opens instantly to full 
3 inches by pressure of thumb or finger 
on Trigger Release after tension is eased 
by single turn of handle. Vise is ready 
without further adjustment for instant 
closing on any other work, 


Everyone who uses tools will want this 
Quikeet Vise as soon as it is seen in 
operation. 


Write for quantity prices 


GRAND SPECIALTIES COMPANY 


3130 WEST GRAND AVENUE @¢ CHICAGO 22 


ILLINOIS 


‘“DIXIE’’ 
NOZZLE 


“Dixie’’ Nozzles are built for hard use. They 
are ruggedly constructed of brass rod and 
heavy wrought brass . . . and yet are moder- 
ately priced. The “Dixie” is one of a complete 


line of Nelson Noz- 
zles. All Nelson 
sprinkling equip- 
ment is sold only 
through Hardware 
Jobbers. 


PEORIA, ILLINOIS 


MFG. CO. | 


@ Deluxe Model, 
Double Plated, 


Highly Polished 


@ Tubular Bail 
Adjustable for 
101 Positions 
and Uses 


@ Tarnish-Proof, 
Focused-Beam 
Reflector 


$475 
LIST 


er postwar PORTA-LITE today! Seven 

sales-making features, the handiest portable 
electric lantern ever devised. Minimum weight 
with maximum utility. 101 uses... in home, store, 
office and factory, for sportsmen, trainmén, motor- 
ists, truckers, farmers, boy scouts, watchmen, etc. 
Weighs only 29 ounces. Uses 2 or 4 flashlight cells, 
the only type battery replaceable anywhere. New 
patented circuit eliminates corrosion due to elec- 
trolysis, prevents faulty contacts, adds years to 
life of lantern. Beautiful, streamlined all-metal 
case. Weatherproof, fool-proof switch. PORTA- 
LITE is a volume seller, a profit-making traffic 
builder. DEALER PRICE: $38.00 
par dosen F.O.B. Packed 12 toca 

inimum order 1 doz. Shpg. wt. 241 


MASON-WILLIAMS CO. 
Dept. A-10, 663 NO. WELLS ST. 
CHICAGO 10, ILLINOIS 


Patterns are 
available for 
practically all 
plows, listers, 
middlebreakers in 
No. 1 soft center or 
No. 2 crucible steel 
of the highest quality 
obtainable. Send today 
for catalog and trade 
prices. 


jl 
STAR MANUFACTURING 


Divisio a. een! 
CARPENTERSVIiIL A 


NO i) 


COMPANY 


cc 
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Shelton 
Planes. 


WILL "SMOOTH" YOUR 
WAY TO LARGER SALES 






Write for complete in- 
formation on the Shel- 
ton line. 


ALWAYS BETTER VALUE 





SHELTON PLANE & TOOL Mere CO 
SHELTON, CONNECTICUT 















They've Won Orders Galore 


(without sales promotion) 


XceLite 
No. 17 


Display 





Now! Go Atter XCELITE 
Nut Driver Sales 


During the past few years priority restrictions have prevented us 
from pushing the sale of Xcelite Nut Drivers. Yet they sold them- 
selves—faster than we could possibly manufacture them. With 
the lifting of restrictions July Ist, 1945, you'll be receiving more 
and more of these popular, quality-built Xcelite Nut Drivers with 
the genuine shock-proof Xcelite. Here's an ideal tool to display 
and recommend for switchboord, pane! and other electrical in- 
stallation work. Write Dept. G for sizes, prices, etc. 


PARK METALWARE CO., INC. 
ORCHARD PARK NEW YORK 
Keep Buying War Bonds—Hold Them! 






















ANNOUNCING 


TRANSFER OF THE 
FORSTNER AUGUR BIT 


Progressive, now devoting 
all facilities to production 
of top quality fastenings, 
has transferred manufac- 
ture and sales of the unique 
Forstner Augur Bit—which 


bores at angles, cuts any 
arc of a circle, and leaves a 
smooth-walled, flat-bottom 
hole in the toughest, knot- 
tiest woods —to a company 
with several years’ experi- 
ence in production of 
woodworking tools. We urge 
your patronage of the 


CONNECTICUT VALLEY 


MANUFACTURING CO. 
CENTERBROOK, CONNECTICUT 


JAe PROGRESSIVE MFG. CO 


TO R Rowe TO ees CONN ES tC as 
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[ln the’ hands” of highly skilled 
mechanics and operators "at the 
FLETCHER plant, the finest steel 
obtainable is made into little pre- 
cision wheels . . . the heart of the 
FLETCHER glass cutter.” 


FLETCHER'S specialized\ gro- 
cesses of DUO-Grjnding and con- 
trolled Honing result in matchless 
quality familiar to all users’ of 
“Gold Tip” glass cutters., Many 
other features ‘in’ the * bearing, 
blade and handle, combine to 
make the FLETCHER the choice of 
the mechanic and the occasional 
user alike. For best results specify 
FLETCHER. F 


THE FLETCHER, TERRY CO. 
FORESTVILLE, CONN. 





DRAIN ACTION! 
SALES ACTION! 





AN ‘ON THE COUNTER SELLER 
THAT BUILDS EXTRA PROFITS! 


: NEW! 
Slips over rung of ladder to hold any HANDY 
can or pail securely. Householders buy on PAIL 
ai ‘; : : HOLDER 
ight. Fits on right or left side of ladder. FOR ALL 
Of heavy gauge rust-proof metal. Comes LADDER 
carded and priced, 48 in attractive self- — 
selling counter display box. ONLY 
Order from your JOBBER 25 


WILSON SPECIALTIES, INC. 


737 W. Van Buren St. Chicago 7, Ill. 
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SAMSON CORDAGE WORKS 
BOSTON 10, MASS- 














GENUINE AJFY PRODUCTS 


/ 
Ad 





? 
wer yutiirs 


BARN EQUIPMENT 
Cattle Stalls, Stanchions, Pens, Water 
Bowls, Milking Stools, Feed Carriers, 
Feed Trucks, Litter Carriers, Cork Brick, 


Steel Columns, Ventilation, etc., etc. 


wnidara 









Established 1879 


atso HAYING TOOLS anp 
HARDWARE SPECIALTIES 
“Guaranteed to satisfy the user” 


THE NEY MFG. CO., CANTON, O. 


BRANCH HOUSE N FF BY 























If you’re a oy fel- 
ler you don’t know 
how a leech sticks 
—but if you’ve ever 
been to the “ole 
swimmin’ hole”— 
you know how a 
leech sticks. 


FLUID CEMENT 





REG. U. S. PATENT OFFICE 1932 


We believe Leech Cements, including a special Model 
Builder’s Cement, have moreall around uses than any 
other cement on the market. Attractively packed and 
carded in sales-compelling displays—carries good mar- 
gin for both retailer and jobber. You can add it to 
your line at a profit. Drop us a postcard for prices. 











LEECH PRODUCTS CO. Box 263-C Hutchinson,Ks. 


Wow 


ALUMINUM 












CC ) 





Nos. 24, 26, 28 and 30.......... 6 Glasses 


T HROUGH Factory-Built-In-Accuracy, develo to the highest 
degree of perfection, combined with careful inspection, Sand's 
Levels have set the world's standard fer 50 years. ORDER FROM 
YOUR HARDWARE JOSBER. 











B63! GRATIOT AVE., DETROIT 13, MICHIGAN 


INDUSTRIAL 


CASTERS 


@ SPEED UP PRODUCTION 

@ SAVE MAN-HOURS 

@ MODERNIZE METHODS 

@ BRING WORK TO WORKER 

@ PROTECT FLOORS 

write for particulars 

FAULTLESS CASTER CORP 
Evonsville, Indiana 


Branches in Princip x! Cities 















* MARSHALLTOWN TROWELS * 


MARSHALLTOWN TROWEL COMPANY 


* MARSHALLTOWN, IOWA 


GY. ASHATLTOWN 
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MAYES GUARANTEES ACCURACY, SERVICE ? 


ASK YOUR DEALER *AND DURABILITY: ‘CATALOG FOR 
ASKING 


maves roots MAYES BROS.TOOL MANUFACTURING CO... Inc. Retin MicH. - 














WE ARE NOW DELIVERING... 


New Postwar ‘‘WATERHOUSE”’ Dryer 


© Again with galvanized steel post... 
SELECTED FROM THE HAGN MERCHANDISER steel ground socket. 

AS A CURRENT VALUE LEADER 1. 

BROWN or BLACK leather, embossed grain. Semi-stitchless 

type construction. (No exposed stitching to deteriorate.) Has 


bill divider, 2 utility pockets, replaceable 8 window pass card 
holder. No. 412L155 new low victory price $7.80 per dozen. 
















© Plus new postwar improvements... 
new patented formula aluminum 
castings and brace arms. 


Sead For The Hoge Merchandiser Available in three sizes. Contact your 


sam JOSEPH HAGN CO. nearest jobber or write direct. 


WHOLESALE DISTRIBUTORS SINCE 1911 BUTTS MFG. CO. @ LOS ANGELES 23, CALIF. 
217-225 W. MADISON STREET « CHICAGO 6 


. 
NOW — THAT ANOTHER 

x 1) a CHILLED 
BETTER HOLD: SOIT 




































| YOU KNOW THE ANSWER: |". 
"No mixing—no heati ing |* 
means NO CHILLED JOINTS 


with FRANKLIN 
Ligudd WIDE GLUE” 
FREE SAMPLE: Write on business letterhead. 
THE FRANKLIN GLUE CO., COLUMBUS 15,0. “o aes ies ts 
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TWO NEW UPRIGHT MOD- 
ag Ie 5s 

c t. 
capacity. Sere, t inches 























normal ¢ 
suand. Chant ts a 12 cul "h. 
capacity. Low price! Tremen- 
dous market! 
— Advertised and -sold j 1 Tylor Fiatre Gor. apt, 8, len, tien 
“ Please ru trated booklet RDER 
Nationally Since 1900 1 free () upright model C.) chest anode. 
IAL Ri tattensnaitintadaingehinhicapae r 
MOORE PUSH-PIN COMPANY ¢ Svxce (900 I iii isth: cisdnendantiouseds sheptaons § Send Coupon Today! 
RS 113-25 Berkley Street, Philadelphia 44, Penna. 
TYLER FIXTURE CORPORATION: NILES, MICHIGAN 
TION = = 
: pt ee Se eee 
Ops 
WORKER 
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2 <% SCREWS BOLTS * NUTS AB, STAINLESS STEEL 


RIVETS ® COTTER PINS ® TERMINALS * GROMMETS $ 0 U R G E 


New 104 Page Catalog Available 


INDUSTRIAL SCREW and SUPPLY CO. 


190 North Union Street . Chicago 6, Illinois 
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Help Wanted, Accounts Wanted 
| Business Opportunities 
Sales Representatives Wanted 





BOXED DISPLAY RATES 
One inch 
Box display advertisements temporarily 
limited to One Inch single column. 








REMITTANCE MUST ACCOMPANY ORDER 
Send check or money order, 
not currency or stamps. 











SPECIAL NOTICE 
Samples of Merchandise, Literature, Cata- 
logs, etc., will not be forwarded to box 
number advertisers unless accompanied by 
sufficient postage for remailing. 
HARDWARE AGE is published every other | 
Thursday. Classified forms close Three weeks i} 
previous to date of publication. } 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St., New York 17, N. Y. 


SES 











| Classified advertisements limited to 50 
words including address. 
| Set solid, maximum...........--+++: $5.00 
Positions Wanted 
(Special Rate) set solid, maximum, 
PPA PA TT $2.00 
| Allow Seven Words for Keyed Address or Your Address 





SALESMEN: TWO EXPERIENCED MEN 
WANTED To Take Over Established Territories 
for a Distributor of Paints, Hardwares and Sun- 


dries in the Metropolitan New York Area. Ad 
dress Box K-226, care of Harnpware Ace, 106 
East 42nd St., New York 17, N. 


LINES WANTED FOR NEW ENGLAND 
AND NEW YORK STATE by Experienced 
Sales-Organization Boston Showroom and 
Warehouse . . . Dun and Bradstreet rated... 
Plan for Post War now. Address Perkins Sales 
Co., 610 Newbury Street, Boston 15, Mass. 


SALESMEN WANTED—TO SELL FIBRE 
BASKETS AND HAMPERS. Hardware Trade, 


Department Stores, Gift Shops, Chains, Ete. 
Commission. All territories. Write in detail. Ad- 
dress Box K-223, care of Harpware Ace, 100 


East 42nd St., New York 17, N. Y¥ 


WISH TO SELL MY HARDWARE 
STORE. and its goodwill. Since 1911, We Have 
Served our City and Neighboring Towns. We 
are located within 25 miles of Boston, Mass. 1 
wish to retire. Address Box K-224, care of 
oe eS Ace, 100 East 42nd St., New York 
37> Bee Be 


WILL BUY A GOING HARDWARE BUSI- 
NESS in Town over 5,000 Population in Middle 
West with Annual Volume of $35,000 and up. 
Cash deal. Give complete details. Write Box 
K-150, care of Harpware Ace, 100 East 42nd 
St., New York 17, N. Y. 


HELP WANTED:-—Young, attractive book 
keeper, stenographer-typist, full charge office, 
progressive, well-rated, New Mexico Retail Hard- 
ware Firm. Permanent position, good salary with 
future for this girl Friday, preference given those 
who desire to locate permanently in New Mexico. 
Address Box K-228, care of Harpware Ace, 
100 East 42nd St., New York 17, N. Y. 


SWEDEN—NORWAY—FINLAND: MANU- 
FACTURERS’ REPRESENTATIVE covering 
the above Countries, 38 years of age, 20 years’ 
hardware-tool and selling experiences, desires to 
represent reliable manufacturers of hardware and 
tools (hand, machine, electrical), hickory handles, 


oilers, lawnmowers. Unimpeachable references 
Address—Mr. Claes Werner Johansson, Stock 
holm-Lidingo 1, Sweden. 





SALESMAN WANTED 


Manufacturer of Garden and Farm Implements wants 
High Grade Full Time Salesman to call on Whole- 
salers in South and South East. Salary and expenses 
paid including car, with bonus based on sales. Should 
headquarter in Atlanta, Chattanooga or Birmingham. 
Write in confidence describing qualifications in full. 


Box K-221, care of HARDWARE AGE 
100 East 42nd St., New York 17, WN. Y. 





ADDITIONAL LINE WANTED BY RE- 
LIABLE MANUFACTURERS’ REPRESENTA- 
TIVE with excellent hardware and house-furnish- 
ing jobber, dept. store and chain following. Ex- 


perienced Live Wire, Well Trained in Sales- 
Promotion and Merchandising. Vigorous and 
forceful coverage of New York, New Jersey, 
Penna., Maryland and New England. Straight 
commission. Address Box K-232, care of Harp- 
ware Ace, 100 East 42nd St., New York 17, 
a. 3 


BUYER, POSITION WANTED with a Re- 
liable Wholesale or Manufacturer of general hard- 
ware, electric appliance or sporting goods. 25 
years’ experience, can locate anywhere. Will 
stand rigid investigation. Can furnish the best 
of reference, age 50. Address Box K-178, care 
of Harpware Aaoe, 100 East 42nd St., New York 
$3 eo: Bion Be 


MANUFACTURERS LINES WANTED. Sell- 
ing Direct to Dealers and Mill Suppliers for past 
23 years, Hardware, Electrical and Cutlery Lines. 
Have a large following in New Jersey and New 
York. Carry some stock. Address Box K-219, 
care of Harpware Ace, 100 East 42nd St.. 
New York 17, N. Y. 


AGGRESSIVE CANADIAN HARDWARE 
MANUFACTURERS’ AGENT wants Manufac- 
turers Line for jobbers of hardware, household 
and electrical appliances for CANADA’S large 
and ever growing market. Address Box K-206, 
care of Harpware Ace, 100 East 42nd St., New 
York 17, N. Y. 


WANTED POSITION AS SALES REPRE- 
SENTATIVE, 20 years’ experience in Sales and 
Advertising for National Hinge Manufacturer. 
Thoroughly acquainted with retail and jobbing 
trade Western Pennsylvania and West Virginia. 
Residence in Pittsburgh. Address Box K-234, 
care of _ OR Ace, 100 East 42nd St., New 
York 17, N. 


EX-CANADIAN ARMY OFFICER, College 
Man, Married, Age 34, with Fine Connections in 
All Parts of Canada wishes Association with 
Progressive American Concern as Sales Repre- 
sentative in Canada or Export Manager. Highest 
References in both U. S. and Canada. Write 
Box K-231, care of Harpware Acz, 100 East 
42nd St., New York 17, N. Y 


} 





EXPERIENCED SALESMAN TRAVELING 
NORTHERN OHIO is interested in Lines for 
Department Stores and Wholesalers on commis- 


sion basis. Address Box K-214, care of Harp- 
ware AGE, 100 East 42nd §t., New York 17, 
x we 





YOUNG MAN Who Knows Hardware and 
Sheet Metal Trades, desires Selling Position, with 
Option on Partnership, in Retail Hardware 
Store in Middle West. Available now. Will fur- 
nish references. Write Edwin Edwards, 218 N. 


| Charles St., Waukesha, Wisc. 


EXPERIENCED BUILDERS AND GEN- 
ERAL HARDWARE SALESMAN Seeks Major 
Line for the Northwest Territory. Twenty years’ 
im- 


experience. Contacts established. Available 
mediately. Address Box K-227, care of Hargp- 
ware Ace, 100 East 42nd St., New York 17, 
N. 


GOOD OPPORTUNITY FOR HARDWARE 
SALESMAN to call on the trade in Pennsylvania; 
Counties of McKean, Elk, Jefferson, Clearfield, 
Cameron, Potter and Tioga. Must have hardware 
experience but not necessarily have traveling ex- 
perience. Should live in this territory. Address 
P. O. Box 962, Buffalo, N. Y 


POSITION WANTED. TOP FLIGHT 
ALESMAN AGE 46, Hardware, Cutlery, Allied 
ines, Impressive Sales Record 22 years, Jobbing 
and Syndicate Chain Trade Entire Country. 
Willing to travel. Address Box K-205, care of 
—— Ace, 100 East 42nd St., New York 
17, N. Y. 


INDUSTRIAL SUPPLY DISTRIBUTOR 
ESTABLISHED MANY YEARS in Metropoli- 
tan New York area requires new blood in pur- 
chasing, sales, administration. Excellent oppor- 
tunity for an experienced mill supply man and 
an ambitious young trainee. Mechanical engi- 
neerink education desirable. Address Box K-218, 
care of Harpware Ace, 100 East 42nd St., New 





York 17, N. Y. 


ANTED MANUFACTURER WITH 
PUNCH PRESS EQUIPMENT to make for us 
or to make and sell Popular Patented Sentry 
Automatic Door Bottom Weatherstrip. Well 
known by department, chain store and hardware 
iobbers. Best, low priced and large demand. 
Sentry Stop-A-Draft Co., 4616 Prospect Ave., 
Cleveland, Ohio. 








ONION SETS 


Best quality—properly cleaned, screened 
and graded. 

Let us know your requirements, we will 
be pleased to submit prices. 


OLTHOFF BROS. 
South Holland, Ill. 


ATTENTION MANUFACTURERS 
Aggressive Factory Representative in the Metro- 
politan New York District with a Large Following of 
Forty Years Contact with the Wholesale Hardware 
Trade, Cutlery, Housefurnishing Trade, Novelty Job- 
bers, Syndicate Stores, Premium Users is Looking 
for Additional Lines. 

Address Box K-2i!, care of eg wg ‘en 
100 East 42nd St., New York 17, 





SOUTH-AFRICA ——————— 





PACIFIC COAST REPRESENTATION 


Aggressive Sales Organization with over Twenty Years’ 
Contact with Pacific Coast Wholesale and Retail Hard- 
ware Trade wishes to add Another to Sell to 
Their Accounts. Will Stock Merc! se and Carry 
Accounts if desired. 
Write Box K-212, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 








MANUFACTURER'S REPRESENTATIVE 
Covering TEXAS, LOUISIANA, ARKANSAS, and 
OKLAHOMA, Calling on Mill Supply Deslers, Whole- 
sale Hardware Jobbers and Major Automotive Jobbers 
with Excellent Connections Getting Ready for Post 
War Need Needs. One Additional Line. 

Address Box K-213, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 
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We invite Correspondence from American Manufac- 
turers eager for Live and E in 
South-Africa. Our concern is bac! ked by 30 years 
expert knowledge in the following merchandise. Elec- 





Auto 
WILLIAM AGRANAT & CO. 








oe ire House, 
P. 0. Box 1147 (Cables: Progprint) 
——s CAPE TOWN, SOUTH AFRICA 








HARDWARE AGE 





ties 
nece 


WAR 
ferred 
manas 
Mexic 
Perma 
Addre 
East 




















Classified Opportunities Section... 
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H ANTED MALL MANUFACTURER TO | EXPERIENCED HARDWARE SALESMAN RESPONSIBLE SELLING AGENCY 
. PRODUCE iTEMS io Metal Hardware Special- | desires to Represent Reputable Manufacturer in | WANTS ADDITIONAL LINES for Jobbing 
"toe | ties in contract lots. Can assist in financing if | the West Penna.; Eastern Ohio and West Va. | Trade of Hardware—Mine and Mill Supplies— 
i by | necessary. Prefer working with manufacturer lo- | Territory. Clientele of hardware jobbers; hard- | Oil Well Supplies—Marine and Plumbing Sup- 

a l cated in Middle West. Write Box K-195, care | ware dealers. department stores, chain stores and | plies—Aggressive Solicitation throughout Texas 

of Harpware AGz, 100 East 42nd St., New York | mill and mine supply companies. Address Box (and Louisiana. Excellent references. Address 
other l 17 N. w tus devethe, K-179, care of Harpware Ace, 100 East 42nd P. O. Box 1150, Houston, Texas. 
peeks | hens tt St. New York 17, N. Y. 


SALES REPRESENTATIVE WANTED — 
COMMISSION BASIS — One calling on 
Hardware—Paint—Grocery and General Jobbers. 
Proven repeat item — over 48 years established. 

England, Middle and 


SITUATION WANTED AS _ CHICAGO 
MANAGER or Sales Representative. Experi- 
enced Salesman, executive type, acquainted with 
jobbers and chains within 500 mile radius. Can 





SALESMAN DOING DEFENSE WORK for 
Past Four Years wishes to make New Connec- 
| tion again traveling on road. Will only consider 


issi good sound proposition with reputable manufac- | Territories open: New 
Song ar aan nt Suse have ‘cool mostwer | turer. Commission or salary basis. Southern ter- | Middle Western and South Western States. State- 
possibilities. Available on 30 days’ notice. Address | Titory preferred. Can furnish references from ment of availability required. Address Box K-165, 
1 past and present employer. Address Box K-177, | care of Harpware Aor, 100 East 42nd St., 





Box K-196, care of Harpware Ace, 100 East 


42nd St.. New York 17, N. ¥ New York 17, N. 


WANTED: RETAIL HARDWARE STORE 


care of Harpware Ace, 100 East 42nd St. New 


York 17, N. Y¥. 


LING “ 4 . — - : > "Sean - 
lan o _MAN WITH HARDWARE EXPERIENCE, | SALESMAN:—AN ESTABLISHED BOS. | i? the Southwest, Kansas City ee 
yn commis- Knowledge of. Window Dressing and Show Card | TON JOBBER, covering retail hardware and | a se le precept lg me © 
of Harp- Writing. Excellent Post War Position with Large | sporting goods stores, has openings in the fol- | Stock. location, population of city, yearly sales, 
York 17, Established Concern. Address Box K-217, care of | lowing territories; Maine, New Hampshire, Ver- | M&ceS*aty, investment, terms and full details. Ad- 
Harpware Ace, 100 East 42nd St., New York 17, | mont and Mass. State Age and Full Qualifica- | ‘fess eo care of Harpware AGE, 100 East 
N. Y. tions. Write Box K-233, care of HARDWARE AGE, - 42nd St., New York 17, N. ¥. * 
100 E 42nd St., N York 17, N. Y 

dware and Ae tersete dsteiian coon | eee | AGGRESSIVE SALES REPRESENTATIVES 
a te TRAINING AND BUSINESS BACKGROUND, | BUILDERS’ HARDWARE, CABINET | WANTED by Established Manufacturer of 
Fig well acquainted with hardware jobbers, chain | HARDWARE AND TOOL LINES wanted for | Household Cements and Adhesives, calling on 
218 'N. stores, and large retail trade in Eastern Central | Maryland, Delaware, Pennsylvania, Western New | Hardware, Paint and Department Store Trade— 
ds, , States. Desires connection with well rated reliable | Jersey, by Manufacturers’ Representative with | Commission, for the following territories: West- 
manufacturer of hardware, housefurnishing or | 12 years of Successful Hardware Sales Experience. | ¢'" Pennsylvania, West Virginia, Virginia, the 

tools, to sell with present line. Dependable refer- A sat toe 2" 
ND GEN- ence. Address Box K-209, care of Harpware | Hardware, Lumber and Mill Supply trade. Ad- | Mississippi, Louisiana, Texas and Oklahoma. 


Magic Iron Cement Company, 7324 Wade Park 


dress Box K-220, 
Ave., 


East 42nd St., 


care of Harpware Ace, 100 
New York 17, N. Y 


seeks Major 


AcE, 100 East 42nd St., New York 17, N. Y. 
venty years’ — pee Fas — 


Cleveland 3, Ohio. 


| 
Thorough Knowledge of the Wholesale, Retail | Carolinas, Georgia, Florida, Tennessee, Alabama, 


vailable = im- HELP WANTED:—RESPONSIBLE: HARD- er . a os 
e of Happ- WARE SALESMAN, under 35, Veteran pre | _WANTED: SALESMEN CALLING ON | , WANTED:—YOUNG MAN SEEKING PER. 
y York 17, ferred. One who is capable of assisting owner in | HARDWARE DEALERS to Carry Hardware | MANENT POST-WAR OPPORTUNITY with 
management. ‘This progressive, well-rated New | Wholesaler’s Line in the following States: East- | STOw!ng permanent mold non-ferrous foundry in 
— Mexico Retail Hardware Firm offers good salary, | ern Pennsylvania, New England and Southern | Tuckahoe. N. Y. Must have hardware buying 
RDWARE Permanent position and future for right man. | Atlantic States. Can be handled in conjunction | €*Perience, and be able to assume control of 
arama a Bent 42 ~ K-229, care of HarpwareE AcE, 100 — other lines. Address Box K-222, care of | enone ene ~ tee hn 
y ast 42n * ARDWARE 2 St., | cedures. uture assured 11 qualined. rite Lastern 

, Clearfield, New York 17, N. Y. ate 17, N. Y. Man, S00 Best) ee Oy ae 1 vom | Metal Préducts Co., Tuckahoe 7, 


ve hardware SALES REPRESENTATIVES WANTED— 

















raveling ex- 7 POSITION WANTED IN RETAIL ORG SAI H W. N 
. COMMISSION BASIS. All territ 2 : I I AIL ORGAN- FOR SALE ARDWARE STORE IN 
ry. Address open. Good opportunites to built wen pose, | IZATION Eastern Pennsylvania preferred. Ex- | MIDDLE WEST. Established over fifty-five 
WAR FUTURE. Calling on retail hardware | Petienced in hardline sales—building materials— | years. Excellent rating. Store well stocked, doing 
dealers, plumbers, building contractors, heating | advertising display— sales promotion—managerial | good business. Population over five thousand 
GHY contractors. etc. Sell good line of Plumbers brass | 2bility——10 years’ experience in retail store plan- | with only one other hardware store. Excellent 
FLI lied goods and heating specialties. Address Box K- 208, | ning. Any offer in other profitable and interesting | opportunity to get a good hardware store making 
itlery, em care of HARDWARE Ace, 100 East 42nd St., New | Wr considered. Good buying connection. Write | sood profits. Address Box K-210, care of Harp- 
ars, Jobbing York 17, N. ” | Box K-230, care of Harpware Acer, 100 East | WARE Ace, 100 East 42nd St., New York 17, 
:. pany 1 | 42nd St., New York 17, N. Y. |N. Y. 
, New York 
Distribution—Present and Postwar ATTENTION, TOOL BUYERS CONTEMPLATING 
wichinnce—Roisbe“Ttggss ||| | MANUFACTURERS Brome Attention No Prtrlday Nated Metonty 
Selling Agents If you want to a ssively develo K Brands in Stock. PLIERS—Lineman, Diagonal, 
TRIBUTOR ANCO CORPORATION, Pittsburgh, Pa. Postwar markets abroad. write us. We | || Lane Nie.” WRENCHES--Sitmsor Ses, Bos Open End 
. a. UE Branch Offices poy Bd aT Formalities and CASTERS Stoel or Rubber Wheel Tite “iy al se sizes 
) in “ . + . . . p ives, untin nives, ectrie jer- 
ellent oppor: Cap pe ae A gp pe te eg STEINHARDTER & NORDLINGER =| || inc. irons, Padtocks, Grinding Heads, and many 
Covering all classes of jobbers. We will carry the Li 
Established 1908 || other items on the Hard to Get Critical List. 
oe gag Andee hag sotto os 105 HUDSON STRE Y Y. | || Write to 4. C. Farber, Wholesale Distributor 
sanical atk Write for farther tafermetion ond references. ET, NEW YORK 13, N. Y. | Ae egy By gag ie 
; Box K-218, 


nd St., New |; 












































ATTENTION SALESMEN EXCLUSIVE HARDWARE LINES 
+ With Hardware Store Connections WANTED FOR CANADA ATTENTION MANUFACTURERS 
Responsible Paint Manufacturer has Openings in Con- A Leading Canadian Distributor is open to accept Past 13 years we have been selling one article to 
ER =x sectiout, eae County, Northern New Jersey @, Umited unter of caslasing Amerions stipes suit- hardware stores in California. Now in position to 
make for us : 5 able. ter maraware e. ces an arehouses concentrate on another artitle of merit. With our 
“ Pennsylvania, Eastern New York State, and Central across Canada in Halifax, Montreal, Toronto, Hamil- 
~~ >" New York State. Excellent Opportunities for Salesmen ton, Winnipeg and Vancouver. Highest references. ogg can assure volume sales at once if article 
rstrip. who have been call State terms. f.0.b. points and all other information. is right. 
and hardware Paint experience LA} onene. wee fel details: Age, Will buy on own account 
irge demand. pest, experience status, ote., to ham en a as WARDWARE AGE Address Box K-207, care of HARDWARE AGE 
le inst Class Mall, P.O. Bex ii, Newark 1, New Jertey, 100 East 42nd St. New York 17, N.Y. 100 East 42nd St., New York 17, N. Y. 
——— 
s aaah. Guede, teenie Gan aeetiaae. WANTED LINES FOR INDIA TRADE MANUFACTURERS 
URER leather goods, school supplies, other SOLE AGENCY for Financially Responsible Group Wish to Rep- 
| the Metro- quick-selling goods, where America’s top Electrical, Industrial Supplies; Household Appli- resent Worthwhile Eastern Manufacturers as 
» Following of hardware stores buy—from RIOLEM ances; Steam, Diesel Engines; Gas Ball Refriger- Agents for Pacific Coast or Pacific Northwest. 
ale Hardware COMPANY. Large stocks, powerfully ad- ators, Stoves, Radios, Fountain Pens, Motor Scooters, Only one Manufacturer Represented in Any 
Novelty Job- vertised, bring good business to you. Novelties, Cigar Lighters, Hardware, Gift Articles, Given Field. Present and Postwar Lines Now 
rs is Looking Write us today! Drugs, etc. Mail Catalogues, Prices, Terms, etc. Being Solicited. 
RIOLEM COMPANY GARDINER-C Address Box K-215, care of HARD 
AGE W. Primm St. St. Louls 11, Mo. .Y. 
og Riclem Building, New Rochelle, N. Y. 1037 W. Pr 100 East 42nd St., Now York 17, N. Y 
——E 
——_| ATTENTION MANUFACTURERS RESALE PRODUCTS WANTED WANTED ADMINISTRATIVE SALES POSITION OR 
ican Manufac- Representative with 15 years’ experience wants For sale to jobbers, including automotive, oil, hard- XECUTIVE IN HARD 
presentation in iamman masdeens "ee a Electrical ware and form cosperatives, by well-rated corporation ASSISTANT TO BUSY TOP EXE : 
rs J . 4 established sta: y personnel Jong experience 
ein Elec- Lines. in radio and electrical merchandising. Basis, sales WARE, OR ALLIED LINES, MANUFACTURING 
schines, Hard- Can furnish the best of references from Job- agency, or agency doing own billing snd carrying Twenty-one years’ experience in this field. Engineer 
Machines, En- bers or Banks. We cover all Hardware Job- accounts, or contract purchase. Can also prepare ad- (M.E.-Cornell). Willing to locate anywhere in 
am ° bers, Department and Chain Stores in Ken- vertising. Territory, Eastern Seaboard, or National United States and to travel. Highest references. 
tucky, Indiana, Ohio, Tennessee and West with West Handled thru Established Affiliates. 
>. Virginia. GENERAL PRODUCTS DIVISION Address Box K-225, care of HARDWARE AGE 
2, Address Box K-235, care of RARRUARS AGE Attention—Julian A. Wesseler, Manager 100 East 42nd St., New York 17, N. Y. 
print) 100 East 42nd ‘st. ., New York 17, N. Y. Automatic Fire Protection Com Ee N. J. 
RICA 
194 239 
ARE AGE | SEPTEMBER 13, 5 





























DONT KILL YOUR OPERATOR 


Electrify Your Hand Elevator with this Power Unit 











































“Lifts from 1000 to 3000 Ibs. with ease." 


ELECTRIC ELEVATORS, HAND ROPE 
ELEVATORS 


DUMB WAITERS 


Davis & Newcomer Electric Elevator Co. 


Write for Information and Prices. FOSTORIA, O. 


MORE PROFITS in 
CONGRESS PULLEYS 


3 color, washable display, with 
2 pulleys. One minute set-up. 











50 pulley assortment. 27 popu- 
lar sizes, 1'/2" to 5" dia. 


Retail Value $26.40 
Your Cost 15.00 
Your PROFIT $11.40 


Send name for folder and mame 
of mearest jobber. 


CONGRESS DIE CASTING Div. 
Detroit 12, Mich. 


. 











i FOR YOUR HOME WORKSHOP DEPT.! 





The Dexter Universal Lathe Chuck, a lever 
operated scroll chuck that sells at a price 
low enough to put it in every home work- 
shop. Sizes 2” - 6”. Accurate, strong, and 
serviceable. Built by the makers of the 
famous Dexter Valve Reseating Machine. 
Now available for your customers without priority. Write 
today for dealer prices and full information. 


THE LEAVITT MACHINE COMPANY 


ORANGE * MASSACHUSETTS 








Genui® DOMES SILENCE 





SLIDE S/ILENTLY - SOFTLY - SMOOTHLY 
40c SET - 10¢ SET - 10c SET SAVE FURNITURE 


le ; & FLOORS - CREATE QUIET 
Look for name 
"Domes of Silence" 

Domes of Silence — Insulated Cushion Glides 


For Tile, Marble, Cement and Bathroom Floors. 
Noiseless. Sizes for metal beds, wood beds, large 
chairs and all furniture. 








Ask your Jobber 


DOMES of SILENC 


Cyclone Fence Div. 
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a 
Adirondack ww Co. 
Allen & Co., 
Allied Cobinet ae 
Aluminum Cooking Utensil Co. .. 101 
IE I. ars snob d 56000 canncnen 216 
American Cabinet Hdwe. Corp. 137 
American Chain & Cable Co. .. 116 
American Crayon Co. 
American Floor Surfacing Mach. 





a: Labaaihamnamngnsiees oe 72 
American Fork & Hoe Co. 133 
American Grease Stick Co. 40 
American Mfg. Co. ....... 

American Measuring Instruments 
oT PL ee 
American Pad & Textile Co. .... 14 
American Safety Razor Corp. .... 95 
American Steel & Wire Co. ..... 57 


American Wire Fabrics Corp..... 41 


Anderson Mfg. Co., Ben H. ...... 9 
Apex Oil Prod. Co. ............. 221 
Aseade Mile. Ce. ......ccccececes 232 
Armstrong Bros. Tool Co. ....... 216 
er 70 
a. of Gas Appl. & Equip. 
nipenbneeeinatindene 4 ododays 45 
Attias ie Wilber absdbcogencéee 43 
Automatic Products Co. ......... 76 
BR OE arene 161 
Ballonoff Metal Prod % 





Bank of Toronto .... 232 
Bassick Co. ..... 175 
Behr-Manning Corp. 79 
Bethlehem Steel Co. ............. 168 
Blaisdell Pencil Co. ............. 208 
Bommer Spring Hinge Co. ...... 242 
Boss Bolt & Nut Co. ............ 187 


Boston Woven Hose & Rubber Co. 9 
Brooks & Sons, M. S. 20 


Buckeye Aluminum Co. .......... 35 

OE ee Pe eee 241 

NEE) CMU, 208A esc ccc cammian 237 
Cc 

Camfield Mfg. Co. .............. i 

Camillus Cutlery Co. 179 


Capewell Mfg. Co. 
Carvanite Products . 
Carborundum Co. 
Carrollton Mfg. Co. . 
Century Metalcraft Corp. 
Champion Lamp ‘~~ sae 
Champion Motors 
Chattanooga Eotemnes & Mfg. 
Sh ‘Riadadharoctensiaed > ehdeamin 232 
Cheney Hammer Corp., _ * 22 
Chicago Die Casting Mfg °. 
Chicago Expansion Bolt Co. .... 153 








Chicago Lock Co. .............. 155 
Chicago Roller Skate Co. ....... 233 
Chicago — Hinge Co. ...... 230 
oT Pea ee ee 105 
Clarke Sanding ‘Mach. Co. 22727! 110 
Cleveland Cap Screw Co. ....... 226 
Heable Castings 

—— EPPS PEROT OER BPnter: 153 

Columbian ME DS. ocadeccdcces 7 


Columbian Vise & Mfg. Co. 
Columbus-McKinnon Chain Corp. 198 
Congress Die Casting Div. 240 
Conklin Pen Co. 84 
Consolidated Iron-Steel Mfg. Co. 154 
Consumers Glue Co. 228 
Continental oa Corp. 

Cook Co., H. C. 
Corbin Screw Corp. 
Coburn Trolley Track Co, 
Cory Glass Coffee Brewer Co. ... 219 
Coughlin Co., G6. N. 

Country Gentleman, Curtis Publ. 


le . wlovamemnd ions icdet cal 227 
Covert STE 00c0sessicks scat 54 
Crescent Bronze Powder Co. .... 230 
Crescent Tool Co. .............. 69 
Crosley sag obsiscecechohuccane 6 


Cross & Co., W. W. 


Damascus Steel Prod. — 225cs 
2 & Newcomer Elec. Elevator 


AOEse Wigs ba betadadtdccccce 240 
a Pump & Mfg. Co. ....... 42 
SY WIS ons So dchcculs cctcctnes 214 
Dearborn Stove Co. ............. 229 
De Laval Separator Co. ........ 48 
Delta Mig. ile citwend de dada saber 83 
Devoe & eynolds Oe dsdcascttve 189 
Diamond Calk Horseshoe Co. 62 
Yt. -b Seer es are . 216 
Dixon Crucible Co., 66. 22.005 TF 
Domes of Silence 6 & Dae 240 








Dow Chemical Co. .............. 3} 
Ft le ony - pxhewnednaan 38 
Dunton Co., M. W. .............. 7 
Duo Therm on. $4 GEdAE 5 bbs pelndes 

DuPont deNemours & Co., E. I. 142 
DuPont Semesan Co. ............ 86 
Durham Co., Donald ...,........ 153 
Duro Metal Prod. ......'........ 225 
. Sk eee eee 66 
Eclipse Moulded Prod. Co. ...... 46 
Economics Laboratory ......%.... 207 
ES & Rr % 
Se eee i 
Electric Sprayit Co. .........2.... 58 
Electrite Fence Co. ............. 86 
eee a eee 62 
Embury NE Te errr 206 
ieteopeten "Site. Co. of Pa. ..... 50 

F 

Faultless Caster Corp. .........- 236 
Federal Tool Corp. .............. 4 
Ferry Cap & Set Screw Co. ...... 60 
Fletcher-Terry Co. ......... 235 
Fleur-O-Lier Mfrs. ....... 84 
Formica Insulation Co. 99 
Franklin Glue ag 237 
Frantz Mfg. Co. .......... .. 228 
Fulton Bag & Cotton Mills ...... 215 


S 
Genera! Electric Co., Lamp Div. 12-13 
Appl. & Merchandising Div. .... 104 


Gephart Mfg. Co. ............... 63 
Gibson Good Tools ............. 153 
Gillette Safety Razor Co. ....... 85 
SEES Be Ge cabacanesecece 7% 
SE SS rrrer er 215 
Glad Rag Prod. Corp. .......... 88 
ES Cos ccdvinnahansaa-hnd 59 
Graham Mfq. Co. ...........-..: 153 
Grand Specialties Co. .......... 234 
Great Neck Saw Mfrs. ........... 209 
Pee Ra BER Ss sc nc ccccn scene 237 
Hamilton Beach Co. ............ 201 
a, PRP etree 153 
Hanson Scale Co. ............-- 207 
Harnischfeger Corp. ............ 155 
Hartford Element Co. ........... 52 
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GOOD PRODUCT OR 
LINE WANTED NOW 


for sales to hardware, implement 


and allied fields 


Cc tent, well established tion, thoroughly experi- 

enced in Western markets, wants *Serme ov se sales 

oppeal to both city and farm trade, Will act as manufacturer's 

representative or distributor. Will buy and warehouse if desired. 

— In California, Oreggn, Washington, Nevada and 
rizona 








Address Dept. HA-9 


BURKLYN COMPANY 
3429 Glendale Boulevard ¢ Los Angeles 26, Calif. 








MORE 
WORK 
IN LESS 
TIME 


HOLD-E-ZE 


AUTOMATIC GRIP 
SCREWDRIVERS 


Hold-E-Zees do the job better, faster. 
They excel wherever screwdrivers are used. 
Gripper instantly released by spring action, slid- 
ing up ov? of way when not in use. Highest 
quality materials thoughout. Order through 
your jobber. 








PATENTED 













UPSON BROS.,INC., 84 Exchange St, Rochester 4, N.Y. 


SOUTHINGTON 
SCREWS 


For Wood or Metal 


Southington Wood Screws, Drive 
Screws and Sheet Metal Screws 
have upheld their quality since 
1867. All standard sizes with vari- 
ous styles of heads in the most 
called for types. Send for screw 
catalog, also our catalog covering 
steel_squares,. tri-squares, bevels, 
etc. 
PHILLIPS RECESSED HEAD SCREWS 

FOR WOOD AND SHEET METAL 


Driver fits se- 
curely into ta- 
pered recess — 
will not slip 
out, or work to 














Supply the in- 
creasing de- 
mand for these 
modern, time- 
saving screws. 


All standard 


one side. sizes. 
THE SOUTHINGTON 
Pr bv MFG. CO. 


fey SOUTHINGTON, CONN. i527 
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Sliding Door Track 


A high priority 
item for contrac- 
tors engaged on 
large war proj- 
ects. Send us the 
orders. We can 
ship promptly. 
Dependable Products Since 1888 


COBURN TROLLEY TRACK CO. 
433 HARDING ST. HOLYOKE, MASS. 

















The CHICAGO “V”-BELT 
PULLEY DISPLAY 


will help You 
make Sales 


A $15.00 
Value 
for Only 
$7.20 


tisk Your Jobber About — 


the No. 50 Display Board. A complete assort- 
ment of 24 pulleys in 12 popular sizes ranging 


1Z” 


from 114” up to 5” in diameters, 


All pulleys are for “A” belts and come in 14” 
and 5%” bores. 


The Display Board is finished in red, white und 
blue and has space in the rear for additional sizes. 


Mfr’d by 


CHICAGO DIE CASTING MFG. CO. 


2507 W. Monroe St. CHICAGO 172, ILLINOIS 

















| COWMBIAN VISES 


| 








THE BEST MADE 


% Columbian Vises 
are the standard for 
strength, workman- 
ship and depend- 
ability. Columbian 
Vises offer your cus- 
tomers the greatest 
value in efficient 
and economical vise 
equipment. All types 
for all work. See 
your distributor. 


THE COLUMBIAN VISE & MFG. CO 


9017 Bessemer Ave. Cleveland 4, O. 











BOMMER 
GRAVITY PIVOT-HINGES 
ARE THE BEST 


DOUBLE 
ACTION 


SINGLE 
ACTION 





TYPE 1831 


FOR LAVATORY DOORS ON MARBLE, SLATE, 
GLASS, METAL OR WOOD PARTITIONS 


Bommer Gravity Hinges are simple in cen- 
struction: the ball-bearing hardened steel 
roller secured to the pintle in operation has 
continuous contact with the broad cam which 
practically eliminates friction and reduces 
wear to a minimum. 

The adjustable pintle permits aligning and 
setting the door to close or hold open in any 
desired position after the door is hung. 


SOMMER SPRING HINGE CO., INC., BROOKLYN 5, N. Y. 
CHICAGO SALES OFFICE: 180 N. WACKER DRIVE 




















No. 555. Made of hard 
drawn 3%" hexagonal alu- 
minum tubing, 3" long, nickel 
silver hooks, weight each |/, 


oz. 
No. 555, packed 12 to dis- 
play box, weight per doz. 9 oz. 
List price, each..... .50 cts. 





STEVENS 


Line & Surface Levels 


we. OSS The demand for 
levels is so great that deliveries have 
sometimes been delayed. Deliveries 
on our Line Levels, 30 days and 
Torpedo Levels require about 90 
days. We are making every effort 
to shorten this time and thank the 
trade for their patient cooperation 
during these trying war days. 


E. A. STEVENS LEVEL CO., NEWTON FALLS, OHIO 








these popular "Ne. 600 
No. 600. Made with half hard 


sheet aluminum. 3” long. 

Weight each '/2 oz. No. 600 

wrapped 12 to package, 
weight per doz. 9 oz. 

List price, each...... 50 cts. 
Please be sure and order by 


number. 
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HARDWARE AGE 











Starline dealers are doing 
the groundwork NOW! 


The time is not far distant when Dairy Farm Equipment 
can be manufactured — and deliveries made without war 
time restrictions — in unprecedented volume. 









" Now is the time for dealers to establish their stores as 
Starline Barn Equipment Headquarters — to plan with 
farmers the money saving, money making, time saving 
features built into Starline Barn Equipment, that will Protect 
Dairy Farmer's Profits post-war. 











Whether it be new barns or modernized 
barns, whether it be complete equipment or just a litter 
carrier, Dairy Farmers must earmark a portion of théir abundant 
bank accounts to put their plants in top efficiency for post-war. And dealers must urge 
farmers to do it NOW — for Dealer's Profits Tomorrow will be from the Barn Planning 
That Is Done TODAY. 








Dealers should investigate immediately the many outstanding and exclusive Starline 
Barn Equipment Features — features that farmers quickly recognize and appreciate, 
features that will help them realize their post-war Dream Barn. 


oo | 


SELF-OILING CANNON BALL DOOR HANGERS AND SELF-CLEANING TRACK ¢@ 
STALLS AND STANCHIONS e@ RUST SHIELDS e@ STANCHION ADJUSTERS 
e BULL PENS » COW AND CALF PENS e WATER BOWLS e@ LITTER 
CARRIERS e FEED TRUCKS e@ HAY CARRIERS e HAY FORKS e@ STEEL 
WINDOWS e VENTILATORS @ ELECTRIC VENTILATING SYSTEMS 





TODAY'S OUTSTANDING BARN 
EQUIPMENT FEATURES 


Originated, Patented and Perfected 
¢ \AST 
ys 


E 








y HARVARD, ILLINOIS ¢ ALBANY, NEW YORK 































BLUGHOT 


ADJ UBSERA BLE 


a> 


ii 





C 
Wickless. 
ee eae 


BOSS Kerosene Ranges excel in style and modern fea- 
tures which afford convenience and economy. Glass in 
oven door for visible baking—saves food, fuel and worry. 
Convenient shelf splasher and utensil compartment are 


provided. Lustrous porcelain finish is easy to clean. 
Wartime production limited. Address Dept. D-1 regarding 
BOSS dealer representation plan. 


THE HUENEFELD CO. CINCINNATI (25) OHIO 


BOSS consumer advertising now reaches practically every 
DEALERS - potential purchaser of kerosene stoves and ranges 


as 


— TT 
_ 


T 
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very 





